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Developments in health management
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App is just what the doctor ordered

MedAdvisor is disrupting healthcare
with an integrated app that makes
managing prescription medication and
doctors’ appointments as simple as
ordering an Uber.

Disruption by newtechnologyisn'tnew.It'sbeen
aroundsincethelndustrial Revolution.
Economist]oseph Schumpeterwrote75years
agoabout “the perennialgaleof creative
destruction”.
Thepaceofdisruptionisaccelerating. Amazon,

UberandAirbnbarereshapingtheirindustries,and

Teslaisstartingtonudgetheinternalcombustion
enginetowardsoblivion.
Schumpeter'sgaleis nowfilling the sails of
healthcarestart-upMedAdvisor.
The ASX-listed company hassigned up halfthe
retail pharmaciesinAustralia,and morethan
800,000 pharmacy customersare connected to
MedAdvisorviatheircomputers, tabletsand
smartphones.
Likeallgoodinnovations,itaddressesareal
problem,accordingtoRobertRead, MedAdvisor
executivedirectorand CEO.
“Itisfrustratingwhenyouturnuptoyour
pharmacy, find outyour prescription hasexpired,
thenhavetogobacktoyour GP,wait45minutes,
andthengobacktothepharmacy,handitover,
wait15minutesforittobedispensedandthen
comeout,andthenpay,” hesays.
“Itdoesn'tneedtobelikethat.”
Theapp's “Tap-To-Refill" feature
allowsyou toorderyourmedication
ahead-inmuchthewayyoumight
SMSthroughacoffeeorderon
yourway towork.
Theappalsohelpsyoutoavoid
thelast-minutedashtothe
pharmacyordoctor, Readsays.
"Youcanseehowmuch
medicationsupplyandrepeat
prescriptionsyou haveleft,aswell

asreceivingremindersaboutwhen ‘

it'stimetorenewyoursupplyandwhen
it'stimetotakeyourmedications.What's

more, whenyourscriptisabouttofinishorexpire,
youwillknowwhentobookanappointmentwith
yourdoctor.”

MedAdvisor does thesameforcarerswho
managethehealth of parents, childrenorspouses.

Healthcareconsumersaren'ttheonly
beneficiariesof the platform,Read says.Froma
revenue perspective, pharmacists gainbecause
MedAdvisor usersare morecompliantabout
their medications.

MedAdvisorresearch shows users takeabout
20 percentmoreoftheirprescribed medication
thanpeoplewhodon'tuse MedAdvisor, Read says.

"Butreallywhat'sinitforpharmacistsis patient
loyalty. MedAdvisor patientsareabout 97 percent
loyaltotheirnominated pharmacy.”

When patientsusetheapptoputintheirorders,
thepharmacistcanfillthescriptsduringquiet
times, thusavoiding the need toroster extrastaff
forpeak periods, Read says. This gives pharmacists
moretimeforface-to-face customerservice.

) “Webelieve thehealthcare
systemisdifferentfromother
industries because therelationship
betweenthe healthcare professionaland the
patientiscriticaland mustbe preserved.
Unfortunately, pharmacistsand doctorsdon'thave
thetoolstotaketheirservicesdigital. Thisiswhere
MedAdvisoraddssignificantvalue.

“Whenyouwalkin, theyhavetheopportunity to
talktoyoumorein-depthaboutyour medication
andadviseon productsorservicesthat mayhelp
manageyour conditionsorgeneral health. They
canhaveahealthconversationwithyou.”

“Soitbecomesthisvirtuouscyclewhere patients
aregetting better clinicaloutcomes, better
experience fromthe pharmacy,and pharmacies
aregeneratingmorerevenuebecause of more
adherentand moreloyal customers.”

MedAdvisoralso bringsdoctorsintothegame.
Theapp'sGP Linkfeatureallows patients tosend
their GParequestforarepeatprescriptionforsome
certainlow-risk medications.

“Their GPwillsay'yes'or'no’tothat,andifit's
‘ves', thescriptwillbesenttotheirnominated

Medications on the move: MedAdvisor's nifty app makes quick
work of managing prescriptions and doctors’ appointments,
says its executive director and CEO Robert Read (left).

‘We've done a lot of
looking overseas and
there's nothing as
integrated and
sophisticated as

MedAdvisor.'
Robert Read

pharmacy,ortheirhome,and the patientdoesn't
havetogoanywhere,” Readsays.

ReadusesMedAdvisortoorderarepeatwhen
theapphasreminded himthatheneedsanew
prescription. “I'vegonetoGP Link,sentarequest
throughtomyGPandI'vehad, effectively,a GP
consult,and ordered the medicationfromthe
pharmacy. Withintwo minutes. Atmykitchen
bench. Withmysockson.”

MedAdvisor extended the functionality of GP

servicesthroughitsacquisitions of OzDocsOnline
in January."Soinstead of just repeat prescriptions,
we now havespecialistreferrals, e-consults,
pathology-test resultsand GP bookings—thatcan
allhappenthroughOzDocsOnline,” Read says.

TheacquisitioninOctober of Healthnotes,an
older SMS-based system, bumped MedAdvisor's
penetrationof thepharmacysectortomorethan
45 percent. Italsohelped pharmaciestoconnect
withGPs.

Readisconfidentoftheapp’s quality: “We've
donealotoflookingoverseasandthere’'s nothingas
integrated and sophisticated asMedAdvisor.”

Heischuffedthatusersrateitsohighly:“It's
rated4.6. That'sashighas manyofthe bestgames
inappstores.

“We've got thousandsuponthousandsof
testimonialsfrom patientswholove our platform.”

Readis confidentMedAdvisor can besuccessful
overseas, butisfocusingonbuildingonthe
830,000-strongdomestic customer base.

"Withover12million Australianslivingwith
chronicdiseases, | believe we can grow to millions of
customersoverthenextfewyears.”
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