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Overview of BPS

BPS Is a marketing and payments platform with 26 years of operations and 95 office locations across 8 countries
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* B2B platform with 24,000 SMEs * B2C platform leveraging B2B network * Software license sales * B2C platform — 550,000 customers
* ~$600m annual transaction value * Loyalty & payments platform for SMEs * Software development & maintenance * 12,000 Small and Medium-Enterprises
* Proven business model over 26 years e Launched in Australia & NZ » Data storage & security ("SMEs”) and 18,000 Not-For-Profits

(“NFPs”)
K / \ / \ / Kproven business model over 21 years/

<  BPS platforms serve 36,000 merchants, ~600,000 paying customers and a network of ~20,000 Not-For-Profit organisations
 BPS earns revenues on every transaction over the platforms via its subsidiaries Bartercard, Entertainment, bucgi and TESS
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Strong 1H17 results and highlights
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X Successful acquisition and integration of Entertainment
1H17 1H16 B PS
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X HY17 results consistent with management guidance
Revenue ($m) 55.9 25.1 Tech |
X Reconfirming FY2017 guidance ecnnology
EBITDA ($m) 6.9 4.6
" Revenue of $109.1 million
Earnings per share (cents) 7.1 6.0
" Net Profit After Tax of $10.6 million
Interim dividend per share (cents) 2.25 2.0
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X Successful equity raising for Entertainment acquisition
“ Refinancing of $5m convertible note on more favourable terms Notes for 1H17 cash flow
o Fully franked interim dividend declared of 2.25 cents per share - 5{:?;:3:2?:2; ?222i‘;ijsb'Ef;itiﬁSs’vvbefévhvteeed”té\@g'ciﬂﬂ ﬁ\g% "
X Tax rate is lower mainly due to Entertainment’s taxable income <
weighted to second half
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The Entertainment acquisition

The Entertainment acquisition represents a complementary marketing platform enabling the Group to: ’

< continue to build its technology and transactional platform to capture and utilise consumer data and behaviour; and B PS

NG

< leverage its existing networks

Technology

< to further monetise its merchant base through an enhanced offering to SMEs

it BOOKING Arrival Times




1H17 operational highlights

X Go-digital strategy accelerated Entertainment subscriptions from 25% digital to 30% saving printing costs of

e

~$200k, plan to be at 35% by the end of 2017 “

%4 Implemented a 30-point efficiency plan to improve Entertainment’s revenues and to reduce costs with the aim of B PS

achieving a ~10% improvement in profitability for FY17 Technology
X Expanded Bartercard USA from 10 to 20 franchises, increasing US revenue by 89%
X Sold a TESS software license for commencement of Bartercard France

o Acquired 2 key metro Bartercard franchises in Australia, now control 76% of members

o Launched merchant finance product - first transactions settled in December 2016
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Our vision, mission and purpose

The world’s number one in marketing, payments and reward platforms for SMEs B PS

Technology

Providing transactional platforms and management systems that enable
businesses to attract customers across multiple sales channels

To help SMEs and organisations perform better by attracting more customers to
them
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The BPS merchant and consumer ecosystem

customers

Addressable market
opportunity

Revenue generated at
every interface

Rewards
Programs

Customer®
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BPS Technology evolution

2007 .

MBO of Bartercard ™

Australia . ‘
1995 to 2007 Late 2014 — BPS ’

Bartercard ™ Is listed on the A . :
. Early 2014 — BPS © ulodtinment
1991 — Bartercard™  €xpands operations y ASX and 015 _ . B PS

founded in Australia {0 6 countries bartercard acquires bucq acquires Andrew 2016 — BPS
. Bartercard™ acauires
by Brian Hall b - G o NZ MclIntyre qu
bucql rOup JO'”S as Entel’tainmentTM TECh no logy
CTO
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2017 and beyond —

1995 —

Bartercard ™ 2013 — 2015 — BPS signs BPﬁ S(Tt to folcus on
International is Bartercard ™ agreements for technologica
created to replicate USA Bartercard”" | capablll_tles and
the model globally commences licences in China leveraging SME
and South Africa networks to maximise
~, tess transactions on its
P . : platforms

> ertondninment 2012 — Bartercard™ 2014 — BPS

1994 — International Group is creates TESS™

Entertainment™ created through gains international

established in merger of Australian & endorsement:

Australia International entities TESS™ licence

for India sold



Board Of Directors

Murray d'Almeida, Chairman
Founded Retail Food Group (ASX:RFG); Director Pacific Environment, Chair Management

Resources Solution, Chair Barrack Street Investment

Garth Barrett, Non-Executive Director .
More than 40 years’ experience in strategic planning, M&A, financial systems, risk analysis and

operations management; many years as partner at national and international chartered
accounting firms
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Director of listed public companies, completed over 20 acquisitions Te C h n O togy

Brian Hall, CEO of Bartercard Group
Bartercard co-founder; 27 years in sales and sales management, develop systems and
technology in a major franchise network

Trevor Dietz, CEO
30 years banking and digital payments, has delivered technology and business systems and

run global operations

Tony Wiese, CFO
25 years financial and executive management, listed two companies, 15 years as Executive
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Other key management

Susan Minnekeer Andrew Mcintyre Clive van Deventer John Scott
General Manager Chief Technology Officer CEO Bartercard Australia CEO Bartercard New Zealand

Improvements and delivery of Big data, mobile app, fin tech specialist ) Tourism & hospitality, sales & marketing Sales, marketing, financial, multi site

services and technology : | specialist specialist
_ \ ’ /) /] ')
Paul Bolte Phil Scott Phil Ciniglio
CEOQO Bartercard USA Inventor of bucqi CEOQO Bartercard Europe
Sales management, franchising specialist Computer engineer, mobility specialist Franchising, sales, marketing specialist
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Disclaimer

LIMITED PURPOSE «%)
This presentation Is issued by BPS and has been provided on an information basis ’

solely and is not an offer or invitation to invest. B PS

FORWARD LOOKING STATEMENTS Technology

This presentation may include forecast financial information based on the best
estimate assumptions of BPS. The basis of preparation and presentation of the
forecast financial information, to the extent relevant, i1s consistent with the basis of
preparation and presentation for the historical financial information. The forecast
financial information presented In this presentation is unaudited. This presentation
also contains forward looking statements which are identified by words such as

‘may’, “could”, ‘believes’, ‘estimates’, ‘expects’, ‘intends’ and other similar words that
Involve risks and uncertainties. The forward looking statements in this presentation

are based on BPS’s current expectations about future events. The forecast financial
iInformation and forward looking statements are subject to various risk factors,

uncertainties and assumptions that could cause BPS’s actual results, performance
or achievements to differ materially from those expressed in any forward looking
statement made by, or on behalf of, BPS and the forecast financial information.
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