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Important notice 

This presentation (Presentation) has been prepared by 99 Wuxian Limited (ASX : NNW) (99 Wuxian or the Company) and is a summary overview only of the current activities of the Company. This Presentation 

does not purport to be complete or provide all information which is necessary in order to assess whether to acquire CHESS Depositary Interest (CDI’s) in 99 Wuxian.  This Presentation does not constitute an 

opinion or recommendation with respect to 99 Wuxian and whether a recipient of this Presentation (Recipient) should invest or recommend an investment in 99 Wuxian.  

This Presentation includes certain financial measures that are not recognised under International Financial Reporting Standards (IFRS). Such non-IFRS financial measures do not have a standardised meaning 

prescribed by IFRS and may not be comparable to similarly titled measures prescribed by other entities, and should not be construed as an alternative to other financial measures determined in accordance 

with IFRS. The non-IFRS financial measures in this Presentation are presented to assist the Recipient make appropriate comparisons with prior periods and to assess the operating performance of the business 

of the Company. 99 Wuxian uses these measures to assess the performance of the Company's business and believes that information is useful to Recipients. Gross Transaction Value (GTV), EBITDA and EBIT 

have not been reviewed or audited. Recipients are cautioned not to place undue reliance on any non-IFRS financial measures included in this Presentation. 

This Presentation should be read in conjunction with the Company’s disclosures  lodged with the Australian Securities Exchange.  

The Presentation does not constitute an offer for or an invitation to the public to subscribe for CDI’s in 99 Wuxian. If an offer is made for subscription for CDI's in 99 Wuxian, such offer will only be made to and 

capable of acceptance by persons to whom the offer is made and only where the offer has been made in compliance with the laws of the relevant governing jurisdiction in which the offer is received.  

An investment in 99 Wuxian is subject to investment and other known and unknown risks.  

The Presentation does not constitute investment, legal, accounting, regulatory, taxation or other advice and has been prepared without taking into account the objectives, financial situation or needs of 

individuals.   A Recipient must not use the information contained in this Presentation as a basis for investing in the Company or recommending an investment in 99 Wuxian.  Prior to making an investment 

decision, prospective investors should undertake their own independent review, investigations and analysis of the Company, consider the appropriateness of the information in this Presentation having regard 

to their own objectives, financial situation and needs, seek further information if required and seek such advice as the Recipient considers appropriate including legal and taxation advice appropriate to their 

jurisdiction.   

The Company and its directors, officers, associates and employees and associated companies and businesses (collectively 'the Providers') make no representations or warranties, express or implied, or provide 

any guarantees regarding the likely investment returns, the performance of CDI’s in 99 Wuxian, the suitability of CDI’s for any investor, any particular tax treatment or the accuracy, completeness or adequacy 

of information contained herein or any accompanying management presentation. Except insofar as liability under any law cannot be excluded, the Providers have no liability to the Recipient or any other 

person arising in respect of the information contained in this Presentation or in any way for errors and omissions (including responsibility to any person by reason of negligence). To the maximum extent 

permitted by law, the Company excludes all liability for any loss (including consequential loss or damage), suffered or incurred by the Recipient or any other person, however caused (including negligence) as a 

result of the use of, or reliance on, this Presentation.  99 Wuxian is under no obligation to correct, update or revise this Presentation or anything referred to in this Presentation which comes to its attention 

after the date of publication, whether as a result of new circumstances affecting 99 Wuxian or otherwise. 

Any opinions expressed in this Presentation are statements of 99 Wuxian as of the date of publication and are subject to change without notice.  

This Presentation may contain forward looking statements. These forward looking statements are provided as a general guide and should not be relied upon as an indication or guarantee of future 

performance.  They are by their nature, only predictions and are subject to inherent risks and uncertainty.  The Providers do not give any assurance as to their accuracy.  These statements are based on current 

expectations, estimates and projections about 99 Wuxian's business, the industry in which it operates and management’s beliefs and assumptions.  Such matters require subjective judgment and analysis and 

may be based on assumptions which are incorrect.  A Recipient should undertake their own independent review to determine the accuracy and robustness of the forward looking statements.  
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99 Wuxian is a market leading m-commerce 

gateway providing online marketplace, 

rewards redemption and employee benefit 

services in China. 



4 

Unique Ecosystem 
Offers a value proposition that connects business partners’ valuable users with merchants 

MERCHANTS 

CUSTOMERS 

BUSINESS PARTNERS 

EMPLOYEES 

 
99 Marketplace:  
• Cash payment transaction 

platform 
 

 
Incentive Cloud Service:  
• Reward point redemption 

platform 
• Marketing and channel 

incentives platform 
 

 
iBenefit:  
• Employee benefit redemption 

platform 

Current Business Offerings 
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99 Marketplace - Current Business Offerings 

99 Marketplace 

Transaction Platform 

• A convenient m-commerce platform 

• Tailored marketing initiatives 

• Standardized modules 

• Quick system interface 

Procurement 

• Scalable procurement 

• Delicacy operation and supply 

chain finance 

• Helping clients reduce costs, 

improve efficiency and increase 

the scale effectively 

Distribution 

• A professional distribution 

platform connected to hundreds 

of millions of users 

Big Data 

• Consumer behavior analysis 

• Precision marketing 

• Performance improvement 

99 Marketplace serves over 300 million users on financial institutions’ mobile apps, offering a comprehensive digital product mix,  

precision marketing, and one-stop services covering product, operation, marketing and technology to maximize user value 
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Incentive Cloud Service focuses on providing one-stop incentive services in different scenarios,  

helping business partners implement their incentive and marketing programs  

in a digitalized, simple, transparent and cost effective manner 

Reward points management 

• Fully digitalized product distribution 

• Intelligent system operation services 

Marketing incentives 

• Marketing expense management 

on both headquarters and branch 

levels 

• Tailored incentive services for all 

channels  

Channel incentives 

• Incentive services targeting 

agents and distribution channels 

Incentive Cloud Service 

Incentive Cloud Service - Current Business Offerings 
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iBenefit is an outstanding cloud based platform providing a flexible employee benefit ecosystem  

composed of four modules: i-Festival, i-Incentive,  i-Health and i-Finance 

i-Festival 
• Festival gifts 
• Birthday gifts 
• Life subsidies 
• Discounts  

i-Health 
• Health check 
• Health insurance 
• Health management 
• Green healthcare 

i-Incentive 
• Employee recognition 
• Click-a-like 
• Vote and honor 
• Corporate culture 

i-Finance 
• Phone and game recharge  
• Credit card repayment 
• Insurance products 
• Wealth management 

iBenefit 

iBenefit - Current Business Offerings 
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Net Revenue2 

RMB 302.3m / AUD 61.1m 
Gross Transaction Value 

RMB 14.2bn / AUD 2.9bn 

+174% 
Total No. of Transactions 

155.7m 

Operating performance  
• Registered user base of 64.3mm 

• 155.7mm transactions on the platform 

• Gross Transaction Value of RMB 14.2bn 

(AUD 2.9bn) 

• Net revenue of RMB 302.3mm (AUD 

61.1mm) 

• Gross profit of RMB 104.6mm (AUD 

21.2mm) 

• Underlying3 EBITDA of RMB 14.6mm 

(AUD 2.9mm) 

• Net loss of RMB 4.4mm (AUD 0.9mm) 

1. RMB translated into AUD using the average rate of AUD/RMB 4.9448 for the period 1 January 2016 to 31 December 2016 . FY2016 information has not been audited or reviewed. 
2. Net revenue equals total revenue less business tax and relevant surcharge. 
3. Underlying information excludes exceptional items (exchange gains and losses). 99 Wuxian considers underlying information to be a more suitable indicator of operating performance. 

References to ‘underlying’ information are to non-IFRS financial information. Non-IFRS financial information has not been audited or reviewed.  

Financial performance  

Results Highlights1 

+5% +57% 

Commentary on operating performance 
• China is becoming the largest e-commerce and m-commerce market in the world 

• For companies operating in China, it is important for them to expand their operation scale  

• Expanding the scale of transactions is the most important target for 99 Wuxian 

• 99 Wuxian enjoys low customer acquisition costs under its B2B2C model while other companies are 

still burning cash to acquire users with significantly higher costs 

• Net revenue growth of 57% contributed by the user acquisition and user engagement strategy 

• Decline in gross profit and the underlying EBITDA as the result of launching joint marketing 

campaigns with business partners and offering promotions to users 

• Net loss caused by both the decline in gross profit and the interest expense of RMB 8.0 million 

accrued on the RMB 140 million loan from Grand Ease Holdings Limited (an associated entity of the 

CEO, Amalisia Zhang) for the initial payment for the acquisition of Jiangsu Ofpay E-commerce Limited 

(“Ofpay”) 

• The Company expects that the interest expense will stop being accrued when the divestment of 

Ofpay is completed as the loan will be extinguished as one of the payment methods of the 

consideration from Amalisia Zhang who has offered to acquire 40% of the equity interest in Ofpay 

Commentary on operating performance 
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Financial overview 
33% annual registered user growth lays the foundation for business growth 

• Growth driven by:  

₋ Increase in number of business partners 

₋ Channel expansion 

₋ Joint marketing campaigns with business 

partners to successfully drive traffic and 

user engagement 

Registered users (mm) 

 29.3  
 31.1  

 36.6  

 40.8  
 43.0  

 45.6  
 49.1  

 54.5  

 58.5  
 60.3  

 62.2  
 64.3  

14Q1 14Q2 14Q3 14Q4 15Q1 15Q2 15Q3 15Q4 16Q1 16Q2 16Q3 16Q4

Commentary  

Note: The registered users information has not been audited or reviewed. 
            Registered users represent those who have transacted on the platform. 
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Financial overview (cont’d) 
GTV keeps the growing trend with 36% CAGR   

• China is becoming the largest e-commerce 

and m-commerce market in the world 

• Scale expansion is significant for the 

companies operating in China, which is also 

the most important target for 99 Wuxian  

• 36% CAGR is contributed by the increase in 

registered users and user engagement 

• GTV is also impacted by the ATV movement 

reflecting our growth strategy focusing on 

expanding the scale of transactions 

• China saw an early Lunar New Year in 

January 2017 which impacted the 

transaction volume at the 2016 year end 

since many people went back home for 

holiday in advance 

• 99 Wuxian will continue to expand the 

Incentive Cloud Service platform and the 

iBenefit platform alongside with the 99 

Marketplace to fuel the GTV growth 

 

¥6,082 

¥7,196 
¥7,803 

¥8,190 

¥9,144 

¥10,126 

¥11,975 

¥13,599 
¥14,367 

¥13,700 ¥13,650 
¥14,216 

14Q1 14Q2 14Q3 14Q4 15Q1 15Q2 15Q3 15Q4 16Q1 16Q2 16Q3 16Q4

Quarterly LTM GTV (RMB mm) Commentary  

Note: The LTM GTV information has not been audited or reviewed.  



11 

 25.8   26.6   28.8   33.3   37.4   42.6   48.3  
 56.8  

 69.8  

 92.0  

 125.0  

 155.7  

¥313  
¥309  

¥198  

¥226  

¥279  

¥249  

¥246  

¥212  

¥151  

¥61  
¥76  ¥99  

14Q1 14Q2 14Q3 14Q4 15Q1 15Q2 15Q3 15Q4 16Q1 16Q2 16Q3 16Q4

Quarterly LTM No. of Transactions (mm) Quarterly ATV (RMB)

Financial overview (cont’d) 
Movement in ATV and No. of Transactions reflects our growth strategy 

Quarterly LTM No. of Transactions (mm) and Quarterly ATV (RMB) Commentary  

Note: The LTM No. of Transactions and quarterly ATV information has not been audited or reviewed.  

• Expanding the scale of transactions is the most 

important target for 99 Wuxian 

• The movement in ATV helps the expansion of 

transaction scale: 

₋ The current market preference is featured by virtual 

products with low unit price 

₋ 99 Wuxian and business partners catch up with the 

ATV preference  

₋ ATV movement can lower the purchasing barrier of 

new mobile commerce users 

• The strong increase in No. of Transactions by 174% 

from FY2015 reflects the positive result  of: 

₋ The movement of ATV 

₋ Promotions and marketing 

₋ Increased user base, user engagement and active 

rate 

₋ Expansion into new channels 

 

CAGR of No. of Transactions: 92% 
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Financial overview (cont’d) 
99 Wuxian has experienced consistent revenue growth 

• Revenue growth is fueled by: 

– Growing no. of transactions 

– Growing GTV 

– Proactive user acquisition and 

engagement strategy including joint 

marketing campaigns with business 

partners 

– Optimization in offerings catering to 

user tastes 

Quarterly LTM Revenue (RMB mm) 

¥126.0 
¥140.1 

¥148.3 
¥163.2 

¥171.4 
¥182.2 ¥179.8 

¥203.3 

¥236.5 
¥244.7 

¥275.9 

¥308.9 

14Q1 14Q2 14Q3 14Q4 15Q1 15Q2 15Q3 15Q4 16Q1 16Q2 16Q3 16Q4

Commentary  

Note: The LTM revenue information has not been audited or reviewed.  
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Operations Highlights 

99 Marketplace: 
• 99 Marketplace keeps constant growth 

• 99 Marketplace sponsors the Industrial and Commercial Bank of China (“ICBC”) for its marketing campaign featuring draft 

program and launches a Fans Carnival with ICBC, displayed to a large number of people that watched the live stream programs 

simultaneously 

 

Incentive Cloud Service (“ICS”): 
• The growth of ICS is subject to the sufficiency in working capital 

• ICS further strengthens its positioning in the securities and insurance channels by partnering with more securities companies and 

insurance companies 

 

iBenefit: 
• iBenefit expands its service modules to include i-Incentive, i-Health and i-Finance as well as i-Festival 

• iBenefit secures partnerships with reputable business partners including Fortune 500 companies, leading financial institutions and 

human resource companies 

99 Wuxian continues to execute its growth strategy 
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Divestment of Ofpay 

Note:  
1. RMB translated into AUD at the spot rate of AUD/RMB of 5.2744 as at 8 February 2017 
2. RMB translated into AUD at the spot rate of AUD/RMB of 4.6877 as at 15 December 2015 

• In December 2016, an agreement was entered into among the Company, Amalisia Zhang, the Original Vendors and an Investment Group, agreeing to transfer 40% of the equity 

interest in Jiangsu Ofpay E-commerce Limited (“Ofpay”) to Amalisia Zhang for consideration of RMB 200 million (AUD 37.9 million1), 35% of the equity interest in Ofpay to the 

Investment Group for consideration of RMB 175 million (AUD 33.2 million1), and 25% of the equity interest in Ofpay back to the Original Vendors for nil consideration. 

• The consideration of RMB 175 million (AUD 33.2 million1) from the Investment Group will be finally paid to the Original Vendors, which, alongside with the 25% of the equity 

interest in Ofpay to be transferred back to the Original Vendors, will extinguish 99 Wuxian’s conditional obligation of the deferred payments to the Original Vendors. 

• The consideration of RMB 200 million (AUD 37.9 million1) from Amalisia Zhang will be paid by way of: 

 The payment of RMB 20 million (AUD 3.8 million1) in cash 

 The repayment and discharge of the total amount owing (including all interest) of RMB 140 million (AUD 29.9 million2) to Grand Ease Holdings Limited (“Grand Ease”) (an 

associated entity of the CEO, Amalisia Zhang) and the cancellation of the Convertible Note embedded 

 A vendor finance, in the form of a secured loan (on arms lengths terms) in the amount of RMB 40 million (AUD 7.6 million1) from 99 Wuxian to Amalisia Zhang for a 

maximum 3 year term, secured over all of the fully paid ordinary shares on issue in 99 Wuxian held by Grand Ease, and bearing interest at the Renminbi deposit rate 

provided by China Merchants Bank, Hong Kong Branch plus a 50% premium 

• The divestment of Ofpay and the payment methods of the consideration from Amalisia Zhang are subject to the approval of the Extraordinary General Meeting (“EGM”). 

• The divestment of Ofpay will generate a premium of RMB 40 million (AUD 7.6 million1). 

• The divestment of Ofpay will exempt the Company from all its conditional payment obligations associated with the Ofpay acquisition deal, and enable it to focus on its own B2B2C 

business. 

Background: 

• 99 Wuxian entered into a conditional agreement to acquire Ofpay in 2015. 

• An initial payment of RMB 160 million (AUD 34.1 million2) was made to the Original Vendors funded by a non-recourse loan from Grand Ease for RMB 140 million (AUD 29.9 

million2) under the 2015 Grand Ease Loan Agreement with a Convertible Note embedded. 

• Deferred payments up to a maximum of RMB 297.4 million (AUD 63.5 million2) would be paid upon certain historical performance targets and consent from the Company being 

achieved. 
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Marketing initiatives  
99 Wuxian continues to partner with leading Chinese banks on effective marketing campaigns 

January 2017  

• Joint marketing campaign with 
the Agricultural Bank of China 
(“ABC”)  

• Each day during the campaign, 
the first 99 users who recharge 
their mobiles can win RMB10 
mobile recharge coupons 

 

January 2017  

• Joint marketing campaign with 
the Industrial and Commercial 
Bank of China (“ICBC”) 

• Each Thursday during the 
campaign, users can purchase 
e-coupons at 10% discount, 
including gourmet card, video 
card, travel card, e-commerce 
card, etc. 

September 2016  

• Joint marketing campaign with 
the Industrial and Commercial 
Bank of China (“ICBC”) 

• Each Tuesday during the 
campaign, the 99th user who 
purchases the Sinopec petrol 
card can win a Ctrip travel card 
with face value of RMB500 

 

June 2016  

• Joint marketing campaign with  
China Minsheng Bank 

• Each Friday during the 
campaign, the first 99 users of 
Minsheng Wechat Bank who 
recharge their mobiles for 
RMB100 can get 10% discount 
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• Net revenue growth of 57% contributed 

by the user acquisition and user 

engagement strategy 

• Decline in gross profit as the result of 

launching joint marketing campaigns 

with business partners and offering 

promotions to users 

• Net loss caused by both the decline in 

gross profit and the interest expense of 

RMB 8.0 million accrued on the RMB 

140 million loan from Grand Ease 

Holdings Limited for the initial payment 

for Ofpay acquisition, while  the 

Company expects that the interest 

expense will stop being accrued when 

the divestment of Ofpay is completed as 

the loan will be extinguished as one of 

the payment methods of the 

consideration from Amalisia Zhang 

Note:  1. RMB translated into AUD using the average rate of AUD/RMB 4.9448 for FY2016 and FY2015 to eliminate the exchange rate impact.  
             2. Financial information has not been audited or reviewed. 

Summary profit and loss  
FY16 revenue and gross profit 

Commentary  
RMB millions AUD millions

1 
Change 

31 December year end FY2015 FY2016
2 

FY2015
2 

FY2016
2 

(%) 

Total revenue                         203.3                          308.9                            41.1                            62.5  52% 

Net revenue                         192.3                          302.3                            38.9                            61.1  57% 

Gross profit                         128.2                          104.6                            25.9                            21.2  -18% 

margin (%) 66.7% 34.6% 66.7% 34.6% (3,205bps) 

Selling expenses (excluding D&A) 
 

                        (26.8)                         (32.0)                           (5.4)                           (6.5) 20% 

Administration expenses (excluding D&A)                         (80.9)                         (60.2)                         (16.4)                         (12.2) -26% 

Other revenue                              1.6                               2.2                              0.3                              0.4  41% 

Other gains and losses                            (0.5)                              0.2                            (0.1)                             0.0  -140% 

EBITDA                            21.5                             14.8                              4.3                              3.0  -31% 

margin (%) 11.2% 4.9% 11.2% 4.9% (629bps) 

D&A                            (5.3)                            (6.5)                           (1.1)                           (1.3) 21% 

Net interest expense                              0.0                             (8.9)                             0.0                            (1.8) -19766% 

PBT                            16.2                             (0.6)                             3.3                            (0.1) -104% 

Tax                            (6.0)                            (3.8)                           (1.2)                           (0.8) -36% 

NPAT                            10.2                             (4.4)                             2.1                            (0.9) -143% 

margin (%) 5.3% -1.5% 5.3% -1.5% (675bps) 

Underlying EBITDA                            22.0                             14.6                              4.5                              2.9  -34% 

margin (%) 11.5% 4.8% 11.5% 4.8% (664bps) 

Underlying PBT                            16.7                             (0.8)                             3.4                            (0.2) -105% 

margin (%) 8.7% -0.3% 8.7% -0.3% (896bps) 
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• Cash balance of RMB 44.0mm 

– Well positioned for future growth  

• Deposit for acquisition of subsidiaries of RMB 160.0mm  

– Acquisition of Ofpay, which is in the progress of being divested 

• Trade and other receivables balance of RMB 277.5mm  

– Growth due to increased transaction value generated by the 

rewards redemption business  

– High quality receivables from leading Chinese financial institutions  

– Includes prepayments to enable real-time virtual product delivery 

and receivables due from Handpay as a result of legacy contracts 

• Interest in associate of RMB 8.7mm (HKD 10.0mm) 

– In April 2016, the Company established and registered an 

associate called Allpay (International) Finance Service Corporation 

Limited (“Allpay”), a stored-value card issuer, with Dazhong (Hong 

Kong) International Corporation Limited (“Dazhong”), a fully 

owned subsidiary of Shanghai Dazhong Public Utilities (Group) Co., 

Ltd. 

– The Company has fully paid the initial share capital of HKD 

10.0mm for 40% equity interest in Allpay, and Dazhong has fully 

paid the initial share capital of HKD 15.0mm for 60% equity 

interest in Allpay 

– Allpay is now in the process of applying for the relevant issuance 

license with Hong Kong Monetary Authority and hasn’t performed 

any operations so far 

 

Note:  1. The spot rate of AUD/RMB 5.0286 as at 31 December 2016 is used for balance sheet items translation to eliminate the exchange rate impact.  
             2. Financial information has not been audited or reviewed.   

Summary balance sheet 
Balance sheet continues to evolve in line with the business 

Commentary  RMB millions AUD millions1 

31 December year end FY2015 FY2016
2 

FY2015
2 

FY2016
2 

Cash and cash equivalents           40.9            44.0               8.1               8.8  

Trade and other receivables         194.3          277.5            38.6            55.2  

Inventory           17.4            10.6               3.5               2.1  

Intangibles           53.2            51.4            10.6            10.2  

Property, plant and equipment           10.0               7.6               2.0               1.5  

Deposit for acquisition of subsidiaries         160.0          160.0            31.8            31.8  

Interest in associate                -                8.7                 -                1.7  

Other assets           21.3            17.1               4.2               3.4  

Total assets         497.0          577.0            98.8          114.7  

Trade and other payables           52.8            73.6            10.5            14.6  

Other liabilities         152.3          165.8            30.3            33.0  

Total liabilities         205.1          239.5            40.8            47.6  

Net assets         291.9          337.5            58.0            67.1  

Share capital         272.0          313.7            54.1            62.4  

Reserves           19.9            23.9               4.0               4.7  

Total equity         291.9          337.5            58.0            67.1  
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• Disciplined management of operating cash flow 

• Operating cash flow continues to be invested into the 

growth of the platform 

– Working capital consumed in the growing 

Incentive Cloud Service 

– Development and launch of new offerings and 

solutions, such as iBenefit  

– Marketing initiatives 

• Capital expenditure 

– Initial share capital contribution to the associate 

Allpay 

– Additions of PP&E and intangible assets 

• Financing activities 

– Proceeds from issue of shares in February 2016 

for RMB 42mm 

– Business factoring with China domestic factoring 

companies accruing interest  

 

Summary cash flow  
Continued cash investment in the platform  

Commentary  

Note:  1. Financial information has not been audited or reviewed. 
             2. RMB translated into AUD at the average rate of AUD/RMB of 4.9448 for the period 1 January 2016 to 31 December 2016, and financial information has not been audited or reviewed. 

RMB millions1 AUD millions2 

31 December year end  FY2016   FY2016  

Underlying EBITDA                        14.6                           2.9  

Income taxes paid                        (0.0)                        (0.0) 

Movement in working capital                      (58.4)                     (11.8) 

Cash flow from operations                      (43.8)                        (8.9) 

Investment in an associate                        (8.7)                        (1.8) 

Purchases of PP&E and additions of intangible assets                        (2.3)                        (0.5) 

Cash flow from investing                      (11.1)                        (2.2) 

Proceeds from issue of shares                        41.7                           8.4  

Share issue expenses                        (0.1)                        (0.0) 

Proceeds from borrowings                        30.8                           6.2  

Repayment of borrowings                      (13.7)                        (2.8) 

Interest paid                        (1.0)                        (0.2) 

Cash flow from financing                        57.8                         11.7  

Net increase in cash                          2.9                           0.6  

Opening cash balance                        40.9                           8.3  

Effect of foreign exchange rate changes                          0.2                           0.0  

Closing cash balance                        44.0                           8.9  
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GROWTH STRATEGY 

Outlook 
To capture the massive opportunities in the mobile commerce market in China 

• 99 Wuxian will focus on executing its growth strategy focusing on expanding its operation scale, 

including:  

 Enlarging the base of business partners and registered users 

 Enhancing user engagement and stickiness 

 Developing the rewards redemption and employee benefit redemption businesses together with 

the continuous expansion of the 99 Marketplace 

 Moving toward higher commission products and better profitability 

 Improving operating efficiency and corporate governance 

• 99 Wuxian believes that the massive opportunities in the mobile commerce market in China will 

extend into the future. The huge consumption demand and purchasing power in China, alongside 

with the constantly improving internet infrastructure, will continue to drive the growth of mobile 

commerce. 99 Wuxian will continue to execute its growth strategy to capture these opportunities 

and create value for our shareholders 


