
Mantra Group 
April 2017 

Peppers Soul, Surfers Paradise 



IMPORTANT NOTICE AND DISCLAIMER 

 

2 

Important notice and disclaimer 

This document is a presentation of general background information about the activities of Mantra Group Limited (Mantra Group) current at the date of the presentation, (2 May 2017). The information 

contained in this presentation is of general background and does not purport to be complete. It is not intended to be relied upon as advice to investors or potential investors and does not take into account the 

investment objectives, financial situation or needs of any particular investor. These should be considered, with or without professional advice, when deciding if an investment is appropriate. 

Mantra Group, its related bodies corporate and any of their respective officers, directors and employees (Mantra Group Parties), do not warrant the accuracy or reliability of this information, and disclaim any 

responsibility and liability flowing from the use of this information by any party. To the maximum extent permitted by law, the Mantra Group Parties do not accept any liability to any person, organisation or 

entity for any loss or damage suffered as a result of reliance on this document. 

Forward looking statements 

This document contains certain forward looking statements and comments about future events, including Mantra Group’s expectations about the performance of its businesses. 

Forward looking statements can generally be identified by the use of forward looking words such as, ‘expect’, ‘anticipate’, ‘likely’, ‘intend’, ‘should’, ‘could’, ‘may’, ‘predict’, ‘plan’, ‘propose’, ‘will’, ‘believe’, 

‘forecast’, ‘estimate’, ‘target’ and other similar expressions within the meaning of securities laws of applicable jurisdictions. Indications of, and guidance on, future earnings or financial position or performance 

are also forward looking statements. 

Forward looking statements involve inherent risks and uncertainties, both general and specific, and there is a risk that such predictions, forecasts, projections and other forward looking statements will not be 

achieved. Forward looking statements are provided as a general guide only, and should not be relied on as an indication or guarantee of future performance. Forward looking statements involve known and 

unknown risks, uncertainty and other factors which can cause Mantra Group’s actual results to differ materially from the plans, objectives, expectations, estimates and intentions expressed in such forward 

looking statements and many of these factors are outside the control of Mantra Group. As such, undue reliance should not be placed on any forward looking statement. Past performance is not necessarily a 

guide to future performance and no representation or warranty is made by any person as to the likelihood of achievement or reasonableness of any forward looking statements, forecast financial information 

or other forecast. Nothing contained in this presentation nor any information made available to you is, or shall be, relied upon as a promise, representation, warranty or guarantee as to the past, present or 

the future performance of Mantra Group. 

Non-IFRS financial information 

Mantra Group uses certain measures to manage and report on its business that are not recognised under Australian Accounting Standards. These measures are referred to as non-IFRS financial information. 

Mantra Group considers that this non-IFRS financial information is important to assist in evaluating Mantra Group’s performance. The information is presented to assist in making appropriate comparisons 

with current periods and to assess the operating performance of the business. All non-IFRS financial information is reconciled to IFRS financial information.   

All dollar values are in Australian dollars (A$) unless otherwise stated. 











MANTRA GROUP LOCATIONS  
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MANTRA GROUP COMPETITIVE LANDSCAPE 
Number of hotels Number of hotel rooms 
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MANTRA GROUP REVENUE & EBITDA PERFORMANCE 
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EBITDA (A$m) 

Mantra has experienced strong earnings growth which has accelerated since IPO and is expected to continue into FY17 
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HIGHLIGHTS HY17  
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HIGHLIGHTS HY17 – STATUTORY  
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HIGHLIGHTS HY17 – UNDERLYING*  

* Underlying Results are the statutory results excluding acquisition related transaction costs of $1.7m expensed in the period  12 



REVENUE AND UNDERLYING EBITDAI BY SEGMENT  
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• Strong Resorts revenue growth of 30.1% to $163.0m 

compared to pcp 

• New Resorts properties contributed $27.9m in revenue 

and $4.7m in EBITDAI 

• Organic increase in Resorts revenue and EBITDAI was 

$9.8m (7.8%) and $1.7m (7.7%) respectively   

• CBD revenue growth of $5.4m or 3.4% to $162.8m  

• Revenue benefitted principally from full year 

contributions from two CBD properties added mid and 

late H1FY2016  

• By contrast, EBITDAI decreased by $1.4m or 5.1% 

principally due to challenging rates in certain CBD 

locations (Perth, Brisbane and Darwin) 

• CR&D segment results were driven by increased volumes 

generated via Mantra Group online booking channels as 

well as increased fees from management agreements 

• The Corporate segment’s results were negatively impacted 

by certain one off costs including KMP recruitment and 

Mantra Ala Moana set up costs 

 

Operating Revenue H1FY2017 

($m) 

H1FY2016 

($m) 

Change 

($m) 

Change 

(%) 

Resorts 163.0 125.3 37.7 30.1 

CBD 162.8 157.4 5.4 3.4 

Central Revenue and 

Distribution 
28.3 23.1 5.2 22.5 

Corporate 2.1 1.5 0.6 37.3 

Total 356.2 307.3 48.8 15.9 

Underlying EBITDAI1 H1FY2017 

($m) 

H1FY2016 

($m) 

Change 

($m) 

Change 

(%) 

Resorts 28.1 21.7 6.4 29.5 

CBD 26.3 27.7 (1.4) (5.1) 

Central Revenue and 

Distribution 
18.8 16.8 2.0 12.1 

Corporate (14.5) (13.0) 1.5 11.6 

Total 58.7 53.2 5.5 10.3 

COMMENTS 

1 Underlying Results are the statutory results before transaction costs of $1.7m  (H1FY2016: $4.8m) incurred in respect of acquisitions completed in the period 
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• Website conversion figures since the launch of Mantra+ are tracking above forecast 

• 1,000,000 guests in marketing database, have so far converted 100,000 to Mantra+ members with on-boarding 

strategy in place 

• Key pillar of book direct value proposition 

 

Inclusions… 

• Free Wi-Fi 

• Best Rate Guarantee / 5% rate discount 

• Late checkout (midday) 

• 10% off Food & Beverage and free drink voucher 

• Access to Mantra Loyalty services via Mantra+  

• VIP line (a dedicated MGRES line) 

• Access to special offers and pre-release sales 

• Surprise and delight program 
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Collateral 

 Key-card wallet Table talker 

Brochure 

Wine hanger 

Lobby screens 

Lift posters Water bottle hangers 
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Example Digital Membership Card 

 

Membership Number 

Downloads into passbook 
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• MantraHotels.com launched in July  

• Booking engine due for release in June 2017 

• Consolidated, 'mobile first' distribution platform for all Mantra Group brands and territories 

• Personalisation capability  



ALA MOANA  
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• Appointed Craig Smith 

• Network installed March 2017 

• Payroll system installed March 2017 

• PMS CRES and distribution systems installed April 2017 

• International systems fully functioning 



COMMONWEALTH GAMES  
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• 4 April 2018, 6,600 athletes and team officials, 70 nations, 11 day sporting and cultural event 

• Largest sporting event Australia will see this decade 

• Estimated $2b economic impact 

• 17 competition venues - 18 sports and 7 para-sports  

• Estimated 1.5m spectators 

• Mantra Group is the largest accommodation provider on the Gold Coast 



REFURBISHMENT  
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• 1,138 accommodation refurbishments completed YTD 

• 10 hotel projects including 2 restaurants and 7 foyers completed YTD 

• 18 foyer and hotel guest spaces currently underway 

• 5 major projects to be completed in FY17 

Mantra 2 Bond Street 



REFURBISHMENT  
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Peppers Waymouth Peppers Noosa 

Mantra Southbank Melbourne 



CBD 
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RESORTS 



MARKET 



Source: UNWTO World Tourism Barometer, January 2017 25 



Source: Tourism Research Australia 

Travel by Australians – YE Dec 16 
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Source: Tourism Research Australia 

International Visitors in Australia – YE Dec 16 
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Supply 



ASIA PACIFIC PIPELINE 

Source: STR, March 2017 

Total of 583,054 rooms in the pipeline for the listed regions 
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 -  50,000  100,000  150,000  200,000  250,000  300,000  350,000

Singapore | 4,802 | 0.8%

South Korea | 13,876 | 2.4%

Thailand | 18,306 | 3.1%

Vietnam | 23,755 | 4.1%

Australia | 28,241 | 4.8%

Malaysia | 29,630 | 5.1%

India | 49,275 | 8.5%

Indonesia | 63,462 | 10.9%

Other | 63,169 | 10.8%

China | 288,538 | 49.5%
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THANK YOU  



Peppers Soul, Surfers Paradise 


