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IMPORTANT NOTICE AND DISCLAIMER crouT

Important notice and disclaimer

This document is a presentation of general background information about the activities of Mantra Group Limited (Mantra Group) current at the date of the presentation, (2 May 2017). The information
contained in this presentation is of general background and does not purport to be complete. It is not intended to be relied upon as advice to investors or potential investors and does not take into account the
investment objectives, financial situation or needs of any particular investor. These should be considered, with or without professional advice, when deciding if an investment is appropriate.

Mantra Group, its related bodies corporate and any of their respective officers, directors and employees (Mantra Group Parties), do not warrant the accuracy or reliability of this information, and disclaim any
responsibility and liability flowing from the use of this information by any party. To the maximum extent permitted by law, the Mantra Group Parties do not accept any liability to any person, organisation or
entity for any loss or damage suffered as a result of reliance on this document.

Forward looking statements
This document contains certain forward looking statements and comments about future events, including Mantra Group’s expectations about the performance of its businesses.

Forward looking statements can generally be identified by the use of forward looking words such as, ‘expect’, ‘anticipate’, ‘likely’, ‘intend’, ‘should’, ‘could’, ‘may’, ‘predict’, ‘plan’, ‘propose’, ‘will’, ‘believe’,
‘forecast’, ‘estimate’, ‘target’ and other similar expressions within the meaning of securities laws of applicable jurisdictions. Indications of, and guidance on, future earnings or financial position or performance
are also forward looking statements.

Forward looking statements involve inherent risks and uncertainties, both general and specific, and there is a risk that such predictions, forecasts, projections and other forward looking statements will not be
achieved. Forward looking statements are provided as a general guide only, and should not be relied on as an indication or guarantee of future performance. Forward looking statements involve known and
unknown risks, uncertainty and other factors which can cause Mantra Group’s actual results to differ materially from the plans, objectives, expectations, estimates and intentions expressed in such forward
looking statements and many of these factors are outside the control of Mantra Group. As such, undue reliance should not be placed on any forward looking statement. Past performance is not necessarily a
guide to future performance and no representation or warranty is made by any person as to the likelihood of achievement or reasonableness of any forward looking statements, forecast financial information
or other forecast. Nothing contained in this presentation nor any information made available to you is, or shall be, relied upon as a promise, representation, warranty or guarantee as to the past, present or
the future performance of Mantra Group.

Non-IFRS financial information

Mantra Group uses certain measures to manage and report on its business that are not recognised under Australian Accounting Standards. These measures are referred to as non-IFRS financial information.
Mantra Group considers that this non-IFRS financial information is important to assist in evaluating Mantra Group’s performance. The information is presented to assist in making appropriate comparisons
with current periods and to assess the operating performance of the business. All non-IFRS financial information is reconciled to IFRS financial information.

All dollar values are in Australian dollars (A$) unless otherwise stated.
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MANTRA GROUP LOCATIONS
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MANTRA GROUP COMPETITIVE LANDSCAPE

Number of hotel rooms Number of hotels Growth (%)
e s e
AUS 17,948 Total 20,000+ AUS 113 Total 125+ 25.1%

0.6%
(7.2)%

s o%
58

£

-us

5.3%

.25 3.2%

- 2.6%
149 P
|14

(4.5)%

Source: JLL
Note: Mantra total includes Australian and offshore locations



MANTRA GROUP REVENUE & EBITDA PERFORMANCE
O Revenue (A$m) e
5 e

s

498.8

606.1

— 414.0 424.2 454.7

FY11A FY12A FY13A FY14A FY15A FY16A

- guidance
101 -107
oo % 89.8

73.1
48.5 53.8 57.7 61.3

FY11A FY12A FY13A FY14A FY15A FY16A FY17F




HIGHLIGHTS HY17

Strengthening Brand Inbound
leisure market & :

_ G h d market

CBD performing o buoyant

to expectations

Operating model
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Hawaii Healthy
property portfolio Refurbishments
outperforming growth
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Market supply
growth in line
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reaffirmed

B
'8 ;




HIGHLIGHTS HY17 — STATUTORY

TOTAL REVENUE EBITDAI

$356.2M $57.0M
M 15.9% M 17.8%

NPATA EPS

$31.8M 10.3 crs
M 24.6% M 14.2%

MANTRA

NPAT

$30.5M
M 26.0%

INTERIM DIVIDEND

oC

PER SHARE
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HIGHLIGHTS HY17 — UNDERLYING*

EBITDAI NPAT NPATA

$58.7M $31.8M $33.1M
M 10.3% M 15.1% M 14.4%

REVPAR EPS

$144.91 10.7 cps 4
’ 5 . 9% } 3 " 7% PROPERTIES ADDED

* Underlying Results are the statutory results excluding acquisition related transaction costs of $1.7m expensed in the period
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REVENUE AND UNDERLYING EBITDAI BY SEGMEN
| Operating Revenue | H1FY2017 | H1FY2016 | Change | Change | _
(3m) (3m) (3m) (%)

«  Strong Resorts revenue growth of 30.1% to $163.0m
compared to pcp

Resorts

CBD . : «  New Resorts properties contributed $27.9m in revenue
and $4.7m in EBITDAI

- Organic increase in Resorts revenue and EBITDAI was
Corporate : . _ : $9.8m (7.8%) and $1.7m (7.7%) respectively

«  CBD revenue growth of $5.4m or 3.4% to $162.8m

. Revenue benefitted principally from full year
contributions from two CBD properties added mid and

H1FY2017 H1FY2016 Change Change late H1IFY2016

() i) () ) « By contrast, EBITDAI decreased by $1.4m or 5.1%
principally due to challenging rates in certain CBD
locations (Perth, Brisbane and Darwin)

Central Revenue and

Distribution

Total

Underlying EBITDAI*

Resorts

CBD : : «  CR&D segment results were driven by increased volumes
Central Revenue and generated via Mantra Group online booking channels as
Distribution ' ' : ' well as increased fees from management agreements

Corporate : WM - The Corporate segment’s results were negatively impacted
by certain one off costs including KMP recruitment and
Mantra Ala Moana set up costs

Total

1 Underlying Results are the statutory results before transaction costs of $1.7m (H1FY2016: $4.8m) incurred in respect of acquisitions completed in the period
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Website conversion figures since the launch of Mantra+ are tracking above forecast

MANTRA

GROUP

1,000,000 guests in marketing database, have so far converted 100,000 to Mantra+ members with on-boarding

strategy in place

Key pillar of book direct value proposition

Inclusions...

Free Wi-Fi

Best Rate Guarantee / 5% rate discount

Late checkout (midday)

10% off Food & Beverage and free drink voucher
Access to Mantra Loyalty services via Mantra+
VIP line (a dedicated MGRES line)

Access to special offers and pre-release sales

Surprise and delight program

That means more holidays

for the best price!

You'l receive VP benefits
ond special offers.

Enjoy free WiFias a
Mantra+ member.

Staay In touch with your family at
YOur home away from home

BECOME A MENBSER TOPRY

R

Enjoy a late check out
of 12 noon.

A3 & Mantras member you're invied
10 stay with Us o Ktile longer.

14



Collateral

Key-card wallet

Table talker

MEMBER BENEFITS

+ W

+ BestRate Guarantee

4 12noon late checkout

+ Free drink voucher

+ Exclusive special offers
With the Mantra+

loyalty program you're

guaranteed to get more

from your stay.

+ Food and beverage discounts

for the best price!

Youtrecon VP berotts

That means more holidays

Sy s weh your taiy o

Enjoy free WiFias a
Mantra+ member.
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BECONE § NENBEE TOPRY
SR p—

Water bottle hangers

HYPRATION

PEPRERS | MR- | BreokFrea:

Lift posters
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MORE TIME
i Vb

I MantraHotels.com/plus.

Pastres membars enfol s tiom late chack out.
50 you can stay with us a littie longe!

ENGUIRE NoW

mantral U i d e

Lobby screens
" M-/-
ﬁfﬁ R/ﬂi ﬂvﬁkﬂmfi

m msmbors find a better price
book-direct rates, we'll beat it by 5%.

ENQUIRE NoW

mantrat

Mariia- BrookFrea

+

50 Mock WoRE

THE CREAT

AVSTRALIAN
BREAKER

ot o

MoRE
CELEBRATION

Parens Mk weoiea

MANTRA

GROUP

Brochure
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Example Digital Membership Card

eeeco Telstra 4G 2:37 pm 10 1 4a3% M

.. Telstra 4G 4:58 pm 10 57%m

maenlre~t

Matt Granfield

MEMBER SINCE

2012

MEMBER #
3291920292

®
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MantraHotels.com

* MantraHotels.com launched in July
* Booking engine due for release in June 2017
* Consolidated, 'mobile first' distribution platform for all Mantra Group brands and territories

* Personalisation capability

May the course be with you
take flight on the golfing getaway of a

17



ALA MOANA

* Appointed Craig Smith

* Network installed March 2017

« Payroll system installed March 2017

*+  PMS CRES and distribution systems installed April 2017

* International systems fully functioning

: w.i;nwo T .
Attt a1

o

o
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COMMONWEALTH GAMES 3

* 4 April 2018, 6,600 athletes and team officials, 70 nations, 11 day sporting and cultural event
» Largest sporting event Australia will see this decade

» Estimated $2b economic impact

+ 17 competition venues - 18 sports and 7 para-sports

+ Estimated 1.5m spectators

* Mantra Group is the largest accommodation provider on the Gold Coast

N2

cr(dCb
. 20(8

XX Commanwealth Garmes

-
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REFURBISHMENT

« 1,138 accommodation refurbishments completed YTD
* 10 hotel projects including 2 restaurants and 7 foyers completed YTD
« 18 foyer and hotel guest spaces currently underway

* 5 major projects to be completed in FY17

Mantra 2 Bond Street

MANTRA

GROUTP
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Mantra Southbank Melbourne
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INTERNATIONAL
TOURIST ARRIVALS 2016 -1
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Source: Tourism Research Australia



International Visitors in Australia— YE Dec 16

8.3M

ERNATIONAL
ARRIVALS
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ASIA PACIFIC PIPELINE
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Total of 583,054 rooms in the pipeline for the listed regions

China | 288,538 | 49.5%
Other | 63,169 | 10.8%
Indonesia | 63,462 | 10.9%
India | 49,275 | 8.5%
Malaysia | 29,630 | 5.1%
Australia | 28,241 | 4.8%
Vietnam | 23,755 4.1%
Thailand | 18,306 | 3.1%
South Korea | 13,876 | 2.4%
Singapore | 4,802 | 0.8%

Source: STR, March 2017

- 50,000

100,000 - 150,000 200,000 250,000 300,000 350,000
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SUPPLY 2015 - YOY GROWTH %

30.00% Excluding
25.10%

25.00% Mantra

20.00% Grou_p
competitors
15.00% declined 1%
[0)

10.00% vy or 700 rooms

5.00% 3.20% 2.60%

- 0.00% 0.60%

.00%

-5.000 2.10%

5.00% _— -3.60% -4.50%
-10.00% et
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Source: JLL, Top Owners & Operators, June 2016
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