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FOR IMMEDIATE RELEASE

3 May 2017

Macquarie Australia Conference Presentation

Isentia Group Limited (ASX : ISD) Chief Executive Officer John Croll will today deliver a
presentation at the Macquarie Australia Conference.

Presentation slides are attached.
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Isentia is Asia-Pacific’s leading integrated Media Intelligence, Insights and Content Marketing
business. Through both innovative, market leading Saa$ as well as strategic advice and direction,
Isentia works with over 5,000 clients across 15 countries providing data analysis, content and
consulting services around the clock. To find out more about how we inform better decisions, please

visit www.isentia.com
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2020 Strategy Update

- Enhancing our product offering

- Optimising platforms for growth

- Capitalising on our position in high growth markets
Trading Update

Appendix

- FY17 H1 Results Overview
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United .*. Empowered

There's information everywhere. But whal's
rare, and what's valuable, insight.

Powered by technology. Inspired by people.

Platform led data capture of more than 282 media items per
second across Asia Pacific and 1,200 people helping 5,000
clients derive actionable insight from data

Across Asia Pacific Isentia offers:
Media and analytics
Research and Insights
Strategy and Content



__

2020 Strategy
Update

- -

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



Isentia’s strategy to drive future growth

An essential service that is becoming more essential with the complexity of the media cycle

Enhancing our product
offering

Media Intelligence mobile app

Version 1 delivered to market in
November 2016

Alignment to reducing client churn

‘ Mediaportal Recharge
- Will deliver revenue growth in FY18 in
ANZ and Asia

Social media integration with
‘storyview’
Integrated social and mainstream
monitoring and alerting

Social media listening bundled in for all
Mediaportal clients

Mid-tier ‘self service’ offering -
expand the market
Drive penetration in mid-tier market
using existing Isentia capability
- Addressable opportunity of 2,000
mid tier businesses in Australia

€
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Optimising platforms
for growth

Data intelligence platform

Increases speed, scalability and content
sources for Isentia clients

Enhanced real-time alerting

Search algorithms and technology
delivering highly relevant results

Automation to drive operational
efficiencies

Content Hubs delivering increased
production efficiencies

DaasS delivering efficiencies through
technology

Strategic cross-selling initiatives

Increase cross-selling through dedicated
resources and incentive structure
delivering revenue opportunities

Channel strategy to deepen penetration
of industry verticals

Insights — leverage data and client
base

Leverage Isentia data and continue to
build strategic alliances with third party
data providers

Lift penetration with redesigned
Executive Briefings

O Asia — market and client growth

Investing in skills with large wins in
government and corporate clients in a
number of countries

Asian acquisitions in FY16 provided
market entry into South Korea and
market share improvements

In FY17 H1, Isentia extended its Asian
media database capabilities with the
platform and technology acquisition of
China Newswire

Bolt on acquisitions remain part of the
strategy in Asia

O Content Marketing

Fully integrated into Isentia
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Media Intelligence Mobile App
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Mediaportal Recharge — delivered to market in Q3

Key Points

- The new and improved Mediaportal launched in ANZ in Q3
+ 97% of users have migrated to the new platform

- New interface creates a more flexible platform for future
development including the rollout of Storyview

- Additional new features include:
- Built on cloud for speed and reliability
- Greater and more flexible search functionality

- A fully responsive design to ensure seamless access from all
device types

- Simplified navigation and stronger metadata against media
items

- APl layer built to integrate third party data

Benefits to Isentia

- Best platform in market
- Client retention and longer contracts

- Enhanced pricing power with Storyview
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9/% of clients migrated to an excellent user experience

Improved metrics

T 0/ increasein
43% page views

per session

old Mediaportal
Version  Recharge

Mediaportal
Recharge

Oold

T 0/ increasein
23 / average session

duration
Mediaportal
Ver5|on Recharge Versuon

033 % Reduction in average page load time
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g 0o, increase in average
92 A) number of

sessions per user

Mediaportal
Recharge

Version _

Client feedback

It's beautiful! So much easier to navigate
- Corporate

“| really like the look of the new site.
navigation seems easy and intuitive

- Corporate

Love it!!! No more scrolling! - Corporate
Thanks, love the new look. - Corporate
Much better and definitely easier to read!
- Corporate

Thanks, great improvement on the UX
design, feels very intuitive. - Government



Additional Mediaportal features — Report Builder

&isentia

STORIES
I by Sresios
Welcome to the new Report Builder
MOMITOR

(io) & We've updated Report Builder with 2 brand new set of templates. You can now add
ol Mo commentary, upload a header image, upload different logos, a table of contents,
ﬁ Report Bullder syndication display, and export as links for easy sharing.

B Puchased Conbent

ANALYTICS Get started

oo Chata

- Rapsste

CONNECT
B conacns
|‘_ Releases

) Industey Ugdates

MACQUARIE AUSTRALIA CONFERENCE 3 MAY 2017



Additional Mediaportal features — Global Search
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Additional Mediaportal features — Syndication View
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SENTIMENT

Pogiteve

Sentiment over time

Additional Mediaportal features — Social sentiment analysis
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Storyview — Q4 launch

Integrated Media Intelligence

Key Points
Benefits for the client Gisentia
- A world's first view of the connectivity, context and chronology in a stonses
story R oo
MONITOR VELOCITY Outiets  Influencers
- The story, not the media type, becomes the focus of Isentia’s () conce . a7 e
media intelligence B rusorouioe 5mK : = e
3 Pucchased Contert @ Sydney Mornung Herasd
- Including fully integrated print, broadcast, online and social T T "] - -
.. ' ln..-ll"'" SOCIAL EraAEME
med'a |tems oﬁ.‘fcu-:: THOURE AGO NOW O 38 repiien e 150K sencticnn
Repests
-+ Reduced time and effort to understand the core, depth and Tettra spriking new moble service dedicated YOS outets osocss
Ve|0C|ty of a StOFy @ oo to emergency workers ahead of bushfire season 285 @nmuv««:mm
o : A A : . . - s et | e e
- Media intelligence feeds directly into strategic decision making N P sasseettlling, oo,

Benefits for Isentia O
- Shifting the revenue model for both old and new media types N ¢ R
@ Latest update by The Verge m

- Any new content sources feed seamlessly into the story to drive
Saas revenue uplift

- Clients will have free access to the product on a trial basis for a
number of months prior to making a decision on an opt out basis

- Create a distinct market position and dissonance for the proposed
mid-tier product

- Shift revenue creation to high value intelligence from content
volume

Note: All Storyview metrics are illustrative
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Isentia’s technology supports high guality product development

Isentia partnered with AWS in 2015 to build a powerful, scalable cloud first platform to deliver a differentiated offering

~7 million pieces of content processed daily

to clients

Powerful cloud based platform

- AWS architecture provides for speed of entry in
markets and addition of new products

High speed

- Enhanced speed of content search and delivery

- Less than 1 minute between post and harvest
across high profile online sites

- Entirely dynamic and scalable to peak loads

- Highly redundant

+ 99% relevancy scores

- Increased accuracy and reliability of data
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= Print 30k items
Broadcast 13k summaries
g Online News 1m items
YW Twitter 4.5m relevant tweets
Sina Weibo 250k posts
L8y Forums 230k posts
B Instagram 100k posts
@ Blogs 32k posts
S YouTube: 6k new videos
f Facebook Pages 300k posts and comments

WeChat

500k items




[sentia’s technology supports high guality product development

Machine Learning Services

Storyview
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ANZ — Product releases are driving increased client satisfaction and retention

- Growth in net ANZ client numbers in FY1/ Q3 reflecting positive
response to new product release

- FY17 Q3 client churn has returned to historic norms

- High retention of Platinum and Gold clients which are delivering high
single digit ARPC growth YoY

- NPS scores have increased this calendar year reaching > 30 in April
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Isentia has unrivalled content and service in AN/

AN E

- 12 local Account Management Teams

Competitor

Account - Clients segmented by vertical industry, geography, spend and potential - Centralised support team
Management - 24/7 support and client services Monday to Friday

- Highly customised alerting
Online News + 6,400 Channels - 5,800 Channels

Print Media (PDF
images)

- 1,284 publications
- Print Monitoring License with Copyright Australia

No print media coverage — 0 publications
No Copyright License

« 390 Stations

- Outsourced with limited coverage and poor

TV and Radio - 15,000 summaries per day
. . relevance and context
- Agreements in place with all Networks
. - Facebook, Twitter, Pinterest, Youtube, Snapchat, Instagram, Google+, Reddit ek Tl Piiiorest, auluie
Social - 500+ blogs and forums

- Facebook Topic Data and LinkedIn Engagement Insights

Snapchat, Instagram, Google+, Reddit

Other products
and services

« Value Added Services

Daily Briefings
Insights

- Strategy

- Content
|
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Asia — driving client and market growth

Growing client numbers Recent customer wins in 2H17

Leveraging technology to increase SaaS penetration

- Mediaportal Recharge rollout in coming months o
| | 4 Linked [T}
Increasing penetration of VAS products through cross-sell

Leveraging Isentia’s regional sales and service teams for multiple

market client wins
Increasing market footprint AR, NETFI.IX

SUPERMALLS

New market entry
- South Korea entry in FY16 Q4

Fut tunities include Tai ESTEE .
uture opportunities include Taiwan g LAUDER QLIALCO/\NV\ PCQG

Bolt-on acquisitions deliver COMPANTES

Revenue growth and margin expansion
Barriers to entry

Increase in ARPC through upselling S ONY

Bolt-ons in Thailand, Vietnam and Hong Kong tracking well
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Asia — (ase study of client growth

Asia Government Client — Monitoring/Insights
Increasing average revenue

per customer

Social product to selected - Upsell products and
FY13

Government departments additional markets
FY14 Expansion in number of

Government departments
Addition of premium Insights
FY15 and other VAS products
FY16 Expansion in Insights
FY17 AddiFioq of mainstream
monitoring products
FY18E
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Insights — leveraging data and clients to grow penetration

Award winning research and measurement

%

amecC

AWARDS | 2015

2015 Global Communications Research and
Measurement Company of the Year

8 AMEC awards for our Insights team including
Young Professional of the Year

amec amec
AWARDS| 2016

International Communication Effectiveness International Communication Fffectiveness

2016 Global Communications Research and 2017 - Isentia shortlisted for 11 AMEC awards
Measurement Company of the Year - More awards nominations than any other

8 AMEC awards for our Insights team including company

three gold medals - Awards ceremony to be held in May 2017

Insights Penetration of ANZ Unique Customers (%)
15 -

11.6%
Growing penetration of Insights products 12 - . 10.7%
- ANZ Insights revenue is growing at 24% YoY 9 - 71% oo
- All key services are contributing 6 - 42% 4.9%
3 -
0 -
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FY14 H1 FY14 H2 FY15 H1 FY15 H2 FY16 H1 FY16 H2 FY17 H1
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Content Marketing — actions underway to improve performance

- Strategic review undertaken by new CEO Matt Stanton
who commenced in February 2017

- Improving capabilities through integration into Isentia

- Content marketing sales integrated into Isentia sales
teams

- Early wins from cross-sell into Isentia client base

- Increasing use of data across entire Isentia group to
measure earned, owned and paid media

- Focussing content marketing offering around strategy
and content to maximise strategic integration

- Concentrated geographic focus
- Australia
- South East Asia through Singapore
- UK

MACQUARIE AUSTRALIA CONFERENCE 3 MAY 2017
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Trading update

- FY17 revenue in line with consensus estimate of S162m
- FY17 underlying EBITDA in line with consensus estimate of $S44m
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Appendix — FY1/ HT Results Overview

$M FY17 H1 FY16 H1 VARIANCE $M VARIANCE %
Revenue 79.6 75.8 3.8 5%
ANZ

SaaS - Media Intelligence 447 43.6 1.1 3%

VAS M1 .7 1.4 15%

Content Marketing 4.0 5.1 (1.1) (21%)
Total ANZ 59.8 58.4 1.5 3%
Asia & Rest of the World

Saas - Media Intelligence 8.4 7.6 0.8 1%

VAS 8.0 6.6 1.4 21%

Content Marketing 3.4 33 0.1 4%
Total Asia & Rest of the World 19.8 17.5 2.3 13%
Expenses

Copyright expenses (8.9) (6.4) (2.5) 39%

Other expenses (50.2) (46.0) (4.2) 9%
Total Expenses (59.1) (52.4) (6.7) 13%
EBITDA 20.5 23.5 (2.9) (13%)
EBITDA Margin 26% 31%
NPATA 22.7 13.1 9.6 73%
Underlying NPATA* 12.4 14.9 (2.5) (17%)
Earnings per share (cents) 6.2 7.4 (1.2) (17%)

* Underlying NPATA excludes the impact of non-recurring items of $10.3m (net) mainly relating to addback of King Content earn out provision
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DISCLAIMER

This presentation contains general information about the activities of Isentia’s

Holdings Pty Limited (ACN 144 573 795) (Isentia or Company) which is current as at

3 May 2017 Itis in summary form and does not purport to be complete. It presents
financial information on both a statutory basis (prepared in accordance with Australian
accounting standards which comply with the International Financial Reporting Standards
(IFRS) as well as information provided on a non-IFRS basis. This presentation is not

3 recommendation or advice in relation to Isentia or any product or service offered

by Isentia’s subsidiaries. It is not intended to be relied upon as advice to investors or
potential investors, and does not contain all information relevant or necessary for an
investment decision. It should be read in conjunction with Isentia’s other periodic and
continuous disclosure announcements filed with the Australian Securities Exchange, and
in particular the Half Year Results for the period to 31 December 2016. These are also
available at www.isentia.com.

No representation or warranty, express or implied, is made as to the accuracy, adequacy
or reliability of any statements, estimates or opinions or other information contained

in this presentation. To the maximum extent permitted by law, Isentia, its subsidiaries
and their respective directors, officers, employees and agents disclaim all liability

and responsibility for any direct or indirect loss or damage which may be suffered

by any recipient through use of or reliance on anything contained in or omitted with

this presentation. No recommendation is made as to how investors should make an
investment decision. Investors must rely on their own examination of Isentig, including
the merits and risks involved. Investors should consult with their own professional
advisors in connection with any acquisition or securities.

The information in this presentation is for general information only. To the extent that
certain statements contained in this presentation may constitute “forward-looking
statements” or statements about “future matters”, the information reflects Isentia’s
intent, belief, or expectations at the date of this presentation. Subject to any continuing
obligations under applicable law or any relevant listing rules of the Australian Securities
Exchange, Isentia disclaims any obligation or undertakings to disseminate any updates
or revisions to this information aver time. Any forward-looking statements, including
projections, guidance on future revenues, earnings and estimates, are provided as

3 general guide only and should not be relied upon as an indication or guarantee of
future performance. Forward-looking statements involve known and unknown risks,
uncertainties and other factors that may cause Isentia’s actual results, performance or

MACQUARIE AUSTRALIA CONFERENCE 3 MAY 2017

achievements to differ materially from any future results, performance or achievements
expressed or implied by these forward-looking statements. Any forward-looking
statements, opinions and estimates in this presentation are based on assumptions and
contingencies which are subject to change without notice, as are statements about
market and industry trends, which are based on interpretations of current market
conditions. For example, the factors that are likely to affect the results of Isentia include,
but are not limited to, general economic conditions in Australia and Asia, exchange rates,
competition in the markets in which Isentia will operate and the inherent requlatory risks

in the business of Isentia. Neither Isentia, nor any other person, gives any representation,

assurance of guarantee that the occurrence of the events expressed or implied in any
forward-looking statements in this presentation will actually occur. In addition, please
note that past performance is no guarantee or indication of future performance.

This presentation does not constitute an offer ta issue or sell, or solicitation of an offer
to buy, any securities or other financial products in any jurisdiction. The distribution

of this presentation outside Australia may be restricted by law. Any recipient of this
presentation outside Australia must seek advice on and observe any such restrictions.
This presentation may not be reproduced or published, in whole or in part, for any
purpose without the prior written permission of Isentia.

All amounts are in Australian dollars.

All references starting with FY refer to the financial period ended 30 June. For example,
FY17 H1 refers to the period ended 31 December 2016.
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