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Business overview

› APN Outdoor is a leader in outdoor advertising in Australia and New Zealand

› Premium portfolio of assets selected for their quality and scalability

› Outdoor audiences reached via four different categories

› Continuing to invest in innovative digital and technology solutions

Roadside Transit

Rail Airport
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2016 Financial highlights
› 2016 delivered record revenue and earnings

› Full year fully franked dividend up 23% to 19cps

› Operating cashflows up 19% to $66.3m

› Leverage remained low at 1.0x underlying EBITDA

N/A
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› Audience growth

– As content and channels fragment, 
it is increasingly difficult to reach 
target audiences for advertisers

– New channels are challenged with 
different forms of engagement for 
an advertiser

– Outdoor audience continues to 
grow in line with travel habits and 
population growth

› Product enhancement

– Investment in improved products 
utilising technology to provide 
advertisers with different uses of 
creative engagement

– Underpins revenue uplift

Attractive industry fundamentals
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Source: OMA

› Growing share of ad market
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› M & A

– Focused targets adding format depth at value

 iOM, Adspace, Metrospace

– Reassessment of targets given ACCC SOI

– Seek horizontal and vertical opportunities to add to portfolio depth or product enhancement

› Product development and investment

– Leadership position in  Digital screen technology across portfolio and invest in opportunities like 
mobile connectivity

 Elite screens, XTrack TV, Catch

– Constant reassessment of digital expansion rate

– Investing in R&D of technology connectivity to enhance core offering

– Investing in resources required to drive next phase of growth 

› Contract renewal and development

– Profitably renew contracts, seek new contract opportunities in current and new formats, develop 
exiting contracts

 Auckland Airport, Sydney Airport, Sydney Trains

 Successfully renewed Tullamarine Freeway contract today

APO’s growth strategy
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Delivering sustainable growth across three pillars
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› Most prestigious freeway signage 
linking Melbourne with the airport 
and northern suburbs

› Over 1.5m vehicles per week

› Upgrade of 24 km, will increase 
capacity by 30%

› Premium Elite screen opportunities 

Tullamarine freeway contract
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› Above: Reynard St (existing)

› Left: Dawson St (proposed)
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› Digitisation accelerated with 35 

new Digital Elite screens in FY16 

and a further 14 in FY17 to date

› High profile locations added 

including:

• Story Bridge (Brisbane)

• M4 Homebush (Sydney)

• Nepean Highway Brighton (Melbourne)

• Victoria Park Flyover (Auckland)

› Increasing use of digital creative 

capabilities

› Opportunity for further 

digitisation

Leadership of Digital Elite Screens network

Digital Elite Screens
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Digital Elite screens = 101

Classic billboards = 984

% digital screens = 9%

Roadside Digital Elite 
screens (13.6.17)
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48

SA

13%

6

76

WA

7%

28

284

VIC

9%

23

231

NSW/ACT

9%

21

158

QLD

12%

16

185

NZ

8%
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Growing digital contribution

APO's digital proportion of total revenue

Source: APO
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2017 Outlook

Insert caption….

› Year-to-date trading is in line with Company’s expectations. Revenue and EBITDA for 

the first quarter above prior corresponding period

› Continued growth in revenues and earnings in 2017

› Historically, revenues and EBITDA skewed to second half of year

› Digital billboard conversion rollout continues with 14 new Digital Elite screens 

commissioned since 1 January 2017

9



APN Outdoor Group Ltd | Morgan Stanley Conference 14 June 2017APN Outdoor Group Limited | 2016 Full year Results | 22 February 2017

QUESTIONS?



APN Outdoor Group Ltd | Morgan Stanley Conference 14 June 2017

Important notice & disclaimer

This presentation contains general information about the activities of APN Outdoor Group 

Limited (ACN 155 848 589) (APO or Company) which is current as at 20 April 2017. It is in 

summary form and does not purport to be complete. It presents financial information on 

both a statutory basis (prepared in accordance with Australian accounting standards 

which comply with the International Financial Reporting Standards) as well as information 

provided on a non-IFRS basis. This presentation is not a recommendation or advice in 

relation to APO or any product or service offered by APO’s subsidiaries. It is not intended 

to be relied upon as advice to investors or potential investors, and does not contain all 

information relevant or necessary for an investment decision. It should be read in 

conjunction with APO’s other periodic and continuous disclosure announcements filed 

with the Australian Securities Exchange, and in particular the Full Year Results for the 12 

months to 31 December 2016. All dollar values are in Australian dollars (A$) unless 

otherwise stated

No representation or warranty, express or implied, is made by APO, its subsidiaries or any of 

their respective officers, directors and employees as to the accuracy, adequacy 

or reliability of any statements, estimates or opinions or other information contained in this 

presentation. To the maximum extent permitted by law, APO, its subsidiaries and their 

respective directors, officers, employees and agents disclaim all liability and responsibility 

for any direct or indirect loss or damage which maybe suffered by any recipient through 

use of or reliance on anything contained in or omitted with this presentation.

No recommendation is made as to how investors should make an investment decision. 

Investors must rely on their own examination of APO, including the merits and risks involved. 

Investors should consult with their own professional advisors in connection with any 

acquisition of securities.

The information in this presentation is for general information only. To the extent that

certain statements contained in this presentation may constitute “forward looking

statements” or statements about “future matters”, the information reflects APO’s intent,

belief, or expectations at the date of this presentation. Such statements can be

generally identified by the use of forward looking words such as, ‘expect’, ‘anticipate’,

‘likely’, ‘intend’, ‘should’, ‘could’, ‘may’, ‘predict’, ‘plan’, ‘propose’, ‘will’, ‘believe’,

‘forecast’, ‘estimate’, ‘target’ and other similar expressions within the meaning of

securities laws of applicable jurisdictions. Indications of, and guidance on, future

earnings or financial position or performance are also forward looking statements.

Subject to any continuing obligations under applicable law or any relevant listing rules of 

the Australian Securities Exchange, APO disclaims any obligation or undertakings to 

disseminate any updates or revisions to this information over time. Any forward looking 

statements, including projections, guidance on future revenues, earnings and estimates, 

are provided as a general guide only and should not be relied upon as an indication or 

guarantee of future performance. Forward looking statements involve known and 

unknown risks, uncertainties and other factors that may cause APO’s actual results, 

performance or achievements to differ materially from any future results, performance or 

achievements expressed or implied by these forward looking statements. Any forward 

looking statements, opinions and estimates in this presentation are based on assumptions 

and contingencies which are subject to change without notice, as are statements about 

market and industry trends, which are based on interpretations of current market 

conditions. For example, the factors that are likely to affect the results of APO include, 

but are not limited to, general economic conditions in Australia and New Zealand, 

exchange rates, competition in the markets in which APO will operate and the inherent 

regulatory risks in the business of APO. Neither APO, nor any other person, gives any 

representation, assurance or guarantee that the occurrence of the events expressed or 

implied in any forward looking statements in this presentation will actually occur. In 

addition, please note that past performance is no guarantee or indication of future 

performance.

This presentation does not constitute an offer to issue or sell, or solicitation of an offer

to buy, any securities or other financial products in any jurisdiction. The distribution of this 

presentation outside Australia may be restricted by law. Any recipient of this presentation 

outside Australia must seek advice on and observe any such restrictions. This presentation 

may not be reproduced or published, in whole or in part, for any purpose without the prior 

written permission of APO.
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