TINYBEANS GROUP LIMITED (ASX:TNY)
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A trusted service that connects parents and
families to the people and things a child needs
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P&L

5 tinybeans

Revenue

Advertising (Brands)
Adbvertising (Display)
Premium Subscriptions
Printing

Data & Insights

Other Revenue

Total Revenue

Gain on derecognition of convertible note
Recovery of R&D expenses

Export Market Development Grant
Other Income

Total Income

Cost of Sales
Total Cost of Sales
Gross Profit

Expenses

Marketing

IPO related

Employee related

Other Operational Costs
Total Expenses

Operating Profit
Other Income/Expenses

FY16 FY17 % Change
$ 229029 | $ 257,812 |fn  13%
$ 27811 % 224,421 |fh 707%
$ 172416 | $ 427,227 |fh 148%
$ 140,062 | $ 163325 | 17%
$ 10327 | $ 17,359 |Ah  68%
$ 8798 | $ 2878
$ 588444 |% 1,093,022 |4 86%
$ - | % 378,533
$ 561,263 | $ 231,669
$ 150,000 | $ 70,955
$ 711,263 | $ 681,157
$ 1,299,707 | $ 1,774,178 | 37%
$ 124,723 | $ 189,181
$ 1,174,984 | $ 1,584,997
$ 448177 | $ 501,830
$ R 298,558 |-
$ 919,663 | $ 1,641,582
$ 679,757 | $ 1,203,951
$ 2,047,597 | $ 3,645,920
$ (872,613)| $ (2,060,923)
$ 2463 | % 4,297
$ (870,150)| $ (2,056,626)
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User Growth

Tinybeans Registered User Growth
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Premium Subscriptions

Families with Active Premium Subscriptions g y e
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Display Advertising

Consecutive growthindisplay advertising revenue
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Brand Partnership Wins

WEIE  COSATTO
baby stuff with personality®

TOMY O bugabw
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Product Improvements: Driving Engagement and Revenue

FY17 Improvements

. Onboarding improvements to drive higher
Salelis o conversion to active users

. Additional parenting tips to support users in
their parenting journey

. Flashback feature allowing users to relive
past memories and drive further engagement
in the app

. Many improvements to e-mail updates
allowing family members with even more
reason to engage with the content (emoji
additions)

. Enabled printing within the app
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Platform Improvements: Driving Engagement and Revenue

We know about the parents

\ ¢

SUBJECT MATTER
USAGE
PATTERN IITERESTS

PRODUCT Y
INTERESTS LOCATION

We know who cares about the child

GRANDPA ~

FRIEND

5 tinybeans

We know about the child

4

INTERESTS

DEVELOPMENT
GENDER PROGRESS

AGE -
LOCATION

MEASUREMENTS

FY17 Improvements

Improved location tracking

Added robustness to gathering the
“relationship to child” data - a key
differentiator for brands

Improved ways to gather more data from
users

Added pre-empting/reminders to milestones
and measurements

Additional tracking in-app on user behaviour

Invested in scaling data management
platform
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Strategy for FY18

Continue to invest in the platform to drive growth in registered
users and in turn active users, with revenue growth to follow




FY18 Strategy
“All in” on the US Market

eEstablish Product team in US

¢ Optimise onboarding and user engagement
e Fortify security infrastructure

e Printing and Premium upgrades

eBuilding out brand sales team
Brand e Acquire key brand partners

Partnerships eNew content placements

eEstablish seasonal programs

o Distill core brand message
Marketing eEstablish influencer program
e Acquire key paid partners

eEvaluate and apply new technology (AR, Al,
Bots, etc.) to:

- increase value for parents
- extend market reach
- increase viral growth
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2020 Strategy

Tinybeans’ vision is of a global service connecting more than 100 million parents
and family members to the people and things their children need

- Pregnancy tracker . Disney
- Games / ™

P — Product providers
— - Huggies
Apps . / - Fisher Price

Q
£

/ g Parents \
O \ Service providers
ﬁ \ @ - Music teachers
| \ - Party venues
Content providers | dhildren Grandparents T - Sportls clubs
- Babycenter | - Nannies

- What to Expect \ | |
- theBump | ‘_‘ ' J |

Pregnant—_ ___Family &
moms Friends

; Bloggers
L - Childhood 101
Specialists ) ,- - Fat Mum Slim

- Sleep specialists
- ) - ScaryMommy
— Groups ——
@ ~Mother's groups

- Speech therapists
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Execution Plan

Strive to accelerate user growth in
2H18 on the back of 1H18 investment

eBuild out NY product team eEstablish Product Growth eEnhancements to core eScale user growth
eEstablish brand partnerships Engine product, family sharing,, eLaunch new parenting
team el aunch new Innovation Premium and Printing services services
eContinued feature Services eInfluencer program launched
enhancements, programmatic eUpdate and promote brand
ad development message in market

eHoliday gifting program
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Planned Team Growth
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Team growth will be driven by revenue growth and
cash flow generation
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Leadership Team and Structure

Maria Centino

Lt

Eddie Geller

CEO

Sarah-Jane Kurtini

Ula Mikus Jesse Richards Grady Edelstein StephenO’Young
Talent and .
Fi Haaen in?ers:s Product Brand Marketing Innovation &
nanee oe Partnerships Tech
Operations
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Corporate Snapshot

Trading Information Top 10 shareholders % of issued capital
K \ K 1. Stephen O'Young 25.6% \
ASX StOCk code TNY 2.Eddie Geller 18.9%

3. Sarah-Jane Kurtini 11.7%
Share prlce (18 AUg 17) $100 4. Pushstart Management Pty Ltd 4.5%

5. Fifty Second Celebration Pty Ltd 1.8%
Shares quoted on ASX (free-float) 6.7m

6. Myaldali Pty Ltd 1.8%
ESCI"OWGd Sha res (24 mo) 159 m 7.VIP Petfoods Superannuation Fund 1.8%
Escrowed shares (12 mo) 3.6m 8. JP Morgan Nominees AU Ltd 1.6%
Escrowed options (12 mo, 32.1-53.6¢) 0.36m 9. Mulloway Pty Ltd 15%

. 10. Bollinger Investments Ltd 1.1%
Market cap (fully diluted) $26.5m
Top 10 total 69.9%
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Balance Sheet

4 tinybeans

ASSETS FY16 FY17 % Change
Cash $ 199,738 | $ 5205562 | 2506%
Accounts Receivable $ 76439 |% 88713

Other Current Assets $ $ 386,002

Total Current Assets $ 964,135| % 5,680,276

Total Non-Current Assets |$ 42385 % 113,797

Total Assets $ 1,006,520 | $ 5,794,073 |ih  476%
LIABILITIES

Current $ 315902 | % 663462
Non-Current $ 3066666 | % 215431

Total Liabilities $ 3382568 |$ 878,893 |Mh -74%
EQUITY

Total Current Earnings $ (870,150)| $(2,056,626)

Total Retained Earnings $(1,975,122)| $(2,845,272)

Total Other Equity $ 469,224 |$ 9,817,078

Total Equity $(2,376,048)| $ 4,915,180

Total Liabilities & Equity | $ 1,006,520 | $ 5,794,073 | 476%
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Competition

lifecake WIAT TO EXPECT" 3 babycenter l ' g n () l
ﬁn;b!ns @ WhatsAnp GOUS ¢

Child Centric

X X X X
Simple & Private
sharing X X X X X
Developmental
Milestones X X X X X X X
Tailored content
for child'’s X X X X X X X
age/stage
Rich Mobile
experience (i.e. x x x
offline mode)
Brand sponsored
editorial X X X X X
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Disclaimer

This presentation is provided for information purposes only. The information in this presentation is in a summary form, does not purport to be complete and is not intended to be relied upon as advice to investors or other persons. The information contained
in this presentation was prepared as of its date, and remains subject to change without notice. This presentation has been provided to you solely for the purpose of giving you background information about Tinybeans Group Pty Ltd (“Tinybeans”).

No representation or warranty, express or implied, is made as to the accuracy, reliability, completeness or fairness of the information, opinions and conclusions contained in this presentation. Neither Tinybeans, its related bodies corporate, shareholders or
affiliates, nor any of their respective officers, directors, employees, related bodies corporate, affiliates, agents or advisers makes any representations or warranties that this presentation is complete or that it contains all material information about Tinybeans
or which a prospective investor or purchaser may require in evaluating a possible investment in Tinybeans or acquisition of shares. To the maximum extent permitted by law, none of those persons accept any liability, including, without limitation, any liability
arising out of fault or negligence for any loss arising from the use of information contained in this presentation or in relation to the accuracy or completeness of the information, statements, opinions or matters, express or implied, contained in, arising out of or
derived from, or for omissions from, this presentation. Tinybeans has not independently verified any of the contents of this presentation (including, without limitation, any of the information attributed to third parties). No person is under any obligation to
update this presentation at any time after its release to you.

Certain statements in this presentation may constitute forward-looking statements or statements about future matters that are based upon information known and assumptions made as of the date of this presentation. Forward looking statements can
generally be identified by the use of forward looking words such as, “expect”, “anticipate”, “likely”, “intend”, “should”, “could”, “may”, “predict”, “plan”, “propose”, “will”, “believe”, “forecast”, “estimate”, “target” and other similar expressions within the meaning of
securities laws of applicablejurisdictions. Indications of, and guidance or outlook on, future earnings or financial position or performance are also forward looking statements. These statements are subject to internal and external risks and uncertainties that
may have a material effect on future business. A summary of some of the key risks of Tinybeans business is set out in the appendix. Actual results may differ materially from any future results or performance expressed, predicted or implied by the statements
contained in this presentation. As such, undue reliance should not be placed on any forward looking statement. Past performance is not necessarily a guide to future performance. Nothing contained in this presentation nor any information made available to

you is, or shall be relied upon as, a promise, representation, warranty or guarantee, whether as to the past, present or future.

This presentation is not, and does not constitute, an offer to sell or the solicitation, invitation or recommendation to purchase any securities in Tinybeans and neither this presentation nor any of the information contained herein shall form the basis of any
contract or commitment. In particular, this presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any securities in the United States.

This presentation may not be reproduced or redistributed to any other person.
All references to dollars, cents or $ in this presentation are to Australian currency, unless otherwise stated.

In receiving this presentation, each recipient agrees to the foregoing terms and conditions.
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inybeans

For more information, please contact:

Eddie Geller
Executive Chairman and CEO
investors@tinybeans.com

Tim Dohrmann

Investor and Media Enquiries
tim@nwrcommunications.com.au
+61 468 420 846
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