
 

 

APPENDIX 4D AND HALF YEAR FINANCIAL STATEMENTS 
 
 

99 WUXIAN LIMITED 
 

ARBN 164 764 729 
 

30 June 2017 

 
Lodged with ASX under Listing Rule 4.2A 

 
 

 
This half year report covers the consolidated entity, consisting of 99 Wuxian Limited and its 
controlled entities. The financial statements are presented in Renminbi (RMB), the official 
currency of the People’s Republic of China, unless otherwise stated. 

 
The report is based on financial statements which have been reviewed by the auditor of the 
Company. 

 
 
 

Contents 
 

Results for announcement to the market ………………………………………………………………………………… ii 
Condensed consolidated statement of comprehensive income ……………………………………………… 2 
Condensed consolidated statement of financial position ……………………………………………………… 3 
Condensed consolidated statement of changes in equity ……………………………………………………… 4 
Condensed consolidated statement of cash flows …………………………………………………………………… 5 
Notes to the condensed consolidated financial statements …………………………………………………… 6 



ii 
 

Details of the reporting period and the previous corresponding period 

 

Reporting period: 1 January 2017 to 30 June 2017 
Previous corresponding period: 1 January 2016 to 30 June 2016 

 

 

Results for announcement to the market 
 
Key information 

 

 Period ended 
30 June 2017 

RMB 

Period ended 30 
June 2016 

RMB 

% change 

Revenue from ordinary operations 41,347,672 123,406,663 (66%) 

(Loss) / Profit from ordinary 
operations after income tax expense 

(22,825,887) 2,215,377 (1,130%) 

Total comprehensive income 
attributable to members of the 
Company 

 

(22,825,887) 
 

2,215,377 
 

(1,130%) 

 

 
Revenue from Ordinary Operations 
 
Revenue in the first half of FY2017 decreased by 66% from the previous corresponding 
period due to both a strategic decrease in sales of merchandise and transactional 
discounting to further increase user activity and retention. 
 

a) A strategic decrease in sales of merchandise  
 
In May 2016 the PRC tax authorities introduced new legislation which in effect 
adopted a unified “value-added tax (VAT)” to replace “business tax” that was 
previously charged on services. VAT is imposed at a rate of 6% on the value added 
portion of a company’s products sales or services.  
 
For commission and service income, VAT is equal to the commission and service 
income (that is on a net basis, exclusive of VAT) multiplied by 6%. For sales of 
merchandise, VAT is equal to Output VAT (revenue on a gross basis exclusive of VAT 
multiplied by 6%) minus Input VAT (cost exclusive of VAT multiplied by 6%).  
 
The PRC remains in a tax reform transitional period, and the rules for 
implementation of the tax reform have uncertainties. As a result, the Company has 
elected to focus on revenue generated from commissions and service with a 
decreased emphasis on sales of merchandise. Notwithstanding, the Company’s 
revenue for the first half of FY2017 was approximately comparable to the gross 
profit in the first half of FY2016. 
 

b) Transactional Discounting to further increase user activity and retention  
 
The Company increased its promotional activities in the first half of FY2017 by 
offering loyalty and first user discounts. This strategy combined with a 94% increase 
in selling and distribution expenses led to a substantial increase in the Company’s 
user base and overall “gross transaction value”. 

 
(Loss) / Profit from Ordinary Operations after Income Tax Expense 
 
The Company’s loss of RMB 22.8 million is a direct reflection of its market expansion strategy 
specifically: 
 

(i) Promotional activity discounting; 

(ii) Increased selling and distribution expenditure; 
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(iii) Business development staff costs. 
 

It is forecast that the Company will make progress  in the second half of FY2017 as a result of 
the completion of this current market expansion program. 
 
In addition, management considers there is possibility that the Input VAT of RMB16,217,421, 
the tax treatment of which has not been finalised yet, may be deducted in future periods 
positively impacting the Company’s operating results.  

 

Dividends 

 
No dividends have been paid nor are any dividends proposed to be paid. 

 

Condensed Consolidated Statement of Comprehensive Income 
 
Please refer to Page 2 

 

Condensed Consolidated Statement of Financial Position 

 
Please refer to Page 3 

 
Condensed Consolidated Statement of Changes in Equity 

 

Please refer to Page 4 

 
Condensed Consolidated Statement of Cash Flows 

 

Please refer to Page 5 

 
Additional dividend information 

 

The Company has not declared any dividends. 
 
Dividend reinvestment plan 

 

The Company has no dividend reinvestment plan. 
 
Net tangible asset backing 

 

 30 June 2017 
RMB 

30 June 2016 
RMB 

Net tangible asset backing per ordinary 
Security 

22 cents 24 cents 

 
At 30 June 2017, there were 1,159,682,763 shares on issue, which would convert to an 
asset backing of RMB 27.1 cents per share compared to an asset backing of RMB 29.7 cents 
per share as at 30 June 2016. 

 
Controlled entities acquired or disposed of 
 
The Company didn’t acquire or dispose any entity in the first half of FY2017. 

 

Associates and joint venture entities 
 
In April 2016, the Company established and registered an associate called Allpay 
(International) Finance Service Corporation Limited (“Allpay”), a stored-value card issuer, 
with Dazhong (Hong Kong) International Corporation Limited (“Dazhong”), a fully owned 
subsidiary of Shanghai Dazhong Public Utilities (Group) Co., Ltd. The Company has fully paid 
the initial share capital of HKD 10.0mm for 40% equity interest in Allpay, and Dazhong has 
fully paid the initial share capital of HKD 15.0mm for 60% equity interest in Allpay. Allpay is 
now in the process of applying for the relevant issuance license with Hong Kong Monetary 
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Authority and hasn’t performed any operations so far. 

 

Other significant information 

 
99 Wuxian entered into a conditional agreement to acquire Jiangsu Ofpay E-commerce 
Limited (“Ofpay”), a leading upstream wholesaler of online transaction services and 
products in FY2015. An initial payment of RMB 160 million was made to the Original Vendors 
funded by a non-recourse loan from Grand Ease Holdings Limited (“Grand Ease”) (an 
associated entity of the CEO, Amalisia Zhang) for RMB 140 million under the 2015 Grand 
Ease Loan Agreement with a Convertible Note embedded. Deferred payments up to a 
maximum of RMB 297.4 million would be paid upon certain historical performance targets and 
consent from the Company being achieved. 

 

In December 2016, an agreement was entered into among the Company, Amalisia Zhang, the 
Original Vendors and an Investment Group, agreeing to transfer 40% of the equity interest in 
Ofpay to Amalisia Zhang for consideration of RMB 200 million, 35% of the equity interest in 
Ofpay to the Investment Group for consideration of RMB 175 million, and 25% of the equity 
interest in Ofpay back to the Original Vendors for nil consideration. The consideration of 
RMB 175 million from the Investment Group would be finally paid to the Original Vendors, 
which, alongside with the 25% of the equity interest in Ofpay to be transferred back to the 
Original Vendors, would extinguish 99 Wuxian’s conditional obligation of the deferred 
payments to the Original Vendors. 

 
In March 2017, the Company’s Extraordinary General Meeting (“EGM”) approved the 
divestment of Ofpay. In the first half of FY2017, the Company received the consideration of 
RMB175 million from the Investment Group and paid such amount to the Original Vendors as 
agreed. The divestment has not been totally completed yet. 

 
The divestment of Ofpay is expected to generate a premium of RMB 40 million, and exempt 
the Company from all its conditional payment obligations associated with the Ofpay 
acquisition deal, and enable it to focus on its own B2B2C business. 

 

Other than the details disclosed herein, there is no other information that needs to be 

disclosed to investors. 
 

Foreign entities 
 
The reports have been prepared under Hong Kong Financial Reporting Standards. 

 

Commentary on the operations and results 

 
The Company reported a net loss of RMB 2 cents per share. The Company did not propose any 
dividend distribution or buy back during the period. 

 

99 Wuxian is a leading business to business to consumer (“B2B2C”) Chinese mobile 
commerce company, executing a growth strategy focusing on expanding transaction scale, via 
enlarging the base of business partners and registered users, enhancing user engagement and 
expanding into new channels to market. 

 
In the first half of FY2017, 99 Wuxian delivered consistent operating results. Registered user 
base expanded to a total of 69.0 million, up by 14% on the previous corresponding period. The 
number of transactions completed grew to 104.6 million, up by 89% on the previous 
corresponding period and GTV grew to RMB 6.4 billion, up by 18% on the previous 
corresponding period, reflecting the execution of the Company’s growth strategy of 
expanding transaction scale in order to capture more of the massive Chinese mobile 
commerce market. 

 
In the first half of FY2017, the Company saw a 94% increase in selling expenses primarily 
caused by more marketing initiatives launched. The Company believes that the money was 
well spent. 
 
China’s mobile commerce market is growing rapidly with consumer behaviour shifting from 
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offline to online and from PC end to mobile end constantly, so 99 Wuxian chooses to look 
far into the future market share instead of being limited to short-term interests. For instance, 
via marketing and advertising campaigns, we have reached several hundred extra potential 
business partners who are expected to convert into our contracted partners in the future, as 
a new point of growth for transactions and revenues. Such marketing initiatives contributed 
to the increase in selling expenses which the Company regards as a must when the business is 
in a growing stage and needs more consumers to get to know it, use it and be loyal to it. 99 
Wuxian believes that the long-term benefits brought by these marketing initiatives far 
exceed the temporary increase in the selling expenses. 

 
The Company continues to attract high value business partners and expand its reach across 
China and different sectors. The Company is actively focussed on developing new business 
partners and new channels to market while also continuing discussions with its existing 
business partners to board them onto the rewards redemption platform and the employee 
benefit redemption platform. For each of these partners the Company has developed 
tailored connections, via mobile applications, between them and their customers and 
employees in a trusted and secure environment. 99 Wuxian is always trying to improve the 
products and services to ensure outstanding user experience in our eco system. One of the 
key aspects is about our product and merchant mix, which the Company actively monitors 
and manages to catch up with the evolving market preference and consumer taste. The 
Company has a strong pipeline of new products for release over the medium term and will 
continue to optimise its product mix. 

 
The company will continue to execute its growth strategy of expanding transaction scale. 99 
Wuxian is looking forward to better operating and financial outcomes in the second half of the 
year. 

 
Audit Qualification or Review 

 

These accounts were subject to a review by the auditor and the review report is attached. 
The auditor has not raised any issue as a result of the review. 
















































