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I Why invest in MNF Group?

Credible player in big market

O Future-proof cloud voice network

@ Diversified voice services portfolio

@ In-house software intellectual property

@ Consistent long term EBITDA growth

’@ Global growth potential I“
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MNF Group domestic network
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MNF Group global network
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Innovation Track Record

> 2017 Best Voice and PBX Provider, CommsDay >
Edison Awards
> 2017 Vendor Innovation — Emerging, >
ACOMMS
> 2016 Vendor Innovation — Emerging, >
ACOMMS
> 2017 Best Global Voice Services Company, >
APAC Insider NZ Business Awards
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2016 NSW Business Services Winner for
Tollshield Fraud Protection, iAwards

2016 NSW Innovation and Platforms Winner
for Tollshield Fraud Protection, iAwards

2016 National Winner for Tollshield Fraud
Protection, iAwards

2016 Growth Company of the Year, Australian
Growth Company Awards
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More Information: https://mnfgroup.limited/about/awards

Performance Track Record

$24M
§22M

$20M

$18M Acquisition of

$16M -

Strong organic
growth

§14M
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GoTalk Wholesale,
CallStream,
Connexus &
The Buzz

$12M

s10Mm -

EBITDA S
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Government
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Acquisition of
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$1.1M

PennyTel & iBoss

$23.9M
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US completion
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TNZI global voice
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Exclusive
outsource of Spark
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Financial Summary
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Financial Highlights FY17

Reported Result FY17 FY16 A

Revenue $191.8m $161.2m +19%
Gross Profit $58.6m $48.6m +21%
EBITDA $23.9m $17.8m +34%
NPAT $12.1m $9.0m +34%
Earnings per share (cents) 17.32 13.45 +29%
Dividend per share - fully franked (cents) 8.25 7.0 +18%
Net Tangible Assets (NTA) per share (cents) 28.4 12.1 +135%

>  Results include 5 months contribution from CCI.
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PER SEGMENT f PER SEGMENT f
GROSS MARGIN REVENUE
WFY15 WFY16 WFY17 Domestic Retail revenue up 11% YoY.

30
Domestic Wholesale growth is fully organic, and

= mainly high value recurring business.

Global Wholesale revenue growth assisted by the

inclusion of a full 12 months of TNZI US business
and new business from network upgrades in
I London, Los Angeles and Hong Kong. Up 22% YoY.
I I EMFY15 WFYl6 MWFY17
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Domestic Retail Domestical Global Wholesale
Wholesale 120

Domestic Retail margin is up 25% YoY, a
combination of organic growth of 7% and the
addition of 5 months of CCI. 80

100

Domestic Wholesale margin up a strong 24% YoY
organically, with further growth potential.

20
Global Wholesale performing inline with o . Iq
[

expectation with full year margin growth of 15% Domestic Retail Domestical Global Wholesale
YoY. Wholesale mnf group

Investor Metrics

Metric Value
Number of Shares 73.80m
Share Price $5.52
Market Capitalisation $403m
FY17 Total Dividend (fully franked) 8.25 cents

> Share price is as at market close 13 November 2017
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Forecast
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Forecast FY18

Forecast Result FY18 FY17 A

Gross Margin $72.3m $58.6m +23%
EBITDA $28.5m $23.9m +19%
NPAT $15.0m $12.1m +24%
Earnings per share (cents) 20.50 17.32 +18%

> Forecast model based on 100% organic
growth for FY18.

> Upside from any new major customer wins
is not included.

> Upside from any future acquisitions is not
included.
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>

Forecast includes increase in expense for
further substantial investment in our R&D
resources to support strong growth well
into the future.

Forecast includes increase in expense for
additional office accommodation required
for future growth.
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Domestic Retail

SEGMENT GROSS MARGIN ($M)
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A Residential

> Continued cautious approach to NBN with defensive strategy
while waiting for NBN impact to play out in the market

>  Pending re-launch of PennyTel as a consumer mobile brand

@ Small Business

>  Continue to drive aggressive product strategy lead by Virtual
PBX product suite — new product release now in beta

>  Pending re-launch of new fully “app” based products — FY18/Q4

m Government & Enterprise
> Launch of MNF Enterprise brand to increase momentum
>  New Broadsoft initiative — FY18/Q3 launch
> New Microsoft Skype-for-Business initiative — launched

& Conference Call International
> Investment in additional bridge capacity for organic growth

> Investment in new collaboration capabilities — including desktop
sharing and video conferencing as a service

>  New MNF conferencing initiative — launched

>  Continue to drive organic growth through increasing market
share, grow product portfolio leveraging MNF’s software skills
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Domestic Wholesale

SEGMENT GROSS MARGIN ($M)
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all Strong Organic Growth
> Multi-dimensional organic growth — new customers, new
capabilities, and existing customer growth
H Numbering Services

> Enhanced software automation capabilities — for all
number types

> New International Toll Free capabilities — launched
> New innovative numbering services under development

iBoss
@ > Continued focus on small RSP onboarding for all service
types including mobiles.

4‘} New Zealand

‘ > New domestic voice network ready for launch — FY18/Q3.
> Fully automated number portability for all number types.
> Full voice product suite from launch date.
> iBoss for UFB and other products to follow in early FY19.
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Global Wholesale

SEGMENT GROSS MARGIN ($M)
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@ Minutes (Legacy Usage) Business

Continue to defend margins by increasing market share.
Post-acquisition POP upgrades completed in UK, HK, USA.
Now augmenting capacity.

Pending POP upgrade in NZ — FY18/Q4 launch.

New POP deployment in Australia — FY19 launch.

8 Regional Strategy

>
20 . .
D Next Generation Business
15 > Multi-dimensional organic growth — new customers, new
capabilities, and existing customer growth.
10 > Added International Toll Free service capabilities.
5 > Become the “go-to” specialist for voice services in Asia-
Pacific region by continuing to develop infrastructure and
0 relationships in the region.
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FY17 Resources FY18 Resources
Legal Legal
egal :
1% Finance 1% Finance Global
7% Global Commercial
Platform & Commercial 6%
Networks 6%
26% Platform &
Networks
34%
Domestic
ommercial
Domestic 26%
Commercial
28%

Operations
32%

Operations
26%

>  Platform & Networks division is our R&D engine

> Building long term future growth - continued investment in innovation with value

creating talent

20

> Resourcing multiple initiatives to address a rapidly evolving market opportunity

N

mnf group




Q

9
Future Roadmap

N

mnf group

Our Growth Strategy
Consumer Business
End Users
Toll free lobal IM &
SME apps number apps TeIGethn Presence
- % .
Customers s Virtual Instant lead Solutions e
Online numger alerts Dispatch | customer care ® . Visua! Collaboration
; ; roviders i
trading, dating etc ETA alerts TS estimates Specialists
Software Virtual SMS & IM ol
Capabilities numbers termination
Network
Capabilities I l '
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Our 4 Dimensional Growth Strategy
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23 Existing Customer
Expansion

Growth in new countries

—_—

Expansion of software
capabilities & products

government customers

Customers continue to
acquire incremental capabilities

throughout the
Asia-Pacific region
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business, enterprise and (11

from our company
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Future of Communications

B e Now o Next g

D Mobile

§ Copper

Consumers
. Call centre
Interaction Post
In-store
Businesses BT} Premise-based
24

@ Internet
Live chat
Email

3 Portals

4% call centre

@ -

Software

- SMS

- Text
Voice

- Video

c App-based
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MNF’s role into the future

Consumer D Small Business D D 'ﬂ'
Mobile-centric ——

Mobile-centric/Multi-device

Qe SIIHEEE Social calls GIObaI Calls Team collaboration ~ Sales / CRM

Q. a6ea. K. s CapabilitieS’ 8 BORE. 2%

Any-to-any Iq . .
Connectivity Y (ulfisy Vaitez
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Enterprise D ) A Government
Real-time, Anytime,

Multi -device —— Legacy/Multi-device
Anyhow, Any Device

B)

Calls UC / collaboration ~ Custom CRM Calls UC / collaboration
¥ E00ER.S6. 8 2.
25

Evolution of your digital identity

> Phone numbers are now your universal
digital identity card

> No company or application has been able to
replicate the trust, ubiquity, security,
versatility and availability of your phone
number

> Now many apps like WhatsApp, Snapchat,
Twitter, Facebook Messenger equate your
account to your phone number

N

26 https://www.wired.com/story/how-your-phone-number-became-the-only-username-that-matters/ mnf group
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Thank you

>  For further information please contact:
Rene Sugo, CEO
rene.sugo@mnfgroup.limited
(+612) 9994 8590

> Visit our corporate website http://mnfgroup.limited

> Did we mention our awards?

s % Forbes
\‘ 50 LY Asia's 200
(\ Best Under A Billion

2016 Deloitte 2008 oS
“Technology Yase50 2 2“1“ awam

! Australia inner 2322 WINNER
SMI-\RT DEIOltte. Deloitte ;ggg g I ||

Technology Fo
500 2016 405 Fast 300 2012 mnf group

2013
2015

Winner

Disclaimer

>  This presentation is provided to you for the sole purpose of providing background financial and other
information on MINF Group Limited (ASX:MNF).

>  The material provided to you does not constitute an invitation, solicitation, recommendation or an
offer to purchase or subscribe for securities.

> The information in this document will be subject to completion, verification and amendment, and
should not be relied upon as a complete and accurate representation of any matters that a potential
investor should consider in evaluating MNF Group Limited.

> This document contains “forward looking statements” which are made in good faith and are believed
to have reasonable basis. However, such forward looking statements are subject to risks,
uncertainties and other factors which could cause the actual results to differ materially from the
future results expressed, projected or implied by forward looking statements.

> MNF Group Limited, its directors, agents officers or employees do not make any representation or
warranty, express or implied, as to the accuracy or completeness of any information, statements,
representations or forecasts contained in this presentation and do not accept any liability for any
statement made or omitted from this summary. MNF Group Limited are not under any obligation to

update any information contained in this presentation.
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