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Disclaimer

» This presentation has been prepared by “AuMake International Limited”( “AuMake”). This document contains background information about AuMake current at
the date of this presentation. The presentation is in summary form and does not purport to be all inclusive or complete. Recipients should conduct their own
investigations and perform their own analysis in order to satisfy themselves as to the accuracy and completeness of the information, statements and opinions
contained in this presentation.

= This presentation is for information purposes only. Neither this presentation nor the information contained in it constitutes an offer, invitation, solicitation or
recommendation in relation to the purchase or sales of shares in any jurisdiction.

» This presentation does not constitute investment advice and has been prepared without taking into account the recipient’s investment objectives, financial
circumstances or particular needs and the opinions and recommendations in this presentation are not intended to represent recommendations of particular
investments to particular persons. Recipients should seek professional advice when deciding if an investment is appropriate. All securities involve risks which
include (among others) the risk of adverse or unanticipated market, financial or political developments.

+ To the fullest extent permitted by law, AuMake, its officers, employees, agents and advisors do not make any representation or warranty, express or implied, as to
the currency, accuracy, reliability or completeness of any information, statements, opinions, estimates, forecasts or other representations contained in this
presentation. No responsibility for any errors or omissions from this presentation arising out of negligence or otherwise are accepted.

« This presentation may include forward-looking statements. Forward-looking statements are only predictions and are subject to risks, uncertainties and
assumptions which are outside the control of AuMake. Actual values, results or events may be materially different to those expressed or implied in this
presentation. Given these uncertainties, recipients are cautioned not to place reliance on forward looking statements. Any forward looking statements in this
presentation speak only at the date of issue of this presentation. Subject to any continuing obligations under applicable law, AuMake does not undertaken any
obligation to update or revise any information or any of the forward looking statements in this presentation or any changes in events, conditions, or circumstances
on which any such forward looking statement is based.
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AuMake since ASX Listing

- AuMake listed 5th October 2017
* From 8c to 67c as of 20 December 2017
« From $20m to $160m market capitalisation

« 300+ attendees at tonight’s Town Hall investor conference

* Value Drivers

* Ongoing multi-generational demand from China for Australian products and what they represent for
Chinese consumers in terms of lifestyle

- Comparisons to the value of single branded ASX listed peers (For example A2 Milk $5.6 billion,
Bellamy’s $1.3 billion and Blackmores $3 billion) at 30-45 x PE multiples (as of 20 December 2017)
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AuMake since Listing (Continued)

* AuMake is the only ASX listed company that
understands the complexities of both the daigou
and Chinese tourist markets

 Significant growth in our financial performance
(near 100% increase since July 2017)

* The ability for AuMake to own both the retail
stores/distribution network and the brands we sell

+ Creation of a proprietary distribution network for
the flow of Australian products to Chinese
consumers
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Capital Raising

Capital raising of circa $20 million at 63c
*  Fully underwritten

Key dates:
»>Open on 20t December 2017
»Close on 19" January 2018

*  Apply at www.aumakeinvestors.com.au

« Significant institutional interest from China

228 site visits and receipt of 95 applications with payment on 20 December 2017
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The Future of AuMake
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Brand Acquisition/Growth Strategy

« Ongoing and advanced
discussions in relation to
transactions in milk formula and
cosmetics categories
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Flagship Retail Store Expansion

e Our vision over next 18-24 months:

* A combination of large flagship
stores (100% owned)
complemented with smaller
stores (100% owned and/or
licensed) across Australia

 \When a Chinese tourist visits
Australia, they will visit one of
our stores at least once on their
trip

* In every Chinese centric
community in Australia there
will be an AuMake store in
close proximity
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AuMake Online (WeChat)

* 50% of existing sales come via WeChat orders
from loyal AuMake customers

* AuMake will continue investing to grown online
capability

« Significant growth potential to support and develop
AuMake daigou who travel and relocate back to
China (10% of existing WeChat and Alipay
payments are coming from China)

* Recent opening of support team office based in
Xiamen China (pictured right) with potential to
support up to 3,000 — 5,000 China based AuMake
daigou
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Chinese Tourists

Chinese tourists' spending has reached a new
record in Australia - exceeding $10 billion for the
first time (Spending by Chinese tourists reaches
record $10 billion in Australia SBS News, 12
December 2017)

92% of Chinese citizens still do not have a
passport (Chinese Extend Lead As The World's
Biggest Spenders On Foreign Travel” — Forbes, 7
January 2017)

Chinese tourists travelling in Australia are highly
motivated to find new and exciting Australian
products

Gross margins for our tourist focused stores (e.g.
George St and Pitt St Haymarket) are in excess of
20%
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Financial Growth

Sales and gross profit growth FY2017/18

November

— N
october - * Ongoing improvement
across sales, gross
September profit and gross margin
financial categories
August —
-
July ]
1

11 AUMAKE INTERNATIONAL LIMITED INVESTOR PRESENTATION



AuMake Owned Brand Growth (Health Essence)

« Sales in Health Essence products in
November $50,271 at a gross margin
of 57.8% for the month of November
2017

* November sales represents 26.3% of
total sales of Health Essence
branded products for FY16/17
($191,347)

* Financial performance of Health
Essence supports a key AuMake
value driver:

» the capability to positively
influence daigou and Chinese
tourists’ buying behaviour
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Summary

« On completion of the capital raising,
AuMake will be fully funded to
execute key growth strategies

» Capital raising is a transformative
step in the evolution of AuMake

« Execution of key strategies will
position AuMake as an influential
force in the Australia-China retail
landscape

* Formation of a proprietary distribution

network with significant presence
both in Australia and China
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Contact Details

Corporate Website:
www.aumake.com.au

Entitlement Offer and Application for Shortfall Website:
www.aumakeinvestors.com.au

Media Relations:

Lynn Semjaniv

Sauce Communications

Mobile: 0481 004 797

Email: lynn@saucecommunications.com.au

Investor Relations:

Keong Chan

Executive Chairman

Email: keong.chan@aumake.com.au
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