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Highlights

 Scheduled Store Openings & WeChat Member Growth

o Expansion of retail network with addition of three (3) retail stores in February 2018

o WeChat member growth –Addition of 4,000 members (9,000 in early October 2017;
44% growth) which provides further online sales growth potential

 “Daigou Hub”

o A Daigou Hub is a framework and dedicated area within each relevant store with facilities for
Australian suppliers to directly engage with daigou in an interactive way to introduce, test
and promote new Australian products.

o Reflected in the design of recently opened George St store and future stores including Market
City, Auburn and Burwood.

o Daigou Hubs will for the first time allow Australian suppliers to directly engage with daigou
on a mass scale and tailor their products to Chinese customer tastes.

o Expectation of a significant increase in the adoption rate of new Australian products
by daigou and an increased range of brands for AuMake to exclusively distribute
and acquire

 Financial Performance (December 2017)

o Finalisation of December 2017 financials in progress

o Initial review indicates growth across all financial indicators with significant gross
profit margin growth to at least 15.8% resulting in a MoM increase of 20% or
greater from November 2017 (13.1%)

o Further efficiencies across the Company’s supply chain and the opening of George Street
(Chinese tourist focussed) have contributed to gross margin improvement

o Initial review also indicates further growth in sales and gross profit in relation to
AuMake branded products

o The Company expects the continuation of growth in its financial metrics in line with
the realisation of further supply chain efficiencies and the growth of its retail store
network

 Milk Formula Update

o Senior management have visited manufacturing facilities in Australia and New
Zealand with excess milk formula production capacity including those with available
CNCA slots
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greater from November 2017 (13.1%).
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