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Commencing Guidance — 1st Group’s
strong growth continues

Annualised Contract Value now expected to be between
S4.6m and $5.1m by end of H1 FY19, up 13%* on June
2018

Highlights:

e 1st Group’s strong growth expected to continue

¢ Board confident - providing maiden guidance

* H1FY19 Annualised Contract Value (ACV) now expected to be between $4.6m and $5.1m at end
December 2018, an expected increase of 13%* on June 2018 (excluding one off, Usage and advertising
fees)

1st Group Limited (ASX: 1ST), the Australian online health, media and technology group, is pleased to

announce it is commencing guidance following 1st Group’s continued strong sales growth.

Annualised Contract Value for H1 FY19 is now expected to be between $4.6m and $5.1m by December
2018, up 13%* on June 2018.

Given the progress 1st Group has made in building market leading positions in its chosen verticals of
independent optometry, pharmacy and pet healthcare and with over seven million online appointments
having been booked using its platforms, the Board is now confident to issue maiden guidance to the

market.

1st Group’s growth strategy is to increase customer subscriptions in its chosen verticals with ongoing
improvements in retention. This is measured by Annualised Contract Value (ACV). ACV is the annualised

value of all subscription contracts in effect at a particular date, but excludes one off, advertising and Usage
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Fees. 1st Group also aims to provide customers with additional products and services to generate

complementary income streams. Advertising revenues and Usage Fees are in addition to ACV.

Given 1st’s growth trajectory and momentum, the Directors now expect ACV at the end of the calendar
year 2018 to be between $4.6m and $5.1m. This represents an expected increase of 13%*, compared to
ACV of $4.3m at the end of Q4 FY18.

*% growth based on midpoint of the guidance range.
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Further information

Klaus Bartosch Richard Rogers Michael Brown
Managing Director Chief Financial Officer Pegasus Corporate Advisory
+61 414992 811 +61 438 409 482 +61 400 248 080

About 1ST Group Limited

1st Group is an ASX listed digital health, media and technology company building Australia’s leading health
services portal, MyHealth1st.com.au, Australia’s online pet service portal PetYeti.com.au and corporate and
government solutions platform GoBookings.com. These integrated platforms provide an easy to use online
search and appointment booking service and offer a range of value added apps and services that facilitate
digital patient and customer engagement. We improve lives by connecting consumers to a variety of
healthcare services and information anytime, anywhere, so they can get well sooner and stay well longer.

To find out more visit 1stGrp.com, MyHealth1st.com.au, PetYeti.com.au and GoBookings.com.
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APPENDIX

Our Portals and Web Widgets

@ ryhestintstcon a [

% myhealthist

@ what do youneed

MyHealth1st website
practice directory

\. 1800 693 368

Primary
Q) What doyou need?

Ganeral examination

©) vhen are you miatavler

MyHealth1st booking widget
on customer website

Organic site
growth from:

Customer acquisition
strategies

Referrals
Industry consolidation

Corporate and
industry partners

Upsell

Significant upsell
potential to the
existing customer
base exists.
Current add-on products
include Self Check-In,
easyRecall and
easyFeedback.

Any device,
anytime, at
multiple online

sources

Bookings
Per Site

Structural shift to
online bookings is a
key organic
growth driver.

Direct marketing also
promotes bookings.

Cross sell between
modalities and brands.

» et coman B
Yeti
Boon maw

PetYeti website
practice directory

Potential to monetise
the customer
network is significant
(eg. 3rd party
advertising such as
health insurance).

PETBARN 2O C.¢F
v

e a0

Book your appointment

PetYeti booking widget
on customer website

Acquisitions

A number of
potential acquisition
opportunities exist.

1ST has the technology,

expertise and networks to
expand into new
health segments.

Key Investment Considerations

Visible Path
to Break-Even
Cashflows

Multiple

A Growth Drivers

Revenue growth momentum

Online health services bookings market is > $1.9b
Directionally positive KPis

Acquire new customers as (hEy‘ increase their online
Costs stabilised

presence and digital profile through multiple products,
including online appointments

Includes enline appointments, add-on products and
services, and advertising

Upsell revenues as customers purchase additional
products & services

Booking migration from offline to online increases patient
interaction points and monetization opportunities driving
broader consumer engagement, cross-sell patients to other
services, including PetYeti

Strong Recent Significant Upsell
| ||| Momentum

Revenue Potential

Significant quarter on quarter revenue growth Upsell revenues are rising off a low penetration base Experienced leadership team
Significant existing upsell customer opportunity

significant online experience — SEEK, HotelClub, Concur,

i alesta a her:
Upsell consumer users to complementary services Warifcom Realestarsicamalrandiothers
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