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INVESTOR PRESENTATION

SUMMARY INFORMATION

This presentation contains summary information about Domain Holdings
Australia Limited (Domain) and its activities current as at 13 August 2018. The
information in this presentation is of a general background nature and does not
purport to be complete. It should be read in conjunction with Domain’s other
periodic and continuous disclosure announcements which are available at
shareholders.domain.com.au.

NOT FINANCIAL PRODUCT ADVICE

This presentation is forinformation purposes only and is not financial product
orinvestment advice or a recommendation to acquire Domain securities and
has been prepared without taking into account the objectives, financial
situation or needs of individuals. Before making an investment decision,
prospective investors should consider the appropriateness of the information
having regard to their own objectives, financial situation and needs and seek
legal and taxation advice appropriate to their jurisdiction. Statements made in
this presentation are made as at the date of the presentation unless otherwise
stated.

PAST PERFORMANCE

Past performance information given in this presentation is given for illustrative
purposes only and should not be relied upon as (and is not) an indication of
future performance.

FUTURE PERFORMANCE

This presentation contains certain “forward-looking statements”. The words
“expect”, “should”, “could”, “may”, “predict”, “plan” and other similar
expressions are intended to identify forward-looking statements. Indications
of, and guidance on, future earnings and financial position and performance are
also forward-looking statements. Forward-looking statements, opinions and
estimates provided in this presentation are based on assumptions and
contingencies which are subject to change without notice, as are statements
about market and industry trends, which are based on interpretations of current
market conditions. Forward-looking statements including projections, guidance
on future earnings and estimates are provided as a general guide only and

should not be relied upon as an indication or guarantee of future performance.
Actual results, performance or achievements may vary materially for many
projections because events and actual circumstances frequently do not occur
as forecast and these differences can be material. This presentation contains
such statements that are subject to risk factors associated with the industries in
which Domain operates which may materially impact on future performance.
Investors should form their own views as to these matters and any assumptions
on which any forward-looking statements are based. Domain assumes no
obligation to update or revise such information to reflectany change in
expectations or assumptions.

The inclusion of forward-looking statements in this presentation should

not be regarded as a representation, warranty or guarantee with respectto

its accuracy or the accuracy of the underlying assumptions or that Domain

will achieve, or is likely to achieve, any particular results.

GENERAL

Neither Domain, nor its related bodies corporate, directors, officers,
employees, agents, contractors, consultants or advisers makes or gives

any representation, warranty or guarantee, whether express orimplied,

that the information contained in this presentation is complete, reliable
oraccurate or that it has been or will be independently verified, or that
reasonable care has been or will be taken by them in compiling, preparing

or furnishing this presentation and its contents. To the maximum extent
permitted by law, neither Domain, nor its related bodies corporate,

directors, officers, employees, agents, contractors, consultants and advisers
expressly disclaim any and all liability for any loss or damage suffered or
incurred by any other person or entity however caused (including by reason of
fault or negligence) and whether or not foreseeable, relating to or resulting from
the receiptor use of the information or from any errors in, or omissions from,
this presentation. The statements and the information in this presentation are
subject to change without notice. No person, including Domain and its related
bodies corporate, directors, officers, employees, agents, contractors,
consultants and advisers accepts any obligation to update this presentation or
to correctany inaccuracies or omissions in it which may exist or become
apparent.
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INTRODUCTION AND OVERVIEW

PRO FORMA GROUP TRADING PERFORMANCE

FY18 FY17 %
$m $m change
Total Revenue 357.3 320.3 11.5%
Share of Profits (Loss) (1.4) (1.2) (15.5%)
Expenses (240.2) (216.2) (11.1%)
Operating EBITDA 115.7 102.9 12.5%
EBIT 89.5 86.1 3.9%
Net Profit Attributable to Members of the Company 52.9 49.1 7.7%
Earnings Per Share (EPS) ¢ 9.17 8.54 7.3%
*  ProformaGroup: - Statutory net loss of $6.2m (including significant items).
- Revenueincreased 11.5% to $357.3m. » Dividend of 4 cents per share (70% franked).
- Expenses increased 11.1% to $240.2m. » Jason Pellegrinoappointed CEO, commencing 27 August 2018.
- EBITDA increased12.5% to $115.7m. *  Proposed merger of Fairfax Media with Nine Entertainment Co.
- EBIT increased 3.9% to $89.5m. (subject to approvals) expected to provide upside to Domain
- Net profit increased 7.7% to $52.9m. through additional marketingand audience reach.

- Earnings per share increased 7.3% to 9.2 cents.

Note: Pro forma results provide a view of the financials as if Domain had been a separately listed entity for the current and comparative periods. FY17 includes 12 months of the pro forma
incremental costs as per the Scheme booklet. FY18 includes 12 months of pro forma incremental costs. The Domain separation im plementation date was 22 November 2017.
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INTRODUCTION AND OVERVIEW

PRO FORMA SEGMENT RESULTS

REVENUE

EBITDA EBITDA Margin

Residential 172.5 143.9 19.9%

Media, Developers & Commercial 54.1 48.6 11.2%

Agent Services 27.9 25.6 9.2%
Core Digital 254.5 218.1 16.7% 114.7 96.5 18.9% 45.1% 44.2%
Transactions & Other 24.4 14.0 74.5% (2.7) (0.7) (300.9%) (11.0%) (4.8%)
Digital 278.9 232.1 20.2% 112.0 95.8 16.9% 40.2% 41.3%
Print 77.1 88.3  (12.6%) 20.0 20.8 (3.4%) 26.0% 23.5%
Corporate 1.3 - (16.3) (13.7) (19.5%)
Domain Group 357.3 320.3 11.5% 115.7 102.9 12.5% 32.4% 32.1%

*  Proforma Group revenue increased 11.5% to $357.3m:

— Residential revenueincreased 19.9%;

- Media, Developers & Commercial revenue increased 11.2%;

- Agent Servicesrevenue increased 9.2%;
— Transactions & Other revenue increased 74.5%;

— Printrevenue decreased 12.6%.

Pro forma Group EBITDA increased 12.5% to $115.7m.
— Core digital EBITDA increased 18.9%;

- Transactions & Other EBITDA loss of $2.7m;

— Print EBITDA decreased 3.4%.

Group EBITDA margins increased from 32.1% to 32.4%.

Note: Pro forma results provide a view of the financials as if Domain had been a separately listed entity for the current and comparative periods. FY17 includes 12 months of the pro forma
incremental costs as per the Scheme booklet. FY18 includes 12 months of pro forma incremental costs. The Domain separation implementation date was 22 November 2017.
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INTRODUCTION AND OVERVIEW

FY18 PERFORMANCE DELIVERING DOMAIN’S PURPOSE AND STRATEGY

Domaingroup

DOMAIN’S PURPOSE

TO INFORM, INSPIRE AND CONNECT PEOPLE THROUGHOUT THE PROPERTY LIFECYCLE

oM o 200 &4 :

i
/,\

EXPAND AGENTS AND CREATE MOBILE-CENTRIC GROW ACTIVE USERS GROW DEPTH PRODUCT GROW NEW
LISTINGS COVERAGE PLATFORM AT CENTRE OF AND QUALITY ENQUIRIES AND AGENT SERVICES TRANSACTIONAL
PROPERTY ECOSYSTEM (LEADS) PENETRATION REVENUES

FY18 ACHIEVEMENTS

- M 12% 21% 37/% 176 ‘ LAUNCHED +/5Y

RELATIVE RELATIVE DOMAIN APP  TOTAL APP RESIDENTIAL CORE CRE CORE RESIDENTIAL REN I TRANS-

FINDER AND
DOMAIN
INSURE

ACTIONS
REVENUE

MARKET SHARE  MARKET SHARE DOWNLOADS  LAUNCHES MOBILE ENQUIRIES DIGITAL DEPTH
OF LISTINGS OF AGENTS ENQUIRIES (LEADS) REVENUE REVENUE
(LEADS)
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INTRODUCTION AND OVERVIEW

DOMAIN’S GROWTH IS DRIVEN BY FIVE KEY REVENUE CATEGORIES

L V| F AT A
RESIDENTIAL MEDIA, DEVELOPERS AGENT TRANSACTIONS | PRINT

& COMMERCIAL SERVICES & OTHER

I
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REVENUE

A
+19.9%
172.5
143.9

FY17 FY18

REVENUE AS % OF TOTAL

KEY RESULT DRIVERS

* Modest declinein listing
volumes

* Yield increases

* 24% depth revenue growth
(82:18 depth:subscription split)




INTRODUCTION AND OVERVIEW

DOMAIN CONTINUES TO CLOSE THE GAP
WITH NEAR PARITY IN LISTINGS

500,000 -

400,000 - /\/\A—\\\——

TN —
300]000 _ﬂ
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e Domain Listings e Competitor Listings
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Note: 1. Domain and APM PriceFinder data.
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INTRODUCTION AND OVERVIEW

TOTAL MARKET NEW LISTINGS TRENDS:
SYDNEY, MELBOURNE AND CANBERRA

NATIONAL

65,000

35000 -

30,000
— 2015/16 — 2016/17 — 2017/18
25000 -+

July Aug Sept Oct Nov Dec Jan Feb March Aprii May June

Source: Australian Property Monitors — New ‘For Sale’ Listings (Total market)
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SYDNEY

12,000
10,000
8,000
6,000
4,000
s 2015/16 w— 201617 — 7017118

2,000 T T
July Aug Sept Oct Nov Dec Jan Feb March April May June

CANBERRA

1,200
1,000
800
600
400

s 2015/16 s 2016/17 — 2017/18
200 = = = =

July Aug Sept Oct Nov Dec Jan Feb March April May June

MELBOURNE

14,000

12000 -

10,000 |

8,000

6,000

4,000

e 2015/16 e 2016/17 — 2017/18

2,000 T
July Aug Sept Oct Nov Dec Jan Feb March April May June

Mixed national
trends with growth
in Sydney and

Canberra and some
WEELGER
Melbourne
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INTRODUCTION AND OVERVIEW

TOTAL MARKET NEW LISTINGS TRENDS:
BRISBANE, ADELAIDE AND PERTH

NATIONAL

65,000

35000 -

30,000

— 2015/16 — 2016/17 — 2017/18
25000 : : : ; . ’ . y y .
July Aug Sept Oct Nov Dec Jan Feb March Aprii May June

Source: Australian Property Monitors — New ‘For Sale’ Listings (Total market)
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BRISBANE

7,000
6,500
6,000
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5,000
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4,000
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2,000 -
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PERTH

6,000
5,500
5,000 -|
4,500 |
4,000
3,500

3,000

— 2015/16 s 2016/17 — 2017718
2500 T

July Aug Sept Oct MNov Dec Jan Feb March April May June

ADELAIDE

3,200 -

2700 |
2200
1700

1200
— 2015/16 — 2016/17 — 2017/18

0700 - - - - - - - - - T T - )

July Aug Sept Oct MNov Dec Jan Feb March April May June

Weakness in
emerging markets
of Brisbane and

Perth, while
Adelaide saw
modest growth
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INTRODUCTION AND OVERVIEW

PLATINUM DRIVING GAINS IN DEPTH PENETRATION,
WITH FURTHER UPSIDE OPPORTUNITY IN KEY MARKETS

DOMAIN RESIDENTIAL DEPTHPRODUCT PENETRATION
(% OF NEW “FOR SALE AND RENT” LISTINGS)

B Gold & Silver Tiers
M Platinum Tier

FY17  FY18 FY17  FY18 FY17  FY18 FY17  FY18 FY17  FY18 FY17  FY18

National NSW VIC QLb SA WA
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INTRODUCTION AND OVERVIEW

LARGE AND GROWING MOBILE AUDIENCE
DELIVERING ENQUIRIES TO AGENTS

EXCLUSIVE APP AUDIENCE! TOTAL APP DOWNLOADS (M)? TOTAL APP LAUNCHES? TOTAL RESIDENTIAL MOBILE
ENQUIRIES (LEADS)*

6.0
5.0
4.0
3.0
2.0
1.0
0.0 r T | f f }
FY17 FY18 FY17 FY18 FY17 FY18
Domain’s exclusive app Driven by Domain’s successful Driven by high-quality consumer Demonstrates value delivered
audience does not use the major marketingcampaigns and experience and functionality of to agentsand is a driver
competitorapp, underlining high consumer app ratings the Domainapp of yield opportunity
the power of Domainasa
marketing platform Record number of enquiries:

67% from mobile in FY18

Source: 1. Domain app audience who do not use the Realestate.com.au property app, iOS and Android average, App Annie, March 2018; 2. Domain Group, App Figures at June 2017 and June 2018;
3. Facebook analytics — Domain and Allhomes; 4. Domain Group, internal data.
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INTRODUCTION AND OVERVIEW

DOMAIN’S COST-EFFECTIVE MARKETING PLATFORM
ATTRACTS HIGH-QUALITY AND HIGHLY-ENGAGED AUDIENCES

>
'Domain

outsuippingcaptalites TE ST

for house price growth —SERIES— ‘
DOMAIN GROUP DOMAIN HAS A HIGHLY-ENGAGED DOMAIN IS PLATINUM PARTNER OF

EDITORIALATTRACTED SOCIAL MEDIA AUDIENCE OF CRICKET AUSTRALIA'S MEN'S TEST CRICKET
117 MILLION 1.6 MILLION 3.3 MILLION
WEBSITE VISITS! ACROSS FACEBOOK, TWITTER CRICKET AUSTRALIA AVERAGE MONTHLY
AND INSTAGRAM USERS ON MOBILE AND TABLET

Source: 1. Google Analytics, website sessions to lifestyle and news content, July 2017 to June 2018.
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INTRODUCTION AND OVERVIEW

DOMAIN DELIVERS GREAT PRODUCT EXPERIENCES

= Domain

FEATURED D @

DOMAIN RESPONSIVE
DESIGN

Roll-out of faster mobile
web pages using responsive
web technologiesacross
homepage, search results
and listings
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INSPECTION PLANNER

Tool to create easy-to-
use schedule of all
inspections and track
favourites using post-
inspection ratings

Sold - $1,011,000
301/11-23 Gordon Street, Marricky

282610

SHORTLIST TOGETHER

Allows users to share a
shortlist of properties

®
.......
:
;
1
2 oun bondi £
P
~

POINTS OF INTEREST

Allows users to access
travel times from
properties to specific
points of interest

INTERACTIVE
FLOORPLAN

Enhances the online
inspection process by
showing photos relevant
to identified locationson
floor plan

Domain



INTRODUCTION AND OVERVIEW

DOMAIN DELIVERS GREAT PRODUCT EXPERIENCES

| = ailhomes Q

ALLHOMES
RESPONSIVEDESIGN

Roll-out of faster mobile
web pages using responsive
web technologiesacross
homepage, search results
and listings
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= Domain

Find Rural Property in
| . Australia

Buy Rent New Homes Sold (Y

Farm types

Prico mi
2 —~ !
\ — /

RURAL CHANNEL

A new rural-focused
vertical replacing
domainrural.com.auto
support listings, audience
and revenue growth

)y Dgmain g ol
il U coNNEctions O oneEse

Get Connected N
 the right plan. Smart Simple. 30 <33

Fro

Our trusted energy partner

(2 Energyaustralia

Other providers we support

.‘ o |

DOMAIN
CONNECTIONS

Provides efficient process
to connect multiple utility
services for households

Geta home loan the smart
way. Online.

. 'S |
N

DOMAIN LOAN FINDER

New landing page for
Domain Loan Finder
mortgage broking joint
venture with Lendi

| R
Jll Protectwhat's
important to you.

1 Save up
homa.and
tuy onlin

DOMAIN INSURE

Insurance services joint
venture with Envest, offering
specific landing pages for
home, contents and landlord

Domain



REVENUE

A
+11.2%

FY17 FY18

REVENUE AS % OF TOTAL

KEY RESULT DRIVERS

 Strong commercial revenue growth

» Developer growth reflecting market
share gains in softer market

* Challengingdigital display
advertisingmarket




INTRODUCTION AND OVERVIEW

DEVELOPERS AND COMMERCIAL DELIVER MARKET SHARE GAINS

PERFORMANCE

MARKET
DYNAMICS

STRATEGY
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Domain ma

Challenging revenue environment
for digital display
Advertisinginventory utilised to
support transactions businesses

Pressure on digital publishers
from Google and Facebook
market share gains

Streamlinedigital media sales
channels by shifting to a fully
programmatic advertising offering

Domain

Strong performance underpinned
by market share gains
41% growth in Developer enquiries

Strong House & Land market
Challengingregulatory environment for
off-the-plan apartmentsales

Financing constraints negatively
impacting domestic property investors

Expand salesteam and improve
product offeringto drive market
share gains on developer projects

Commercial
Real Estate

DEVELOPERS COMMERCIAL REAL ESTATE (CRE)

Marketshare gains supported by
strong positions in listings, audience
and leads

37% growth in core CRE enquiries
(excl. recently-launched verticals)

Strong rental yields and low interest
rates constraining new listings
Marketing budgets reduced due to
low office vacancy ratesin east coast
CBDs

Grow digital revenuesvia depth
volume and yield

Support print as a key competitive
differentiator

Domain



INTRODUCTION AND OVERVIEW

CRE DELIVERS GREAT PRODUCT EXPERIENCES

wiith gains of more than $1 million a

Bl Ao Py
Qe B
— —
HOMEPAGE BUILDING PROFILES COWORKING NEWSINiOS
Launched the new CRE Growing building profiles Launched new vertical Accelerated
Homepage, expanding with more than 1,000 focused on coworking development of iOS app
the core experience buildings live and driving spacesto speed up the to deliver CRE’s market-
beyondsearchtoinclude  thousands of incremental search and enquiry leading commercial news
personalised content sessions to CRE process for relevant to users
platform for business listings
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AGENCY SEARCH

Expanded the range of
agentdiscovery
opportunities through the
introduction of a new
agency search offering

Domain



REVENUE

FY17 FY18

REVENUE AS % OF TOTAL

""""" - ‘

= —

KEY RESULT DRIVERS

* Subscribers and yield
* Further integration of agent
services offering




INTRODUCTION AND OVERVIEW

GROWING REVENUE BY ENRICHING AND CROSS-SELLING

THE DOMAIN PROPERTY CLOUD SUITE

%« mydesktop

REAL ESTATE CUSTOMER
RELATIONSHIP MANAGEMENT
PLATFORM

COMPETITIVE #1in real estate sales CRM

homepass

34%-OWNED OPEN FOR
INSPECTION REGISTRATION

TOOL AND DATABASE

#1in sales open forinspection

STRENGTH 3,500 agency subscribers 2,500 agency subscribers
ENHANCED HOMEPASS
MYDESKTOP Ul BOOKINGS
A redesigned = : INTEGRATION
interface,focused E— Homepass &

INNOVATION on the agent, to = MyDesktop integration
create a more - = " allows agents to work
intuitive and user - fasterand smarterwith |
friendly platform — dataeasily accessible é

while on the go
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. pricefinder

PROPERTY DATA,
RESEARCH AND

INSIGHTS PLATFORM

#2in property data
4,500 agency subscribers

ENHANCED i
PRICEFINDER APP

Expanded features
including new
content
management
application (CMA)
workflow, school
catchment zones and
Google satellite images

Domain



REVENUE

A
+74.5%
2.4
FYIZ  FY18
REVENUE AS % OF TOTAL

A7%

KEY RESULT DRIVERS

» Strong Compare & Connect
revenue growth

* Early revenue from Domain Loan
Finder

e Launch of Domain Insure



INTRODUCTION AND OVERVIEW

TRANSACTIONS PORTFOLIO DELIVERING STRONG REVENUE GROWTH

HOME LOANS

Domain
LOAN FINDER

powerep sy (lendi

60%-owned home loan broking service,

PRODUCTS in partnership with Lendi, with 30+

lenders including the ‘Big Four’
Australian banks

Launched in July 2017

REVENUE Upfront fee and trailing
MODEL commissions on settled loans

* Investment phase
*  Leverage Domain’s active consumers
and trusted brand

PERFORMANCE
& DRIVERS
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Domain
INSURE

70%-owned insurance services for
home, contents and landlord. Joint
venture with Envest

Launched in January 2018

Commissions on written policy premiums, with
capacity to earn share of underwriting profits
(no exposure to underwriting risks)

* Investment phase
* Leverage Domain’s active consumers
and trusted brand

mpme&oomect

50%-owned residential utilities
product comparison service

Investment undertaken in July 2016

Commissions for utilities connections

Established and delivering strong
growth in connection volumes
Expand margin with scale and further
Domain integration

Domain



REVENUE

. 4
I -12.6%
88.3
771

FY17 FY18

REVENUE AS % OF TOTAL

22%

KEY RESULT DRIVERS

« Structural decline in revenue

* Implementationof costinitiatives
supported stable EBITDA




INTRODUCTION AND OVERVIEW

PRINT BENEFITING FROM FOCUS ON COST EFFICIENCY

Domain
= REVIEW
+ Revenue decline of 13% reflecting benefit of Domain : e
new glossy format launch, offset by ongoing = B
structural shifts to digital.

+ Costinitiative benefits contributed to 15%
reduction in expenses year-on-year, supporting
stable EBITDA outcome. Continued focus on , \NE ,
cost efficiencies. & : , e T

* Rebranding of The Weekly Review to Domain
Review aligns the magazine with the Domain
brand and is expected to support core digital
audience growth.

* Print delivers strategic value to Domain by:
- Attracting high value and passive buyers
- Aspirational and lifestyle audiences
- Opportunities for bundling with premium
digital products (e.g. Dream Homes and
Social Boost) to enhance results.

N
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OUTLOOK

FY19 OUTLOOK

* The first six weeks of FY19 H1saw a subdued listings environment in Sydney in July against a high base of year-on-year
comparison.

* FY19 digital revenue is expected to benefit from initiatives being undertaken to continue FY18's strong growth in depth
penetration. There are early positive results from depth penetration sales improvement initiatives in Victoria.

* For FY19, Domain’s pro forma underlying costs (excluding investment in new transactions businesses) are expected to
increase mid-single digits. Pro forma total costs are expected to increase high-single digits.
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GROUP FINANCIALS

RECONCILIATION OF STATUTORY (REPORTED 4E)
TO PRO FORMA RESULT FY18

Pro Forma Trading

Adjustments to Performance
Statutory Excluding
Significant Items

Statutory

Statutory  Less Significant Excluding

(Reported 4E) Items

Significant Items

$m
Revenue 286.6 - 286.6 70.7 357.3
Share of Profits (Loss) (1.4 - (1.4) - (1.4)
Expenses (251.6) 36.0 (215.6) (24.6) (240.2)
EBITDA 33.6 36.0 69.6 46.1 115.7
Depreciation & Amortisation (20.4) - (20.4) (5.8) (26.2)
EBIT 13.2 36.0 49.3 40.2 89.5
Net Finance Costs 4.7) - 4.7) (2.9) (7.6)
Net Profit / (Loss) Before Tax 8.6 36.0 44.6 37.3 81.9
Tax (Expense)/ Benefit (11.3) (4.5) (15.9) (7.9) (23.8)
Net Profit / (Loss) After Tax 2.7) 315 28.7 29.4 58.1
Net Profit Attributable to Non
Controlling Interest (3.4 (1.9) (5.3) i (5.3)
Net Profit / (Loss) Attributable to
Members of the Company (6.2) 29.6 23.5 29.4 52.9
Earnings Per Share (EPS) ¢ (1.55) 5.92 9.17
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GROUP FINANCIALS

RECONCILIATION OF STATUTORY (REPORTED 4E)
TO PRO FORMA RESULT FY17

Pro Forma Trading

Statutory  Less Significant Statutpry Adjustments to Performance
(Reported 4E) Items . .Excludmg Statutory Excluding
Significant Items .
Significant Items
$m
Revenue 139.3 - 139.3 181.1 320.3
Share of Profits (Loss) (1.2) - (1.2) - (1.2)
Expenses (76.9) 0.4 (76.4) (139.8) (216.2)
EBITDA 61.2 0.4 61.6 41.3 102.9
Depreciation & Amortisation (9.0) - (9.0) (7.7) (16.8)
EBIT 52.1 0.4 52.6 33.6 86.1
Net Finance Costs 0.0 - 0.0 (7.1) (7.1)
Net Profit / (Loss) Before Tax 52.2 0.4 52.6 26.4 79.1
Tax (Expense)/ Benefit (15.4) (0.2) (15.5) (7.4) (22.9)
Net Profit / (Loss) After Tax 36.8 0.3 37.1 19.0 56.1
Net Profit Attributable to Non
Controlling Interest (6.6) i (6.6) (0.4) (7.0)
Net Profit Attributable to Members 303 03 30.6 18.6 491
of the Company
Earnings Per Share (EPS) ¢ 22.31 22.53 8.54
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GROUP FINANCIALS

DOMAIN COST RECONCILIATION AND STRUCTURE

COST RECONCILIATION OF STATUTORY
(REPORTED 4E) TO PRO FORMA RESULTS

Statutory Expenses

less Significant ltems

Statutory excluding Significant Items
Adjustments to Statutory

Pro Forma Expenses (including Separation)
less Separation Expenses

Pro Forma Expenses (excluding Separation)

32 | INVESTOR PRESENTATION

PRO FORMA COST STRUCTURE

FY18

$240.2M

FY17

$216.2M

Staff
Production and Distribution
Promotion

Computer and
Communications

Property, Repairs and
Maintenance

Other

Staff
Production and Distribution
Promotion

Computer and
Communications

Property, Repairs and
Maintenance

Other

Domain



GROUP FINANCIALS

SIGNIFICANT ITEMS (STATUTORY)

33
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Impairment of intangibles and investments
Income tax benefit
Impairment, net of tax

Restructuring charges
Income tax benefit

Restructuring, net of tax

Net significant items, net of tax

FY18 FY17
$m $m
(29.6) -
2.7 -
(26.9) -
(6.4) (0.4)
1.8 0.1
(4.6) (0.3)
(31.5) (0.3)

Domain



GROUP FINANCIALS

CASH FLOW (STATUTORY)

34

Cash from Trading

Net Finance Charges

Tax Payments

Net Cash Inflow / (Outflow) from Operating Activities

Investment in Other Acquired Businesses/ Ventures
Investment in PP&E and Software

Net Cash Outflow from Investing Activities

Proceeds from Borrowings

Transaction Cost on Issue of Shares

Repayment of Borrowings to Fairfax Media Limited
Dividends Paid

Net Other

Net Cash Outflow from Financing Activities

Net Cash Inflow / (Outflow)
Cash at Beginning of Period
Cash at End of Period

INVESTOR PRESENTATION

FY18 FY17 FY18 H1 FY18 H2
$m $m $m $m
62.7 72.0 2.0 60.6
(3.3) 0.0 0.0 (3.4)
(13.4) (8.6) (7.8) (5.5)
46.0 63.4 (5.8) 51.8

- (1.2) - -
(20.4) (9.7) (10.1)  (10.3)
(20.4) (10.9) (10.1)  (10.3)
188.0 - 165.0 23.0
(7.5) - (7.5) -
(174.6) (6.7) (172.7) (1.9)
(29.9) (8.3) (3.9) (26.0)
1.0 - 1.5 (0.5)
(23.0) (15.0) (17.6) (5.4)
2.5 37.6 (33.5) 36.1
58.3 20.7 58.3 24.8
60.8 58.3 24.8 60.8

Domain



GROUP FINANCIALS

DEBT FACILITIES

200.0 mUndrawn
= Drawn
150.0 A
£ 1000 -
“
*  $250m syndicated bank facility
with a maturity of 3 to 4 years. 50.0 .
Facility drawn down to $188m '
as atJune 2018.
FY19 FY20 Fy21 FY22
FY18 Facility Usage
$m $m
Non Current
Syndicated Bank Facility 250.0 188.0
Total Debt Facilities 250.0 188.0
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GROUP FINANCIALS

BALANCE SHEET (STATUTORY)

* Balancesheet movementsreflect:

— Domain businesses moving from
Fairfax intothe DomainHoldings
Australia structure;

- Issue of shares relatingto the
transaction;

- Issue of shares relating to Review
Property Co. transactions (for
details see Appendix 3).

« Netdebt of $126.5m represents a
leverageratio of 1.1x.
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Cash

Trade and Other Receivables
Current Assets

Investments

Intangible Assets

Property, Plant and Equipment
Deferred Tax Assets

Non Current Assets

Total Assets

Current Liabilities
Interest Bearing Liabilities
Payables and Provisions
Deferred Tax Liabilities
Non Current Liabilities
Total Liabilities

Net Assets

Contributed Equity

Reserves

Retained Profits

Total Parent Equity Interest
Non-Controlling Interest
Total Equity

Net Debt/ (Cash)

FY18 FY17
$m $m
60.8 58.3
62.8 27.0
123.6 85.3
3.4 17.0
1,534.7 233.5
23.4 1.0

- 1.0
1,561.4 252.5
1,685.1 337.8
66.9 209.7
187.3 -
15.7 0.9
81.7 17.3
284.7 18.2
351.6 227.9
1,333.5 109.9
1,283.4 0.7
(38.9) (8.4)
78.2 107.3
1,322.7 99.7
10.8 10.2
1,333.5 109.9
126.5 (58.3)

Domain






SUMMARY

DOMAIN IS DELIVERING AND HAS STRONG FUNDAMENTALS
UNDERPINNING FUTURE GROWTH

O WOOS

Continued strong

revenue
performance

+20%

digital revenue
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Highly-engaging

property app
+17%

Domainapp
downloads

Delivering value
and quality
to agents

+21%

residential mobile
enquiries (leads)

Increasing
penetration of
agents and listings
driving depth
revenue

+24%

residential
depth revenue

Investment creating
astrongand
expanding Domain
property ecosystem

+75%

transactions
revenue

Domain












APPENDICES

1. DOMAIN ECOSYSTEM

Domain

LEADING NATIONAL RESIDENTIAL
LISTINGS SEARCH PLATFORM

allhomes

NO.1 CANBERRA/ACT LISTINGS
SEARCH PLATFORM

compare connect

RESIDENTIAL UTILITIES

Domain
LOAN FINDER

HOME LOANS
Domain

INSURE
INSURANCE SERVICES
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0.1m

DIGITAL RESIDENTIAL
AUDIENCE AGENTS

2. 1m 3.5k

PRINT CRM
AUDIENCE SUBSCRIBERS

1.6m com.agcm
SOCIAL REAL ESTATE

AUDIENCE AGENTS

117m 4.5m
EDITORIAL DATA
CESJEI‘;LEET —~ 850 SUBSCRIBERS

EMPLOYEES

= REVIEW S
Domain & 1%
Domain 15
PRINT MEDIA &
ADVERTISING

Domainmedia
ONLINE MEDIA ADVERTISING

Commercial
Real Estate

LEADING NATIONAL CRE
LISTINGS PLATFORM

OPEN FOR INSPECTION TOOL

% mydesktop

NO.1AGENT CUSTOMER
RELATIONSHIP MANAGEMENT TOOL

‘ AUSTRALIAN
PROPRRTY MoniTORS
. pricefinder
PROPERTY DATA AND RESEARCH

Domain



APPENDICES

2. NON-CONTROLLING INTERESTS

43
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Core Digital

Transactions & Other

Digital

Print

Total Non Controlling Interest

(4.9) (5.1)

1.1 (0.0)
(3.8) (5.1)
(1.5) (1.9)
(5.3) (7.0)

Domain



APPENDICES

3. REVIEW PROPERTY CO. ACQUISITION OVERVIEW

* On 28 February 2018, Domain (through a wholly-owned subsidiary) completed the acquisition of an additional 48.5% of the
issued shares in Review Property Pty Limited (Review Property). Until completion of the transaction, Review Property had been
associated with Domain’s Residential Digital Agent Ownership Model (AOM) in Victoria.

* Asaresult of the transaction, Domain now controls more than 98% of the shares in Review Property.
+ The maximum consideration payable for the transaction is approximately $40 million, payable across three tranches.

— Tranche 10of $17,828,214 was paid on completion in 5,623,734 DHG shares and a cash component payable to the sellers’
advisers.

— Tranche 2 is payable in 2019 after Half-Year results and will comprise between $0 and approximately $11 million in DHG
shares, determined with reference to the EBITDA result of Review Property in calendar year 2018.

— Tranche 3 is payable in 2020 after Half-Year results and will comprise between $0 and approximately $11 million in DHG
shares, determined with reference to the EBITDA result of Review Property in calendar year 2019.

» Theissue of Tranche 1 DHG Shares, and each subsequent tranche of DHG shares will be subject to a holding lock period of up to
4.5 years from the time of issue. Shares may be released from the holding lock sooner if the holder meets certain criteria
including ongoing advertising commitments. The minimum time period for all of a seller’s shares in a tranche to be released from
holdings lock is two years.
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