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The #1 platform for 
families to safely store all 
of their precious memories
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2.7M+
parents, grandparents,

family & friends

93%
will purchase a 

product/service we 
recommend

3 in 4
consider Tinybeans 

a mom friend

A hyper engaged audience that trusts us with the 
most important thing in their world

5 mins
a day in-app
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Intelligence shaped by data
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Powerful millennial parents
• 2 in 3 users are millennials; Average age 32.5

• Average HHI $120,514

⎯ 72% HHI $75K+ (Index 186)

⎯ 55% HHI $100K+ (Index 282)

• 83% are college graduates (Index 199)

• 39% have a postgraduate degree (Index 233)

• 72% are employed (Index 120)

Source: Tinybeans Word of Mom research, January 2018; Index to national sample
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TNY: successfully executing growth strategy 

• Monthly Recurring Revenues (MRR) of $153k in June 2018, made up of
Tinybeans Family Premium subscriptions, programmatic advertising and
brand partnerships. This represents growth of 230% in the past 12
months.

• FY18 validated our special customer value proposition: +65% sales
growth,+115% advertising revenue growth and over 16,500 Tinybeans
Family Premium subscriptions representing 82% growth. Signed 37 new
advertising partnerships including Macmillan Books, Pottery Barn Kids,
Scholastic & Canon

• Momentum is building: Record Q4 FY18 (to June 2018), 58% increase in
cash receipts, user growth +41% on prior period

• Well-capitalised to fund accelerated growth strategy with over $3M (USD)
cash balance and growing cash receipts
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Improving cash receipts

• Track record of strong growth in cash 
receipts versus prior corresponding 
periods

• Cash receipts growth driven by 
advertising and premium subscriptions

• Expected cash trajectory to continue
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Record revenue (USD) growth

• Monthly Recurring Revenues (MRR) of $153k in 
June 2018 representing growth of 230% in the 
past 12 months.

• Premium Subscriptions driving MRR, 85% of 
which are annual contracts (average $40) 

• Programmatic advertising growing quarter on 
quarter as more ad networks are attracted to the 
Tinybeans audience
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Family Premium Subscribers

Record premium revenues

48% Half 
on Half

+83% 
FY18

• Family Premium growth in FY18 largely organic

• New features launching in H1-FY19 including:
• Improved subscription management  which will 

drive increased retention
• High resolution photos and printing integration 

driving revenue
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Growth across all key metrics

Revenue (USD)

Monthly Recurring Revenue 
(MRR)

Annual Contract Value (ACV) 

Revenue (USD)/ Active

12 Month Retention

June 2016 June 2017 June 2018

$822K

$52K

$489K

$1.20

53%

$1.37M

$153K

$937K

$1.42

58%

$429K

$12K

$144K

$0.37

45%
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Launch new mobile app experience driving 

3X time spent in app, which will drive 

advertising, premium and printing revenues

FY19 Growth Strategies
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FY19 Company Priorities

CONFIDENTIAL

Product
• Launch new app experience driving 3X time spent in app in H1-FY19
• Launch new gallery experience with story automation in H1-FY19

• Photo recognition and import photos features H2-FY19

Advertising
•Annual sponsorship programs
• New ad partners with new placements in H1-FY19

• Improve ad tracking for larger advertisers in H1-FY19

Premium & 
Printing

• Addition of new features in H1-FY19
• Auto-renew/subscription management improvements in H1-FY19

• Integrate a new print partner in H1-FY19

Marketing
• Content marketing strategy to increase traffic and awareness H1-FY19
• Paid acquisition to augment the user growth strategy H2-FY19

• Release updated brand assets to further drive conversion H1-FY19
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Tinybeans highlights and outlook

REVENUE GROWTH

Monthly Recurring Revenues 
(MRR) growing across premium 
and advertising revenue streams

Programmatic Advertising growing 
Q on Q (177% up on FY17)

Significant investment being made 
into Premium and Printing 
products on anticipation of 
booming holiday period 

GLOBAL MARKET

Large addressable market 
where user growth has 
come largely from word of 
mouth

Partnerships have begun to 
have positive impact

Over 25,000 5-Star reviews

PRODUCT LEADERSHIP

Metrics driven product roadmap 
driving more time spent in app

Deep engagement with users 
solving their everyday needs

Evaluate complementary 
acquisitions to broaden product 
suite and user base across pre 
and post birth

BUSINESS MODEL

Revenue diversified generating 
both consumer (40%) and 
corporate revenues (60%)

Attractive and trusted consumer 
segment insulated from downturn

Rich data that enables targeting 
and relevance (unique and secure 
child and family data)



THANK YOU!
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Corporate information

This presentation is provided for information purposes only. The information in this presentation is in a summary form, does not purport to be complete and is not intended to be relied upon as advice to investors or other persons. The information 
contained in this presentation was prepared as of its date, and remains subject to change without notice. This presentation has been provided to you solely for the purpose of giving you background information about Tinybeans Group Ltd 
(“Tinybeans”). 

No representation or warranty, express or implied, is made as to the accuracy, reliability, completeness or fairness of the information, opinions and conclusions contained in this presentation. Neither Tinybeans, its related bodies corporate, 
shareholders or affiliates, nor any of their respective officers, directors, employees, related bodies corporate, affiliates, agents or advisers makes any representations or warranties that this presentation is complete or that it contains all material 
information about Tinybeans or which a prospective investor or purchaser may require in evaluating a possible investment in Tinybeans or acquisition of shares. To the maximum extent permitted by law, none of those persons accept any liability, 
including, without limitation, any liability arising out of fault or negligence for any loss arising from the use of information contained in this presentation or in relation to the accuracy or completeness of the information, statements, opinions or 
matters, express or implied, contained in, arising out of or derived from, or for omissions from, this presentation.  Tinybeans has not independently verified any of the contents of this presentation (including, without limitation, any of the information 
attributed to third parties). No person is under any obligation to update this presentation at any time after its release to you. 

Certain statements in this presentation may constitute forward-looking statements or statements about future matters that are based upon information known and assumptions made as of the date of this presentation. Forward looking statements 
can generally be identified by the use of forward looking words such as, “expect”, “anticipate”, “likely”, “intend”, “should”, “could”, “may”, “predict”, “plan”, “propose”, “will”, “believe”, “forecast”, “estimate”, “target” and other similar expressions within the 
meaning of securities laws of applicable jurisdictions. Indications of, and guidance or outlook on, future earnings or financial position or performance are also forward looking statements. These statements are subject to internal and external risks 
and uncertainties that may have a material effect on future business. A summary of some of the key risks of Tinybeans business is set out in the appendix. Actual results may differ materially from any future results or performance expressed, 
predicted or implied by the statements contained in this presentation. As such, undue reliance should not be placed on any forward looking statement. Past performance is not necessarily a guide to future performance. Nothing contained in this 
presentation nor any information made available to you is, or shall be relied upon as, a promise, representation, warranty or guarantee, whether as to the past, present or future. 

This presentation is not, and does not constitute, an offer to sell or the solicitation, invitation or recommendation to purchase any securities in Tinybeans and neither this presentation nor any of the information contained herein shall form the basis 
of any contract or commitment. In particular, this presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any securities in the United States. 

This presentation may not be reproduced or redistributed to any other person. 

All references to dollars, cents or $ in this presentation are to Australian currency, unless otherwise stated.

In receiving this presentation, each recipient agrees to the foregoing terms and conditions. 

Disclaimer

Tinybeans USA Ltd

25 W 36th St
New York, NY, 10018

www.tinybeans.com

investors@tinybeans.com

@tinybeanskids

http://www.tinybeans.com/
mailto:investors@tinybeans.com

