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FY18 Business Highlights

Strengthening market Expanding relationships Encouraging third party Expanding sales and
leading solutions with channels development programs marketing capability
* 100+ releases of Bigtincan Hub * Delivery through Verizon’s extensive * Launched integrations to + Expanded Bigtincan team to
across 5 platforms. sales team. Microsoft Outlook, Cornerstone, support activities on four
and over 30+ external continents.
* Launched Quickdocs * New partners in the USA, Europe repositories.
revolutionising content creation and Asia including Connection and » Created new lead generation
for sales people. Cancom. * Launch of Bigtincan Add-ons to programs and established SDR
drive increased third party team.
» Completed Contondo, Zunos » Channel partner network extends development.
and FatStax acquisitions across the world with 28 partners. » Won and deployed one of the
supported by $15m capital * First company in the space to world’s largest Sales
raising + Conducted 200+ channel have a public SDK made Enablement deals — 5,500
development events. available. locations across the USA.

 CODIE Award for Best Sales

Enablement Platform
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PRODUCT, TECHNOLOGY
ACHIEVEMENTS AND
PROGRESS

@ Bigtincan



Investing in
technology

Driving innovation

product upgrades
1 2 and enhancements

released in FY18

of employees focus

51 0/0 on innovation and

product development

Global |eading to follow
development the sun

operation development

MAJOR PRODUCT DEVELOPMENT FOCUS ON:

UX/UI * Design  Data » Security
for scale science
Public API Expanded ease of use Improved system
and SDK (i.e. Quickdocs) operation (built to scale)
Meeting needs of Deep integrations with Strigig pipeline

. of technology in
Corporate IT third party systems olace for FY19



Acquisition Execution

Positive financial g
impact 4
() © Exceptlonal people
Delivering on the
o Vertical market future of the
offerings Strong technolo @
g < 2t market
. i @ Acquisition
. ' FatStax 2018
i Acquisition
@ Zunos 2018
Acquisition
Contondo 2017

Industry’s First
Sales Enablement
Automation Platform
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...... CONTONDO

Value of deals by product type

(click on column for drilldown)

Acquisition of
Contondo

$21,692,981 (255)

$16,828,554 (389)

Bringing ontologies to
content recommendations
and gap analysis

inside CRM

$3,841.274 (77)
$2,910,000 (6)

T gaer g - e . e -

W Value of opps aligned with the sales content ® Value of opps with sales content misalignment
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Acquisition of
Zunos

Expanding on market
leadership in sales
enablement with leading
global sales learning and
gamification platform

© 2018 BIGTINCAN
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Technology Roadmap

Lead the market through the provision of a complete
end to end Sales Enablement Automation Platform SalesAl Everywhere

Throughout CY2021 O

o
Automation |
CY2020 O ay’
Unified Platform YA/ e
CY2019 | )
Initial Integration and Feature | : &
Release //”. o A |
End CY2018 ’,_ A e i
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FY19 Priorities

Creating a global leader in sales
enablement



Strategy

Building a complete
platform helping
customer facing teams
to win more and be
more productive

Content

Learning

Communlcatlons

ol o
O sigtincan

Wed 22 Jan

Sales Cycle Analysis

Top Stories

Increase Position in market share M

Collaboration

Insights




Business
Roadmap
for FY19

E

Market

« Continue to expand vertical market offerings with new value points for customers

« Launch integrations marketplace reducing friction to corporate deployment

Customer

« Grow land and expand program with expanded technology base (organic product
plus in-organic acquired products)

Channel

+ Add strategic partners in geographic and market sectors to expand reach

Technology
« Data science-based approach enabling sales people to plan better

» Integration of Zunos, FatStax technology and strong release pipeline across all
platforms

Corporate

« Implement growth programs in customer facing resources to take advantage of
market development

« Continue to review the market for opportunities to meet growth goals

+ Bigtincan remains on track to deliver its objective of 35-40% revenue growth in FY19
and expects retention to remain stable.

« Based on current trends, Bigtincan expects MRR in Dec 2018 to approximately
match monthly operating expenses in Dec 2018 on a normalised basis.

Bigtincan 5



Growth
Opportunities

Bigtincan covers end to end needs of sales
enablement and marketing management

Learnlng

Content

Communications Strateg IC Pl I |a

‘I N[EV geographlc or vertical market expansion areas

Insights




