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 14 YEARS WITH TATTS GROUP LTD IN AUSTRALIA AND SOUTH 

AFRICA - 5 YEARS AS HEAD OF INVESTOR RELATIONS;  

 2 YEARS WITH CENTURY CASINOS AFRICA, A SUBSIDIARY OF 

NASDAQ LISTED CENTURY CASINOS, INC. 

 5 YEARS WITH PWC SOUTH AFRICA AS AUDIT MANAGER IN 

GAMING 

 

 

 

Jumbo Interactive Limited (ASX:JIN) is pleased to announce the appointment of Mr Giovanni Rizzo  

to the board with effect from 1 January 2019. 

 

Following 14 years with the Tatts Group Ltd, from establishing the gaming operations in South 

Africa and managing this for 6 years to the last 5 years as Head of Investor Relations in Australia, 

Mr  Rizzo brings a wealth of experience in the gaming/lottery market, investor relations, financial 

and operational management, and corporate/strategic development, and will assist Jumbo’s growth 

plans for its lotteries business in Australia and expansion plans for its burgeoning software licence 

business both domestically and internationally.  

 

Mr Rizzo said “ I am excited to be joining an innovative, growing company like Jumbo, and to use 

my experience in the industry and other areas, to potentially enhance the shareholder value of 

Jumbo.”  

 

As from 1 January 2019, the Board of Directors will be as follows: 

Mr David Barwick  Non-Executive Chairman 

Mr Mike Veverka  Executive Director and CEO 

Mr Bill Lyne   Non-Executive Director 

Mr Giovanni Rizzo  Non-Executive Director 
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Jumbo Interactive Limited has been listed in Australia (ASX: JIN) since 1999. 

 

In 2000, Jumbo sold its first lottery ticket on the internet and witnessed a dramatic rise in 

popularity due to the convenience of buying tickets online. At first customers were attracted to the 

security of never losing a ticket and the convenience of automatic number checking, prize 

payments and auto-play. In 2012, Jumbo released a lottery app for the iPhone and a new 

transition began driven by the convenience of mobile lotteries. This was followed by further 

innovations such as features for the Apple watch, Google Voice and most recently, Lotto Party 

which is designed to promote social group play of the lottery, appealing to both younger and older 

demographics. 

 

The Company operates the popular website www.ozlotteries.com in Australia under agreements 

with the Tabcorp Group (ASX: TAH), following the merger with the Tatts Group in December 2017. 

 

Jumbo has proven its ability to open up new lottery markets with its innovative technology and 

internet marketing initiatives that have brought lotteries to new demographics via the internet. 

Jumbo has succeeded in targeting a younger and more mobile demographic with mobile now 

accounting for 75% of all customer interactions. 

 

Jumbo has recently entered the Lottery SaaS (Software as a Service) market with the signing of its 

first customer to use its “Powered by Jumbo” lottery software. 

 

For further information: 

 David Barwick     

 Chairman  

Ph: 07 3831 3705 


