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REINVENT HOW OUR CLIENTS GROW & DELIVER GROWTH

500+ staff across 9 APAC |locations
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GrowthOps

SERVIGES
AND PRODUGTS

SERVICES PRACTICES PRODUCTS CROWTHOPS VENTURES

Currently comprises Xperior and a number of small strategic

Services are structured as practices. A practice is a collective
investments with future products to be added.

of people delivering particular outcomes for our client.

GROWTHOPS VENTURES

. e
AUSTRALIA / NEW ZEALAND ASIA PRACTICES
PRACTICES

SERVICES TECHNOLOGY CREATIVE CONTENT AND
AND BRAND PRODUCTION
GROWTH LEADERSHIP GROWTH
STRATEGY AND COACHING MARKETING

INTERNALLY
XPERIOR INSJIIEQSA'}'TI\EI(EJII\I%S DEVELOPED PRODUCTS
AND INVESTMENTS*

*Future planned




A PRACTIGE FOR
EVERY CHALLENGE

WETHINK

GROWTH CREATIVE PEOPLE AND

STRATEGY AND BRAND LEADERSHIP

CONTENT AND
PRODUCTION

WEDD

TECHNOLOGY

GrowthOps

GROWTH
MARKETING




AMBITIONS

")

LIVEIT

Bring our A game
and rewrite the rules

SPREAD IT

Win new high
value client logos

&

BUILD IT

Build effective
product ventures

GrowthCps

of

GROW IT

Revenue growth
each year




WHERE RRE
WE GOING
T0 GROW?

e Continuation of strategy
presented at AGM

e Organic growth in all
practices is the highest
priority of management

GrowthOps

GROWTH

IMPACT
A

BUILD
EFFECTIVE
PRODUCT
VENTURES

DRIVE ORGANIC
GROWTH IN EACH
PRACTICE

ACQUIRE DRIVE
HIGH GROWTH

GROWTH STRATEGY
BUSINESSES OFFERING

. , TIME TO
IMPACT




GrowthCps

POSITION
GROWTHOPS AS THE
ANTI-CONSULTANTS




GrowthOps

CLOUD ALIGNED GROWTH

GrowthOps' technology practices are focusing on services growth driven by
fast-growing cloud platforms

Google' estimates that: Salesforce:
. JAPAC total addressable cloud computing °
market (cloud platforms) is ~$23 billion °
80% of companies globally have not moved to the cloud
88% of companies will move to a multi-cloud strategy
in the future

Growing 28% YoY in APAC region
Estimates that Einstein has a global total
addressable market (TAM) of $20bn in 2022

CLOUD PLATFORMS CLOUD APPS
Al | =
1 1
salesforce ‘ ! H !
aws f - servicenow
1
Adobe | ;
| |
. .. 1
GCP is fastest GrowthOps is Leading in FSin GrowthOps Leader for Sitecore i Leading digital ) !
growing cloud at Advanced market where Einstein practice enterprise digital growing I workflows platform with !
1
81.7% p.a.2. Partner cloud penetration is globally marketing at ~35% i growth of 33% p.a.® !
GrowthOps is is low. GrowthOps recognised solutions in p.a.4 | (Proposgd Entrago !
Australia’s first is a Gold Partner Malaysia | Transaction) !
1
1 1

Google partner

1. Source: Google Next 19 conference 2. Source: Salesforce Q4FY19 Earnings Presentation 3. Source: Canalys

4. Source: Sitecore (2019)

5. Source: ServiceNow 2019 results



GrowthOps

KPERIOR PRODUCT REVENUE

. GrowthOps derives Saas revenue from the number and size of office buildings
contracted to use the Xperior product

. Xperior enhances the day-to-day workplace experience for employees

. Xperior was acquired in December 2018, the first product to form part of
GrowthOps Ventures (see ASX Announcement 24 Dec 2018)

. Xperior can drive growth by increasing the number of subscribing office
buildings and from cross-selling GrowthOps services to the Xperior client base

KEY GLIENTS

° An ASX50 REIT

° An ASX50 real estate developer

° Two global commercial real estate agencies
° Leading Singapore-based real estate developer
° Two of Australia's largest superannuation funds

° Various leading unlisted property fund managers



TIMELINE OF AGTIVITIES

Dec 24

Xperior

Acquisition
Feb 1

Khemistry rebrands
to GrowthOps

Feb 25

Sydney Campus launched
bringing together
multidisciplinary teams

Mar 11

Won Qld Govt
Waste Levy
introduction project

Jan 25

Won major Australian
telco Salesforce
Einstein engagement

Dec 3

Awarded Outdoor Media
Association Grand Prix
(for Yoplait campaign)

Feb 22

Won major electronics
brand social agency of
record in SE Asia

Mar 1

APD KUL and
SIN rebrands to
GrowthOps

Mar 25

Won executive coaching
engagement for Chinese
global technology and

GrowtOps

Mar 29

CEO Paul Mansfield
becomes substantial
shareholder buying 17m
shares

social media conglomerate

L] L] L] L]
. . . .
. . . .
L] L] L] L]
. . . .
. . .
. V] Mar 28 :
. Share buyback Entrago :
. announced Acquisition .
* Term Sheet .
signed
Mar 18 g Apr 2

IECL rebrands
to GrowthOps

Won major NZ telco
Marketing Automation
account



GrowthOps

THE GONVERGENGE OF TEGHNOLOGY,
CONSULTING AND MEDIR GONTINUES

Independent agency Droga5s is the latest to be acquired by Accenture Interactive in
the largest deal to date by the consulting firm’s agency arm

“Accenture is trying to add the kind of creative muscle not normally “Finding ways of combining consultancy,
associated with giant consulting firms with its plans to buy deep understanding of customer experience,
Drogas... Now it needs to make sure the two cultures merge without and the ability to execute, rather than
squelching the energy that made the agency such a standout.” merely advise, is what clients want.”

- New York Times - Mumbrella founder, Tim Burrowes

4 April 2019 6 April 2019



IMPORTANT NOTES

FORWARD LOOKING STATEMENTS

This presentation contains forward looking statements which are identified by words such as ‘may/, ‘could’, ‘believes,
‘estimates’, ‘expects’, ‘intends’ and other similar words that involve risks and uncertainties. These forward-looking statements
speak only as of the date of this presentation, and GrowthOps does not undertake to publicly update or revise any forward-

looking statement.

Any forward-looking statements are subject to various risks that could cause GrowthOps' actual results to differ materially from
the results expressed or anticipated in these statements. Such forward looking statements are not guarantees of future
performance and involve known and unknown risks, uncertainties, assumptions and other important factors, many of which
are beyond the control of GrowthOps, CGrowthOps' directors and management. GrowthOps cannot and does not give any
assurance that the results, performance or achievements expressed or implied by the forward-looking statements contained in
this presentation will actually occur and investors are cautioned not to place undue reliance on these forward-looking

statements.

GrowthOps




THANK YOU

If you have any investor relations queries
or just want to have a chat, please reach out.

investors@growthops.com.au
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