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Agenda

• Our Vision 

• Brief performance update

• Content platform – early results

• Machine learning with brands

• Why Tinybeans?

• Other material previously shared
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Our Vision
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3.2M
registered users

+29%

TNY: FY19 to date (Jul-Mar) growth highlights

1.14M
monthly active users

+29%

$2.67M
total revenue

+122%

$1.9M
advertising revenue 

+173%

$324K
baseline revenues

+110%

All percentages are compared to the same period 12 months earlier
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Q4 performance – recent updates 

• Advertising revenue continues to be strong. Q4 growing at an anticipated pace.

• Premium subscriptions continue to grow. Retention at an all time high of 83%. Q4 growing at 
a better pace than originally budgeted. 

• R & D in the U.S. approved for FY18 – $150k+ AUD benefit to the bottom line in FY19, and will 
be applied against U.S payroll tax in FY20.

• Revenue per active user grew to $3.49 (annualized) from $1.85 twelve months prior, an 
increase of 89%. 

• Averaged CAC is $3.57 with LTV currently at $24.04. 

• TNY is making strong progress in revenue growth and positive cash flow in calendar 2019.

2019
Financial Year 



May 16, 2019 Investor Briefing
Page 6

Content platform - first 3 weeks since launch

86k
monthly uniques

2 weeks 
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Content Platform - Collections launched
The best parenting resources curated in one convenient spot

Why is this exciting?

• Thousands of authors can create collections on 
Tinybeans and summarize relevant info.

• Tinybeans becomes a top quality experience and a 
conduit for great content.

• Allows the content platform to scale without hiring 
full time writers. Hundreds will soon be able to write 
summaries and publish on Tinybeans to service its 
members and the wider community. 
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Machine learning platform

Age of child (in months)
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Transition to solids

Transition to packaged snacks?

Children <1 month

Children 6 months old

Source: Tinybeans Insights Lab

Why is this exciting?

• Tinybeans has developed a new offering using the best in machine learning 
techniques, with the ability to aggregate insights identified in its data.

• Over 200 million unique data points have been added to the Tinybeans 
platform. All of which are private and will NEVER be shared with anyone or 
any company, thus keeping any personal identifiable data proprietary.

• This capability of analysing millions of anonymised data points, identifies key 
areas of insights including behavioural patterns, consumer choices and 
affinities - which is what brands are craving.
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Path to cashflow breakeven affirmed

Positive Trajectory

• Cash burn is improving each quarter: 
• Q3-FY19 was $557K (compared to $967K in Q2)
• Q4-FY19 expected to be between $300k and 

$400K*.

• We expect to maintain a positive cash balance 
through to turning cash flow breakeven by the end 
of calendar 2019 affirmed.

Guidance Assumptions

• Tinybeans plans to fund its operations through 
customer inflows as they have grown significantly in 
recent quarters. Tinybeans will also continue to 
evaluate raising additional capital as the business 
growth continues. 

• Positive revenue outlook for 2019: Direct brand 
advertising pipeline is over $2M with Q4-FY19 
projects also focused on increasing programmatic 
revenues.

} * Range of cash burn

Historical

Anticipated

FY2018

FY2019

Note: TNY operates a July to June fiscal year
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Why Tinybeans?

Growing revenues quarter on quarter on track for cashflow positive

A trusted and 100% family-centered platform

Serving a huge market of 100M parents/grandparents in the U.S. alone 
and over 135M babies born worldwide every year

Fixed costs and over 80% Margin. Scalable platform that can grow 
revenues with marginal cost increases. 



Other background info
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April 2017
TNY listed on the Australian 
Securities Exchange

June 2017
Gets to $1.09M in revenue 

for FY17

November 2017
2M members

December 2017
$791k in revenues for H1-FY18 and 100 
million memories across 170 countries

January 2018
Tinybeans featured on homepage of 
U.S. App Store

June 2018
2.5M members and $1.78M 

in revenues for FY18

November 2018
Reached 1M Monthly Active users

March 2019
3.2M members and 

over $2.67M YTD in revenues

Our journey so far (and we’re just getting started)
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User growth metrics

2 Year User Retention is 59%
> 4X industry Average
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Record revenue growth

• Growth across both direct brand partnerships 
of 253% on the same period last year to $339k, 
while growing programmatic advertising $424k, 
which was 150% on the same period last year.

• Revenue in Q3-FY19 is outperforming what is 
traditionally a down quarter for the advertising 
industry coming off holiday peaks.

• Premium subscription revenue rose 44% on the 
same period 12 months ago to $187k for the 
quarter with total contract value for premium 
subscriptions rising from $1.4M to $1.49M in the 
last 3 months.

 $-
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Q1-FY18 Q2-FY18 Q3-FY18 Q4-FY18 Q1-FY19 Q2-FY19 Q3-FY19

Revenues

Advertising Subscription Printing Total Revenue

Q3FY18 Q3FY19 % Growth

Advertising Revenue 265,544$     763,098$       187%

Subscription Revenue 130,234$     186,941$       44%

Printing Revenue 12,286$        42,042$         242%

Total Revenue 408,063$     992,081$      143%
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* Source: https://www.iab.com/wp-content/uploads/2018/05/IAB-2017-Full-Year-Internet-Advertising-Revenue-
Report.REV2_.pdf
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Premium subscription metrics

• Customer acquisition costs declined – now at 
around 12 cents for FY19. 

• CAC to acquire a paying premium customers 
also reduced to $15.70, down 17%.

• Paid subscriptions were just under 14,500, an 
increase of 24% on the same period 12 months 
prior.

• Total Contract value for premium reached an 
all time high of $1M, up 45% on the same 
period 12 months prior.

• There are no plans to increase marketing 
spend through FY19 however there are 
considerations for this to increase in FY20. 
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P & L (auditor reviewed)
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Balance sheet (auditor reviewed)
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Cashflow (auditor reviewed)
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Corporate information

This presentation is provided for information purposes only. The information in this presentation is in a summary form, does not purport to be complete and is not intended to be relied upon as advice to investors or other persons. The information 
contained in this presentation was prepared as of its date, and remains subject to change without notice. This presentation has been provided to you solely for the purpose of giving you background information about Tinybeans Group Ltd 
(“Tinybeans”). 

No representation or warranty, express or implied, is made as to the accuracy, reliability, completeness or fairness of the information, opinions and conclusions contained in this presentation. Neither Tinybeans, its related bodies corporate, 
shareholders or affiliates, nor any of their respective officers, directors, employees, related bodies corporate, affiliates, agents or advisers makes any representations or warranties that this presentation is complete or that it contains all material 
information about Tinybeans or which a prospective investor or purchaser may require in evaluating a possible investment in Tinybeans or acquisition of shares. To the maximum extent permitted by law, none of those persons accept any liability, 
including, without limitation, any liability arising out of fault or negligence for any loss arising from the use of information contained in this presentation or in relation to the accuracy or completeness of the information, statements, opinions or 
matters, express or implied, contained in, arising out of or derived from, or for omissions from, this presentation.  Tinybeans has not independently verified any of the contents of this presentation (including, without limitation, any of the information 
attributed to third parties). No person is under any obligation to update this presentation at any time after its release to you. 

Certain statements in this presentation may constitute forward-looking statements or statements about future matters that are based upon information known and assumptions made as of the date of this presentation. Forward looking statements 
can generally be identified by the use of forward looking words such as, “expect”, “anticipate”, “likely”, “intend”, “should”, “could”, “may”, “predict”, “plan”, “propose”, “will”, “believe”, “forecast”, “estimate”, “target” and other similar expressions within the 
meaning of securities laws of applicable jurisdictions. Indications of, and guidance or outlook on, future earnings or financial position or performance are also forward looking statements. These statements are subject to internal and external risks 
and uncertainties that may have a material effect on future business. A summary of some of the key risks of Tinybeans business is set out in the appendix. Actual results may differ materially from any future results or performance expressed, 
predicted or implied by the statements contained in this presentation. As such, undue reliance should not be placed on any forward looking statement. Past performance is not necessarily a guide to future performance. Nothing contained in this 
presentation nor any information made available to you is, or shall be relied upon as, a promise, representation, warranty or guarantee, whether as to the past, present or future. 

This presentation is not, and does not constitute, an offer to sell or the solicitation, invitation or recommendation to purchase any securities in Tinybeans and neither this presentation nor any of the information contained herein shall form the basis 
of any contract or commitment. In particular, this presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any securities in the United States. 

This presentation may not be reproduced or redistributed to any other person. 

All references to dollars, cents or $ in this presentation are to AUD currency, unless otherwise stated.

In receiving this presentation, each recipient agrees to the foregoing terms and conditions. 

Disclaimer

Tinybeans Group Ltd

L1, 26 Wentworth Ave
Surry Hills NSW 2010

www.tinybeans.com

investors@tinybeans.com

@tinybeanskids

http://www.tinybeans.com/
mailto:investors@tinybeans.com

