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Disclaimer

All figures within this presentation are presented in US dollars unless otherwise stated
The financial information included in this release is based on the OneMarket's IFRS financial statements. Non IFRS financial information has not been audited or reviewed.

This release contains forward-looking statements, including statements regarding future eamings and distributions that are based on information and assumptions available to
us as of the date of this presentation. Actual results, performance or achievements could be significantly different from those expressed in, or implied by, these forward looking
statements. These forward-looking statements are not guarantees or predictions of future performance, and involve known and unknown risks, uncertainties and other factors,
many of which are beyond our control, and which may cause actual results to differ materially from those expressed in the statements contained in this release. Except as
required by law or regulation (including the ASX Listing Rules) we undertake no obligation to update these forward-looking statements.

No offer of securities

This document is not a prospectus, product disclosure statement or disclosure document under Australian law or any other law, and has not been lodged with any regulatory
authority. This document does not constitute an invitation to apply for an offer of securities and does not contain any application for securities. This document does not
constitute an advertisement for an offer or proposed offer of securities. This document is not intended to induce any person to engage in, or refrain from engaging in, any
transaction.

Reliance on third party information

The information contained in this document may include information derived from publicly available sources that has not been independently verified. No representation or
warranty is made as to the accuracy, completeness or reliability of the information in this document or any assumptions on which it is based. To the maximum extent permitted
by law, none of the Company, its related bodies corporate, shareholders or respective directors, officers, employees, agents or advisors, nor any other person accepts any
liability, including, without limitation, any liability arising out of fault or negligence for any loss arising from the use of information contained in this document.



OneMarket is a retail technology company developing a
cloud-based, connected platform and ecosystem of
customer-centric solutions, called the OneMarket
Customer Activation Platform. The platform is designed
to identify, understand and activate customers, online
and offline, creating meaningful and continuing
relationships between customers, retailers, brands and
venues.

‘ ONEMARKET™




Annual 2019 Results Highlights

‘ 15 Months from

AUS3000s 1 January “18 to 31 March “19
Profit & Loss
Net Loss after Tax attributable to OneMarket Limited (92,0186)

Balance Sheet (31 March 19)

Net Assets 118,992
Net Assets attributable to OneMarket Limited! 106,134
Net Assets per Share attributable to OneMarket Limited $1.02 (A$1.442)
Adjusted Net Assets per Share attributable to OneMarket Limited® $0.88 (A$1.242)

Notes

Adjusted for minority interests.

Based on AUSD/USD exchange rate of .7114 as at 31 March 2018.

Adjusted for minarity interests and 2.7 million restricted stock units issued as at 31 March 2019,

bW N

Calculation is consistent with the Demerger Booklet and excludes potential revenues and includes wind-up costs.

Actual Operating Expense may vary between months due to the uneven nature of certain cash expenditures such as annual pre-paid service contracts and staff bonuses.

OneMarket’s revenue from current products during
the period was $8.7m.

OneMarket’s cash and term deposits of $120.5m
as at 31 March 2019 are ahead of forecast in the
Demerger Book including:

« Cash receipts from customers, the sale of an
unlisted investment, and interest income.

= Reduction in Operating Expenses from
$6.9m per month to $3.6m per month. 4

The period for which OneMarket has sufficient
resources to meet its anticipated cash needs
without additional financing was extended by
approximately 24 months from late-2019 to late
20215



Annual 2019 Results Highlights

During the 15-month period ended 31 March 2019, OneMarket has had a number of important achievements:

OneMarket was established as an independent listed company through a demerger from Westfield Corporation concurrent with
the acquisition of Westfield Corporation by Unibail-Rodamco in June 2018.

In December 2018, the Board of OneMarket appointed Joe Polverari as CEO following Don Kingsborough stepping down due to
health reasons

OneMarket completed a strategic and operational review in February 2019 that resulted in a refinement of OneMarket’'s product
portfolio to better leverage the data and advanced analytic capabilities of OneMarket’s technology platform and drive revenue
growth. OneMarket also reduced on-going cash expenses through a rationalization of the work force as well as a reorganization
of the reporting structure to better align the organization with strategic growth objectives.

In March and April 2019, OneMarket announced that had entered into multi-year contracts with Pandora A/S and Marks &
Spencer PLC.

OneMarket's Customer Activation Platform is generating encouraging, early results, significantly improving retailer-to-shopper
relationship management, and achieving sales uplift and customer servicing cost reduction. Today, more than 30 retailers and
venues, over 100 brands, and millions of consumer users are engaged on the OneMarket Platform.
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Customer Activation Platform



Digital technology shifted control away from retailers;
most were not ready
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Digital

Physical

Retailers face an overwhelming patchwork of point solutions that are
iIncomplete and ineffective for managing the customer lifecycle
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What's Needed

A simple to use, cloud-based, connected
platform and open solutions ecosystem
to help identify, understand and activate
each customer




Leveraging OneMarket’s Assets

OneMarket has
developed core assets
that are now being
unified in the Customer
Activation Platform

*In beta

Engagement Solutions

LiveReceipt turns a basic email receipt into a two-way
communication channel over popular messaging apps and
drives post-purchase engagement and customer retention.

Advertising Solutions

Turn-key digital ad marketplace that enables brands and
retailers to drive incremental sales by using purchase and
browsing history for targeting and attribution of digital ads
on a single service, across channels

Analytics Solutions

Advanced analytics and automation drive customer
profiling, prediction and personalization at the Platform,
Service Category and multi-retailer Network levels

10



OneMarket Customer Activation Platform

Helps retailers, brands and
venues, better identify,
understand, and then
connect with customers
through intelligence-driven
engagement solutions and
multi-channel messaging

*In beta

Solutions
Categories &
Ecosystem

Communication
Channels

Core Platform
Services

P={

Analytics
Solutions

Advertising
Solutions

Engagement
Solutions

Channel

Messaging Cross-Channel Continuity, NLP, Voice Recognition

Orders Aggregate, by Profile & Entity

N

Logic & Personalisation Al /Machine Learning, Taxonomy

Universal Identity ID Resolution, Shared Profile & Preferences

Data I/O Offline & Online

NN
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Integrated Engagement Solutions are multi-channel, multi-
featured and highly engaging for customers

Available for both online and

in-store transactions
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Live Receipts

A

Order Tracking

&

Returns

Interactive digital receipt for
online and in-store
purchases that gives
retailers/venues a 360° view
of customers and boosts
engagement,

while offering customers
convenience

Digital Assistant/Chat

Centralized shopper
preferences and proactive
order updates delivered via
Live Receipts to build trust
and loyalty with customers
while inspiring new
purchases

[

Future Solutions

Answers customer questions
and facilitates larger, more
frequent purchases

OneMarket or Third Party

Convenient and seamless
self-service options for
product returns that reduce
customers’ post-purchase
anxiety and encourage
repurchase
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Integrated Advertising Solutions for Retailers and Brands

Combine unified customer identity and detailed engagement behavior for precise targeting and attribution
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*In beta
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000
Retail Media

=[]

Retailer Direct*

Automated, highly targeted
retail media solution with

advanced closed loop
attribution

B

Brand Direct*

Retail Media capabilities
extended for a brand’s
complete digital media
requirements

Retail Media capabilities
extended for a retailer’s
complete digital media
requirements

()

Future Services

OneMarket or Third Party

13



Integrated Analytics Solutions are Platform, Retailer and Multi-Retailer
based to deliver value across and outside of the Solutions Ecosystem

Retailer

1

Retailer
\|

Foundational Capabilities

* |D Resolution

» Standard

Taxonomy

« Al/ML

* Network ID

*  Network

Taxonomy

= Network

Al/ML

Retailer Analytics Services

Product & Customer Analytics
‘— Shopper Profiles
Q Shopper Predict

Shopper Personalization

Enhanced Analytics

- Enhanced Profiles
Q Enhanced Predict

Enhanced Personalization

Retailer Insights

Retailer Analytics Services

Shopper Predict

Benchmarking
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Shopper
Personalization

Shopper Profiles
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OneMarket’s Customer Activation Platform and Ecosystem can benefit
thousands of retailers and brands worldwide

Primary Market
« Retailers with revenue between $100M and $2B+
* Multi-brand

+ Single brand retailers without wholesale (i.e. specialty)
 Single brand retailers with wholesale

Strategic Rationale
 Typically data deficient

 Data lives in segregated in silos

* Multiple disjointed point solutions

* Inflexible legacy systems

« Limited shopper insights and actionability

Available Market
1,000+ retailers in currently served markets and 4,000+ globally
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