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Disclaimer

This presentation has been prepared by
‘AuMake International Limited”
(“AuMake”). This document contains
background information about AuMake
current at the date of this presentation.
The presentation is in summary form and
does not purport to be all inclusive or
complete. Recipients should conduct their
own investigations and perform their own
analysis in order to satisfy themselves as
to the accuracy and completeness of the
information, statements and opinions
contained in this presentation.

This presentation is for information
purposes only. Neither this presentation
nor the information contained in it
constitutes an offer, invitation, solicitation
or recommendation in relation to the
purchase or sales of shares in any
Jurisdiction.

AuMake International Limited

This presentation does not constitute
investment advice and has been
prepared without taking into account the
recipient’s investment objectives, financial
circumstances or particular needs and the
opinions and recommendations in this
presentation are not intended to
represent recommendations of particular
investments to particular persons.
Recipients should seek professional advice
when deciding if an investment is
appropriate. All securities involve risks
which include (@mong others) the risk of
adverse or unanticipated market,
financial or political developments.

To the fullest extent permitted by law,
AuMake, its officers, employees, agents
and advisors do not make any
representation or warranty, express or
implied, as to the currency, accuracy,
reliability or completeness of any
information, statements, opinions,
estimates, forecasts or other
representations contained in this
presentation. No responsibility for any
errors or omissions from this presentation
arising out of negligence or otherwise are
accepted.

This presentation may include forward-
looking statements. Forward-looking
statements are only predictions and are
subject to risks, uncertainties and
assumptions which are outside the control
of AuMake. Actual values, results or events
may be materially different to those
expressed or implied in this presentation.
Given these uncertainties, recipients are
cautioned not to place reliance on
forward looking statements. Any forward
looking statements in this presentation
speak only at the date of issue of this
presentation. Subject to any continuing
obligations under applicable law, AuMake
does not undertaken any obligation to
update or revise any information or any of
the forward looking statements in this
presentation or any changes in events,
conditions, or circumstances on which any
such forward looking statement is based.
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The daigou channel contin

important part of the way we
Swisse brand to our customers In

Nick Mann, Sales Director, Swisse Australia & New Zealand
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AuMake Business Model

1.4 billion Chinese

consumers
. J
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> Bricks and mortar stores Primary customers:
(AuMake and Broadway) Daigou and Chinese tourists
: AuMake Platform
> On.lme Products delivered: via parcels
> China partners and bonded warehouses
. J
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1000’s Australian
& New Zealand
Brands
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AuMake Platform

Bricks and Mortar Stores Online China Partners
AuMake 50% of total sales and growing Exclusive strategic partnership
16 Australia, T New Zealand — _ with JD.com
EBITDA % of online sales 3x
T bricks and mortar stores 300 million active user
database
Broadway Sales continues to increase,
6 Australia, 2 New Zealand leveraging off existing
(100% Chinese Tourists) infrastructure
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The exposure to Chinese to
Australian daigou makes AuM

exciting channel in which to prom
our bromd ))

a Liao, Director of Asia Channel, KOSMEA
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Broadway Acquisition

Brand exposure
Introduce Australia and New Zealand’s best and newest brands to Chinese tour groups

for the first time at industry leading prices.

Leading retailer
v To the Australion and New Zealand Chinese tour group industry for the last 20 years.

Impact of Broadway acquisition FY20
Number of tourists in Broadway 30,000 /0,000+
Online sales in Broadway 0% 25%
Total AuMake owned brand sales $4m $15-20m*

*FY20 aspirationadl
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Significant Revenue Growth

115.4%+
CAGR

$100mM e r

: 100m+
$80mM e S e
$60mM e

P
112.1%
CAGR

(Unaudited) (Aspirational)
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Growth margin and profitability

Up to

CAGR
> o 0-25% At aspirational
20% revenue AuMake
o expects to achieve

material EBITDA for

o FY20
B%

FY17 FY18 FY19 FY20
(Unaudited) (Aspirational)
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Outlook

> Strong trading conditions experienced in traditional low
season June

> AuMake increasing market share as rationalisation and
consolidation of daigou market continues

> Significant growth anticipated from acquisition of Broadway
effective from start - mid July 2019.

> Continue to strengthen the relationship with JD.com

> Moving into high season towards end of CY19 coinciding with
aspirational profitability
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We have tried everything to

promote our brand to the
Chinese market, but the Aumake
platform is the only thing that
hos Worked for us S 5;
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Contact details

CORPORATE WEBSITE
www.aumake.com.au

MEDIA RELATIONS

Lynn Semjaniv, Sauce Communications
Mobile: 0481 004 797

Email: lynn@saucecommunications.com.au

INVESTOR RELATIONS

Keong Chan

Executive Chairman

Email: keong.chan@aumake.com.au

. JGNin
Twitter: @AuMakeAus

Instagram: @aumake
LinkedIn: www.linkedin.com/company/aumake
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