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b
We are a leading property technology-and services busmess that is home to one of
the largest portfolios of property brands in Australia. 5

Domain helps agents and consumers at every step in the property Ilfecycle rentmg,
buying, selling, investing, financing, insurance and utilities.

The Domain Group is home to Domain, Allhomes, Commercial Real Estate,
CommercialView, Pricefinder, Homepass, MyDesktop, Domain Loan Finder, Domain
Insure, Domain Connections, and more.

As a customer-centric Australian property marketplace, we are committed to (ﬁl E‘I
making the property journey easier, more enjoyable and connected at every stage. : e
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BUSINESS PERFORMANCE

FY19 hasbeena
year of progress in
implementing our
strategy to drive
long-term growth
notwithstanding
the difficult

property market
environment.

DIGITAL REVENUE INCREASED
0.2% WITH YIELD GAINS
OFFSETTING LOWER LISTINGS
VOLUMES IN KEY MARKETS.
WE SEE FURTHER ROOM

TO MAXIMISE YIELD BY

USING OUR RICH DATATO
IMPLEMENT MARKET-BY-
MARKET STRATEGIES.

@ COREDIGITAL

FY19 Revenue $252.5m
FY19 EBITDA $108.7m

Core Digital comprises Residential;
Media, Developers & Commercial;
and Agent Services subscription

and premium products. These are
powerful marketing platforms to
help agents and corporates grow and
deliver results for their customers.

RESIDENTIAL

Residential includes ‘for sale’ and
rental property listings and editorial
content across desktop, mobile and
social platforms. The majority of
revenue is derived from the sale of
premium (depth) products which
are sold on a per listing basis, with
the balance coming from monthly
subscriptions.

Residential revenue increased 0.5%,
a solid result in the context of lower
listings volumes in key markets with
auction volume declines in Sydney
and Melbourne of 25% and 28%
respectively. Despite these lower
volumes, yield growth was achieved
with sales of depth products at

the highest level in the Company's
history. This strong support from
agents and vendors is recognition
of the value Domain delivers to its
users. A data-driven approach to
segmenting Residential markets
underpins distinct market-by-market
strategies to customise the approach
to audience, agent coverage, pricing
and product upsell to maximise
yield. This is reflected in FY19's yield
performance, and underpins longer-
term growth opportunities.

MEDIA, DEVELOPERS
& COMMERCIAL

Media includes digital display
advertising solutions. Developers
comprises revenue from listings and
advertising related to residential
property developments. Commercial
revenues include digital subscription,
listings and display advertising
revenue on commercial property

listings portals commercialrealestate.

com.au (CRE), as well as
commercialview.com.au which was
acquired during the year.

Revenue declined 12.9% with
diverging trends across the three
verticals reflecting the underlying
market environment for each
business and the implementation
of strategies to optimise margin. In
Media, the decision to transition to
a programmatic offering resulted
in significantly lower revenue,

as expected. However, margins
improved reflecting this lower

cost model. The Developer market
operated against a challenging
backdrop of financing constraints
and other regulatory issues resulting
in particular weakness in high-

rise developments in NSW and
Victoria. CRE delivered more than
30% underlying growth in revenue
supported by strong positions in
listings, audience and leads.

AGENT SERVICES

Agent Services includes Pricefinder,
Homepass and MyDesktop.
Pricefinder provides comprehensive
property data, insights and
reporting tools to the property
industry, financial institutions and
other businesses. Homepass is the
leading open-for-inspection app and
MyDesktop is the leading real estate
customer relationship management
platform.

Revenue increased 15% underpinned
by yield growth and the consolidation
of Homepass following the increase
in Domain's ownership stake

during the year. Underlying revenue
increased 10%. Each of the Agent
Services businesses has a solid
subscriber base of agents and is
benefiting from bundling across

the property cloud suite. Continued
investment in innovation is enriching
the agent and consumer experience.
The increased ownership of
Homepass links Domain to real-world
property experiences, provides deeper
understanding of user behaviour

and enhances the value Domain can
provide to consumers and agents.

Note: Comparisons are based on FY19 trading performance excluding significant items, compared to FY18 proforma results.

FY18 proforma results provide a view of the financials as if Domain had been a separately listed entity for the full 12 months of FY18.
The Domain separation was implemented on 22 November 2017.
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© CONSUMER SOLUTIONS
& OTHER

FY19 Revenue $26.9m
FY19 EBITDA $(7.2)m

Consumer Solutions (previously
Transactions) encompasses Domain's
home loans, insurance and utilities
connections businesses. Domain
partners with specialists to operate
Domain Loan Finder and Domain
Insure. Domain Connections is a
residential utilities connection lead
generation service. During the

year, Domain's interest in utilities
comparison business Compare &
Connect was divested to focus on a
higher margin model.

Consumer Solutions revenue
increased 10% compared with FY18
growth of 75%. This reflected slower
growth at Compare & Connect and
the impact of the divestment. There
were pleasing trends in Domain
Loan Finder home loan approvals
and settlements. Commercial model
expansion via Consumer Solutions
provides significant opportunity

for future revenue growth and
diversification. These are large
markets adjacent to the core listings
business that are strategically well
placed to leverage Domain's audience
and trusted brand.

@ PRINT

FY19 Revenue $54.3m
FY19 EBITDA $13.9m

Print comprises the Domain and
Allhomes magazines and other
editorial content in Australia's
leading metropolitan dailies

The Sydney Morning Herald, The Age,
The Australian Financial Review and
Canberra Times. Premium lifestyle
and property listings magazine
Domain Review focuses on affluent
suburbs in Melbourne. The Star
Weekly titles were divested at the
end of the financial year.

Print revenues declined around 30%
reflecting the continued structural
shift to digital, exacerbated

by market cyclicality in Sydney

and Melbourne. Markets that
demonstrated stronger cyclical
outcomes experienced lower rates
of decline. Ongoing cost initiatives
and lower print volume contributed
to a 29% decline in expenses.

Print continues to deliver strategic
value to agents by attracting

valuable and passive buyers, building

agent profile and brand, and
promoting the Domain brand in key
markets. Print is also bundled with
our premium digital products to
enhance results.

PREMIUM
(DEPTH)
PRODUCT
PENETRATION
WASATTHE
HIGHEST
LEVELIN
DOMAIN’S
HISTORY




- perfor aiic,e',_ testament
to the value it delivers to
consumers and agents at

all points of the property
lifecycle. We are confident
in Domain’s long-term
growth prospects and have a
strategy in place to build on
our solid foundation, scale,
and capability as we enter
our next phase of growth.

$335.6m

REVENUE*

- .lw-
~7$98.0m

“SEBITDA*

T NJ537.4m
\i;qﬂ:“. NPAT*
W 64

EARNINGS PER SHARE*

6.0¢

TOTAL DIVIDEND PER SHARE

1.2x

NET DEBT TO EBITDA*

* Reflects trading performance excluding
significant items.
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hank you for your support

of Domain as one of our

shareholders. FY19 has

been a year of progress in
implementing our strategy to drive
long-term growth notwithstanding the
difficult property market environment,
with unprecedented declines in high
value auction markets in Sydney and
Melbourne. Everyone in our business is
working to inspire confidence for all of
life's property decisions. We welcomed
Nine Entertainment Co Holdings Ltd
as a 59% shareholder following the
merger of Fairfax Media Limited and
Nine in December 2018. This strategic
partnership provides Domain access to
valuable new audiences and marketing
inventory and the opportunity to drive
monetisation. In his report, CEO Jason
Pellegrino provides details of some of
the initiatives which are underway, and
the opportunities to leverage the unique
scale of Domain and Nine's combined
audience and data.

FINANCIAL PERFORMANCE

Domain's trading results (excluding
significant items) for the 2019 financial
year are outlined below, with reference
to FY18 proforma results. Statutory
results are set out in the Management
Discussion and Analysis Report on
pages 46 and 47 of the Annual Report.

Domain's revenue declined 6% to
$335.6 million, largely reflecting the
challenging market environment.
Property market cyclicality weighed
on the performance of digital and
exacerbated the structural challenges
of print.

Expenses were down 1%, even with
continued investment in our new
Consumer Solutions businesses,
products and staff. Production and
distribution costs reduced 26%
reflecting print cost savings initiatives,
lower print volumes, and other efficiency
savings. Underlying expenses (excluding
investment in new Consumer Solutions
businesses) declined 5%, reflecting our
focus on driving operational efficiency
while maintaining our commitment to
disciplined investment in the growth

of the business.

Earnings before interest, tax,
depreciation, and amortisation
(EBITDA) declined 15% to $98.0 million.
Earnings before interest and tax (EBIT)
declined 26% to $65.9 million, reflecting
higher depreciation and amortisation
expense. This related to increased
investment in product development,
which has a short amortisation

period, as well as the impact of
acquired entities.

Underlying Net Profit After Tax

(NPAT) of $37.4 million reduced 29%.
Domain reported a statutory net

loss of $137.6 million after taking

into account significant items.

The accounting standard AASB 136
required assessment of carrying values
of intangible assets as a result of

the lower FY19 listings environment,
particularly in Sydney and Melbourne.
These lower growth assumptions
resulted in a non-cash impairment
charge of $178.8 million being
recognised. The charge is non-cash

in nature and there is no impact on
banking covenants. Other significant
items include gain on contingent
consideration payable, sale of controlled
entities and restructuring charges.

Earnings per share were 6.4 cents and
total dividends were 6.0 cents, 100%
franked. The dividend was lower than in
FY18 reflecting the underlying market
environment.

Domain's balance sheet remains
strong with net debt of $113.2 million,
which represents a leverage ratio of
1.2 times EBITDA.

DELIVERING OUR STRATEGY

Our vision is to build a customer-centric

Australian property marketplace.

We are doing this by boosting our

existing listings business and growing

and extending our ability to deliver a

broader range of solutions directly to

consumers. The new organisational

structure introduced during the year

aligns with the three objectives of

our strategy:

® Grow the core listings business

® Grow new revenue in Consumer
Solutions

®  Simplify and optimise our business

Our core listings business comprises
Residential; Media, Developers &
Commercial; and Agent Services
subscription and premium products.
These are powerful marketplaces
that connect our large audiences
across digital, print and social

to a rich platform of property
listings. They support our agent

and corporate customers and help
them grow their businesses. During
the year, we strengthened our core
listings platform with the acquisition
of CommercialView and the increase
in our ownership stake in Homepass.

Consumer Solutions comprises
partnerships with industry-leading
experts to deliver direct-to-consumer
services spanning home loans,
insurance and utilities connections. We
are concentrating on large markets
adjacent to our core listings business

that are strategically well placed to
leverage Domain's core audience and
trusted brand. Domain is extending its
engagement with consumers beyond
the property buying and selling cycle,
which is typically measured in months,
to a multi-year relationship with many
opportunities to offer solutions.

Simplifying and optimising our business
involves disciplined cost management
in order to redirect resources and
investment towards funding growth.
We are focusing our business on its core
in order to maximise returns. During the
year we divested Compare & Connect
and Star Weekly to drive improved
margins across the business. We see
substantial headroom to improve
performance by using our data to build
products and offerings that better
meet the needs of buyers, vendors

and agents.

OUR COMPANY

As highlighted in the Corporate Social
Responsibility section of the Annual
Report, Domain is committed to
helping our people thrive personally and
professionally by creating a culture of
diversity and inclusion. During the year
a framework of purpose and values was
established to unify our people. Domain
is committed to further developing its
diversity and gender equality practices.

| would like to take this opportunity to
thank my fellow Board members for
the contributions they make to Domain.
Their expertise and support have been
invaluable in guiding the Company
since Domain separated from Fairfax
and listed on the ASX. Your Board looks
forward to meeting with shareholders
at our second Annual General Meeting
on 11 November 2019.

On behalf of the Board, | would like

to thank our talented people for their
commitment and dedication in another
year of significant change and progress.
| would also like to take this opportunity
to acknowledge Jason Pellegrino

and the astute leadership he has
demonstrated during his first year at
Domain. The progress demonstrated by
Jason and his team makes us confident
that Domain will emerge from this
period of property market cyclicality
even stronger, and with upside benefits
from market recovery.

A~

Nick Falloon
Chairman
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In my first report as CEO,
[ am pleased to say that
Domain is in good shape,
despite the challenging year
the Australian property
industry faced in 2019.
Having built on our solid
foundations, we are better
placed than ever to deliver
on our growth ambitions.
This will be further
supported as the market
returns to a more positive
listings environment.

n FY19, the resilience of our business

faced a test like never before.

Tighter lending conditions following

the Royal Commission into the
financial services industry and APRA
regulation of investor and interest-only
loans, together with declining house
prices, combined to create historically
low listings volumes.

Despite this challenging market
environment, we have delivered higher
yield and increased uptake of our
premium products. These results have
proven that our business model works
throughout the property cycle.

We are structuring the Company
to achieve higher margin and

have prioritised our investment in
developing innovative products and
services to help our customers.

In FY19, we established our purpose
as "inspiring confidence in all of life's
property decisions” and focused on
our three key strategic objectives of
growing our core listings business,
growing new revenue in consumer
solutions, and simplifying and
optimising the business.

Our strategies are being implemented
across Domain's three segments:

Core Digital (comprising Residential;
Media, Developers & Commercial; and
Agent Services); Consumer Solutions &
Other; and Print.

CORE DIGITAL
Residential

During the year, we delivered against
our objective to grow our core listing

business. This included an impressive

12% growth in residential yield, which
mitigated the substantial decline we

have seen in the volume of residential
property listings.

In Residential, our revenue increased
0.5%, a sound result in the context of
significantly lower listings volumes in
key markets. This is reflected in two of
Domain's most important markets,
Sydney and Melbourne, where auction
volumes declined 25% and 28%
respectively.

The national market saw low double
digit declines in new listings. Despite
these lower volumes, penetration of
our premium products was at the
highest level in Domain's history.
More customers are buying more
premium products.

Yield growth was supported by the
greater uptake of depth as well as
the impact of price increases, which
recognise the increasing value Domain
is delivering to agents and consumers.

We see further room to maximise yield
by using our rich data to implement
market-by-market strategies. Across our
local markets, we see the opportunity
to boost performance and drive
long-term growth by customising our
approach to audience, agent coverage,
pricing, and product upsell.

Mediq, Developers & Commercial

Media, Developers & Commercial
revenue declined 12.9%. This reflected
a challenging market environment for
Media and Developers, the adoption
of a new operating model for Media,
and a strong performance from our
Commercial (CRE) business.

As highlighted in last year's annual
report, we made the strategic decision
to streamline digital media sales

by transitioning to a programmatic
advertising offering. While, as
expected, this new model delivers lower
revenue, it is also much lower cost and
has delivered an improved margin.

The Developer market reflected
significant weakness in NSW and
Victoria. Financing constraints and
other regulatory issues have shifted
market demand from investors to
owner-occupiers, and from large high
rise developments to smaller boutique
projects which require a lower level of
marketing support. Market share gains
were achieved in our emerging markets.

CRE's growth momentum continued,
with underlying revenue growth of
more than 30% benefiting from
higher depth penetration and
product innovation. The acquisition
of CommercialView during the year
further strengthens CRE's market
position in Victoria.

Agent Services

Our Agent Services business has

a long history of partnering with
Agents to deliver rich data and unique
insights through our trusted agent
tools. We continue to enrich the agent
experience through ongoing investment
in innovation.

Agent Services revenue increased 15%
underpinned by yield growth and the
consolidation of Homepass following
the increase in Domain's ownership
stake during the year. Excluding the
acquisition, revenue increased by 10%.

We are excited about the launch of
Domain's new agent portal, Domain for
Agents, which leverages our rich data
to create a single entry point for agents
to access our valuable products and
services. This initiative enhances the value
agents can provide to their customers by
providing a wide range of market, listing,
vendor, and enquiry insights.

DOMAIN ANNUAL REPORT 2019



© HIGHLIGHTS

12% growth in Residential yield

Domain Loan Finder and Domain
Insure revenues tripled reflecting
encouraging trends in approvals and
settlements

Underlying expenses (excluding
investment in new Consumer
Solutions businesses) reduced by
5%, even with continued business
investment

Increased data capability to build
valuable user experiences

30%+ growth in Commercial Real
Estate revenues

Acquisition of CommercialView

Increased ownership stake in
Homepass to 68.5%

Portfolio rationalisation with sale
of Compare & Connect and Star
Weekly

Organisational structure aligned to
B2B / B2C strategy

CONSUMER SOLUTIONS & OTHER
(PREVIOUSLY TRANSACTIONS)

Consumer Solutions revenue increased
10%, a slower rate of growth than in
FY18. Underlying revenue from our new
businesses Domain Loan Finder and
Domain Insure, while still modest, more
than tripled in size.

Domain Loan Finder is seeing very
encouraging trends in approvals and
settlements, and high consumer
ratings reflecting the quality of

the product and great customer
experience.

Momentum slowed at Compare &
Connect, which was responsible for
the bulk of Consumer Solutions'
revenue. There was a further impact
from our strategic decision to sell
Compare & Connect to focus on
developing a higher margin model.
In the utilities connections vertical,
we see lead generation as the

right model to leverage our strong
relationships and engagement with
major energy companies.

We see significant potential for
revenue growth and diversification
from our emerging Consumer
Solutions business. Our trusted
brand positions us well to leverage
the opportunity by servicing the
broader needs of our audience in
natural adjacencies to the core
listings platform.

PRINT

Print revenues declined around 30%
with cyclical pressures adding to the
ongoing structural shift to digital.
Print is particularly exposed to high
value auction and developer markets
in Sydney and Melbourne, which were
especially impacted by the market
downturn. Markets that experienced
a lesser property downturn
demonstrated lower rates of print
revenue declines. Expenses reduced
29% as a result of cost discipline and
lower print volumes, providing some
offset to the lower revenue.

The sale of the Star Weekly titles

late in FY19 reflects our focus on
higher margin models across all our
businesses. Adjusted for the impact
of this divestment, print margins
increased year-on-year, a significant
achievement in the context of the
market environment. Valuable passive
audiences and print's platform to
build agent profile and brand underpin
the strategic value of our print
products to agents.

CUSTOMER-CENTRIC PROPERTY
MARKETPLACE

To align with our vision to build a
customer-centric Australian property
marketplace, we introduced a new
organisational structure with two
streams of B2B and B2C.

This new structure aligns to agents
and corporates, and consumers. It
enables more effective coordination
of product, content and audience, go-
to-market and sales activities.

s B4
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We have a strong leadership team
and highly experienced hands at the
helm of our business and consumer
divisions. These divisions are headed
up by a Chief Commercial Officer
and a new Chief Consumer Officer.
In addition we have appointed a new
Chief Product Officer. | am confident
we now have the right leadership
capability to take us through this
next and exciting phase of customer-
centricity.

OUR NINE PARTNERSHIP

Our strategic partnership with Nine
provides unparalleled opportunity

to expand Domain's reach and
engagement through Nine's broadcast
and digital assets.

We have several initiatives underway,
including a new Your Domain TV

show, launching soon, and other

TV integrations including our highly
successful collaboration on The Block.
Our major sponsorship of The Block
helped us reach a national TV audience
of 14 million in the 2018 season with
the show number one in its timeslot for
all key demographics.

Leveraging the unique audience scale
of Domain and Nine includes tapping
Nine's national TV audience of close
to 19 million Australians each month.
Nine also has a large digital audience,
the majority of which does not
currently use Domain.

Maximising commercial results
includes enhancing advertiser solutions
through cross-platform opportunities
and deepening partnerships to drive
premium revenue.

>

The initiatives we have underway are
expected to make Domain's brand
even stronger, increase our audience
reach and frequency, drive premium
revenue, and further improve yield.

HELPING AGENTS PROSPER

We are committed to providing our
customers with an experience tailored
to their unique needs. We strive to
deepen our relationships with them
by delivering insights and value
unavailable elsewhere. This provides
Domain with a unique advantage to
understand more about our users
and deliver greater value through
personalisation.

Aligning Domain and Nine's data adds
to this by providing richer and deeper

insights into audience behaviours and
opportunities.

Domain's track record of delivering
trusted data-based models at scale
has been expanded recently with our
data commercialisation pilot with
McGrath Real Estate.

For 2020, we are focused on how we
can help agents prosper. How we can
help them find the next listing, win
the listing, sell the listing efficiently,
and improve their performance and
profitability.

OUR PEOPLE

In a challenging year, | am proud of
the positive attitude and approach of
our people. | want to say a huge thank
you to our staff and our Executive
Leadership Team. Reflecting over

the past year, | have been constantly
impressed by the dedication,
innovation, collaboration and
commitment they have all displayed
and their continued focus on our
customers. Their positivity and passion
have been truly inspiring.

| would like to express my appreciation
to our Chairman Nick Falloon and the
Board for their expert guidance. To our
shareholders, | would like to thank

you for your support and reaffirm our
commitment to delivering growth in
line with our strategy and vision.

We have big ambitions for Domain.
FY19's performance shows that
Domain is well placed to navigate
tough conditions, and is proof not
only of Domain's resilience but of
our strength as a leading property
technology and services business.

We look forward to a year of executing
on our vision of customer-centricity
and helping to inspire confidence

for all of life's property decisions.

Jason Pellegrino
Domain CEO
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GOOD & GREEN

Corporate Social
Responsibility
Domain is committed to
meeting and leading standards
of corporate social responsibility
(CSR) across our business. This
year we have focused on four
key pillars — our environment,
our community, our people,

and our financial sustainability.
To make progress against each
of these four pillars, Domain

has encouraged a culture of
participation in CSR which
resulted in a substantial step-up
in activities throughout FY19.

OUR ENVIRONMENT

In line with its Charter, Domain's
People and Culture Committee
oversees CSR and sustainability,
including environmental reporting
and performance.

Domain is committed to positive
environmental and sustainability
outcomes and is focused on
integrating environmentally
friendly practices into our everyday
activities. Domain is committed
to transparency with regard to its
environmental footprint and will
participate in reporting through
CDP, a not-for-profit charity
which runs a global environmental
disclosure system.

FIGURE 1: TOTAL GREENHOUSE GAS (GHG)
EMISSIONS
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Domain's total greenhouse gas
emissions (GHG) and total energy
consumption over the past four
years are highlighted in Figures 1
and 2. The increase in Domain's
GHG emissions and energy
consumption between FY16 and
FY18 reflects the expansion in

the number of Domain's office
premises across Australia as the
business accelerated its investment
in growth. Having achieved its full
national rollout of premises in FY18,
Domain successfully reduced both
GHG emissions and overall energy
consumption during FY19.

FIGURE 2: TOTAL ENERGY CONSUMPTION
(KWH)
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In-house sustainability workshop

The reduction in our energy
consumption has been assisted and
accompanied by a set of staff-driven
sustainability initiatives including:

® Establishment of Domain Green,
a cross-functional group designed
to champion the environment and
share ideas on how to improve
sustainability

® A periodic staff newsletter
highlighting and encouraging
participation in sustainability
activities

*Tonnes of carbon dioxide equivalent (tCO2e) is a measure that allows comparison of the emissions of other greenhouse gases relative to one unit
of Carbon Dioxide (CO2). It is calculated by multiplying the greenhouse gas's emissions (e.g. methane) by its 100-year global warming potential

10
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Implementation of printing,
recycling, and water awareness
programs

Waste reduction initiatives
including replacing single-use
office and catering items with
reusable versions

Reducing the number of printers
available on our networks to
encourage paperless working

Introducing organic waste bins
to staff kitchens to enable
sustainable disposal of organic
materials

OUR COMMUNITY

As a customer-centric Australian
property marketplace, our community
is at the core of our business.

We demonstrate this through
commitment to people's rights and
the betterment of the communities
in which we operate. As Australia’'s
home of property, we are committed
to addressing homelessness and
the issues facing young people, and
in FY19 focused our fundraising
efforts in these areas. Through our
involvement with initiatives such

as Raize the Roof and Vibewire's
Hack4homelessness we mobilised
our deep expertise in technology
and property to make a meaningful
contribution. We also worked with
other members of the real estate
industry to participate in the Real
Estate Sleepout in support of Youth
off the Streets.

In keeping with our commitment to
our community, Domain is committed

Sydney Homeless ConnedtEvent

to the highest ethical standards in
business. Honesty, trust and integrity
are defining characteristics of the
way we operate. In June we released
our Supplier Code of Conduct to
ensure our suppliers are aware

of our expectations that ethical,
environmental, labour and human
rights standards should be upheld
throughout our supply chain.

Protecting Your Data

As a technology business, we are
mindful that a key role we play

in looking after our community is
protecting the data we receive from
our customers and consumers. We
have an in-house information security
team that oversees our data security
practices, conducts periodic testing
on our systems, and assesses new
vendors for IT security risks. This

is all with a view to ensuring that

the data we receive is and remains
secure. As an organisation, we also

ANNUAL REPORT 2019



GOOD & GREEN

© HIGHLIGHTS

Joined City of Sydney's CitySwitch
Green Office program, working to
reduce our carbon footprint and
improve day-to-day energy, waste
and operating efficiency

Teamed up with Dexus and co-
tenants in our Sydney building to
compete in the Better Buildings Cup,
aiming to make our Sydney office
building one of Australia's healthiest
and most sustainable workspaces

Deployed the AllHomes editorial and
listings platforms to assist Raize the
Roof in the sale of a volunteer-built
home for $855,000, with proceeds
donated to the Starlight Children's
Foundation and SOS Children's
Villages, Botswana

Raised over $13,000 and supplied
care packs to Sydney Homeless
Connect

Participated in The Real Estate
Sleep Out, raising over $9,000 for
Father Chris Riley's Youth Off The
Streets

Participated in Vibewire's
Hack4Homelessness, including
sharing a Domain API with all hack
teams to support attempts to solve
the housing supply crisis

Raised $8,000 for Whitelion, a
community organisation aimed
at helping young offenders break
the cycle of reoffending and move
past their experiences in juvenile
detention

Participated in Clean Up Australia
Day, International Women's Day and
World Mental Health Day

Promoted charitable giving by
streamlining the process for
staff wishing to make charitable
donations directly out of payroll

Raised over $2,500 for the Cancer
Council's Australia’s Biggest
Morning Tea

As Australia’s home of property, we are committed to
addressing homelessness and the issues facing young people.
In FY19, we mobilised our deep expertise in technology and
property to make a meaningful contribution.

regularly review our personal data,
privacy and data security policies

and practices to ensure they are
consistent with community standards
and expectations. In FY19, we held
monthly cross-functional Data Council
meetings to ensure all proposals

for sharing Domain data with third
parties were appropriately justified.
The multi-disciplinary team comprises
data scientists, product managers,
engineers, researchers and lawyers.

In FY20, we will be continuing our
focus on ensuring data governance at
Domain is in line with best practice.

OUR PEOPLE

We are committed to helping

our people thrive, personally and
professionally. In FY19, in response

to employee feedback, Domain
invested in articulating a vision for the
Company and creating a framework
of purpose and values to unify our
people. Our efforts were focused on
improving employee experience and
encouraging diversity and inclusion.
Domain is committed to further
developing its diversity and gender
equality policies and practices through
broad stakeholder engagement
programs and culture and people-

Domain employee Natalie Hodges at
Whitelion's annual Bail Out event with UnLtd

focused workplace initiatives.

Domain takes safety seriously and has
been working to develop and improve
our Health, Safety & Environment
(HSE) management system. The

key aspects of this system include
training, risk management and
emergency preparedness. The HSE
Committee was established to
enable consultation. In December,
Domain upgraded its records system
to support improved reporting

which has delayed the disclosure of
safety metrics until FY20. We are
committed to reporting on safety to
drive performance improvements and
promote accountability.

OUR FINANCIAL SUSTAINABILITY

At Domain we are committed to
ensuring the financial viability and
sustainability of the organisation

for all stakeholders including
shareholders, employees, customers
and suppliers. The three pillars of
Domain's strategy are designed

to support long term growth in
profitability which benefits all these
stakeholders through greater returns
for shareholders, increased job
security for employees and suppliers,
and improved services to customers.
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Domain staff Jon McConkey, Sarah Penfold, Arabella Cuneo and Nathan Simpson, with
Damien Cooley of Cooley Auctions (cen.__ at 1 RealiEstate Sleep Out for Father
Chris Riley's Youth off the Streets " E‘ f

@ DID YOU KNOW Domain held firm-wide inclusivity
workshops which included a virtual

Domain has a culturally diverse real!ty componfent to'simulote

workforce, with employees heralding the impacts of inclusive and non-

from more than 50 countries inclusive behaviours in a virtual

around the world. We celebrate work environment

this diversity through a calendar

of staff events Over 32% of Domain employees are

multilingual

The FY19 "Domain Engage” staff

survey showed overall favourable Domain has near gender parity
engagement across the Domain across the organisation, with a
workforce workforce comprising 52% males

and 48% females as at the end of
the reporting period

From L to R - Lincoln and Danielle'Dal Cortivo quze the Roof), auctioneer, Jusonﬁses (Luton)
and Sisters from Southside stylistmMeasiolCerr & Raize the Roof's fundraising eVent

DOMAIN CONFIRMED AS A
FTSE4GOOD INDEX SERIES
CONSTITUENT

FTSE4Good

FTSE Russell (the trading name

of FTSE International Limited and
Frank Russell Company) confirms that
Domain Holdings Australia Limited
has been independently assessed
according to the FTSE4Good criteria,
and has satisfied the requirements

to become a constituent of the
FTSE4Good Index Series. Created

by the global index provider FTSE
Russell, the FTSE4Good Index Series is
designed to measure the performance
of companies demonstrating strong
Environmental, Social and Governance
(ESG) practices. The FTSE4Good
indices are used by a wide variety of
market participants to create and
assess responsible investment funds
and other products

ANNUAL REPORT 2019
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DIRECTORS' REPORT

The Board of Directors presents its report together with the financial report of Domain Holdings Australia Limited
(the Company or Domain) and of the consolidated entity (Domain Group), being the Company and its controlled entities
for the period 25 June 2018 to 30 June 2019 (FY19), and the auditor's report thereon.

DIRECTORS
The Directors of the Company during FY19 and up to the date of this report are as follows.

NICK FALLOON

Non-Executive Director and Chairman

Appointed 16 November 2017
(Executive Chairman from 22 January 2018 to 26 August 2018)
Committee Membership: Nomination Committee, People and Culture Committee

PATRICK ALLAWAY
Non-Executive Director

Appointed 16 November 2017
Committee Membership: Audit and Risk Committee

DIANA EILERT
Non-Executive Independent Director

Appointed 16 November 2017
Committee Membership: Audit and Risk Committee, Nomination Committee, People and Culture Committee

GREG ELLIS

Non-Executive Independent Director

Appointed 16 November 2017

GAIL HAMBLY

Non-Executive Director

Appointed 2 October 2014

GEOFF KLEEMANN
Non-Executive Independent Director

Appointed 16 November 2017
Committee Membership: Audit and Risk Committee, Nomination Committee, People and Culture Committee

JASON PELLEGRINO
Managing Director and Chief Executive Officer
Appointed 27 August 2018

A profile of each Director holding office at the date of this report is included in the Board of Directors section on pages
16 and 17.

COMPANY SECRETARY

Catriona McGregor is Group General Counsel and Company Secretary of Domain. She is responsible for legal and
regulatory matters across the Domain Group. She is also Domain's Privacy Officer. Catriona has a law degree with Honours
and a diploma in legal practice from the University of Glasgow, Scotland and she has also studied law at the University

of Tilburg in the Netherlands and the University of Sydney. She is dual-qualified as a solicitor in the UK and NSW and is
admitted to the Supreme Court of New South Wales. Catriona is a registered notary public in Scotland and is a member

of the Association of Corporate Counsel Australia.
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BOARD OF DIRECTORS

NICK FALLOON

Chairman

Nick Falloon is the Chairman
of Domain. He was previously
Chairman of Fairfax Media
Limited and became

Deputy Chairman of Nine
Entertainment Co Holdings
Limited on 7 December

2018 following the merger
between Nine and Fairfax.
He has 30 years' experience
in the media industry,
including 19 years working
for the Packer-owned media
interests from 1982 until
2001.

Nick Falloon served as

Chief Executive Officer of
Publishing and Broadcasting
Limited (PBL) from 1998

to 2001 and before that as
Chief Executive Officer of
PBL Enterprises and Group
Financial Director of PBL.
This experience provided

a strong background in
television, pay TV, magazines,
radio and the internet. From
2002, he spent nine years

as Executive Chairman

and CEO of Ten Network
Holdings.

Nick Falloon holds a Bachelor
of Management Studies
(BMS) from Waikato
University in New Zealand.

JASON PELLEGRINO

Managing Director and
Chief Executive Officer

Jason Pellegrin