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ASX Announcement: 23 August 2019 

 

CORRECTION 

Prime Media Group FY19 Full Year Results Announcement and Presentation 

The investor announcement and presentation for the 2019 Financial Year has been updated to 
correct the Outlook Commentary for the 2020 Financial Year as follows: 
 
FY20 Earnings Before Interest Tax Depreciation & Amortisation: between $23.0 million and $25.0 
million 
 
 
For further information 

 
 

John Palisi 
Chief Financial Officer & Company Secretary 

john.palisi@primemedia.com.au 
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ASX Announcement: 22 August 2019 

2019 RESULTS ANNOUNCEMENT 

PRIME MEDIA GROUP (ASX:PRT) today released its results for the financial year ended 30 June 
2019. 

STATUTORY RESULTS SUMMARY 

 
- Revenue $191.8M, down 4.7% on the prior year 
- EBITDA $38.5M, down 14.8% on the prior year 
- Operating costs down $3.2M or 5.9% on the prior year 
- $14.0M impairment of television broadcast licences and other intangible assets  
- Statutory profit after tax of $7.3M, up 159.9% on prior year 

 
CORE NET PROFIT AFTER TAX 

 
- $17.2M within market guidance 

 
CAPITAL MANAGEMENT 

 
- Net interest bearing debt of $9.6M at 30 June 2019 

 
Prime Media Group Limited (Prime) confirms its core net profit after tax for the 2019 financial year of 
$17.2M is within market guidance. 
 
Prime reported a statutory profit after tax of $7.3M, representing an increase of $19.6M or 159.9% on 
the prior year. Included in the statutory profit are non-cash impairments of the television licences and 
other intangible assets of $14.0M in the current year and $51.7M in the prior year. The impairment 
charges reflect the ongoing decline of the regional free-to-air television advertising markets and the 
contracted increase in program supply arrangements with the Seven Network. 
 
Advertising revenue fell 4.7% in the reporting period reflecting the absence of major events in the current 
period and difficult trading conditions in the lead up to, and during the Federal Election. Prime’s revenue 
in regional New South Wales and Victoria declined 5.0%, compared to the market decline of 4.1%. Gains 
from the Federal election did not match the uplift from the Commonwealth Games in the prior year. 
Prime’s 3AGG market audience share* improved by 0.6 of a share point to a 41.0 share for the 2019 
financial year.  
 
Operating costs remained a focus, falling by $3.2M or 5.9% in part due to the reduction in employee costs 
associated with downsizing key management personnel.  
 
The Group’s net cash flow from operating activities of $22.5M declined $9.6M or 30.0% compared to the 
prior year due to the continued decline in advertising revenues, the increase in affiliate fee rate under the 
new program supply agreement with the Seven Network and the payment of spectrum licence fees 
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totalling $6.2M under the new licensing regime. Included in the spectrum licence fee payments were 
spectrum licence fees accrued in the 2018 financial year and paid in this reporting period of $4.5M.  No 
spectrum licence fees were paid in the prior period. 
 
Net interest bearing debt at 30 June 2019 was $9.6M.  The Company continues to prioritise repayment of 
interest bearing debt.  
 
Chief Executive Officer, Mr Ian Audsley said, “Advertising in regional Australia faltered in the second half 
of the 2019 financial year as advertisers paused in the lead up to, and during the Federal Election. Despite 
the difficult trading conditions, our sales teams continued to maintain their industry-leading revenue 
share of 41.5% in a market that declined 4.1%”.  
 
OUTLOOK 
 
Mr Audsley concluded, “Overall, the regional television advertising market is subdued. Revenue pace for 
July and August was behind that of the prior period(s), throughout September however Prime typically 
experiences a late run for placement within the AFL Finals series.  
 
We have limited visibility into the second quarter. Gains in certain national advertiser categories were 
softened by reduction in others, reflecting the current retail environment and soft consumer sentiment. 
However, discussions with advertisers point to an improvement in demand for Prime’s major markets 
throughout the latter months of this calendar year.  
 
At local level, TV ad markets are soft and look challenged going forward with consumer confidence 
impacted by prolonged drought conditions and the arrival of tech giants Google and Facebook in what 
have traditionally been ‘local media’ advertising markets. 
 
Despite these market gyrations Prime continues to have positive conversations with dormant & under 
indexed advertisers off the back of the Boomtown initiative, which has introduced a number of new 
advertisers to Prime and seen a number of old friends return. We expect that over time, Boomtown will 
deliver a growing shift of advertising spend to Prime.  
 
Prime expects trading conditions to improve in the second half in the lead up to the 2020 Tokyo Olympics. 
However, as a result of the continued decline in regional markets and increased affiliation fees, Prime’s 
earnings before interest tax depreciation & amortisation (EBITDA) for the 2020 financial year is forecast 
to be $23.0M to $25.0M, while core net profit after tax is forecast to be $8.0M to $10.0M.   
 
Prime’s Board once again reviewed the dividend policy and determined that it is in the best interests of 
the company to continue to pay down interest bearing debt.  Based on the current forecast Prime expects 
interest bearing debt to be fully repaid in this financial year.” 
 
*Audience data source:  Regional TAM | 3 Aggregated markets of NNSW, SNSW & VIC combined | Total People | Consolidated data 

------------------------------------  ENDS  ----------------------------------------- 
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INVESTOR BRIEFING 
 
A telephone briefing will be held for shareholders and the investment community at 9:00am (AEST) 
tomorrow (23 August 2019). The teleconference details are as follows: 
 

Sydney:   (02) 9193 3706  
Toll free Australia:  1800 573 793  
Conference code:  3277079 
 

John Palisi 
Chief Financial Officer & Company Secretary 

john.palisi@primemedia.com.au 
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Investor briefing on 23 August  2019

Financial result for the year ended 30 June 2019



FULL YEAR RESULT 2019 FINANCIAL YEAR

• CORE NET PROFIT*: $17.2 million within market guidance

• STATUTORY PROFIT: $7.3 million, up 159.9% on prior year 

• IMPAIRMENT: of $14.0 million against television broadcast licences and other intangible 
assets

• TOTAL REVENUE: $191.9 million down 4.7% on prior year

- Total advertising revenue share: market leading 41.5 share^

• EBITDA: $38.5 million down 14.8% on prior year

• OPERATING COSTS: down $3.2 million or 5.9% on prior year

- Employee benefits expenses down $1.4 million or 3.8% on prior year

• NET OPERATING CASHFLOW:  $22.5 million, down $9.6M or 30.0% on prior year:

- Increase in affiliation fee.

- $6.2 million in spectrum licence fees accrued in FY18 and paid in this period.

• NET INTEREST BEARING DEBT: $9.6 million, down from $14.8 million at 30 June 2018

• Core net profit is a non IFRS measure that in the opinion of the Directors is useful in understanding and appraising the 

company’s performance. A reconciliation of statutory profit after tax to core net profit is set out on slide 5 of this presentation.

^ Source:  KPMG three aggregated regional markets of Northern New South Wales, Southern New South Wales  and Victoria industry data



APPLICATION OF NEW ACCOUNTING STANDARDS

• AASB 15 Revenue from contracts with customers

• Historically revenue from advertising recognised inclusive of agency commissions and 
brought to account the cost of commission as a cost of sale

• Under the new standard, the Group’s relationship is with media buyers and media 
agencies and accordingly advertising revenue is to be recognised net of agency 
commission

• Certain comparative financial information has been restated to conform to current year 
presentation

• Decrease in FY18 Revenue from contracts with customers: $17,907,000

• Decrease in FY18 Cost of sales: $17,907,000

• No change to FY18 Statutory loss of $12,275,000



STATUTORY RESULTS
FY19
$’000

FY18
$’000

VARIANCE 
$’000            %

Revenue from services 190,674 200,073 (9,399) (4.7%)

Interest income 141 134 7 5.2%

Other income 1,047 1,044 3 0.3%

TOTAL REVENUE 191,862 201,251 (9,389) (4.7%)

EBITDA 38,469 45,157 (6,688) (14.8%)

PROFIT/(LOSS) FOR THE YEAR 7,348 (12,275) 19,623 159.9%

BASIC EARNINGS PER SHARE (CPS) 2.0 (3.4)



CORE EARNINGS
FY19
$’000

FY18
$’000

VARIANCE   
$’000         %    

PROFIT/(LOSS) AFTER TAX 7,348 (12,275) 19,623 159.9%

SPECIFIC ITEMS

Impairment of television broadcast licences and 
other intangibles

14,018 51,690

Release of deferred tax liability arising from
impairment

(4,205) (15,507)

Redundancies - 1,019

Non-recurring legal and consulting expenses - 911

Income tax benefit related to specific items - (579)

CORE PROFIT EXCLUDING SPECIFIC ITEMS
AND AFTER TAX

17,161 25,259 (8,098) (32.1%)



POWER RATIO FY19 FY18 Variance (PP)

Total revenue share* 41.5 41.9% (0.4)

Audience share^ 41.0 40.4% 0.6

POWER RATIO 1.01 1.04 (0.3)

* Total advertising  3AGG market - KPMG monthly shares

^ Regional TAM:  All people 6am to midnight for the period 1 July 2018 to 30 June 2019, 3AGG market 



NET DEBT & GEARING June 19 June 18 Variance

Net interest bearing debt  ($’000) 9,557 14,793 5,236

Gearing ratio (%) 14.9% 23.5%

Total debt to EBITDA (times) 0.4  0.6  

Interest cover to EBITDA (times) 29.3 28.0

Facility limit reduced to $30M at 30 June 2019 (FY18: $60M)



OUTLOOK

• Challenging trading conditions in regional markets to continue in the short term 

• Declines in regional advertising spends expected to continue in FY20

• Prospect of Boomtown delivering a growing shift of advertising spend to regional TV

• Trading conditions to improve in the second half in the lead up to the 2020 Tokyo 
Olympics

• FY20 Earnings Before Interest Tax Depreciation & Amortisation (EBITDA): between 
$23.0 million and $25.0 million

• FY20 Core Net Profit After Tax: between $8.0 million and $10.0 million

• The dividend program remains suspended in the best interests of the company, its 
shareholders, employees and its creditors

• Debt reduction strategy has been successful.  Prime expects interest bearing debt to 
be fully repaid in this financial year based on the current forecast



QUESTIONS
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