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1H20 RESULTS UPDATE

We’ve been helping Australians and New Zealanders fund their
lifestyles for over 20 years. We serve over 1.8 million customers as
we continue to rewrite the playbook for digital spending.

The transformation strategy put in place 12 months ago is delivering,
demonstrated by the key metrics in TH20. Profit growth, strong
double digit volume growth across all current product propositions,
and a significant reduction in losses in proportion to volume.

This has been achieved in conjunction with transitional investments
in technology, new product development and marketing. We've
revitalised our Buy Now Pay Later offerings, first with humm which
launched in April 2019, and then bundll, a world first launched in
February 2020 that allows customers to Buy Everywhere and Pay
Later. And our customers are enjoying these new experiences and
shopping with us more frequently.

At the same time we have been restructuring the business and this will
accelerate into the second half as the business works towards reducing
its cost to income ratio to below 40% by 2022. Against the backdrop of
these significant investments a double digit ROE has been maintained.

We've been profitable since inception, enabling the payment of a
consistent dividend.

@fleXIQrOup We’re a digital spending powerhouse, helping people

buy everything, everywhere, every day.
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1H20 RESULTS UPDATE

Responsible lending.

- We acknowledge that the community has high expectations of us.

- We have a long track record of adapting to and, in many cases,
leading industry and regulatory change.

- We are engaged with our stakeholders on the importance of
responsible lending practices; submissions to ASIC review of
RG209 (Responsible Lending); participation in Senate Enquiry;,
engagement with industry bodies and peers on self-regulation.

- We believe that the right financial solution differs for each individual
and occasion — which is why we pride ourselves on being flexible to
our customers’ needs.

- Ultimately our interests are aligned with our customers; affordability
of finance means reliability of payments.

SNPL code.

- flexigroup recognised early in 2019 the need to establish a
self-governing Code of Practice (Code) and began engaging
with the Australian Finance Industry Association and peers.

- We are pleased the Code was made public for consultation in
January and includes a number of initiatives for which flexigroup
was a leading advocate.

- We look forward to receiving feedback from all stakeholders and
ratifying the Code by July 2020.
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1H20 RESULTS UPDATE

Our journey.
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OUR JOURNEY
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1H20 RESULTS UPDATE

Highlights for 1H20.
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HIGHLIGHTS FOR TH20

1.87 million 69 thousand
customers retail partners
+12% +15%
$34.5 million
Cash NPA
+3%

$1.3 billion
transaction volume

+287%"

54%
cost to iIncome ratio
‘eflecting short term

investment and
restructuring

*Excludes Consumer Leasing, Once & Lombard which have ceased.
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HIGHLIGHTS FOR TH20

Transformation is well underway.

Brand and product consolidation quickly achieved.
Simplification of systems and operations progressing
well and in line with plan.

Differentiated focus on making $1,000+ purchases more affordable is resonating.
3,000 new retail locations joining the humm platform announced today.

Streamline Creation of bespoke BNPL serviceability model driving continued improvement in losses.
Improvement of 160bps in net losses/average net receivables in Australia Cards.

bundll world first ‘Buy Now. Pay Later. Everywhere. launched this month.
Marketplace launches today.

New four year commercial arrangement with Flight Centre.
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1H20 RESULTS UPDATE

Group financials.
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GROUP FINANCIALS

tevigroup BT T
g0 Cash NPAT of $34.5m, up 8%.
Cash NPAT 8%
Non cash items Growth in interest income from increased receivables.

This was offset by the reduced fee income

. L . o
Amortisation of acquired intangible assets 16 12 (25%) from restructuring BNPL to improve competitiveness,
Sale of Think Office Technology (2.3) - 0% simplifying Cards and the cessation of legacy products.
Other 13 - 0% Lower cost of funds aided by over $550m of successful
Profit after income tax on statutory basis 313 333 6% capital markets issuance in 1H20.
Dividend 3.85 3.85 0% Increase in expenses, driven by investments in marketing
Key metrics technology, digital qdvertising and brand repositioning,
in :
Volume 1306 1350 2% as well as restructuring costs
Cost to income ratio (%) 499 549, 60D !mpalrments after normahsmg for prlor.pe.rlod exceptional
1 3 item have been performing strongly with improvements
EPS (cents) 82 8.3 1% in collections and recoveries leading to lower credit
ROE (%)’ 10.5% 11.0% 0.5pp provisioning.

Cash EPS of 8.3c up 1% reflecting the increase in Cash
NPAT and the placement of 20.1m shares in March 2019.

1. EPS and ROE calculated based on Cash NPAT.
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GROUP FINANCIALS

Buy Now Pay Later.

Cash NPAT of $8.4m, down 48% with highlights from the
period including:
- Strong volume growth of 23% reflects market penetration

and merchant integrations in Australia (both Little Things
and Big Things), New Zealand and Ireland.

- Net income was down slightly. Although there was an
increase in interest income from the strong receivables
growth, this was offset by the reduction to other
income from simplifying fees for consumers to improve
competitiveness ($2.0m after-tax).

$38.4M . Increased investment of $3.6m (after-tax) to drive
volume growth, particularly in sales, marketing and
the implementation of a technology stack to allow for
triggered lifecycle marketing.

- Anincrease in loss impairments due to volume growth,
which should normalise over time.

« Overall receivables book performance remains robust
with humm Australia over 60 days arrears at 1.58%.

- Focus on maintaining core margins while pursuing growth.

+23%

(48%)

VOLUME CASH NPAT

flexi
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GROUP FINANCIALS

Cards
(AU & NZ
combined)

Australia Cards

New Zealand
Cards
(AUD)

+2%

VOLUME

$396M 9
Skye
$165M

VOLUME

+15%

$434M

1H20
VOLUME

+40%

CASH NPAT

Large

$0.4M | R
1H20

CASH NPAT

+10%

CASH NPAT

Cards.

Australia Cards Cash NPAT of $4.1m grew in 1H20 with key
performance metrics including:

 Skye transactions in 2Q20 up 24% compared with 1Q20
as the business continues to ramp up.

 Skye volume increase of 115% on TH19 with interest-
bearing receivables up 83% on 2H19.

« VVolume decrease of 119% with Lombard and Once closed
and new transactions from Skye card only.

Cash NPAT in New Zealand Cards of $12.6m, up 10% on
TH19. The increase is largely attributable to:

- Customer spend trending above market, highlighting
consumer demand for our long-term interest-free
products which contributed to volume growth and uplift in
receivables.

. Investments made in accelerating volume growth
resulting in higher operating expenses.

« Interest bearing receivables up 12% on 1H19!!

1. On a local currency basis.
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GROUP FINANCIALS

Commercial and Leasing.

Cash NPAT of $9.4m in 1H20, up 141%. Key points include:

- Australia Commercial renewed strategic focus towards
SMEs leading to an uplift in margins combined with
broadly similar volumes in 2Q20 against the prior
comparative period.

+141%

- Risk appetite tightened leading to cessation of equipment
finance vendor programs. This had the effect of changing
$9.4M the portfolio mix to a higher credit quality.

- Consumer Leasing ceased and in book run-off which led
to reduced volumes as well as lower expenses.

20 « New Zealand Commercial volumes up and net losses/
ANR has reduced, reflecting the improved credit quality of
VOLUME CASH NPAT the portfolio.

flexi
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GROUP FINANCIALS

Group
Net losses/ANR

BNPL
Net losses/ANR

Australia Cards
Net losses/ANR

New Zealand Cards
Net losses/ANR

Commercial and Leasing
Net losses/ANR

2.0% 2.6%

e T

21% 1.5%

<

Improved Credit
Decisions and Collections.

« BNPL: Decrease in net losses/ANR reflects credit quality
of receivables combined with an increase in shorter
finance terms and the change in merchant mix.

- Australia Cards: Net losses down with significant
improvements made in collections and recovery
Processes.

- New Zealand Cards: Net losses up, in line with a growing
and maturing portfolio but still below market peers.

- Commercial and Leasing: Net losses down reflecting
high credit quality in New Zealand Commercial and
reduction in Consumer Leasing impairment losses due to
book run-off and active arrears management.
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GROUP FINANCIALS

Capital management.

Funding facilities delivering
efficient capital management
structure with continued
enhancements and

iINnNovation.
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GROUP FINANCIALS

Wholesale
funding facilities. — i

. Well funded for growth with significant funding facility headroom. $3,218M
. Long established humm securitisation program continuing to $2 867M
drive funding efficiency — $265m issuance in November, including ’ $674M

$103m of green bonds issued across all ratings levels — a first for the
Australian ABS market.

. Regularissuer under the Q Card master trust securitisation
programme in New Zealand — NZ$300m issued in August, the

largest issuance to date for both flexigroup and the New Zealand
ABS market.

. Establishment of an Australia Cards master trust programme on track
for FY20.

flexi
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GROUP FINANCIALS

Corporate debt
facilities. S e orc

Gearing ratio %

. Gearing of 34%', representing a material

improvement on 1H19. $92M $36M $100M $103M
. Improved gearing aided by over $550m of

successful capital markets issuance in TH20.

. Corporate debt headroom of $103m
provides significant liquidity buffer and
capacity for receivables growth.

1. Gearing is recourse (corporate) borrowings as a percentage of equity excluding intangible assets.

flexi
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1H20 RESULTS UPDATE

Strategic update.

flexi
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STRATEGIC UPDATE

1. Simplify

Simplify our

offering to builo
profitability ana
brand strengtn.

flexigroup



STRATEGIC UPDATE: SIMPLIFY

Our simplified offering.

Three clear propositions.
Unigue, recognisable brands.

Buy Now Pay Later SME Lending

®
d”
wilreaQ.
Making larger lifestyle driven Buy Now. Pay Later. Everywhere

The ultimate shopping Helping businesses get wiired
purchases more affordable companion for growth

flexi
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STRATEGIC UPDATE: SIMPLIFY

Simplify scorecard.

Simplify Service

/0 FTE removed from call centre and
back office functions in TH20 despite
increasing volumes and transactions.

Webchat introduced for humm,
bundll and Skye, reducing call
volumes by 20% with an average
customer service rating of +90%.

Automated additional elements
of customer journey through ‘bot’
implementation.

Implementation of new marketing
technology finalised, allowing
triggered lifecycle marketing to be
activated across core products.

Self-service model launched for
bundil.

Simplify Operations

Optimisation of Manila operations
continues.

Moving to centres of excellence
and removing geographical
duplication in roles and functions,

resulting in $2.2m in redundancies.

Supplier arrangements re-
negotiated on more favourable
terms.

Progress being made on $7m
cost out target for FY20.

Simplify Systems

v 3telephone systems to 1to

enable round the clock support
with reduced FTE. To complete in
September 2020.

Centralised knowledge
management system to reduce
call times.

3 fraud engines to 1 fraud
platform — better detection
capability to reduce losses.

Improving service and reducing cost to income to <40% over 3 years

flexi
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STRATEGIC UPDATE

2. Lead

Lead in
Buy Now
Pay Later.

23 I:—QOQRESULTS
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STRATEGIC UPDATE: LEAD

Differentiated proposition of interest free
spending from $1-$30K is resonating.

BNPL Australia and New Zealand humm Australia
In 1H20, we've seen... Average transaction value

32% more customers $348

_S“ Transactions per customer
o - ‘Little things’ A1 arnualised
66 /O more transactions ‘ |
shgioac sl Ecommerce transactions
$2.00000 _|_1 6 4%

29% increase in merchants and places to shop

Big things

Average transaction value

available to spend » $3 733
$30,000.00 “ Healt; volumes
+86%

Balance outstanding $3.50000 > ‘Big things’
Nextpayment $5000 B Health merchants

+56%

flexi
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STRATEGIC UPDATE: LEAD

Announcing today 3,000 new

places to shop with humm.

ParlourX. Ginger & Smart. EziBuy. Connor. American
Swiss. BlueSky. Inglot. Lego. Johnny Big. Blue lllusion.
Tarocash. Rockwear. RSPCA. Silk Laser Clinics. United
Chemists. Attune. Cornerstone Health. National
Pharmacies. Blooms the Chemist. Sport First. Miele
Australia. Sun Energy. Duracell. Redback Technologies.
Sunny Money. Echo. Holy Sheet. Bedshed. Crimsafe.
Skybridge. Total Tools Warehouse. Malaysia Airlines.
Truly Travel. Kirra Surf. RJ’s. Boardriders. Surf Dive’n Ski.

flexi
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STRATEGIC UPDATE

3. Streamline

Streamline
originations withn
instant credit
decisions.
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STRATEGIC UPDATE: STREAMLINE

One credit origination platform
scalable for growth.

& D 4

Credit decision automation Creation of bespoke Enhanced registration One enhanced collections
reducing referral rates BNPL serviceability process for humm with system in place for all
model driving continued  photo ID scan (firstin BNPL)  products reducing losses
improvement in losses to protect against fraud

Collection efficiency’
increased significantly

1. Collection efficiency defined as amount collected per employee.

27 flexigroup
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STRATEGIC UPDATE

4. Expand

EXpand our reach,
our target market,
our audience,

our relevance.

D g flexiro flexigroup
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STRATEGIC UPDATE: EXPAND

Covering the market of digital spenders.

The The The
=EIEpEA Amplifier. Founder.

Lives for the moment.  Lives life by making what Lives a lifestyle Lives life prioritising Lives to create,
they have go further. to enjoy. new experiences. build, grow.

FLIG wirred:’ lease
= | CENTRE wiired:” money
bundll. T e e g

Marketing directly : : Fouryear exclusive : : Digital wallet
to customers o contract signed L in development

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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STRATEGIC UPDATE: EXPAND

World first.

FOR CUSTOMERS FOR RETAILERS
» Buy Now. Pay Later. Everywhere. » Unlocks access to BNPL without integration.
» Use everywhere Mastercard is welcome. » Eliminates merchant services fees.
» Shop online and instore. » No minimum spend.
o . t S it ? :‘_.-‘1--'?'?"‘_'_‘ A T e i.—.-‘.*-'-:-‘.»*-': 5 e g - ’ . : = y P

Buy now. Pay later. Everywhere.

The only payment app that works everywhere,
for everything with 2 weeks to pay and no interest ever.

bundil.com.au

AP P ELE] " % ¥ ek apretdon com m APN
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STRATEGIC UPDATE: EXPAND

L aunching today — bundll marketplace.

(]

$TB0.00 TO SPEND

Jonathan West
7/ 179 Castlereagh Streat

- b

flexi
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STRATEGIC UPDATE: EXPAND

bundll marketplace.

TWO CLICK Select item INSTANT

SHOPPING Select “Pay with bundIl'  FILTER

EXPERIENCE ~ Detals autofi FEATURE
oods ship

STORES //

REBEL
ASOS
PLATYPUS
HYPE

NIKE
ADIDAS

PE NATION

SNEAKERBOY
>>

QIWIEIRITIYIUlIIO|P
AlSIDIFIGIHIJ|K]|L

+ Z X CVEBEHNM &

space Labs

Affiliate marketing revenue generated from over 20,000 retailers.

Search by brand

Search by store

Search by product

bundll filters the best deal

¢ Shap with Bundll

BRANDS //

PUMA

il ASICS

TIGER
OFF-WHITE
Y3

STAN SMITHS
CAMPER

CONVERSE
>>

QIWIEIRITIYIUIIJO|P

AlSIDIFIGIH|J|K]|L

+ Z X CV B NM &

123 SpacH

T
\ E\:’)

Labd

\; ..-'I-

BUNDLL
LEARNS &
CURATES

QIWIE|IRITIN U] FOYR
AISIDIFIGIHIJIKIL

* Z X|CVIB NM

123 SOaCE Lade!

€ 2 )

bundll knows you and
what you love

Curates and suggests
Serves best offers

Mike Alr Jordan 1

$210 -

GIWIEIRITiYRU] [P0 P
A|lSIBIFIGIHIJIKIL

% Z X CVIEINIM 58
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STRATEGIC UPDATE: EXPAND

bundll strategic partnerships.

Taraz GROUPON CCA

COCA-COLA AMATIL

Australia’s largest mobile e  bundll promoted across Partnership with
first consumer focused Groupon channels and Coca-Cola Amatil
investment platform. customer communications. vending machines.
bundll being made bundll positioned as BNPL Customers offered
available to Raiz partner across multiple discounts, loyalty
customers. Groupon campaigns. offers and targeted
Allows userstofund (| 224 | [ - = Targeting experiences and promotions.
purchases on bundll by o local dining.

fachltat|ng instant liquidity o Strategic offers and

In Raiz account promotions, exclusive for

Opportunity to ‘round Groupon customers.

up’ bundll purchases to

invest in Raiz account.

flexi
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STRATEGIC UPDATE: EXPAND

Who we are.

A digital spending
powernouse, helping
people buy everything,
everywnere, every day.
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STRATEGIC UPDATE: EXPAND

flexigroup

Y
bundil.

ﬁ@ Artt. wiired:”

Buy Now Pay Later Credit Cards SME Lending

flexi
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1H20 RESULTS UPDATE
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OUTLOOK

Outlook.

flexigroup is in the first year of a three year business transformation plan
designed to build on its first mover advantage in non-bank consumer finance.
Our objectives are clear: accelerate growth, reduce costs, deliver a best in
class digital platform, and invest in loved brands.

The planis progressing well. The company is on track and believes it can
achieve its business improvement objectives, while maintaining a key focus at
all times on earnings and return on equity.

flexigroup expects transaction volume to grow between 10% and 15% for
FY20. Transaction volume is being driven by new product launches, new
customer segments and new partnerships as evidenced by 2Q20 volume
which increased 16% on the prior comparative period. This will be partially
offset by the softer retail trading environment. The company also expects to
balance margin with growth and to maintain a double digit return on equity.

37 flexigroup
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1H20 RESULTS UPDATE

pendices.

TH20 RESULTS UPDATE
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GROUP FINANCIALS

+16%

BNPL
Receivables

Strong Receivables Growth

+49 iNn New Products.

Australia Cards

, « BNPL: Increase of 16% driven by strong volume growth of
Receivables

23% on TH19.

- Australia Cards: Increase of 4% as a result of strong
volume growth in interest free volume and card spend
in Skye, partially offset by the closure and run down of

|
|
| legacy portfolios.
|

+10%

New Zealand Cards

Receivables - New Zealand Cards: Increase of 10% as a result of strong

growth in the Scheme portfolio.

- Commercial and Leasing: Commercial receivables
up, offset by the cessation of the Consumer Leasing
business.

(0%)

Commercial and Leasing
Receivables

flexi
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GROUP FINANCIALS

Profitand Loss($m) ________________MH9|  1H0|  VPCP%]
Interest income 176.5 181.8 3%
Interest expense (50.2) (45.7) (9%)
Other portfolio income 596 45.7 (23%)
Net income 185.9 181.8 (2%)
Receivables and customer loan impairment expenses (52.9) (38.6) (27%)
Impairment of goodwill and intangible assets — — —
Depreciation and amortisation expenses (79) (9.6) 35%
Operating and other expenses (83.9) (90.2) 7%
Profit before income tax 42.0 43.4 3%
Income tax expense (10.7) (10.1) (6%)
Statutory profit/(loss) after income tax 313 33.3 6%
Non-cash items

Amortisation of acquired intangible assets 16 1.2 (25%)
Sale of Think Office Technology (2.3) - -
Other 1.3 - —
Total non-cash items 0.6 1.2 100%
Group Cash NPAT 31.9 34.5 8%
Basic earnings per share (cents) 8.1 8.0 (1%)
Cash earnings per share (cents) 8.2 8.3 1%
Volume 1,305.8 1,350.3 3%
Closing receivables and customer loans 2,449.2 2,643.2 8%

40 flexigroup
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GROUP FINANCIALS

Balance Sheet($m) M9 1H0|  VPCP%]
Cash and cash equivalents 175 168.2 43%
Receivables and customer loans' 2,474.2 2,670.8 8%
Investment in associate 131 14.3 9%
Other assets 9.8 24.0 145%
Current and deferred tax assets 291 770 66%
Goodwill 2433 245.2 1%
Other intangible assets 1076 105.8 (2%)
Total assets 2,994.6 3,305.3 10%
Payables 44.8 64.6 44%
Borrowings 2,309.4 2,5156 9%
Provisions 415 219 (47%)
Other liabilities 5.8 14.8 155%
Current and deferred tax liabilities 127 511 302%
Total liabilities 2,414.2 2,668.0 1%
Net assets 580.4 637.3 10%
Contributed equity 3629 3926 8%
Reserves 9.8 5.8 (41%)
Retained earnings 2077 238.9 15%
Equity 580.4 637.3 10%
Gearing? 70.5% 33.6% (37pp)
ROE® 10.5% 11.0% 0.5pp

1. Includes other debtors as disclosed in the

statutory accounts.

2. Gearing is recourse (corporate) borrowings as a
percentage of equity excluding intangible assets.

3. Calculated based on Cash NPAT.
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GROUP FINANCIALS

Operating Cash Flow ($m) 1H19 m v PCP %

NPAT 313 33.3 6%
Impairment loss on receivables and customer loans 562 386 (30%)
Impairment of goodwill and other intangible assets - - —
Depreciation and amortisation expenses 71 96 35%
Changes in other operating assets and liabilities (26.4) (15.8) (40%)
Other non-cash movements 0.6 0.2 (76%)
Operating cash flow 67.8 65.9 (3%)

Consolidated Cash Flow ($m) 1H19 m v PCP %

Operating cash flow 67.8 65.9 (3%)
Purchase of intangibles and property, plant and equipment (11.6) (11) (4%)
Business acquisitions — — —
Changes in customer loans and receivables (205.6) (137.4) (33%)
Investing cash flow (217.2) (148.5) (32%)
Dividends paid (14.4) (15.2) 5%
Proceeds from share issuance, net of transaction costs - - —
Cash payments relating to Finance Lease liability - (2.0) -
Treasury shares purchased on market (O.) - (100%)
Net movement in non-recourse borrowings 98.7 126.3 28%
Repayment of corporate borrowings (85.0) (144.) 70%
Drawdown of corporate borrowings 141.2 142.6 1%
Financing cash flow 140.4 107.6 (23%)
Net increase/(decrease) in cash (9.0) 25.0 (378%)

42 flexigroup
1H20 RESULTS

flexigroup



GROUP FINANCIALS

Segment reconciliation.

Certegy New Zealand Leasing Consumer Leasing New Zealand Cards Australia Cards
=
8 Certegy New Zealand Leasing POS Leasing New Zealand Cards Australia Cards
&)
. FlexiWay/FlexiFi .
(refand) e cesiene ey |
BNPL Commercial and Leasing New Zealand Cards Australia Cards
Big Things New Zealand Cards Australia Cards
@
8 Little Things NZ Commercial
O
New Zealand Oxipay POS Leasing
FlexiWay/FlexiFi (Ireland)

43
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GROUP FINANCIALS

1H19 income statements.

Half-Year 31 December 2018 (re-stated)

Australia Commercial and New Zealand
A$m BNPL Cards Leasing Cards Total

Net income 51.2 36.9 51.9 459 185.9
Operating expenses (17.8) (16.6) (31.5) (22.8) (887)
Impairment losses on receivables and customer loans (10.7) (197) (150 (7.4) (52.9)
Amortisation of acquired intangible assets (0.6) (0.2) (0.3 (1.2) (2.3)
Profit before income tax 221 0.4 5.0 14.5 42.0
Income tax expense 6.4) (X)) (0.3) (3.9 (10.7)
Statutory profit for the year 15.7 0.3 47 10.6 31.3
Recurring non-cash adjustments:

Amortisation of acquired intangible assets 04 0. 0.2 0.9 16
Sale of Think Office Technology — — (2.3) - (2.3)
Other - - 13 - 13
Cash net profit after tax 1641 04 3.9 1.5 31.9

Half-Year 31 December 2018

Australia Consumer Commercial New Zealand New Zealand
Certegy Cards Leasing Leasing Leasing Cards Total

Net income 45.9 231 19.9 13.2 461 185.9
Operating expenses (13.0) (17.4) (17.4) (13.7) (3.5 (237) (887)
Impairment losses on receivables and customer loans (8.6) (197) (1 (15 (0.6) (7.8) (52.9)
Amortisation of acquired intangible assets (0B) (0.2) 0.0 00 (0.3) (1.2) (2.3)
Profit before income tax 237 0.4 4.6 (8.9) 8.8 13.4 42.0
Income tax expense 6.7 QN (1.7) 36 (2.3) (3.5) (10.7)
Statutory profit for the year 17.0 0.3 2.9 (5.3) 6.5 9.9 31.3
Recurring non-cash adjustments:

Amortisation of acquired intangible assets 0.4 0. - - 0.2 0.9 16
Sale of Think Office Technology — — - (2.3) - — (2.3)
Other - — 10 — 0.3 — 13
Cash net profit after tax 17.4 04 3.9 (7.6) 70 10.8 319

flexi
44 txsiowe, flexigroup



1H20 RESULTS UPDATE
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Disclaimer.

No recommendation, offer, invitation or advice

This presentation is not a financial product or investment advice or recommendation, offer or
invitation by any person or to any person to sell or purchase securities in flexigroup in any
jurisdiction. This presentation contains general information about flexigroup only in summary
form and does not take into account the investment objectives, financial situation and particular
needs of individual investors. The information in this presentation does not purport to be
complete. Investors should make their own independent assessment of the information in
this presentation and obtain their own independent advice from a qualified financial adviser
having regard to their objectives, financial situation and needs before taking any action. This
presentation should be read in conjunction with flexigroup’s other periodic and continuous
disclosure announcements lodged with the Australian Securities Exchange.

Exclusion of representations or warranties

The information contained in this presentation may include information derived from publicly
available sources that has not been independently verified. No representation or warranty,
express or implied, is made as to the accuracy, completeness, reliability or adequacy of any
statements, estimates, opinions or other information, or the reasonableness of any assumption
or other statement, contained in this presentation. Nor is any representation or warranty,
express or implied, given as to the accuracy, completeness, likelihood of achievement

or reasonableness of any forecasts, prospective statements or returns contained in this
presentation. Such forecasts, prospective statements or returns are by their nature subject to

significant uncertainties and contingencies many of which are outside the control of flexigroup.

Any such forecast, prospective statement or return has been based on current expectations
about future events and is subject to risks, uncertainties and assumptions that could cause
actual results to differ materially from the expectations described. Readers are cautioned not
to place undue reliance on forward looking statements. Actual results or performance may
vary from those expressed in, or implied by, any forward looking statements. flexigroup does
not undertake to update any forward looking statements contained in this presentation. To
the maximum extent permitted by law, flexigroup and its related bodies corporate, directors,

officers, employees, advisers and agents disclaim all liability and responsibility (including
without limitation any liability arising from fault or negligence) for any direct or indirect loss or
damage which may arise or be suffered through use or reliance on anything contained in, or
omitted from, this presentation.

Jurisdiction

The distribution of this presentation including in jurisdictions outside Australia, may be restricted
by law. Any person who receives this presentation must seek advice on and observe any

such restrictions.

This document is not, and does not constitute, an offer to sell or the solicitation, invitation or
recommendation to purchase any securities and neither this document nor anything contained
herein shall form the basis of any contract or commitment. In particular, the document does not
constitute an offer to sell, or a solicitation of an offer to buy, any securities in the United States.
The securities of flexigroup have not been, and will not, be registered under the US Securities
Act of 1933 (as amended) (“Securities Act”), or the securities laws of any state of the United
States. Each institution that reviews the document that is in the United States, or that is acting
for the account or benefit of a person in the United States, will be deemed to represent that
each such institution or person is a “qualified institutional buyer” within the meaning of Rule
144 A of the Securities Act of 1933, and to acknowledge and agree that it will not forward or
deliver this document, electronically or otherwise, to any other person.

No securities may be offered, sold or otherwise transferred except in compliance with the
registration requirements of applicable securities laws or pursuant to an exemption from, or in a
transaction not subject to, the registration requirements of applicable securities laws.

Investment Risk

An investment in flexigroup securities is subject to investment and other known and unknown
risks, some of which are beyond the control of flexigroup. flexigroup does not guarantee any
particular rate of return or the performance of flexigroup securities.

All amounts are in Australian dollars unless otherwise indicated.
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