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Disclaimer and Important Notice

This presentation and any materials provided (materials) have been prepared by Buderim Group Limited (BUG) and contains general information
about BUG activities. By accepting the Materials and attending BUG’s presentation you agree to be bound by the below terms and conditions.

Terms and Conditions

This presentation is provided for information purposes only. The information contained in this presentation is not intended to be relied upon as
advice to investors and does not take into account the investment objectives, financial situations or needs of any particular investor. Investors should
assess their own individual financial circumstances and consider talking to a financial adviser or consultant before making any investment decision.

Certain statements in this presentation may constitute forward looking statements. Such statements involve known and unknown risks, uncertainties,
assumptions and other important factors, many of which are beyond the control of the Company and which may cause actual results, performance or
achievements to differ materially from those expressed or implied by such statements.

While all reasonable care has been taken in relation to the preparation of this presentation, none of the Company, its subsidiaries, or their respective
directors, officers, employees, contractors or agents accepts responsibility for any loss or damage resulting from the use of or reliance on the
presentation by any person.

Past performance is not indicative of future performance and no guarantee of future returns is implied or given.
Some of the information in this presentation is based on unaudited financial data which may be subject to change.
All values are expressed in Australian currency unless otherwise stated.

All intellectual property, proprietary and other rights and interests in this presentation are owned by the Company.
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Buderim Group, 79 Year History - $74m Revenue*

Ginger $24m Revenue*

» Leading Ginger company in Australia & Fiji >

» Strong provenance and heritage - Buderim Ginger

Macadamias $42m Revenue *

Largest vertically integrated US orchard to retail business distributing
to over 50,000 outlets across US

» Continuing to leverage strategic position to further penetrate the USA
Tourism S6m Revenue * market, and looking to Asia and other North American markets.
» Strengthened supply chain and further developing strategic
» Branding and marketing platform for Buderim Ginger partnerships.
» Investment in orchard and factory to further improve production
efficiencies.
1940’s 1960’s 1980’s 2000’s
1941 Buderim Ginger co-operative 1961 Commenced exporting 1980 Tourist attraction the Ginger 2008 Acquires US macadamia
Association forms owverseas Factory opens. business - MacFarms and leases
1942 Factory opens at Buderim 1989 Buderim Ginger Limited lists orchard in Hawaii
on the ASX as a public company
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1970’°s 1990’s 2010’s
1958 First ginger retail outlet 1979 Ginger processing begins 1_998 investment in Fiji 2014 F’urc_hase of MacFarms
opens at Buderim factory at Yandina plant ginger processing industry macadamia orchard.
with Frespac 2018 Acquisition of Royal
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‘ B Uder 1m *Source:- Buderim Group Limited 2019 Annual Report
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Hawaiian Orchards retail business
& long term strategic partnership
with grower HMINC.
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Macadamia farming, processing and marketing
operations located in USA

v Revenues YTD 31 March >$35.6m*

v Favourable growing conditions, steady production

v" Asian and other North American market opportunities

v' Strong inventory levels to support growth
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Ginger — Resilience & Comparative Advantages

Ginger processing and marketing operations located
in Australia and Fiji

v Revenues YTD 31 March >5$18.7m*
v" Improved gross margins and increased sales demand

v Distribution model changed in Independent Retailer
channel in Australia

v Carryover stock to cover early harvest drought shortfall

* Source:-un-audited management accounts



Tourism — Resilience & Comparative Advantages

The Ginger Factory — award winning Sunshine Coast
attraction

> 24% Annual Ginger Flower and Food Festival 17-19 January
» COVID-19 temporary closure from 23 March

» Continued engagement — Facebook, Instagram, On-line
shopping

> Domestic tourism key to strong recovery

GINGI 1' it
FAC 1(( 1& H

GINGER

r FLOWER + FOOD
s,
~




Funding — Resilience & Comparative Advantages

v Strong inventory position -$35.7 million
v Unused financing facility - $15.9 million

v' COVID-19 response measures put in place have to date provided a safe
and secure manufacturing environment which has enabled manufacturing
to continue with minimal disruption.
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www.bugcorporate.com

www.buderimginger.com

www.gingerfactory.com.au

www.macfarms.com

www.royalhawaiianorchards.com
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http://www.bugcorporate.com/
http://www.buderimginger.com/
http://www.gingerfactory.com.au/
http://www.macfarms.com/
http://www.royalhawaiianorchards.com/

