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We change the way people cook…

is bringing delightful, market-fresh and easy cooking 

back to the people.

1st positive global operating EBITDA in Q2 2020

Active in 8 countries 

>90% revenue from

repeat customers

CY 2020 guidance upgraded further 

to 80% - 100% revenue growth

21 million meals in H1 2020 Q2 revenue growth 129% on PCP

https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=https://www.iconfinder.com/icons/339992/achievement_award_awards_badge_best_big_game_bronze_ceremony_certificate_champion_choice_competitive_conqueror_crown_cup_emblem_event_favorite_favourites_first_flag_glory_gold_golden_good_guarantee_high_leader_mark_medal_number_one_popularity_pride_prize_quality_race_rank_rating_reward_ribbon_seal_silver_sports_stamp_star_success_thumb_top_tribute_triumph_trophy_verified_victory_win_win_label_winner_winning_icon&ei=zsBQVdaKFcLB7ga2roHwBw&bvm=bv.92885102,d.ZGU&psig=AFQjCNGd613aCpLyXShLsSDEqUl1rqVOnw&ust=1431441982672700
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Vision
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We make life easier & cooking delightful

No shopping

Direct delivery to your 

door

No planning

What to cook & what to 

buy

Eco-friendly products

No waste of food, recycling of packaging

Save money

Transparent & fair 

prices

Healthy eating

Free fresh & 

diverse recipes

Vertically integrated, direct-to-consumer brand 

solving an everyday problem for you: 

“What are we going to cook tonight?”

1

2

3

4

We offer an unrivaled value proposition to our 

customers
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Simple supply chain … in-house 

manufacturing … outsourced logistics

Marley Spoon is a source-to-order supply chain

Source: Company information

Outsourced logistics

For fast ‘long haul’ and 

‘last mile’ delivery 

to customers

Efficient in-house

“source-to-order”

manufacturing

Focused on excellence 

using standardised 

processes

Preference for

direct sourcing

Ingredients from 

producers with others 

from trusted suppliers

Customer data insight 

Enabling customer-centric 

menu creations

Happy customers

From quality meal kits and

care supporting customer 

retention

Customer acquisition

Strong number of 

referrals and 

marketing strategy

Data driven marketing and

product development

Customer 

satisfaction

16-32
recipes 

per week

2-6
meals

per week

8
Average portions per 

order

Flexibility, choice and variety

2-6
portions per recipe
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Competitive landscape

Mon Tue Wed Thu Fri

Weeknight cooking Weekend / holidays

Sat Sun

Marley Spoon is serving the market for weeknight cooking

Takeout/

delivery
US$26.5m2

Supermarkets

Perishable food 

sales amount to 

approximately 

US$216.69bn1

Meal kits

1 Statista, “Supermarket sales share of perishable food in the United States in 2018”, 2019.
2 Statista, “Food delivery industry:, 2019.

US Market Size 

2019



Strong unit economics underlying the business

~1x

~3x

C
u

st
o

m
er

 li
fe

ti
m

e 
va

lu
e

Acquisition 
cost

>36 months

Key takeaways

• Faster payback and higher IRR 
(30%+) than many other 
ecommerce models

• Marley Spoon has achieved these 
attractive unit economics over 
the last years, as also outlined 
two years back in its IPO 
prospectus

• Currently outperforming due to 
lower customer acquisitions costs 
(CACs), better customer 
behaviour and higher margins

Company targets these unit economics over the longer term … 

currently tracking significantly better

7

24 months12 months6 months
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2020 H1 summary

COVID-19 accelerates adoption of online grocery shopping

• COVID-19 pandemic contributed to strong growth of Marley Spoon’s global business

• Retention of new customers remained strong, customer acquisition costs significantly 

reduced

• H1 2020 revenue grew 89% to €116.2m versus the prior corresponding period (PCP) … 
Q2 2020 grew 129% to €73.3m

• Global Contribution Margin (CM) in H1 at record 30.1%, up 6 pts year over year (YOY)

• Operating EBTIDA positive in Q2 … loss of only €(2.0)m for the 1st half of 2020

• 2020 full year guidance upgraded ... 80% - 100% revenue growth expected
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Strong growth in all segments

Net revenue (€ millions) Total orders

76%+89%

Very strong performance across all topline metrics in H1 2020

Active customers

+104%

AU
0.47m

AU
0.84m

US
0.63m

US
1.23mEU

0.33m

EU
0.46m

H1 2019 H1 2020

AU
21.3

AU
38.8

US
27.2

US
58.7

EU 12.9

EU
18.6

H1 2019 H1 2020

61.4

116.2

1.43m

2.52m

AU
59K

AU
114K

US 81K

US
176K

EU 32K

EU
60K

H1 2019 H1 2020

172K

350K
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Growth underpinned by repeat orders

Revenue from repeat customers

91% 91%

H1 2019 H1 2020

• Track record of customer loyalty with repeat 
orders maintained at >90% of revenue

• Focus on retaining loyal, high-value customers and 
drive growth through repeat orders 

Revenue breakdown by 
order frequency

• ~2/3 of revenue from “steady state” customers (6+ 
orders) … >A$300m annualized (based on Q2-20)

• 30+ share increased 1 pt YOY

• 2-10 orders buckets up 2 pts YOY thanks to 
accelerating new customer acquisitions in Q2

9%

25%

16%

25%

25%

H1 2020

30+

11-30

6-10

2-5

1st

Growing high quality “back book” of loyal customers with consistent repeat orders

10



Improved marketing efficiency

Key developments

• Marketing as % of revenue had been 
trending down pre-COVID already, 
supporting path to profitability

• Brand maintenance (to maintain 
topline) pre-COVID modelled at 10%-
11% marketing of revenue

• Q2 2020 at only 13%  … CAC continues 
to be significantly below pre-COVID 
levels, representing opportunity to 
grow at much better unit economics

53

61
68

116
33%

29%

24%

18%

2H18 1H19 2H19 1H20

Marketing %
of revenue

Revenue
(€m)

11
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Key metrics – growth across the Group

Q2 20 Q2 19 V% H1 2020 H1 2019 V%

Group

Active customers1 (k) 350 172 104%

Number of orders (m) 1.55 0.73 113% 2.52 1.43 76%

Orders per customer 4.4 4.2 5%

Meals (m) 13.2 5.4 143% 20.9 10.5 98%

Avg. order value (€, net) 47.1 44.0 7% 45.9 42.8 7%

Australia 

Active customers1 (k) 114 59 94%

Number of orders (m) 0.50 0.26 92% 0.84 0.47 78%

Meals (m) 4.5 2.1 116% 7.3 3.7 97%

USA

Active customers1 (k) 176 81 117%

Number of orders (m) 0.78 0.31 150% 1.23 0.63 96%

Meals (m) 6.6 2.3 193% 10.1 4.5 126%

Europe

Active customers1 (k) 60 32 87%

Number of orders (m) 0.27 0.15 75% 0.46 0.33 37%

Meals (m) 2.1 1.1 90% 3.5 2.4 47%

1) Active customers are customers who have purchased a Marley Spoon or Dinnerly meal kit at least once over the past three months 

Key developments

• All metrics across all 
regions significantly 
increased YOY

• US main growth driver, 
gaining market share 
against two listed 
competitors

• Europe with 3rd strong 
sequential growth 
quarter … Dinnerly
(DE) just launched in 
July

12
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H1 2020 regional performance … Australia

Updates

• Reached 15% Operating EBITDA of revenue … 

positive since Q2 2019

• COVID-19 required temporary shift of production 

from Melbourne to Sydney, with limited customer 

impact. As of today, operations have resumed.

• Operational priorities: expand long-term capacity with 

new Sydney manufacturing centre (H1 2021), extend 

product offering and strengthen two brand strategy

Numbers preliminary & unaudited
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50%

Q3 18 Q4 18 Q1 19 Q2 19 Q3 19 Q4 19 Q1 20 Q2 20

Rev (€m) CM Oper. CM

Topline & margin trend

• Stable above 35% CM and 40% Operating CM since 

price increase for both brands in Q4 2019

• Q1 2020 saw new record highs with 38% CM and 45% 

Operating CM … 1 pt decrease in Q2 mainly driven by

lower productivity (due to many new team members)

• 62% revenue increase Q2 vs Q1 2020 … driven by both 

brands, Dinnerly and Marley Spoon

Current reach: ~78% of the population

Two manufacturing 
centres in Sydney and 

Melbourne
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H1 2020 regional performance … US

Numbers preliminary & unaudited
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Rev (€m) CM Oper. CM

Topline & margin trend

• Segment caught up thanks to strong growth in 1st year

after IPO to reach 20%+ CM and 30%+ Operating CM

• 1H 2020 saw new record highs with 27% CM and 35% 

Operating CM … 2 pts decrease in Q2 mainly driven by

lower productivity and 3rd party logistics related issues

• 88% increase Q2 vs Q1 2020 … driven by to both 

brands, Martha & Marley Spoon and Dinnerly

Updates

• Positive Operating EBITDA for the 1st time in Q2 & H1

• Segment benefitted from tripling manufacturing 

footprint (TX & NJ) in 2018/19 to handle recent growth

• Gained market share on competition with 167% YOY 

growth in Q2, on constant currency basis

• Operational priorities: ERP and manufacturing 2.0 roll-

outs, expand 3rd manufacturing centre/open 4th in 2021

Current reach: ~95% of the population

Three manufacturing centres TX, NJ, CA
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H1 2020 regional performance … Europe

Numbers preliminary & unaudited
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Rev (€m) CM Oper. CM

Topline & margin trend

• Margin and topline challenges from roll out of new

manufacturing technology and site consolidation

successfully overcome in mid-2019

• Continuous topline and margin growth since Q3 2019 …  

record Operating CM and and CM in H1 2020

Updates

• Launched deliveries to Denmark and Sweden in late 2019 

and early 2020 … good early traction and unit economics

• Launched Dinnerly in Germany in July 2020 … first meal 

kit at this price point, like in the US (2017) and AU (2018)

• Operational priorities: Establish Dinnerly & Nordic markets

One manufacturing centre
in the Netherlands

Germany 

The Netherlands

Austria

Belgium

Denmark

Sweden 
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€ in millions 2Q20 2Q19 VPCP V% 1H20 1H19 VPCP V%

Revenue 73.3 32.0 41.4 129% 116.2 61.4 54.8 89%

Cost of goods sold 38.1 17.9 20.2 113% 60.1 34.4 25.7 75%

% of revenue 52% 56% (4) pts 52% 56% (4) pts

Fulfilment expenses 12.9 6.3 6.6 103% 21.0 12.2 8.8 72%

% of revenue 18% 20% (2) pts  18% 20% (2) pts

Contribution margin (CM) 22.4 7.7 14.7 191% 35.0 14.7 20.3 137%

% of revenue 30% 24% 6 pts 30% 24% 6 pts

Operating CM % 37% 32% 5 pts 37% 32% 5 pts

Marketing expenses 9.7 5.9 3.8 65% 21.4 18.0 3.4 19%

% of revenue 13% 18% (5) pts 18% 29% (11) pts

G&A expenses 9.9 8.3 1.5 18% 18.9 16.3 2.5 15%

% of revenue 13% 26% (13) pts 16% 27% (11) pts

EBIT 2.8 (6.5) 9.3 fav. (5.3) (19.6) 14.4 (73%)

Operating EBITDA 4.4 (5.1) 9.5 fav. (2.0) (17.2) 15.2 (88%)

% of revenue 6% (16)% 22 pts (2)% (28)% 26 pts

Group income statement snapshot

16
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Cash flows

in € millions H1 2020 H1 2019

Operating EBITDA (2.0) (17.2)

Change in working capital 10.6 0.7

Interest & taxes paid, other (0.6) (0.7)

Net cash flows from operating activities 8.1 (17.3)

Net cash flows from investing activities (4.0) (3.1)

Net change in equity 9.2 2.5

Proceeds from convertible notes 2.3 12.0

Net change in borrowings (0.1) 9.6

IFRS 16 lease payments (2.3) (1.6)

Net cash flows from financing activities 9.1 22.4

Net increase in cash & cash equivalents 13.3 2.0

Cash and cash equivalents 18.4 10.6

2nd consecutive quarter with positive operating cash flow … 

cash balance up €13 million in the 1st half of 2020

Numbers preliminary & unaudited
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Upgraded guidance

• Given the acceleration in online adoption, Marley Spoon is expecting 
stronger revenue growth than its previously guided year-on-year 
growth and is therefore upgrading its guidance to 80% - 100% year-
on-year revenue growth for CY2020.

• Contribution Margin has already exceeded the previously guided 
level for the year with 29.5% in Q1 and 30.5% in Q2. At this point, 
the Company is not updating its CM guidance given the continued 
high uncertainty with regards to the global COVID-19 pandemic.



Global growth opportunity for the next years

1. Online grocery: Massive “unclaimed” market 2. E-commerce adoption is accelerating 

Germany 

The Netherlands

Austria

Belgium

Denmark

Sweden 

Foods & Groceries

$5,000bn

3. Marley Spoon’s global reach of 180m households today forms an ideal 

platform to capture this global growth opportunity 

1. Sources: Statista (2015); Euromonitor. 2. U.S Census Bureau, Euromonitor, Prologis Research forecast   

<3%

Online Penetration

end of 2019 2018 2019 2020 2021 2022

Post-pandemic

Pre-pandemic

13.7%

15.2%

20.0%

16.9%

18.7%

20.6%

22.5%

24.0%

19



Online adoption Regional expansion

Product expansion

Online grocery market to 

grow 2x by end of 2021

Opportunity to enter adjacent regions

Marley Spoon still in Day One of its growth and development, 

with the majority of its growth ahead of it

Additional mid-term growth opportunities

from 3% → 6%
1

Breakfast Lunch Ready-to-

heat

Baking

20

1  Source: Rabobank International
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Summary and outlook

✓ Strong Q2 and H1 2020 topline growth … guidance exceeded

• Increased 129% YOY in Q2, 89% for H1, accelerating growth during the COVID19 pandemic 

• Growth led by US with 116% in H1 2020 compared to PCP … AU 82% … EU 45%

Early segment in a vast market … building a $1B+ business over the coming years

• Groceries remains one of the largest opportunities as consumer purchasing increasingly shifts online

• Well positioned to capture future growth with its brands, geographic reach and available capacity

• Continuing to benefit from special COVID-19 circumstances, timing and extent of normalization still 

open … have “value-for-money” Dinnerly product live in all regions now as possible recession hedge

Posted first positive operating EBITDA on group level in Q2 2020

• €4.4 million for Q2 2020 … compared to a loss of €5.1 million in PCP

• Loss of €2.0 million for the 1st half of 2020 … compared to €17.2 million in the PCP

• AU remains operating EBITDA positive since Q2 2019

Continuous operational improvements … platform to support significant scale

• Contribution margin up 6 pts to record 30% for H1 2020

• Marketing expenses represented 18% of revenue in H1 2020, 29% in PCP … Q2 2020 at only 13%

✓

✓

✓

Capital structure improving

• Cash balance increased from ~€5m to ~€18m in H1 2020

• All convertibles “in the money”

• Only ~€11m of “pure debt” outstanding

✓



Appendix 1: Company history

May

Marley Spoon 

founded

August

Launch in 

Germany

Dec 2014

Launch in 

The 

Netherlands

April

Launch in USA 

(Northeast only)

Launch of 

subscription model 

– company relaunch

June

Launch in Australia

September

Acquisition of 

Austrian business 

(Kochabo)

€2.7m

2014 2015

€20.2m

€53.2m

€92.0m

June

Commercial start 

of Martha Stewart 

partnership and 

nationwide 

expansion in 

the USA

2016
January

Marley Spoon brand 

relaunched

April 

Launch in Belgium

July

Launch of Dinnerly

product in USA

November

Launch of Victoria 

manufacturing centre

and expansion to 

Adelaide

2017
March

Launch of Dinnerly

product in Australia

2018
June

Strategic partnership 

with Woolworths

Q2

AU business with 

positive operating 

EBITDA

July

Expansion to Northern 

Territory and Tasmania 

October

Launch in Denmark

2019
January

Launch in Sweden

July

Launch of Dinnerly

product in Germany 

Q2

Global business 

operating EBITDA 

positive

2020

€129.6m

R
e
ve

nu
e
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b
e
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 i
n 

EU
R

€233-259m
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Appendix 2 - Capital structure explained

CDIs
outstanding

30/6/20

WOW &
Kreos

exercised

WTI
warrants

USV/Acacia
convertible

bonds

WOW
convertible

bonds

Employee
options

Pro-forma
diluted CDIs

174.4m 6.4m1 8.5m2

50.0m3
15.4m4

1  Woolworths Group converted A$2.95m convertible loan at A$0.5 conversion price 

… Kreos exercised warrants for ~0.5m CDIs … both in July / August 2020

2  Exercise price A$0.39 … assumes USD/AUD exchange rate of 0.51

3  Exercise price A$0.50 … assumes USD/AUD exchange rate of 0.51

4  A$27m convertible loan, which can be converted from mid-2021 … CDI number 

assumes AU business growth factor of 82% (based on H1 2020 vs H1 2019) and 

conversion CDI price of A$3.2

5  Includes options granted to date, company has up to 27.0 million to potentially 

distribute across its various option pools

269.8m

Number of CDI Interest-bearing debt (excl. 
warrants & convertibles) vs. Cash

As at 30/6/20

Western Tech (WTI) €6.9m
42-month term expires in May 2023,

repayments start in Q4 2020

Berliner Volksbank €2.5m
Initial 2-year term expires in

Jan. 2021, interest only

Equipment financing €1.6m
3-5 year terms from 2019 & 2020,

regular repayments

Total debt outstanding €11.0m

(excl. convertibles)

Cash & cash equivalents €18.4m

15.1m5

23



Appendix 3 – Pro-forma debt/equity 

in € million Equity1 Debt2

As reported June 30, 2020 (93.4) 147.4

Woolworths A$3m convertible (converted in Q3) 6.8 (6.8)

Kreos warrants (converted in Q3) 0.5 (0.5)

WTI warrants (exercisable at A$0.39) 11.3 (11.3)

USV/Acacia convertibles (exercisable at A$0.50) 55.2 (55.2)

Woolworths A$27m convertibles (exercisable from Jun-21) 17.9 (17.9)

Total pro-forma adjustments 91.7 (91.7)

Pro-forma June 30, 2020 (after conversions & exercises) (1.7) 55.7

Comments

• Most non-current debt on the 
balance sheet are convertible 
bonds and warrants that are 
currently “in the money”

• Woolworths and Kreos already 
made first exercises in Q3, 
lowering debt and increasing 
equity by ~€7m

1 Equity attributable to shareholders of the parent company

2 Non-current and current liabilities

24



Appendix 4 – Net income reconciliation

in € million H1 2020 H1 2019

EBIT (5,269) (19,621)

Financing income 369 5

Nominal interest expense on borrowings (1,926) (978)

Interest expense on lease liabilities (IFRS16) (947) (773)

Effects of effective interest method on borrowings (686) (246)

Financing expense (3,559) (1,997)

Derivative financial instrument changes in fair value (59,030) (71)

Tax expense (10) (54)

Net loss for the period (67,499) (21,738)

Comments

• Derivatives fair value changes 
relate to USV, Acacia, and 
Woolworths convertible bonds as 
well as WTI warrants 

• Substantial share price 
appreciation leads to non-cash 
expense, driving increase in net 
loss in the first half of 2020 despite 
improved operations & EBIT

25
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Disclaimer

This presentation (Presentation) is dated August 27, 2020 and has been prepared by Marley Spoon AG (Marley Spoon or the Company ASX: MMM). By accessing or reviewing this 

Presentation, you acknowledge and agree to the terms set out below. This Presentation is for information purposes only and is a summary only. It should be read in conjunction with 

Marley Spoon's most recent financial report and Marley Spoon's other periodic and continuous disclosure information lodged with the Australian Securities Exchange (ASX), which is 

available at www.asx.com.au. The content of this Presentation is provided as at the date of this Presentation (unless otherwise stated). Reliance should not be placed on information 

or opinions contained in this Presentation and, subject only to any legal obligation to do so, Marley Spoon does not have any obligation to correct or update the content of this 

Presentation. Certain market and industry data used in this Presentation may have been obtained from research, surveys or studies conducted by third parties, including industry or 

general publications. Neither Marley Spoon nor its representatives have independently verified any such market or industry data provided by third parties or industry or general 

publications. 

Not financial product advice or offer 

This Presentation is for information purposes only and is not a prospectus, product disclosure statement or other offer document under Australian law or the law of any other 

jurisdiction (and will not be lodged with the Australian Securities and Investments Commission (ASIC) or any other foreign regulator). The distribution of this Presentation outside 

Australia may be restricted by law and you should observe any such restrictions. Any failure to comply with such restrictions may constitute a violation of applicable securities laws. In 

particular, this Presentation may not be distributed or released in the United States. This Presentation is not and should not be considered, and does not purport to contain, an offer, 

invitation, solicitation or recommendation with respect to the purchase or sale of any new Chess Depositary Interests (CDIs) in any jurisdiction. 

This Presentation does not and does not purport to contain all information necessary to make an investment decision, is not intended as investment or financial advice (nor tax, 

accounting or legal advice), must not be relied upon as such and does not and will not form any part of any contract or commitment for the acquisition of CDIs. Any decision to buy or 

sell securities or other products should be made only after seeking appropriate financial advice. This Presentation is of a general nature and does not take into consideration the 

investment objectives, financial situation or particular needs of any particular investor. Any investment decision should be made solely on the basis of your own enquiries. Before 

making an investment in Marley Spoon, you should consider whether such an investment is appropriate to your particular investment objectives, financial situation or needs. Marley 

Spoon is not licensed to provide financial product advice in respect of its shares.

Financial information

All financial amounts contained in this Presentation are expressed in EUR, unless otherwise stated. A number of figures, amounts, percentages, estimates, calculations of value and 

fractions in this Presentation are subject to the effect of rounding. Accordingly, the actual calculation of these figures may differ from the figures set out in this Presentation and totals 

may vary slightly due to rounding.

Investors should be aware that certain financial measures included in this Presentation are ‘non-IFRS financial information’ under ASIC Regulatory Guide 230: ‘Disclosing non-IFRS 

financial information’ published by ASIC, and are not recognised under Australian Accounting Standards (AAS) and International Financial Reporting Standards (IFRS). Such non-

IFRS financial information financial measures do not have a standardised meaning prescribed by AAS or IFRS. Therefore, the non-IFRS financial information may not be comparable 

to similarly titled measures presented by other entities, and should not be construed as an alternative to other financial measures determined in accordance with AAS or IFRS. 

Although Marley Spoon believes these non-IFRS financial measures provide useful information to investors in measuring the financial performance and condition of its business, 

investors are cautioned not to place undue reliance on any non-IFRS financial information financial measures included in this Presentation. Certain figures, amounts, percentages, 

estimates, calculations of value and fractions provided in this Presentation are subject to the effect of rounding. Accordingly, the actual calculation of these figures may differ from the 

figures set out in this Presentation. 
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Disclaimer (cont.)

Past performance 

Past performance is given for illustrative purposes only and should not be relied upon as (and is not) an indication of Marley Spoon's views on its future financial performance or 

condition. Past performance of Marley Spoon cannot be relied upon as an indicator of (and provides no guidance as to) the future performance of Marley Spoon. Nothing contained in 

this Presentation nor any information made available to you is, or shall be relied upon as, a promise, representation, warranty or guarantee, whether as to the past, present or future.

Future performance and forward-looking statements 

This Presentation contains certain “forward-looking statements”. The words “expect”, “anticipate”, “estimate”, “intend”, “believe”, “guidance”, “should”, “could”, “may”, “will”, “predict”, 

“plan” and other similar expressions are intended to identify forward-looking statements. Indications of, and guidance on, future earnings and financial position and performance are 

also forward-looking statements. Forward-looking statements, opinions and estimates provided in this Presentation are based on assumptions and contingencies that are subject to 

change without notice and involve known and unknown risks and uncertainties and other factors that are beyond the control of Marley Spoon, its directors and management. This 

includes statements about market and industry trends, which are based on interpretations of current market conditions. Forward-looking statements are provided as a general guide 

only and should not be relied upon as an indication or guarantee of future performance. Actual results, performance or achievements may differ materially from those expressed or 

implied in such statements and any projections and assumptions on which these statements are based. These statements may assume the success of Marley Spoon's business 

strategies. The success of any of those strategies will be realised in the period for which the forward-looking statement may have been prepared or otherwise. Readers are cautioned 

not to place undue reliance on forward-looking statements and except as required by law or regulation, none of Marley Spoon, its representatives or advisers assumes any obligation 

to update these forward-looking statements. No representation or warranty, express or implied, is made as to the accuracy, likelihood of achievement or reasonableness of any 

forecasts, prospects, returns or statements in relation to future matters contained in this Presentation. The forward-looking statements are based on information available to Marley 

Spoon as at the date of this Presentation. Except as required by law or regulation (including the ASX Listing Rules), none of Marley Spoon, its representatives or advisers undertakes 

any obligation to provide any additional or updated information whether as a result of a change in expectations or assumptions, new information, future events or results or otherwise. 

Indications of, and guidance or outlook on, future earnings or financial position or performance are also forward-looking statements. 

Individuals should consider any forward-looking statements contained in this Presentation in light of the risks and disclosures contained in this Presentation. Any forward-looking 

statements are based on information available to Marley Spoon as at the date of this Presentation and may involve significant elements of subjective judgement and assumptions as 

to future events which may or may not be proven to be correct. 

Important notice and disclaimer

This Presentation contains a general summary of the activities of Marley Spoon. The information in this Presentation does not purport to be complete and is to be read in conjunction 

with all other announcements filed with the Australian Securities Exchange (ASX), including, without limitation, Marley Spoon’s CY2018 and CY2019 results, Q2/2019 and Q2/2020 

results (4C) filed with the ASX and available at www.asx.com.au. Information in this Presentation is current as at the date of this Presentation and remains subject to change without 

notice. Financial information in this Presentation is unaudited. Marley Spoon does not warrant the currency, accuracy, adequacy, completeness or reliability of the information in this 

Presentation, including without limitation for negligence or for any expenses, losses, damages or costs incurred by you as a result of the information in this Presentation being 

inaccurate or incomplete in any way for any reason, whether by negligence or otherwise and, to the maximum extent permitted by law, disclaims any and all liability and responsibility 

flowing from the use of or reliance on such information by any person.
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