Presentation November 2020



’ Employee Expenses Summary

Employee Expenses

B Employee Expenses == Trend Line for Employee Expenses

3,500,000.00
3,000,000.00

w

@

wn

c

@

=3

w  2,500,000.00

o

=

o

a

&
2,000,000.00
1,500,000.00

FY 2019 FY 2020 FY 2021 (estimated)

2 impel



’ Overhead Expenses Summary
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> Quarterly Revenue Summary

Revenue vs

I Revenue == Trend line for Revenue

3,000,000

2,000,000

Revenue

1,000,000

Jul - Sep 19 Oct - Dec 19 Jan - Mar 20 Apr - Jun 20 Jul - Sep 20

4 impel



: _
BJECTIVES

- ’:‘5\% B,
impel



P> DIRECTOR BACKGROUND

 Ten years experience in Performance Marketing

« Led sales and international expansion in countries throughout APAC

« Drove internal innovation and optimization creating additional profit
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’ UK OPERATIONAL REVIEW

« EXxperienced, innovative and talented team who are loyal to the organization

 Unique digital assets which can be optimized and leveraged further for increased margin

« Resources stretched thinly reducing focus and likelihood of success in some areas

» Salesrequires more attention although the COVID environment has been very challenging

* Internal processes in some areas are too complex

» Operates separately to Australia with duplication of some resources/ systems
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’ RECOMMENDATIONS / PRIORITIES

» Media Buying - Increase resources and skills, improve focus on profitable partnerships

« Sales-—Focus on consumer industries (not B2B), improve sales process and pipeline

» Tech —Improve Ul/UX of sites, including speed and mobile responsiveness

» HR-Leverage Australia/UK resources more efficiently, whilst removing duplication

» Product —Continue to develop Premium Lead Gen assets for future growth

 Business —Reduce internal complexity, explore new markets
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P DISCLAIMER

This presentation has been prepared by Impelus Limited (ABN 24 089 805 416) (IMS). Each recipient of this presentation (Recipient)is deemed to have agreed to
accept the qualifications, limitations and disclaimers set out below.

IMS and its subsidiaries, directors, officers, employees, advisers or representatives (together, Beneficiaries) make no representation or warranty, express or implied, as
to the accuracy, reliability or completeness of any information contained in this presentation, including any forecast or prospective information. Past performance
information given in this presentation is given for illustrative purposes only and should not be relied upon as (and is not) an indication of future performance. The
historical information in this presentation is, or is based upon, information that has been released to the market. For further information, please see past

announcements released by IMS to ASX
The forward-looking statements included in this presentation involve subjective judgment and analysis and are subject to significant uncertainties, risks and

contingencies, many of which are outside the control of, and are unknown to, the Beneficiaries. Actual future events may vary materially from the forward looking
statements and the assumptions on which those statements are based. Given these uncertainties, you are cautioned not to place undue reliance on such forward-
looking statements. Similarly, statements about market and industry trends, which are based on interpretations of current market conditions, should be treated with
caution. Such statements may cause the actual results or performance of IMS to be materially different from any future results or performance expressed or implied by
forward-looking statements. Forward-looking statements including projections, guidance on future earnings and estimates are provided as a general guide only and
should not be relied upon as an indication or guarantee of future performance. Such forward-looking statements speak only as of the date of this presentation.

IMS disclaims any intent to, and does not promise or undertake to, update publicly any forward-looking statements or any other content of this presentation, whether
as aresult of new information, future events or results or otherwise.

This presentation is a general overview only, it does not take into account the individual investment objectives, financial situation or particular needs of any person, and
it does not purport to contain all the information that may be required to evaluate an investment in IMS. The information in this presentation is provided personally to
the Recipient as a matter of interest only. It does not amount to an express or implied recommendation with respect to any investment in IMS, nor does it constitute
investment, legal, tax or other advice. The Recipient, intending investors and their respective advisers, should: (a) conduct their own independent review, investigations
and analysis of IMS, and of the information contained or referred to in this presentation; and (b) seek professional advice as to whether an investment in the securities
of IMS is appropriate for them, having regard to their personal objectives, risk profile, financial situation and needs.

Nothing in this presentation is or is to be taken to be a solicitation, offer, invitation or other proposalto subscribe for IMS securities. This presentation does not and will
not form part of any contract for the acquisition of IMS securities. The distribution of this presentation in jurisdictions outside Australia may be restricted by law and
persons who come into possession of this presentation in such jurisdictions should seek advice on and observe any such restrictions.

Except insofar as liability under any law cannot be excluded, none of the Beneficiaries shall have any responsibility or liability for any information contained in this
presentation or in any other way for errors or omissions (including responsibility to any persons by reason of negligence).
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