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Acceptance

This presentation has been prepared by Cashrewards Limited (ACN 615 084 654) (Cashrewards). By accepting, accessing or 
reviewing this presentation, you acknowledge and agree to the terms set out in this Important Notice and Disclaimer.

Summary of information

This presentation has been provided to you solely to convey information about Cashrewards and its related entities, and 
their activities, for the half-year period ended 31 December 2020. The information in this presentation is general in nature 
and does not purport to be complete, nor does it contain all the information which a prospective investor may require in 
evaluating a possible investment in Cashrewards. It has been prepared by Cashrewards with due care, but other than as 
required by law, no representation or warranty, express or implied, is provided in relation to the accuracy, fairness or 
completeness of the information. Statements in this presentation are made only as of the date of this presentation, unless 
otherwise stated, and the information in this presentation remains subject to change without notice.

None of Cashrewards, its representatives or advisers is responsible for updating, or undertakes to update, this presentation.
Items depicted in photographs and diagrams are not assets of Cashrewards, unless stated. This presentation should be 
read in conjunction with Cashrewards' Half-Year Financial Report for the period ended 31 December 2020 as well as other 
periodic and continuous disclosure information lodged with the ASX, which are available at www.asx.com.au and the 
Cashrewards' Investor Centre accessible via www.cashrewards.com.au .

Not financial product advice or offer

This presentation is for information purposes only and is not a prospectus, product disclosure statement, pathfinder 
document for the purposes of section 734(9) of the Corporations Act or other disclosure document under Australian law or 
the law of any other jurisdiction. It is not, and should not be considered as, an offer, invitation, solicitation, advice or 
recommendation to buy or sell or to refrain from buying or selling any securities or other investment product or to enter 
into any other transaction in any jurisdiction. It has been prepared without accounting for any person's individual 
objectives, financial or tax situation or any particular needs. Readers should consider the appropriateness of the 
information having regard to their own objectives, financial and tax situation and needs, make their own enquiries and 
investigations regarding all information in this presentation including but not limited to the assumptions, uncertainties 
and contingencies which may affect future operations of Cashrewards and the impact that different future outcomes may 
have on Cashrewards, and seek legal and taxation advice appropriate for their jurisdiction.

Financial data

Investors should note that this presentation contains pro forma historical financial information. The pro forma financial 
information, and the historical information, provided in this presentation is for illustrative purposes only and is not 
represented as being indicative of Cashrewards' views on its future financial condition and/or performance. Investors 
should be aware that certain financial measures included in this presentation are 'non-IFRS financial information' under 
ASIC Regulatory Guide 230: 'Disclosing non-IFRS financial information' and are not recognised under Australian Accounting 
Standards (AAS) and International Financial Reporting Standards (IFRS). The non-IFRS financial information/non-GAAP 
financial measures include EBITDA, net debt and others. Such non-IFRS financial information/non-GAAP financial 
measures do not have a standardised meaning prescribed by AAS or IFRS. Therefore, the non IFRS financial information 
may not be comparable to similarly titled measures presented by other entities and should not be construed as an 
alternative to other financial measures determined in accordance with AAS or IFRS. Although Cashrewards believes these 
non-IFRS financial measures provide useful information to investors in measuring the financial performance and condition 

of its business, investors are cautioned not to place undue reliance on any non-IFRS financial information/non-GAAP 
financial measures included in this presentation. The non-IFRS financial information in this presentation has not been 
audited or reviewed in accordance with AAS. All currency figures in this presentation are in Australian dollars ($ or A$) 
unless stated otherwise.

Effect of rounding

A number of figures, amounts, percentages, estimates, calculations of value and fractions in this presentation are subject to
the effect of rounding. Accordingly, the actual calculation of these figures may differ from the figures set out in this 
presentation.

Past performance

Past performance of Cashrewards, including past share price performance, cannot, and should not, be relied upon as an 
indicator of (and provides no guidance as to) future Cashrewards performance. Nothing contained in this presentation nor 
any information made available to you is, or shall be relied upon as, a promise, representation, warranty or guarantee, 
whether as to the past, present or future.

Future performance and forward-looking statements

This presentation contains forward-looking statements, forecasts, estimates, projections, beliefs and opinions (Forward-
Looking Statements). Forward-Looking Statements can be identified by the use of terminology, including, without 
limitation, the terms 'believes', 'estimates', 'anticipates', 'expects', 'projects', 'predicts', 'intends', 'plans', 'propose ', 'goals', 
'targets', 'aims', 'outlook', 'guidance', 'forecasts', 'may', 'will', 'would', 'could' or 'should' or, in each case, their negative or other 
variations or comparable terminology. Forward-Looking Statements reflect expectations as at the date of this presentation. 
However, they are not guarantees or predictions of future performance or events or statements of fact. They involve known 
and unknown risks, uncertainties and other factors, many of which are beyond Cashrewards' control, and which may cause 
actual results to differ materially from anticipated results, performance or achievements expressed or implied by the 
Forward-Looking Statements contained in this presentation. Other than as required by law, although they believe there is a 
reasonable basis for the Forward-Looking Statements, neither Cashrewards nor any other person (including any director, 
officer or employee of Cashrewards or any related body corporate) gives any representation, assurance or guarantee 
(express or implied) as to the accuracy or completeness of each Forward-Looking Statement or that the occurrence of any 
event, results, performance or achievement will actually occur. Except as required by applicable laws or regulations, 
Cashrewards does not undertake to publicly update or review any Forward-Looking Statements, whether as a result of new 
information or future events. Past performance cannot be relied on as a guide to future performance.

No representations or warranties

No representation or warranty, expressed or implied, is made as to the fairness, accuracy, completeness or correctness of 
the information, opinions and conclusions contained in this presentation. To the maximum extent permitted by law, none 
of Cashrewards and its related bodies corporate, or their respective directors, employees or agents, nor any other person 
accepts liability for any loss arising from the use of this presentation or its contents or otherwise arising in connection with
it, including, without limitation, any liability from fault or negligence. 

Authorisation

This presentation has been authorised for lodgement to the ASX by the Cashrewards Board of Directors.

http://www.asx.com.au/
http://www.cashrewards.com.au/


Brands attract 
members

Members attract 
brands

ATTRACTIVE SCALE 
ECONOMICS

>$2.5BN 
LIFETIME SALES

The Cashrewards ecosystem
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>1700 Brands
turning wasted media spend 

into unrivalled value for brands 
and their customers

>1 million Members
save more with zero hassle 
by starting their shopping 
missions with Cashrewards

>23,000
sick children helped



3. Search
Browse through thousands 
of retailers online or via the app, 
search for brands and offers, be 
notified of savings via Cashrewards 
Assistant browser extension

4. Shop
Purchase online (through the 
brands’ customer journey) or 
in-store & get cashback while 
still accessing sales & discounts, 
earning points and paying any way

5. Earn
Purchase tracks to  the Member’s 
digital Cashrewards wallet

6. Reward
The Member can withdraw 

cashback to their bank or 
PayPal account

2. Link
Link payment card to 
receive discounts in-store

1. Join
Signing up to Cashrewards 
is quick, simple and free
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How it works



Cashback category penetration of online shoppers

Source: Frost & Sullivan
1 Per the industry section of the pathfinder, US e-commerce penetration increased by 4.3 basis points in Q2 2020 from 11.8% in Q1 2020 | 2 E-commerce penetration as at May 2020 | 3 Cashrewards penetration is calculated based on 1.0 million 
Members, which was the Member count as at June 2021 | Penetration is calculated as number of members divided by total online shoppers

20.0m Members
12.1% Penetration

17.0m Members
10.3% Penetration

12.0m Members
7.3% Penetration 

8.2m Members
21.2% Penetration

8.0m Members
20.8% Penetration

1.0m Members
5.8% Penetration3

5

Significant growth from under-penetration across 
cashback category and e-commerce

AU

11.1%2

E-commerce 
penetration

16.1%1

E-commerce 
penetration

1.5xUS

5x

32.8%2

E-commerce 
penetration

3.0xUK

7x
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Strategic areas of focus

Best-in-class
Platform, 

Technology 
& Process

Grow
Members

Drive Member
Engagement

Deepen 
merchant 

partnerships

MARKETING PRODUCT PLATFORM

Ride shift to
E-commerce

Address cashback 
under-penetration

Capitalise on 
partnerships



Acceleration
In new Member
growth

Strong growth
in Active
Members1

More members
shopping more
often

+208%
vs pcp

+100K

+46% on an 
underlying 
basis2  vs pcp

Q4 FY21 takeaways
Continuing strong momentum towards scale objectives

1. An Active Member is a person who has transacted with Cashrewards during the period
2. Excluding gift cards and travel given COVID-19 impact on the travel category and change to gift card offer
3. Total Transaction Volume
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+47% vs pcp on 
underlying 
transactions2 vs 
pcp

+50% in 
underlying TTV 2,3 

vs pcp

Transformational
partnership with
ANZ Bank

eftpos
activation

CFO 
appointment

Long-term 
agreement with 
ANZ to launch 
Cashrewards 
MaxTM, a program 
for ~4.7m ANZ 
credit and debit 
cardholders

Activated eftpos
tracking on 19 July, 
allowing Members to 
use eftpos in-store

Appointed globally 
experienced financial 
services executive 
Zelma von Woerkom
as CFO



1  New members are members who have joined Cashrewards during the period
2 An active member is a person who has transacted with Cashrewards in the 12 months to the end of the relevant period indicated and who remains a member
3 Excluding gift cards and travel given COVID-19 impact on the travel category and change to gift card offer
4. Total Transaction Value 
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Q4 FY21 highlights
Continued strong growth across key metrics, with 1 million Member target exceeded

More members shopping more often driving operational performance

Continued acceleration in new Member growth

TOTAL
MEMBERS

756K
1087K

Q4 FY20 Q4 FY21

UP
44%

ACTIVE 
MEMBERS2

197K
273K

Q4 FY20 Q4 FY21

UP
39%

UNDERLYING3

TRANSACTIONS
UNDERLYING
TTV3,4

0.57m
0.83m

Q4 FY20 Q4 FY21

UP
47%

$65.8m

$98.4m

Q4 FY20 Q4 FY21

UP
50%

NEW
MEMBERS1

32K

100K

Q4 FY20 Q4 FY21

UP
208%

CASH 
RECEIPTS

$4.3m
$6.1m

Q4 FY20 Q4 FY21

UP
41%
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