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Our Mission of "Revolutionising Innovation"  is to provide Scientific based 
premium quality, most nutritious choices in wide range of supplementary health 
food category

To make Jatcorp most trusted leader in the world by serving 
people and addressing the growing health food needs with 
innovative products

Jatcorp : Vision and Mission



• Experienced  Australian ASX listed company - science based (HQ- Melbourne)

• Driven by innovation and R&D in nutrition 

• Innovative premium, high quality products

• Research-based scientific formulas, state-of-the-art manufacturing facility

• Strategic research-backed product developments with The University of Sydney, Monash 
University and RMIT           

BUSINESS HIGHLIGHTS - JAT

• Approvals in place to export by Chinese Government to mainland China.

• $ 6 million packaging capacity expansion - 1g to 30g (sachets), resealable bags - 300g to 
1kg, cans 400g to 900g.

• Prebiotics Facility 

• Products include dairy milk -infant formula and middle aged for elderly, camel milk, 
lactoferrin

MANUFACTURING FACILITY - ANMA- STRENGTHS

BOARD

Brett Crowley (Chairman)

Wilton Yao  (MD)

Sun Xin (NON-EXECUTIVE DIRECTOR)

BUSINESS BACKGROUND

JATCORP (ASX: JAT) is listed on the Australian

Stock Exchange (ASX: JAT). It has its headquarters

in Melbourne and has offices, subsidiaries and joint

located in Sydney and Asia.

JAT operates at the forefront of innovative

technology servicing the world’s largest retail

markets. With a track record of successful product

development and distinguished technology, JAT is a

leading producer of dairy products, clinical skin care

and other retail lines.

JAT has a state-of-the-art milk powder dry-blending

factory in Melbourne where JAT's own products are

manufactured together with products manufactured

under contract for Australian and overseas customers

and partners. We also assist Australian exporters

launch their products in Asia, particularly through our

excellent relationships in the China market, and we

assist overseas businesses to source products from

Australia.

Company Overview



Innovative

• Empowering people around the

world during the current

pandemic. Jatcorp is standing

behind the professionals and

consumers during this global

challenge of COVID 19. Empower

people to live brilliantly with

innovative products. We make

ideas reality.
Commitment

Safety

Premium Quality

• Jatcorp partners with scientists to

test and verify the safety and

effectiveness of its products.

• Jatcorp is dedicated to providing

world class quality products to its

customers.

• Jatcorp is committed to provide

best-in-class products to its

patrons.

Core Values



R&D

R&D team has in-depth 

cooperation with The University 

of Sydney, Monash University and 

RMIT

Position

Innovation driven

Global health food products Strategy

Scientific tested formula 

Online shopping platform 

(JATLIFE)

V-meat (Plant-based meat)

5

Continuing to expand

• Production capacity with new product lines

• Lactoferrin and probiotics production   

upgrade ready 

• Applying for TGA License (Project in Progress)

JAT acquired the ANMA in 2019

Jatcorp Limited 
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Established in 2008

Listed on Australian Securities

Exchange
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Gross 
Profit

Operating 

Cashflow

Gross profit

$8.20m

Down 44%

(on PCP)

Operating Cashflow

-$1.84m

Down from $1.46m

(on PCP)

Gross 
Margin

Gross margin

39%

Up from 25% 

(on PCP)

Revenue

Revenue

$20.96m

Down 65%

(on PCP)

Cash 
Balance

Cash Balance

$6.4m

From 11.4m

(on PCP)

FY21 FINANCIAL SUMMARY
Improved margins despite COVID-19 impact

www.jatcorp.com



www.jatcorp.com
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Head 01 Head 02

Revenue

Feature 02

Feature 03

Feature 04

Feature 05

Available

Available

Available

Available

Available

Available

Available

N/A

Available

N/A

FY21 
FINANCIAL 
RESULTS

Table
Change (%)Group Financial Results

Amounts shown in A$000’s unless specified otherwise
FY21 FY20

Cost of goods sold

Gross Profit

Other income, 
impairments & expenses

Loss after income tax

EBITDA

20,956

(12,760) (44,884)

59,453

14,5698,196

(28,567)

(21,066)

(38,228)

(26,590)

- 65%

- 72%

- 44%

- 25%

- 21%

Gross Margin % 39% 25% 60%

(1,661) 7,081 - 123%

- Total gross revenue for the September 2021 quarter
was up 144% compared to the June 2021 quarter and
48% higher than the September 2020 quarter.

- The growth in revenue represents a strong rebound in
China sales indicating that the obstacles caused by
Covid-19 and the challenging macro political
environment are being overcome.

- First sales of V-meat products have commenced in
December 2021 quarter.

- Sales into Australian pharmacy chains are increasing
through JAT’s in-house brands and continued growth
is expected as the local lockdown restrictions ease.

- First container of BabyCare products from China has
arrived in Australia and sales have commenced in
December 2021 quarter.

(20,371) (23,659) - 14%Loss before income tax



JAT LAUNCHED IMMUNITY SUPPORT 

FORMULA SUPPLEMENTARY FOOD 

TESTED BY THE UNIVERSITY OF SYDNEY 

AGAINST SARS-COV-2.

JAT’S ANMA FACTORY COMPLETED MAJOR EXPANSION 

AND INCREASED PRODUCTION CAPACITY, AS WELL AS 

ESTABLISHED PREBIOTICS PRODUCTION FACILITIES.  

ANMA HAS RECEIVED AUSTRALIAN GOVERNMENT 

GRANT FOR TGA APPLICATION TO UPGRADE THE 

FACTORY TO A PROFESSIONAL PHARMACEUTICAL 

FACILITY WITH THE QUALIFICATION OF PRODUCING 

HEALTH PRODUCTS AND DRUGS.

JAT’S 4 DAIRY PRODUCTS AWARDED 2 

GOLD AND 2 SILVER MEDALS BY THE 

DAIRY INDUSTRY OF  AUSTRALIA (DIAA) 

IN THE DIAA EXCELLENCE AWARDS 2021.

KEY ACHIEVEMENTS & MILESTONES

B U S I N E S S  O V E R V I E W

ANMA FACTORY UPGRADE

IMMUNE SUPPORT FORMULA

BABYCARE RANGE 

JAT signed a distribution agreement 

with BabyCare, China’s major mother 

and baby brand with a very broad 

category of products. First container 

has arrived in Australia and selling 

well..

DIAA AWARDS

INTERNATIONAL ACCREDITIONS

KFDA KOREA - JAT’s Jinvigorate Diabetic Formula has been approved by KFDA

as a medical food to supply to the patients in hospitals and clinics. Similar

discussions continue with other countries.

POUPIN – CFDA The first product, Poupin Silky Brighten Revitalizing Serum,

developed by JAT’s Hong Kong based JV, JWR, has been approved by the

Chinese Government authority, CFDA, for sale in China through off-line

channels such as local department stores and specialty cosmetics stores.

1.5 MILLION UNITS OEM ORDER 
(PURCHASE AGREEMENT ) 

ANMA has entered into a Purchase Agreement 

with a large distributor to manufacture and 

supply  a very significant  volume (1.5 million 

units) in the next 12 months which is expected 

to be in excess of  $10 million revenue.



STRATEGIC GOALS FOR NEXT YEAR

WHAT IT MEANS TO US KEY INITIATIVESOBJECTIVES

Evidence based products to establish brand

trust and lead new product development

space.

• Jinvigorate  & Moroka Platinum Immune Support to 

fight COVID-19 and other viruses

• In Vitro Studies – The University of Sydney and 

Clinical Trials

• KFDA –Korea approval – Jinvigorate Diabetic 

Formula –Medical Food , Poupin CFDA

Implement a company wide focus on quality 

to preserve the inherent quality of our 

resources through the supply chains. 

• DIAA Awards – 4 medals for best formulation.
• HALAL Certifications

By living our values both internally and in the 

public sphere, we aim to become the 

partner of choice and enhance our overall 

brand image in domestic and overseas 

markets.

• Two- Way Trade – Australian products and 
commodities

• E-Commerce – JATLIFE

Create a culture of 

innovation and research

Consistently produce 

quality products 

Establish strategic 

partnerships to generate 

revenue



ROADMAP – 2022 JATCORP 

Jinvigorate Platinum Immune 

Support Formula- Clinical Trials –

Promising Results (The University 

of Sydney) - SARS- Cov2

INNOVATION
& RESEARCH

FMCG Products – Immune Drink , Diabetic 

Drink, Dietary Bar/Balls

Plant-Based Meat

UNIQUE HEALTH 
FOODS/FUNCTIONAL FOODS

BabyCare Partnerships , Commodity 

Trading –Dairy, Meat , FMCG Products

TWO-WAY TRADE E-COMMERCE

JATLIFE – Virtual Market Place to 

Shop and Sell Products



Ione Milk Full Cream Formulated Milk 

Powder

www.jatcorp.com
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• DIAA Dairy Association Australia 2021 Product of the Year Gold Award

• Carefully selected milk source to ensure pure taste and rich aroma

• Specially added prebiotics, colonic laxative, promote metabolism

• High calcium promotes strong bones and healthy teeth

• High protein helps human body growth and anti-aging

• Golden formula provides balanced nutrition

• Suitable for brewing and baking

• Double zipper bag opening, sealed and easy to store

• Full cream: rich in nutrients, strong cream flavor



Ione Milk Skim Milk Formulated 

Milk Powder

www.jatcorp.com
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• DIAA Dairy Association Australia 2021 Product of the Year Gold Award

• Carefully selected milk source to ensure pure taste and rich aroma

• Specially added prebiotics, colonic laxative, promote metabolism

• High calcium promotes strong bones and healthy teeth

• High protein helps human body growth and anti-aging

• Golden formula provides balanced nutrition

• Selected skimmed milk powder suitable for three highs and fitness

people

• Suitable for brewing and baking

• Double zipper bag opening, sealed and easy to store

• Skim: help health and body management



MOROKA FORMULATED MILK POWDER 

WITHLACTOFERRIN

www.jatcorp.com
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20 X 28.5G Travel Friendly Sachets

• DIAA Dairy Industry Association of Australia 2021 Product of the Year

Silver Award

• Contains high-purity lactoferrin: the first lactoferrin product tested and

demonstrated by The University of Sydney, Australia with antiviral

properties

• Contains prebiotics: improves the proportion of microbial populations in

the gut. Inhibit the growth of harmful bacteria and regulate the balance in

the intestine

• Contains IgG: an important component of the human immune system,

antiviral, neutralizing virus, antibacterial and immune regulation.

60 X 2.5g Travel 
Friendly Sachets



MOROKA Platinum Formula

www.jatcorp.com
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20 X 28.5G Travel Friendly Sachets

Moroka Immunity Platinum Edition is a special supplementary food

developed based on the formula No.2 tested and certified by The

University of Sydney to enhance human immunity. It contains IgG,

lactoferrin, multiple vitamins and minerals and other nutrients.

Unique formula: The combination of a variety of antiviral raw materials

and nutritional elements can improve the body's immunity system.

Authoritative certification: After a year of testing and verification by The

University of Sydney, it finds that the formula of the product exhibits good

antiviral activity. The Commonwealth Government's Department of

Industry, Science, Energy and Resources has provided funding to assist the

clinical testing of the formula.

60 X 2g Travel 
Friendly Sachets



Jinvigorate Immune supplement is a formulated supplementary food to

support your immune system using a combination of IgG, antimicrobial

peptides (e.g., lactoferrin and lactoperoxidase), Vitamins, and Minerals.

This trademarked formula as been tested carefully in high-standard

laboratories of Sydney University and showed high antiviral activity due

to the nature of its ingredient which is included.

Safety and reliable: The formula of the product meets the requirements

of the Food Standards Australia New Zealand (FSANZ) on immune

supplementary foods.

Jinvigorate Platinum Immune Support

www.jatcorp.com
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20 X 28.5g Travel 
Friendly Sachets

SARS-CoV-2

Neutralized

Severe acute respiratory syndrome

SARS-CoV-2 infection at concentrations

of 0.71-1.0 mg/ml in a cell-based assay

designed to replicate infection in

humans

Government funds

Clinical trials 

Australian Government funds clinical

trials for Jinvigorate Platinum Immune

Support Formula tested by The

University of Sydney against SARS-CoV-

2



- Jinvigorate Diabetic Formula is JAT’s recently developed milk formula

specifically targeted at the diabetic market.

- The product has been analyzed by The University of Sydney and has

been granted the “Low GI Symbol Certification” by the Australian

Glycemic Index Foundation. The certification is critical in marketing the

product to the diabetic market.

- South Korean Government through its regulatory authority, the

Ministry of Food and Drug Safety, has approved JAT’s Jinvigorate

Diabetic Formula to be used as medical food in the hospitals and clinics

in South Korea.

Jinvigorate Diabetic Formula

www.jatcorp.com
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2021 DIAA Silver Award

Low GI = 23

20 X 30g Travel 
Friendly Sachets



DIAA 
AWARDS 

2021



Hopefern Ranges

www.jatcorp.com
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20 X 28.5G Travel Friendly Sachets

The Hopefern range of healthy Australian nutritional products

manufactured to stringent Australian standards and are made using

the highest quality ingredients.

- Hopefern Cold Pressed Avocado Oil is 100% premium quality

guaranteed. It has a naturally delicious taste and is rich in Omega,

Omega 6, Omega 9 and vitamins.

- Hopefern’s Cold Pressed Walnut Oil has a natural and delicious taste

and is 100% premium quality guaranteed. It contains Omega 3 and

the flavour is rich and nutty.

- Hopefern Nature’s Drops are 100% Australian made, with no

artificial colours or flavours.

- Australian eucalyptus oil, Manuka honey and lemon essence make

up our recipe, to sooth the throat and refresh the breath. Nature’s

Drops support your health while you enjoy the fabulous taste.

- Hopefern Nature’s Drops Sugarless is our sugar free version. The

product is made in Australia from local and imported ingredients,

with no artificial colourings and no sugar.



Neurio Goat Infant Formulas

www.jatcorp.com
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20 X 28.5G Travel Friendly Sachets

Neurio Goat Infant Formula products are specifically designed for

Asian markets; a large proportion of the Asian population has a

degree of cow lactose intolerance.

The products are sold through major e-commerce platforms in

China and other Asian countries, utilizing JAT’s extensive

distribution networks throughout the region.



www.jatcorp.com 20

LATEST: NEW INNOVATION

JAT will develop, manufacture, 
promote and distribute a range of 

oriental-style, plant-based meats for 
Asian markets

PLANT-BASED

Plant-based meat products

VEGETARIAN MEAT

The first batch of mixed plant-based 
meat products produced by JAT have 

been distributed to major Chinese 
catering and food chains after being 

trialed by a well-known Chinese 
restaurant chain

MORE ‘REAL-MEAT’ TASTE

BBQ, Burger, Steaks and Sausages

ASIAN FLAVOUR DIM SUM
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UPDATE : COSMETICS

▪ The Chinese Food and Drug Administration has approved Jatcorp’s

first cosmetic product under the “Poupin” skincare brand.

▪ Jatcorp’s joint venture company, JWR International, is developing this

range to be sold in department and cosmetic stores across China.

▪ The first product that has been given the green tick is the Poupin Silky

Brighten Revitalising Serum which can now be sold in China through

offline channels such as local department stores and specialty

cosmetic stores.

▪ Jatcorp and its JV partner will arrange for the Poupin range to be

promoted and sold through online platforms such as the most

popular social media influencer sales channels.

POUPIN
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JATLIFE – An E-Commerce Platform by JATCORP



Company Profile: JATLIFE

Jatlife is a cross-border e-commerce platform launched by Jatcorp with a vision

to provide a wide range of products including healthcare products, innovative

technological services and environmentally friendly products to cater to the

needs of world’s largest retail markets.

Jatlife is committed to provide a wide range of products and services across

the broad spectrum of consumer needs while delivering fantastic customer

experiences for its patrons. The company’s portal provides one stop for

consumer products across a range of categories.

Jatlife focuses on providing the market a wide range of products beneath the

umbrella brand Jatlife which is the unique selling proposition of the platform.

Jatcorp uses its existing and associated manufacturing facilities and its extensive

experience to produce Jatlife products. Jatlife products are sold direct to consumers

though online medium catering to the needs of domestic and overseas patrons.

How we are different

Jatcorp has created this platform with an efficient supply-chain network and thoughtful

operational processes which will delight its customers with an incredible experience

through its premium service.

Jatcorp’s extensive network of overseas business affiliations is a substantial source of

opportunities, both for the company and for its Australian and overseas business partners.

Jatlife will take advantage of that extensive network to provide its own affordable and

premium range of products through this platform.

Unique Value Proposition

To simplify lives of our patrons by presenting them with innovative and eco-friendly

products while providing access to Jatcorp’s business network across the globe catering

to their various lifestyle requirements at a fair price. Jatlife introduces global and

domestic brands into the e-commerce space to reach a wide range of customers as

springboard to success.

Why JAT LIFE

L –Lifestyle Products

I – Innovative Products

F – Fair Price

E – Eco Friendly Products
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This presentation applicable securities laws. has been prepared by Jatcorp Limited (JAT).

The information contained in this presentation is for information purposes only and

has been prepared for use in conjunction with a verbal presentation and should be

read in that context.

The information contained in this presentation is not investment or financial product

advice and is not intended to be used as the basis for making an investment decision.

Please note that, in providing this presentation, JAT has not considered the objectives,

financial position or needs of any particular recipient. JAT strongly suggests that

investors consult a financial advisor prior to making an investment decision.

No representation or warranty, express or implied, is made as to the fairness, accuracy,

completeness or correctness of the information, opinions and conclusions contained in

this presentation. To the maximum extent permitted by law, none of JAT, its related

bodies corporate, shareholders or respective directors, officers, employees, agents or

advisors, nor any other person accepts any liability, including, without limitation, any

liability arising out of fault or negligence for any loss arising from the use of

information contained in this presentation.

This presentation includes forward looking statements within the meaning of securities

laws of applicable jurisdictions. Forward looking statements can generally be identified

by the use of the words “anticipate”, “believe”, “expect”, “project”, “forecast”, “estimate”,

“likely”, “intend”, “should”, “could”, “may”, “target”, “plan” “guidance” and other similar

expressions. Indications of, and guidance on, future earning or dividends and financial

position and performance are also forward-looking statements.

Such forward-looking statements are not guarantees of future performance and

involve known and unknown risks, uncertainties and other factors, many of which are

beyond the control of JAT and its officers, employees, agents or associates, that may

cause actual results to differ materially from those expressed or implied in such

statement. Actual results, performance or achievements may vary materially from any

projections and forward looking statements and the assumptions on which those

statements are based. Readers are cautioned not to place undue reliance on forward

looking statements and JAT assumes no obligation to update such information.

This presentation is not, and does not constitute, an offer to sell or the solicitation,

invitation or recommendation to purchase any securities and neither this presentation

nor anything contained in it forms the basis of any contract or commitment.

This presentation does not constitute an offer to sell, or a solicitation of an offer to buy,

any securities in the United States. The securities of JAT have not been, and will not be,

registered under the U.S. Securities Act of 1933, as amended (Securities Act) or the

securities laws of any state or other jurisdiction of the United States, and may not be

offered or sold in the United States except in compliance with the registration

requirements of the Securities Act and any other applicable securities laws or pursuant

to an exemption from, or in a transaction not subject to, the registration requirements

of the Securities Act and any other

DISCLAIMER
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