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Important Notice

• This presentation (Presentation) has been prepared by 99 Loyalty Limited (ASX : 99L) (99 Loyalty or the Company) and is a summary overview only of the current activities of the Company. This Presentation 
does not purport to be complete or provide all information which is necessary in order to assess whether to acquire CHESS Depositary Interest (CDI's) in 99 Loyalty.  This Presentation does not constitute an 
opinion or recommendation with respect to 99 Loyalty and whether a recipient of this Presentation (Recipient) should invest or recommend an investment in 99 Loyalty. 

• This Presentation includes certain financial measures that are not recognised under International Financial Reporting Standards (IFRS). Such non-IFRS financial measures do not have a standardised meaning 
prescribed by IFRS and may not be comparable to similarly titled measures prescribed by other entities, and should not be construed as an alternative to other financial measures determined in accordance 
with IFRS. The non-IFRS financial measures in this Presentation are presented to assist the Recipient make appropriate comparisons with prior periods and to assess the operating performance of the business 
of the Company. 99 Loyalty uses these measures to assess the performance of the Company's business and believes that information is useful to Recipients. Gross Transaction Value (GTV), EBITDA and EBIT 
have not been reviewed or audited. Recipients are cautioned not to place undue reliance on any non-IFRS financial measures included in this Presentation.

• This Presentation should be read in conjunction with the Company's disclosures  lodged with the Australian Securities Exchange. 

• The Presentation does not constitute an offer for or an invitation to the public to subscribe for CDI's in 99 Loyalty. If an offer is made for subscription for CDI's in 99 Loyalty, such offer will only be made to and 
capable of acceptance by persons to whom the offer is made and only where the offer has been made in compliance with the laws of the relevant governing jurisdiction in which the offer is received. 

• An investment in 99 Loyalty is subject to investment and other known and unknown risks. 

• The Presentation does not constitute investment, legal, accounting, regulatory, taxation or other advice and has been prepared without taking into account the objectives, financial situation or needs of 
individuals.   A Recipient must not use the information contained in this Presentation as a basis for investing in the Company or recommending an investment in 99 Loyalty.  Prior to making an investment 
decision, prospective investors should undertake their own independent review, investigations and analysis of the Company, consider the appropriateness of the information in this Presentation having regard 
to their own objectives, financial situation and needs, seek further information if required and seek such advice as the Recipient considers appropriate including legal and taxation advice appropriate to their 
jurisdiction.  

• The Company and its directors, officers, associates and employees and associated companies and businesses (collectively 'the Providers') make no representations or warranties, express or implied, or provide 
any guarantees regarding the likely investment returns, the performance of CDI's in 99 Loyalty, the suitability of CDI's for any investor, any particular tax treatment or the accuracy, completeness or adequacy of 
information contained herein or any accompanying management presentation. Except insofar as liability under any law cannot be excluded, the Providers have no liability to the Recipient or any other person 
arising in respect of the information contained in this Presentation or in any way for errors and omissions (including responsibility to any person by reason of negligence). To the maximum extent permitted by 
law, the Company excludes all liability for any loss (including consequential loss or damage), suffered or incurred by the Recipient or any other person, however caused (including negligence) as a result of the 
use of, or reliance on, this Presentation.  99 Loyalty is under no obligation to correct, update or revise this Presentation or anything referred to in this Presentation which comes to its attention after the date of 
publication, whether as a result of new circumstances affecting 99 Loyalty or otherwise.

• Any opinions expressed in this Presentation are statements of 99 Loyalty as of the date of publication and are subject to change without notice. 

• This Presentation may contain forward looking statements. These forward looking statements are provided as a general guide and should not be relied upon as an indication or guarantee of future 
performance.  They are by their nature, only predictions and are subject to inherent risks and uncertainty.  The Providers do not give any assurance as to their accuracy.  These statements are based on current 
expectations, estimates and projections about 99 Loyalty's business, the industry in which it operates and management's beliefs and assumptions.  Such matters require subjective judgment and analysis and 
may be based on assumptions which are incorrect.  A Recipient should undertake their own independent review to determine the accuracy and robustness of the forward looking statements. 



Result Highlights

3
Note: RMB translated into AUD using the average rate of AUD/RMB 4.8464  for the period 1 January 2021 to 31 December 2021.

The financial results for FY2021 is in the process of being audited

The Company is pleased to provide the FY2021 financial results:

Increase/Decrease
FY2021 FY2020

RMB: mm AUD: mm RMB: mm AUD: mm

Revenue ‐10% 208.13 42.95 231.73 47.82

Gross Profit ‐10% 207.05 42.72 231.05 47.67

EBITDA ‐165% ‐48.17 ‐9.94 73.95 15.26

Net Profit ‐335% ‐74.23 ‐15.32 31.56 6.51



Financial Overview
• Revenue (RMB: mm) • Gross Profit (RMB: mm)

• Commentary
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Strong insurance related revenue growth due to the low insurance penetration rate in China and the increased consumer awareness of the need for risk 

protection and insurance products.

However, the Company’s Revenue and Gross Profit decreased by 10%. This was primarily driven by:

• The lockdown responses to Covid‐19 and its variants have impacted different cities in China, resulting in a low consumer demand. Many enterprises suffered a heavy loss, 

among which the Company is relatively less affected.

• The growth rate of China’s GDP was dropping down to 4% in Q4, from 4.9% in Q3, 7.9% in Q2, and 18.3% in Q1. 

• China’s industry restructuring impacted China’s macro‐economy and financial risk control measures led the Company’s enterprise clients to being cautious in loyalty and 

marketing activities. This lowered the Company revenues.



Financial Overview
• EBITDA (RMB: mm) • Net Profit (RMB: mm)

• Commentary
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EBITDA decreased by RMB 122.12 million , resulting in a net loss of RMB 74.23 million, which is primarily driven by:

• The Company’s business was negatively affected by poor market conditions and national regulatory control over enterprise clients ‐ financial institutions. This affected
the Company’s business and reduced revenues.

• The Company extended and diversified enterprise clients and expanded its sales channels for the rapidly growing insurance brokerage services, resulting in a
significant increase in sales and distribution expenses.

• An accounting treatment to record a provision of an impairment loss of RMB 36.38 million on trade receivables due to the restructuring of payment terms, and an
accounting treatment to record a provision of an impairment loss of RMB 16.23 million on intangible assets and goodwill due to the reductions in the Company’s
revenues and the fluctuation of China’s economy.

FY2021FY2021

FY2020 FY2020



Summary Profit and Loss

Note:   1. RMB translated into AUD using the average rate of AUD/RMB 4.8464 for FY2020 and FY2021 to eliminate the exchange rate impact.
2. Financial information has not been audited or reviewed.

RMB millions AUD millions1 Change
31 December year end FY2020 FY20212 FY2020 FY20212 (%)

Revenue 231.7  208.1  47.8  42.9  ‐10%

Gross profit 231.0  207.0  47.7  42.7  ‐10%

margin (%) 100% 99% 100% 99% 1%

Selling expenses (excluding D&A) (145.3) (180.0) (30.0) (37.1) 24%

Administration expenses (excluding D&A) (51.9) (49.8) (10.7) (9.6) ‐11%

Other revenue 5.5  4.9  1.1  1.0  ‐11%

Other gains and losses 34.7  (33.7) 7.2  (7.0) ‐197%

EBITDA 73.9  (48.2) 15.3  (9.9) ‐165%

margin (%) 32% ‐23% 21% ‐25% ‐44%

D&A (12.6) (10.9) (2.6) (1.6) ‐14%

Net interest expense (14.8) (14.5) (3.1) (3.0) ‐2%

PBT 46.5  (73.6) 9.6  (15.2) ‐258%

Tax (14.9) (0.6) (3.1) (0.1) ‐96%

NPAT 31.6  (74.2) 6.5  (15.3) ‐335%

margin (%) 14% ‐36% 7% ‐36% ‐43%



Summary Balance Sheet

Note:  1. The spot rate of AUD/RMB 4.6220 as at 31 December 2021 is used for both FY2020 and  FY2021 to eliminate the exchange rate impact. 
2.  Financial information has not been audited or reviewed.  

• CommentaryRMB millions AUD millions1

31 December year end FY2020 FY20212 FY2020 FY20212

Cash and cash equivalents 117.5  27.8  25.4  6.0 

Trade and other receivables 496.1  403.9  107.3  87.4 

Inventory 0.2  5.4  0.0  1.2 

Intangible assets 66.1  49.9 14.3  11.4 

Property, plant and equipment 16.4  10.8  3.5  1.8 

Loan receivables ‐ ‐ ‐ ‐

Other assets 8.0  5.8  1.7  1.3 

Total assets 704.2  503.6  152.4  109.0 

Trade and other payables 227.9  121.1  49.3  26.2 

Bank and other loans 94.6  89.0  20.5  19.3 

Other liabilities 28.9  15.1  6.3  3.3 

Total liabilities 351.5  225.1  76.0  48.7 

Net assets 352.7  278.5  76.3  60.3 

Share capital 313.7  313.7  67.9  67.9 

Reserves 39.0  (35.2) 8.4  ‐7.6 

Total equity 352.7  278.5  76.3  60.3 

• Cash and cash equivalents of RMB 27.8 mm
 Made deposits, purchased inventories and settled 

liabilities

• Trade and other receivables of RMB 403.9 mm
 Receivables from leading financial institutions
 An impairment loss of RMB 36.4 mm due to the 

restructuring of payment terms

• Intangible assets of 49.9 mm
 An impairment loss of 12.8 mm due to the reduction 

in the Company’s revenues 

• Trade and other payables decreased by 47% and debt‐to‐
asset ratio decreased by 10.4%
 Well settled liabilities
 Lowered financial risks 



Summary Cash Flow

Note:   1. RMB translated into AUD using the average rate of AUD/RMB 4.8464 for FY2020 and FY2021 to eliminate the exchange rate impact.
2. Financial information has not been audited or reviewed.

• CommentaryRMB millions AUD millions1

31 December year end FY2020 FY20212 FY2020 FY20212

EBITDA 73.9  (48.2) 15.3  (9.9)
Interest received 0.8  0.2  0.2  0.1 
Income taxes paid (0.2) (5.1) (0.1) (1.1)
Movement in working capital (52.9) (2.2) (10.9) (0.5)
Cash flow from operations 21.7  (58.4) 4.5  (12.1)
Decrease(Increase) in pledged deposit 10.0  0.0  2.1  0.0 
Repayment from a director 40.0  0.0  8.3  0.0 
Purchases of PP&E and additions of intangible assets (0.2) (1.5) (0.0) (0.3)
Cash flow from investing 49.8  (1.5) 10.3  (0.3)
Proceeds from borrowings 84.1  72.7  17.3  15.0 
Repayment of borrowings (114.2) (81.9) (23.6) (16.9)
Interest paid (15.6) (14.8) (3.2) (3.1)
Acquisition of additional interests in a subsidiary 0.0  0.0  0.0  0.0 
Repayment of principal portion of the lease liabilities (6.2) (5.9) (1.3) (1.2)
Cash flow from financing (52.0) (29.9) (10.7) (6.2)
Net increase (decrease) in cash 19.5  (89.8) 4.0  (18.5)
Opening cash balance 93.1  112.5  19.2  23.2 
Effect of foreign exchange rate changes (0.1) 0.0  (0.0) 0.0 
Closing cash balance 112.5  22.8 23.2  4.7 

• Operating activities:
 A cash loss because of a decrease in revenues,

an increase in inventory, deposits, and sales
expenses for expanding sales channels and
extending client base

• Investing activities:
 A cash loss due to the cost of new assets higher

than the sale amount of old assets

• Financing activities:
 A cash loss due to repayments of borrowings

more than proceeds of borrowings, however,
the figure improved compared to it in FY2020



FY2022 Outlook

• China’s 14th five year plan and the Central Economic Work Conference (held in December 2021) set an upbeat tone for the China’s economic
development in FY2022 with sustainable economic growth being targeted alongside economic stability. To achieve these goals the Chinese
government and related parties intend to encourage the development of markets and enterprises with a full range of policy tools including
fiscal and financial levers.

• Conditions for the continued strong growth of the online insurance sector remain highly favourable. China’s insurance penetration is currently at 
4.30%, well below the global average of 5.40%. Advanced economies such as the UK and US have 9.9% and 7.3% insurance penetration rates 
respectively. Within the broader insurance market we estimate that in 2020 only 6.6% of the total premium’s collected in China were through 
online platforms and sale channels. We expect this to increase substantially in the years ahead given the already extensive use of smart phones 
and consumer expectations for online financial services interaction. 

• New financial regulations favour established and leading industry providers. Since 2021, the China Banking and insurance Regulatory 
Commission (CBIRC) successively issued new regulations to protect consumers and bring about more orderly growth and development for the 
sector. We expect a concentration and rationalisation of the industry structure leading to 99 Loyalty Technology, as a licensed insurance 
brokerage service provider, positioned to benefit from the new regulatory environment. 

• 99 Loyalty Technology expects Insurance Brokerage Services to drive group revenue growth in future years. This is due to the significant growth 
outlook for insurance products, the capital efficiency required for 99 Loyalty Technology to access this growth, and previously outlined 
challenges facing the Loyalty and Marketing Services business on account of recently introduced financial regulations, Covid‐19 impacts, and 
general economic conditions. We look forward to strong growth from Insurance Brokerage Services being augmented with a recovery in Loyalty 
and Marketing Services as conditions normalise. 
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