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Disclaimer

This document has been prepared by Pureprofile Limited (Pureprofile) and comprises written materials/slides for a presentation concerning Pureprofile. This is not a
prospectus, disclosure document or offering document.

This document is for information purposes only and does not constitute or form part of any offer or invitation to acquire, sell or otherwise dispose of, or issue, or any
solicitation of any offer to sell or otherwise dispose of, purchase or subscribe for, any securities, nor does it constitute investment advice, nor shall it or any part of it
nor the fact of its distribution form the basis of, or be relied on in connection with, any contract or investment decision.

Certain statements in this presentation are forward looking statements. You can identify these statements by the fact that they use words such as “anticipate”,
"estimate”, “expect”, “project”, “intend”, “plan”, “believe”, “target”, “may”, “assume” and words of similar import. These forward looking statements speak only as at the
date of this presentation. These statements are based on current expectations and beliefs and, by their nature, are subject to a number of known and unknown risks
and uncertainties that could cause the actual results, performances and achievements to differ materially from any expected future results, performance or
achievements expressed or implied by such forward locking statements.

No representation, warranty or assurance (express or implied) is given or made by Pureprofile that the forward looking statements contained in this presentation are
accurate, complete, reliable or adequate or that they will be achieved or prove to be correct. Except for any statutory liability which cannot be excluded, each of
Pureprofile, its related companies and their respective officers, employees and advisers expressly disclaim any responsibility for the accuracy or completeness of the
forward looking statements and exclude all liability whatsoever (including negligence) for any direct or indirect loss or damage which may be suffered by any person as
a consequence of any information in this presentation or any error or omission therefrom.

Subject to any continuing obligation under applicable law or any relevant listing rules of the ASX, Pureprofile disclaims any obligation or undertaking to disseminate
any updates or revisions to any forward looking statements in these materials to reflect any change in expectations in relation to any forward looking statements or
any change in events, conditions or circumstances on which any statement is based. Nothing in these materials shall under any circumstances create an implication
that there has been no change in the affairs of Pureprofile since the date of this presentation.

Non-IFRS Performance measures
This results presentation uses non-IFRS performance measures which have not been audited or reviewed. The Company believes that, in addition to the conventional

measures reported under IFRS, the Company and investors use this information to evaluate the Company's performance. Non-IFRS performance measures include
EBITDA which is defined in the presentation
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/I PUREPROFILE TODAY

Our
business

Providing consumer
insights to help
businesses make
informed decisions
and better media
campaigns

67 0

Why
clients work with us

Our client value proposition

Global reach
Direct access to millions of
deeply profiled consumers

Trusted

Over 20 years of experience in
the field of internet market
research

Service
Quick response, personal
service and dedicated teams
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What

services we offer our clients

Our divisions

Data & Insights

Enabling organisations

to understand their audiences
and to make better business
decisions

Self-service platform

Access insights and campaigns
through our proprietary
technology platform

Pure.amplify media

Through first-party data our
advertising campaigns reach the
right people at the right time

How
our business grows

Our corporate strategy

Global business

Focus on expanding our business
outside of Australia, growing our
global panel, and adding
complementary data sources
through strategic partnerships

More data, more insights
Leverage Pureprofile proprietary
data

Self-service
Innovate and enhance our SaaS
solutions



/I PUREPROFILE TODAY

Clear corporate
growth strategy

Accelerate our

Focus on building a technology solutions
stronger global business, : : :
: - Client facing solutions
global panel and adding o
- Internal efficiency

complementary data
sources through strategic
partnerships

- SaasS

corporate
growth

strategy

Leverage Pureprofile’s
proprietary data

- Data & Insights
- Media Advertising
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// PUREPROFILE TODAY

UK

USA 20@

Where we are located

Offices in 8 countries $35.2m in revenue from

. repeat clients (past 12
766 clients globally  months)

194 staff globally

$6.0m in annuity revenue
(past 12 months)
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Mainland Europe

India

Singapore

r

g

Data & Insights
Pure.amplify
Platform
Operations Hub

Malaysia

2022

Australia

2022

New Zealand
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https://www.linkedin.com/company/abcnews/

// OUR PEOPLE & CULTURE

Our strong
people
& culture focus

Benefits

Higher client satisfaction
Higher employee retention
Higher profitability

Increased motivation
& productivity

Improved employee
health & wellbeing
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Gender Diversity:

53% Male

45% Female

1% Gender fluid
1% Non-binary

Age Diversity:

N

34% Under 30 years
54% 30 - 40 years
12% Over 40 years

| across the group

aae. .
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r

N
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Nationality & Ethnicity: |

19 nationalities y
across the group

48 ethnic backgrounds

Employee Satisfaction:

Employee Equity Plan:

83% in line with prior year
pulse check-in

Implemented in
March 2021
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Annual life days Bonus annual leave
additional personal for each year of service

// OUR PEOPLE & CULTURE

Increased parental leave

for primary and secondary
carers (according to tenure)

Comprehensive
employee
benefits

leave or ‘me days’ (capped at 5 days)

‘ A‘ f#

To ensure we remain an

Birthday leave

: Annual wellness
employer of choice and a Il " ,
allowance additional day of paid leave
Great Place to Work, we have to spend on health & é to take during the

Annual charity leave day

opportunity to volunteer at
a charitable organisation of o
the employee’s choice p 3

.o

further enhanced our wellbeing services employee’s birthday week
employee benefits program.

e .. st g 500

These benefits have been
gratefully received by our
engaged workforce.

Mental health initiatives Exercise hour Bonus Christmas leave
periodic workshops to paid period every week where paid annual leave days

encourage meditation, yoga employees are able to between Christmas and New
and other beneficial activities undertake a fitness activity == Year's Day

I e T R S A o e
. ?@-’"’57?'311 e [ e e e

Referral bonus
cash payout is awarded to

Meeting free times g Free annual flu vaccines

= Rewards program
gglﬂ? no internal meetings on o to ensure employees are

4 employees are recognised

©

Wednesdays and between protected against VAN for exceptional work each employees who refer a
11am - 1pm daily seasonal illness month and awarded a gift successful candidate for a role
voucher

A T

N e e e e =
e e mim T ——

Employee Assistance
3 ) Program (EAP
Tah gram (EAP)

free confidential counselling
services

Company share options

available to employees after
their probationary period
ends

Globetrotters program

flexibility to work from
anywhere in the world for up
to 3 months a year

Educational financial
assistance program
for approved

job-related study

Pureproﬁle (.) Pureprofile (ASX: PPL) Investor-Presentation-#/-Copyright © 2022 Pureprofile



Pureprofile@ Pureprofile (ASX: PPL) Investor Presentation // Copyright © 2022 Pureprofile



/I FINANCIAL HIGHLIGHTS

Results Mar YTD FY22 vs Mar YTD FY21
. . Revenue $30.8m 43% A

On track for achieving
EBITDA $3.0m 42% A

guidance

$30.8m revenue up 43% on pcp with growth
across all regions and business units

Business Unit Revenues Mar YTD FY22 vs Mar YTD FY21

$3.0m EBITDA up 42% on pcp due to strong
revenue growth whilst continuing to invest for Data & Insights APAC $15.2m 25% A
growth

' _ . . _ Data & Insights UK/EU $8.0m 51% a
Growth in regions outside of Australia exceeding

growth in Australia at 53% on pcp consistent with

our corporate strategy of global growth 5aas Platform 32.7m 335% a

Pure.amplify Media $5.0m 39% a

NB: All numbers in this slide are preliminary and unaudited
EBITDA excludes significant items including share based payments.
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/I FINANCIAL HIGHLIGHTS

Results Q3 FY22 vs Q3 FY21
. Revenue $10.0m 40% A
Continued revenue
M EBITDA $0.5m 6% A
growth in Q3
$10.0m revenue up 40% on pcp with growth
across all regions and business units
Business Unit Revenues Q3 FY22 vs Q3 FY21
$0.5m EBITDA up 6% on pcp. Q3 impacted by
$137k FX loss. EBITDA up 32% on pcp excluding FX Data & Insights APAC $4.9m 28% A
loss
Data & Insights UK/EU $2.8m 49% A
Continued people, panel and technology
investment in Q3 to maintain growth into FY23 23S Platform $0.8m 323% a
323% growth in SaaS platform revenue on pcp Pure.amplify Media 31.5m 27% A

NB: All numbers in this slide are preliminary and unaudited
EBITDA excludes significant items including share based payments.
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/I FINANCIAL HIGHLIGHTS

Quarter 3 Financial Trends

Revenue $m Data & Insights Revenue $m
7.7
35%
10.0 /
W 5.7
7.1
5.9 5.7 I a1 4.2 I
FY19 REs FY21 FY2z FY19 FY20 FY21 FY22
EBITDA $m SaaS Revenue $m
0.8
6% _
. "
323%
0.2
- 0w
0.1 '
FY19 FY20 FY21 FY22 .

FY19 FY20 FY21 FY22

NB: EBITDA excludes significant items including share based payments

. (0.7)
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56%

of Singaporeans say
their university
education is not
relevant to their
current line of work




/" OPERATING HIGHLIGHTS

Operational Key -

"o ¢
Performance
i - 52%
Indicators - Q3 323%
FYZZ QoQ increase in revenue from regions outside

QoQ revenue growth from Saas clients

of Australia from 50+ new clients

33% 2204 $35.2m

QoQ increase in completed surveys in revenue coming from repeat clients (past

oQ increase in project volume
= more revenue QoQ pro) 12 months)

34%

YoY increase in active clients outside of Data & Insights revenue is annuity
Australia (past 12 months) revenue (past 12 months)

4 years

average tenure of clients

|

4

115+ million 21% 80 Net Promoter Score which places

Ads delivered by Pure.amplify up 56% Growth in panellists from outside Pureprofile in the top quartile of global
QoQ = more revenue Australia (past 12 months) organisations for client loyalty
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/I OPERATING HIGHLIGHTS

Audience
Builder

Partnership

Highlights
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To enrich our data
points generating
more insights
Access to new
audiences and
panellists
Opportunity to
expand into new
markets

Add further value
for our clients

New partnerships
in progress

Recently signed

Motio (AU) a leading
audience experience and
digital-place based media
company

Implementation phase:

theAsianparent (SEA)
providing access to 35m
members across South
East Asia

iGoDirect (AU) with tens of
thousands of members

Building engaged
communities for
our existing
partners

60 million points rewarded
to community members in
Q3 FY22 from our
partnership network

A very active community
with 350k completed
partner panel surveys in
Q3 FY22

e




// OPERATING HIGHLIGHTS

ANZ UK EUROPE SE Asia

trivago w & patasynergy  theAsianparent

Some new N
organisations ;.-
that used our

AFFLUENTIAL

i l I CUSTOMER et
SCIENCE o
B MEETS
STRATEGY

Carsharing

b GRAYLING

amazon 4 talk’ oppo

insights or ] TOWER
Pure.amplify

services in coles
Q3 FY22
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// CORPORATE STRATEGY

Gearing up

for FY23

Complete roll-out of
theAsianparent, iGoDirect
and Motio. Sign additional
partnerships in SE Asia, UK

and US

Begin
delivering success from
new partnerships and add
to existing global
audiences, allows for more
insights to be generated
for more clients and drives
revenue and profitability
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Technology
launches

Following the successful
implementation of
SampleNinja for
Pureprofile’s European
panels we will expand the
implementation into new
markets including SE Asia
to support growth and
further support audience
builder solution
partnerships in these
regions

Objective: Deliver
revenue opportunities,
increased member
yield/retention and
improved business
efficiencies

Global business
growth

Focus on recruitment of
commercial sales
capability in our SE Asia,
Europe and UK businesses

Investment in
further commercial
capability in Q4 FY22,
setting up the business to
deliver continued growth
in FY23 by attracting new
clients and revenue in
these regions

e
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/I LOOKING FORWARD

Our growth plan

We expect the FY22-FY24 period of our growth plan will
continue to be an investment phase.

Through this period we will keep investing in our sales
capability, panels, technologies and platforms to enable us to
scale further and to make the most of the opportunities we see
in existing and new regions.

We will, however remain focused on retaining the right balance
between investment and improving our operating margin. This
will allow us to keep growing our operating cash flow.
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/I LOOKING FORWARD

Strategic priorities to support our growth plan

Expansion of our
global business

Investment in
technology, solutions
and platforms

Acquisitions

Further global expansion into new markets across SE Asia and Europe

Further expand our partnership program with new publishers, financial institutions and
loyalty programs in multiple countries

50% of total revenue from markets outside of Australia

Continue to recruit industry leaders across the globe

Enhance our employee benefits and salary packages to remain an employer of choice
Support employee growth and development through tailored online learning programs and
by providing pathways for career progression

Develop industry leading technologies to make client goals easier to achieve

Continue to look for opportunities to increase automation and improve processes in order to
meet the evolving needs of our clients

Improve our operational efficiency and increase project profitability

Continue to work with industry leading brands
Offer a consultative, solution-oriented client service
Continue to deliver a client-first experience

Develop M&A strategy and criteria for potential targets that can help accelerate growth and
expand access to new panellists
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// LOOKING FORWARD

2

ummary

Strong growth

Accelerated EBITDA and
Operating cash flow

New Audience Builder
partners

Highly engaged employees

Loyal and satisfied clients

OIONCHONG)
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/I CONTACT

Martin Filz // Chief Executive Officer
martin@pureprofile.com
0466 356 388

Suﬁary
Australi |a <

+61 293339700 ¢
info@pureprofile.co

business.pureprofile.cmht g

This presentation has been
authorised for release to the Melinda Sheppard // Chief Operating Officer

ASX by the Board of Directors. melinda@pureprofile.com
0414 821 331
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