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Weakening consumer confidence

Diagou channel contractions

Sea freight inflation

Commodity cost pressures

Demand for at-home beauty 
treatments

Demand for sustainable products Heightened awareness of internal 
health

Growth of pro-active beauty Growth in “clean” brands
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FY22 
Business Unit 
Performance



Source: Data sourced from IRI MarketEdge based on data definitions provided by McPherson's Consumer Products. Australian Pharmacy & Grocery Weighted Market. 
Beauty Accessories , Hair Accessories Category MAT 05//12/21; Cotton, Facial Skincare, Haircare, BWF category MAT 05/12/21
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FY22 Financial
Results
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Summary 
& Outlook
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