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B ClearView

Market Release

22 March 2023

ClearView Investor Presentation

Attached is a copy of a ClearView Wealth Limited (ASX: CVW) investor presentation to be presented at
the Shaw and Partners Insurance Conference later today.

Please note a correction to page 15 of the investor presentation lodged on 23 February 2023 which
should reflect that Climate Active certification for the financial year to 30 June 2021 has been received,
and that confirmation of certification for the financial year to 30 June 2022 has not yet been formally
received.

ENDS

For more information, please contact:

Investor inquiries Media inquiries

Leng Ohlsson
Head of Corporate Affairs

Trevor Franz
Catapult Partners
M: 0406 882 736 M: 0409 509 516

E: trevorfranz@catapultpartners.com.au E: leng.ohlsson@clearview.com.au

Approval of Announcement

The Board of Directors of ClearView Wealth Limited has authorised the release of this announcement to the
market.

About ClearView

ClearView is an ASX-listed diversified financial services company which partners with financial advisers to
help Australians protect and build their wealth, achieve their goals and secure a comfortable financial future.
The Group’s two business segments: Life Insurance and Wealth Management are focused on delivering quality
products and services.

For more information visit clearview.com.au

ClearView Wealth Limited | 1

1284 0322

CVM
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ClearView Investor
Presentation

Shaw and Partners Insurance Conference
22 March 2023

Simon Swanson Athol Chiert Nadine Gooderick
Managing Director  Chief Financial Officer Group Executive, Technology and Development



HY23 highlights

Strong HY23 result - clear strategy, simplified
business model and a focus on Life Insurance




Increasingly attractive life insurance market R§ ClearView

Improving margins and returns in the industry driven by positive structural changes — ClearView is well
positioned to continue to win share given strategic investment and business simplification

____________________________________________________________________________________

____________________________________________________________________________________

Underlying / historical income protection issues have been
substantially addressed through regulatory actions and
product changes — 2021 widely regarded as an inflection
point on regulatory direction

Regulatory tightening affecting the Australian life
insurance industry has eroded life insurance placement
across all channels

Significant repricing, new income protection products and
APRA supervisory capital adjustments support sustainable
returns

Historical decline in profitability in the industry relating to
losses on income protection products

New global players have entered the Australian life

Significant divestments in the market, particularly driven : : :
insurance market — focused on ensuring a sustainable

by Australian banks decommissioning vertically aligned
structures

and profitable market with scope for mid-size players to
take market share




ClearView continues to be a challenger in an improving

market environment

By ClearView

Regaining market share with a focus on high quality earnings - in-force portfolios should
trend to higher new business share which underpins the growth profile

ClearView new business and in-force market share

ClearView Underlying NPAT margins

‘NB Market Share’ ‘In-force Market Share’ by ‘Year’
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1. ClearView calculations based on NMG Risk Distribution Monitor Reports for Retail Advice In-force and New Business Analysis for relevant periods — NMG Market NB includes total of 'Retail' consistently applied (that is, IFA, Bank Advice and Aggregator channels)
2. HY23 based on NMG Risk Distribution Monitor Reports for Retail Advice New Business Analysis for the quarter ended 30 September 2022 - December quarter data unavailable but expected to be materially consistent with September quarter.



Increasing consumer awareness and purchase intentions Ry ClearView

COVID-19 has driven increasing consumer awareness of risk, increased intention to
purchase life insurance and a stronger preference for the financial adviser channel

________________________________________________________________________________________________________________________________________________________________________________________________

Preferred Channel to Purchase
Life Insurance Product

________________________________________________________________________________________________________________________________________________________________________________________________

Financial Adviser

Death Death

Bank
Temporary Temporary
Disability Disability
Aggregator
Permanent Permanent
Disability Disability

Affinity

Critical
lliness

Critical

lliIness Direct

B 2021 B 2019

B 2021 B 2019

- ————

Source: NMG Consulting.

(

1 At q q

I Majority still express a preference for direct
(1) Perceived probability of unfortunate events to occur. (2) % of respondents who are likely to purchase product in the next 2 to 3 years. :

though with limited follow-through in practice



Disruption in financial adviser market provides an opportunity

By ClearView

Total adviser numbers has declined at a far slower pace — Lately ClearView has a diversified distribution
network with 900+ dealer groups comprised of 4,000+ advisers. Quality of Advice Review likely to lead to

improved adviser productivity.

Adviser movements of Top 10 Dealer Groups' -
1 January 2021 — 31 December 2022
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Source: Wealth Data (early 2023)
1. Top 10 dealer groups that offer broad based personal financial advice.
2. AR = Authorised Representative.

Note: Appointments and resignations of ARs of entities purchased by the licensee group during the period are included in the statistics.
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Supported by investment through the cycle Ry ClearView

ClearView is investing in technology to improve customer outcomes and experience —
multi year transformation project that commenced during periods of uncertainty

[ 1

|

I Policy information ~ Commission structure ] o ]

| oxmmp s o New policy administration system from
! - \om ; Oracle provides significant product and
| I | service flexibility delivered through SaaS

Show Palicy Details &2

By ClearView

Accident-only covers

N[

%
| Designed to accelerate application \
o process and incorporates quoting,

" eApplication, managing an application
o —_— and maintenance of a retail life insurance

Monthly $69.92
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Source: Company disclosures.



Our approach to ESG

By ClearView

Our vision is to support Australians to achieve their financial and wellbeing goals, and be a positive force for our staff, community and the environment. This vision lies at the
heart of our Corporate Social Responsibility (CSR) strategy which reinforces our commitment to our People, Community, Customers and Partners, Environment and Shareholders.

Highlights to 31 December 2022

People

87% participation rate in
Engagement Survey.

Shift to hybrid work model that
supports employee choice.

9.69 training hours average per
employee per annum.

Support mental health and
wellbeing through the ClearView
ClearMind program.

Staff voluntarily provided
LGBTQA+ and disability status
so that we can better support our
people.

\_

J

Our CSR priorities will be aligned to the United Nations sustainable development goals
relevant to our business operations. A materiality assessment is underway; key focus areas will
be validated by stakeholders and outcomes published in our next Annual Report.

Community

3 year

partnership with charities
selected by our employees.

S SONY
- FOUNDATIN
AUSTRALIA

CancerCare,

Aljatralia

i an
¥arengss & prevent

\_

Customers/P
artners

Launched new Wealth customer
and adviser portals making it
easier for users to do business with
us.

E Environment

Converted 90% of fleet to hybrid
vehicles.

@ Shareholders

Continued focus on generating
strong shareholder returns

J

Support customers through our
rehabilitation offering to help
customers return to life and work
goals.

\_

@)

SUSTAINABLE
DEVELOPMENT

G:3ALS

Quarterly newsletters now issued
using biodegradable plastic
packaging.

Delivered training to the board of
directors on ESG roadmap and
SDGs.

GOOD HEALTH
AND WELL-BEING

Carbon neutral certified by
Climate Active for financial year end
30 June 2021.

ECONOMIC GROWTH

ﬁ/‘ (=)

v

Strong focus on governance and
diversity - investment in the senior
leaders and diversity of the
leadership team

DECENT WORK AND 10 :'EI]I.I':EII

Net assets of $4767m as at

31 December 2022
O 0O
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Strong HY23 result reflective of business momentum
- revised (upward) FY23 guidance to Underlying NPAT
of $30m - $32m

As at 31 December 2022
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ClearView is a net beneficiary in an inflationary / high

Interest rate environment

oG

Pass Through of
Inflation in In-force Book

i

Decreased
Claims Cost

e

Increased
Investment Income

Source: Company disclosures.
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—————————————————————————————————————————————————————————————————————————————

» ClearView in-force portfolios grow by net impact of new business, premium rate increases and
age based/ CPI increases less lapses — in-force is key profit driver on which life insurance profit
margin is earned

 Life insurance provides a natural “hedge” in an inflationary environment

 Ability to pass through inflation (as well as age-based price increases and in-force repricing)
through ClearView’s inforce policies

— o o o o o e o o o e o -

» Lapses continue to perform to expectations

—————————————————————————————————————————————————————————————————————————————

——————————————————————————————————————————————————————————————————————————————

« As interest rates increase, income protection claims costs decrease (discounting impact), taking
into account the estimated claims duration and adjusting for changes in inflation

» Results in improved profitability due to lower claims cost
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» Higher interest rates will result in higher investment earnings as returns increase on capital held
by ClearView to support in-force policies and new business generation

ClearView is a net beneficiary given its significant cash holdings/ investment portfolio ($480.5m),
net of corporate/ subordinated debt ($90m) and amounts settled under incurred claims
reinsurance treaties that are linked to BBSW
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By ClearView
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In summary

v Focused primarily on risk-only products, with flexible contract structures
The Australian Life

insurance market is
increasingly attractive v" Australia is underinsured compared to international benchmarks providing significant scope for

increased penetration and long-term growth

v Supportive public policy settings with strong underlying demand from customers

v" Historical headwinds in the Australian life insurance market over the last 4-5 years now largely addressed
Life Insurance market has

undergone structural changes
over the last ~4 years v New entrants — large experienced global life insurance players — have entered the Australian market focusing on making

a sustainable financial return on their investments

v Underlying Income Protection issues substantially addressed through regulation and supportive public policy

v" During the period of market uncertainty, ClearView has been investing in a business

ClearView has been transformation program to prepare for the expected rebound in the market
investing for growth during

) _ v" Transformation has focused on: technology; simplification; people; and structural changes
this period

v Simplified business model with core focus on life insurance

ClearView is well-positioned v ClearView has a clear, actionable pathway to growth and provides additional growth optionality
to capitalise on the current v" Stable cash flows from in-force portfolio underpinned by conservative assumptions
market environment v Net assets backed by cash and highly rated securities

v" Potential to increase the risk retention in light of ClearView’s improved business outlook and overall
ClearView is an attractive Group capital position that supports this approach

platform for further growth v" Entering into new customer channels to support its core IFA market channels
v" Other opportunities that supports this overall life insurance focused strategy

11



Disclaimer

Important notice and disclaimer

Summary information

This presentation (Presentation) contains summary information about ClearView
Wealth Limited (ACN 106 248 248) and its subsidiaries (ClearView) and its activities
as at the date of this Presentation. ClearView does not hold an Australian Financial
Services Licence. Visit www.clearview.com.au to access Product Disclosure
Statements (PDS) or Terms and Conditions which are currently available for
products issued or distributed by ClearView’s related parties and see
www.clearview.com.au/tmd for any relevant Target Market Determinations (TMDs).

Future performance

This presentation contains certain forward looking statements. The forward looking
statements contained in this presentation involve known and unknown risks and
uncertainties and other factors, many of which are beyond the control of ClearView,
and may involve significant elements of subjective judgement and assumptions as to
future events which may or may not be correct. Except as required by law, ClearView
assumes no obligation to update or revise such information to reflect any change in
expectations, beliefs, hopes, intentions or strategies. No representations, warranty or
assurance (express or implied) is given that the occurrence of the events expressed
or implied in any forward looking statements in this presentation will actually occur.

Premiums

All premiums, regardless of premium type, are not guaranteed and may increase or
decrease in the future.

Not investment advice

The information contained in this Presentation is not investment or financial product
advice (nor tax, accounting or legal advice) and is not intended to be used as the
basis for making an investment decision.

By ClearView

Pro-forma financial information

ClearView uses certain measures to manage and report on its business that are not
recognised under Australian Accounting Standards. These measures are referred to
as non-IFRS (“International Financial Reporting Standards”) financial information.
ClearView considered that this non-IFRS financial information is important to assist
in evaluating ClearView’s underlying performance. The information is presented to
assist in making appropriate comparisons with prior periods and to assess the
underlying performance of the business.

Disclaimer

To the maximum extent permitted by law, ClearView, and its related bodies
corporate, officers, employees and representatives (including agents and advisers),
make no representation or warranty, express or implied, as to the currency,
accuracy, completeness or reliability of the information contained in this
presentation. To the maximum extent permitted by law, no person, including
ClearView, related bodies corporate, officers, employees and representatives
(including agents and advisers), accepts any liability or responsibility for any
expenses, losses, damages or costs incurred by an investor and the information in
this presentation being inaccurate or incomplete in any way for any reason,
whether by negligence or otherwise.

The information in this presentation is subject to change without notice.

12
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Thank you

Simon Swanson Athol Chiert Nadine Gooderick
Managing Director  Chief Financial Officer Group Executive, Technology and Development
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