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All currency amounts in this presentation are in Australian Dollars (AUD).

This presentation has been prepared by Gratifii Limited (ABN 47 125 688 940) (“Gratifii”). Each recipient of this
presentation is deemed to have agreed to accept the qualifications, limitations and disclaimers set out below.

This presentation contains summary information about Gratifii and its activities which is current as at the date of this
presentation. No member of Gratifii, its subsidiaries or respective directors, officers, employees, advisers or
representatives (each a “Limited Party”) makes any representation or warranty, express or implied, as to the accuracy,
reliability or completeness of the information contained in this presentation, including any forecast or prospective
information. This presentation should be read in conjunction with the Company’s Annual Report, market releases and
other periodic continuous disclosure announcements, which are available at www.asx.com.au.

This presentation is not a prospectus, product disclosure statement or any other disclosure or offering document under
Australian law (and has not been, and will not be, lodged with the Australian Securities and Investments Commission) or
any other law. The distribution of this presentation outside Australia may be restricted by law. Any recipient of this
presentation who is outside Australia must seek advice on and observe any such restrictions. This presentation may not
be reproduced or published, in whole or in part, for any purpose without the prior written permission of Gratifii. This
presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any shares in the United States or in
any other jurisdiction in which such an offer would be illegal.

This presentation contains certain “forward-looking statements” about Gratifii and the environment in which Gratifii
operates. Forward-looking statements often include words such as “may”, “anticipate”, “expect”, “intend”, “plan”, “believe”,
“continue” or similar words in connection with discussions of future operating or financial performance. The forward-
looking statements included in this presentation involve subjective judgement and analysis and are subject to significant
uncertainties, risks and contingencies, many of which are outside the control of, and are unknown to, Gratifii and each
Limited Party. Actual future events may vary materially from the forward-looking statements and the assumptions on
which those statements are based.

Given these uncertainties, you are cautioned to not place undue reliance on such forward-looking statements.

Certain market and industry data included in this presentation has been obtained from public filings, research, surveys or
studies conducted by third parties, including industry and general publications, and has not been independently verified
by Gratifii. Gratifii cannot warrant or guarantee the accuracy or completeness of such information.

This presentation is a general overview only and does not purport to contain all the information that may be required to
evaluate an investment in Gratifii. The information in this presentation is provided personally to the recipient as a matter
of interest only and has been prepared without taking into account the objectives, financial situation or needs of
prospective investors. It does not amount to an express or implied recommendation with respect to any investment in
Gratifii, nor does it constitute financial, legal, tax, investment or other advice or a recommendation to acquire Gratifii
shares.

The recipient, intending investors and respective advisers should: a) conduct their own independent review,
investigations and analysis of Gratifii and of the information contained or referred to in this presentation; and/or b) seek
professional advice as to whether an investment in Gratifii is appropriate for them, having regard to their personal
objectives, risk profile, financial situation and needs.

Except insofar as liability under any law cannot be excluded, neither Gratifii nor any Limited Party shall have any
responsibility for the information contained in this presentation or in any other way for errors or omissions (including
responsibility to any persons by reason of negligence).
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WELCOME 
TO GRATIFII 
Delivering the best loyalty solution for a 
smarter, faster program experience, 
combined with unique curated rewards at 
market-leading pricing, delivered by an 
experienced managed services team with 
proven marketing prowess. 

Together, we deliver results you’ll love.
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FINANCIAL SUMMARY
3Q FY23
Growth and investment continue to be the focus in 4Q FY23
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1. As at 26 April 2023.

3Q FY23 CASH 
RECEIPTS

$5.87m 

+80% 
v PCP 2022

OPERATING 
CASH FLOW
TO END OF Q3

$0.6m

vs -$0.16m
PCP 2022

CASH AT END 
OF QUARTER

$1.38m

SHARES ON 
ISSUE

1,098m

SHARE PRICE

$0.0151

MARKET CAP

$16.5m1

2-YEAR CAGR 
TO END OF 3Q

199%
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3Q FY23
HIGHLIGHTS
2-year CAGR of 199%

Key milestones 

• Of the three recent enterprise Mosaic contracts, Seagrass 
and the major healthcare provider are now live, with FAB 
Group expected to go live in May.

• Recent signing Niterra Australia (NGK Spark plugs) expected 
to go live in June following accelerated implementation.

• Neat Ideas appointed member benefit partner for Rest’s 1.7 
million superannuation fund members and Student Edge’s 1.1 
million members;  a total of ~16 million consumers now able 
to access our rewards platform.

• 8 new enterprise clients signed during quarter.

Financial metrics

• Record 3Q Cash Receipts $5.87 million up 80% v PVP.

• 4Q seasonally a strong quarter performing in line with budget.

• Cash balance $1.38 million as at 31 March 2023.

• 2-year cash receipts CAGR of 199% to 3QFY23.
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3Q FY23 
RECORD 
CASH 
RECEIPTS

QUARTERLY CASH RECEIPTS ($’000)
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Source and supply of market leading 
rewards and group buying power

FULL-SERVICE LOYALTY 
SOLUTION

REWARDS 
CONTENT

LOYALTY 
SERVICES

• Highly configurable loyalty platform to manage 
program rules and reporting

• In-house experts in loyalty program design,  
implementation and program management

• Best in-market pricing on rewards & content

• Gamification, leaderboards, rewards claims sites

• Claim management & fulfillment

• Creative design, web services and content creation

Everything you need for 
a best-in-class loyalty 
program.
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LOYALTY
PLATFORM 
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3Q PLATFORM  UPDATE
Implementation of enterprise contracts 
underway across multiple market segments Client Market 

segment
Location Key points

Automotive Australia

• (NGK Spark Plugs) New material 2-year 
initial contract expected to generate 
approx. $225,000 licence and 
management fees p.a. for complete 
digital loyalty solution. 

Large 
health 
services 
provider

Health Australia

• Private medical centre client 
successfully completed its initial 
$175,000 pilot membership program 
during the quarter, with over 30,000 
members now signed up to the digital 
loyalty program in the first 2 months. 

Retail New 
Zealand

• Strategically important as Gratifii’s first 
NZ SaaS implementation, to 70 
cosmetics and skincare clinics.

• SaaS revenues of NZ$90,000 in year 1, 
growing in year 2 onwards.

• Planned implementation for H2 FY23.

Tourism Singapore

• Extended their licence for a further 12 
months, valued at S$108k p.a.
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Retail

Health Hospitality

Energy

Sports & 
Recreation

Tech & I.T.

Financial
Services

New opportunities expected to accelerate post current client deliverables
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3Q 
REWARDS
UPDATE
Neat Ideas source and supply tailored 
engagement programs and earn a 
margin on rewards purchased

Several high-profile member and employee rewards 
programs went live in 3Q, with users gaining access to 
Neat Ideas’ 500+ suppliers and best-in-market pricing.
Total members accessing the platform now exceeds 16m

Client Market segment Audience Content delivered

Superannuation 1.7 million 
members

• Access to Neat Ideas’ 
full supplier network

• Custom-built shopping 
portal

Auto clubs 5.3 million 
members

• API Access to Neat 
Ideas’ movie supplier 
network for additional 
Auto clubs

Health & 
Wellbeing 35,000 members

• Access to Neat Ideas’ 
full supplier network

• Custom-built shopping 
portal

Fitness 5,000 members
• API Access to Neat 

Ideas’ full supplier 
network for members

Female Network/
Social Club 2,000 members

• Access to Neat Ideas’ 
full supplier network

• Custom-built shopping 
portal
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Client Market segment Client type Services delivered

Tech & I.T. New client

• New client 
engagement for 
Singapore Study Tour

Tech & I.T. Existing client
• Expanded our 

programs footprint to 
New Zealand

Tech & I.T. Existing client • Launched Japan F1 
incentive trip

Trade New client

• New client 
engagement for 
program managed 
services

3Q LOYALTY
SERVICES 
UPDATE

We delivered bespoke engagement programs 
and loyalty led marketing services across a range 
of industries in 3Q

Hachiko sources and supplies tailored 
engagement programs and loyalty-led 
marketing services. Enterprise clients 
are charged a monthly retainer. 
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Iain Dunstan
CEO & Managing Director

WELCOME TO THE GRATIFII GROUP!

Best-in-class loyalty platform for a smarter, faster 
customer experience, combined with exciting 
curated rewards at a remarkable value point, and 
delivered by an experienced managed services 
team with proven marketing prowess. 

Together, we deliver results you’ll love.

POWERING
LOYALTY
SUCCESS
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