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29 April 2024

Market Announcements Office
Australian Securities Exchange

Investor Presentation Materials

Please find attached a copy of presentation materials which will be presented at an investor conference
today.

Yours faithfully
e
aniel Wall

Company Secretary

This release was authorised by the Company Secretary.

About Infomedia: Infomedia Ltd (ASX:IFM) is a leading global provider of DaaS and SaaS$ solutions that
empowers the data-driven automotive ecosystem. Infomedia’s solutions help OEMs, NSCs, dealerships
and third party partners manage the vehicle and customer lifecycle. They are used by over 250,000
industry professionals, across 50 OEM brands and in 186 countries to create a convenient customer
journey, drive dealer efficiencies and grow sales. Please visit Infomedia’s website
https://www.infomedia.com.au and YouTube channel https://www.youtube.com/infomedialtd for
more information.



https://www.infomedia.com.au/
https://www.youtube.com/infomedialtd

Jens Monsees | Chief Executive Officer
Chantell Revie | Chief Financial Officer




Disclaimer INF@MEDIA

This presentation has been prepared by Infomedia Ltd (“Infomedia”) and contains information in summary form current as at 20 February 2024; it is
not a recommendation or advice in relation to Infomedia or any product or service offered by Infomedia or its subsidiaries. It is not intended that this
presentation be relied upon as advice to investors or potential Investors and does not contain all information relevant or necessary for an
investment decision or that would be required in a prospectus or product disclosure statement prepared in accordance with the requirements of the
Corporations Act 2001 (Cth). These materials should be read in conjunction with Infomedia’s other continuous and periodic disclosure
announcements filed with the ASX Limited, including the financial statements and Half-Year and Annual Reports which are available at:
hitps://www.infomedia.com.au/investors/annual-and-half-year-reports/. To the maximum extent permitted by law, Infomedia, its subsidiaries and
associates and their respective directors, employees and agents disclaim all liability for any direct or indirect loss suffered by any recipient through
use of or reliance on anything contained in or omitted from this presentation. No recommendation is made as to how investors should make an
investment decision. Infomedia is under no obligation to notify or update any part of this presentation, whether as a result of new information, future
events or otherwise, after the date of this presentation. To the extent that certain statements contained in this presentation may constitute “forward-
looking statements” or statements about “future matters”, the information reflects Infomedia’s opinions, intent, belief, estimates or expectations at
the date of this presentation, and are provided as a general guide only and should not be relied upon as an indication or guarantee of future
performance. Forward-looking statements involve known and unknown risks, uncertainties and other factors that are outside Infomedia’s control
and may cause Infomedia’s actual results, performance or achievements to differ materially from any future results, trends, performance or
achievements expressed or implied by these forward-looking statements. Neither Infomedia, nor any other person, gives any representation,
assurance or guarantee that the occurrence of the events expressed or implied in any forward-looking statements in this presentation will occur.
Additionally, please note that past performance is no guarantee or indication of future performance. Possible factors that could cause results or
performance to differ materially from those expressed in forward-looking statements include the “Risks” in Infomedia’s 2023 Directors’

Report. Certain non-IFRS measures are useful in understanding Infomedia’s operating performance. These are consistent with the internal
measures disclosed in Infomedia’s Operating Segment Note (note 3 to the Interim Report) and are directly reconciled to Infomedia’s statutory
reported IFRS financial information within the Operating Segment Note. Non-IRFS information is not subject to review. This presentation may not
be reproduced or published, in whole or in part, for any purpose without the prior written permission of Infomedia. Local currencies have been used
where possible. Prevailing current exchange rates have been used to convert local currency amounts into Australian dollars, where appropriate. All
references starting with “1H24” refer to the 6-month ended 31 December 2023.
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Automotive macro industry trends

Consolidation of a fragmented market

New electric vehicle entries

Dealer agency model

Rise of the Chinese brands

Dealer digitisation

Connected Car
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Global auto tech opportunity INF(@MEDIA

Global automotive Global automotive big Global connected car
software market® data market® solutions market®

Us$s.5b RN US$18.0b US$3.6b TR  US$8.9b US$23.6b RENiZReINelsgp US$56.3b
2020A 2026F 2020A 2026F 2021A 2026F

TAM § e
US$83h e

Orbis Research: Global Automotive Software Market Growth 2022-2028 2 O 2 6 F
Mordor Intelligence: Big Data Market in the Automotive Industry 2022-2026

Markets and Markets: Connected Car Market 2021-2026

CAGR: Compound Annual Growth Rate
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Infomedia’s data-driven business model INF@MEDIA

Collecting and continuously expanding
our data universe in a fragmented Q
market. We have unique gravity to build “ CRITICAL
and leverage additional solutions for the S i DATA MASS
automotive industry.
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Overview
GLOBAL KEY
PRESENCE SOLUTIONS
peeer MICROCAT.
Automaker brands
SUPERSERVICE
Countries
Application languages IN FODRIVE
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Product portfolio INF@MEDIA

INFODRIVE Analytics and Predictive Al

INFODRIVE CX SUPERSERVICE MICROCAT SIMPLEPART

CUSTOMER EXPERIENCE SERVICE ECOMMERCE

\ Create data-driven digital customer experiences Optimise genuine OEM parts sales

INFODRIVE Data Platform

Connected Vehicle | OEM Data | Multi DMS | Approved Data Partners | Data Security & Governance | Authenticated Integration

Data Monetisation & Licensing

Automakers / NSC | Collision | Mechanical | F&I | Fleets | Dealer Groups | Tier 1 Parts Suppliers | 3rd Party Solutions



Growth opportunities in core solutions INF(@MEDIA

Infomedia’s highly complementary portfolio has proven solutions which are underpenetrated in certain regions,
presenting a significant runway for growth

APAC EMEA Americas
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Enabling a broader and bolder opportunity INF@MEDIA

Customer & Vehicle Lifecycle

. Buying decision
Test drive Purchase

POINT-TO-POINT SOLUTIONS

MICROCAT dtavery CUSTOMER PURCHASE
Lead gen LIFECYCLE o
B2C parts & 2;;?:%”

Connected accessory
car aleris purchase

SUPERSERVICE

Recall
campaign

Customer
prospecting

Delivery

Repurchase
triggers . Deferred
(loyalty offers) Service & -
parts purchase follow-up
OUR CORE: CSl survey
e
Vehicle
SImpIePart .. inspection
VEHICLE SERVICE
Time for
upgrade LI FECYCLE
Loyalty offers

(service to sales)

Service

Service quote &
reminder

booking

EMPOWERING THE DATA-DRIVEN AUTOMOTIVE ECOSYSTEM

GLOBAL LEADERS IN
PARTS & SERVICE SOFTWARE




Delivering on our transformation strategy INF@MEDIA

Past Phase | Phase Phase Il Annual

Recurring
/ Revenuel

Annual
Recurring
Cost?

Change engthe Scale

Revenue Growth Operational Excellence Global Expansion

1 A glossary has been included on page 23 where all non IFRS measures are explained and reconciled. All comparatives are with 1H23 and ARR and ARC are always reflected in Constant Currency. Note that there may be rounding differences to the published interim and full year financial reports
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Set up for long-term success INF(@MEDIA

Strategy focused on profitable growth leveraging our technology and macro industry trends

High level of recurring revenue ~99%

Diversified and sticky customer base with no one customer
contributing more than 10% of revenue

Evolving product portfolio and balanced geographic revenue split

Strong balance sheet and high cash generative business

Consistently executing on our strategy and building a track
record of growth and earnings delivery
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Call Investor Relations
Stephanie Ottens

+61 434 405 400 ’ Visit Our Website
steph.ottens@fticonsulting.com www.infomedia.com.au
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