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ASX ANNOUNCEMENT 

Domain Holdings Australia Limited  

2024 Full-Year Results Announcement 

Sydney, 16 August 2024: Domain Holdings Australia Limited [ASX:DHG] (“Domain” or “Company”) 

today announced its 2024 full-year financial results. Domain reported statutory (Reported 4E) revenue 

of $391.1 million, and a net profit after tax of $42.4 million attributable to members of the Company, 

including a significant items loss of $6.1 million.  A dividend of 4.0 cents per share has been declared, 

bringing the full year dividend to 6.0 cents per share, in line with FY23. 

• 18% higher Average Revenue Per Listing1 

• Record depth penetration 

• 10% growth in Domain’s Residential Unique Audience, outperforming the growth of our 

major competitor2 

• Continued listings growth in July 2024, with new ‘for sale’ listings up 4% year-on-year on a 

like-for-like basis 

• Successful launch of Audience Boost driving an average uplift of around 30% in views per 

listing in July 2024. 

Domain’s trading results excl. significant items3  

$M FY24  FY23  % change 

Revenue 391.1 345.7 13.1% 
Expenses (254.1) (237.1) (7.2%) 

EBITDA 137.1 108.6 26.2% 
EBIT 92.7 70.3 31.9% 
Net profit attributable to members of the company 49.4 38.6 27.9% 
Earnings per share (NPAT) ¢ 7.8 6.1 27.8% 
    

Adjusted net profit attributable to members of the 
company4 

   56.4 45.6 23.6% 

Earnings per share (Adjusted net profit) ¢ 8.9 7.2 23.5% 

Domain Chief Executive Officer and Managing Director, Jason Pellegrino, said: “Domain’s strong FY24 

results reflect the efforts of more than 1,000 talented people at Domain, who are delivering on our 

Marketplace strategy by building and releasing great solutions. Most pleasingly, our key assets of 

unique data, quality audiences and product innovation have delivered ‘Only on Domain’ experiences 

that provide real benefits to consumers, agents and enterprise customers. This has underpinned strong 

growth in Depth revenue, audience and listings, with the property market returning to a more normal 

environment. New listings growth improved each quarter of the year, led by the Sydney and Melbourne 

markets. 

“Looking forward, this success has strengthened our resolve to vigorously compete and accelerate the 

benefits we deliver to customers. We are increasing investment into our technology platforms, while 

retaining our track record of disciplined productivity improvement across the business.” 

For FY24, excluding significant items and discontinued operations, Domain reported revenue of $391.1 

million, up 13%, expenses of $254.1 million up 7%, and EBITDA of $37.1 million up 26%. Net profit  

 
1. Average Revenue Per Listing includes residential depth and subscription revenue excluding rent and deferred revenue. 2. Ipsos iris Online Audience 
Measurement Service FY23 Q4 (April - June 2023) average compared to FY24 Q4 (April - June 2024) average, Age 14+, PC/laptop/smartphone/tablet, 
Text only, Domain Group Resi (includes Domain.com.au + Allhomes) & REA Group Resi (realestate.com.au + property.com.au) & Homes and Property / 
Property Search Category, Audience (000’s). 3. Excludes Domain Home Loans (DHL) which has been classified as a discontinued operation. 4. 
Adjusted net profit represents the net profit after tax, after adding back amortisation on assets arising from purchase price allocation. 
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attributable to members of the Company was $49.4 million and earnings per share were 7.8¢. Adjusted 

net profit (which removes the impact of non-cash amortisation from acquisitions), attributable to 

members of the Company was $56.4 million up 24%, and earnings per share of 8.9 cents also up 24%. 

At June 2024, net debt was $150.8 million representing a leverage ratio of 1.10x EBITDA. 

Marketplace Strategy 

Mr Pellegrino said: “At Domain, we are creating a powerful property ecosystem to more effectively serve 

our consumers, agents, and enterprise customers, and inspire confidence in life’s property decisions. 

Our Marketplace Strategy builds on the strength of our Core Listings business with additional solutions 

and rich data that can deliver unique and differentiated ‘Only on Domain’ experiences for all our 

customers. This approach supports a powerful ‘flywheel’ to further strengthen Core Listings, deliver 

future scale, and futureproof the business.  

“During FY24 we created a number of differentiated user experiences that will support Core Listings 

and speed up Marketplace growth. As part of our FY25 price change, we launched Audience Boost, a 

social media amplification product that automatically and efficiently extends all depth sale listings across 

a variety of digital channels. This market-first, differentiated value proposition combines AIM’s 

proprietary, hard to replicate technology platform with Domain listing marketing solutions to provide 

significant value to agents and vendors.  We’re excited by the early results from Audience Boost, with 

results which are consistent with our tests in FY24. We are delivering an average uplift of around 30% 

in views per listing across all depth products in July. Even more pleasing is the particular success we’re 

seeing in our less mature Expanding and Emerging markets where the uplift is even greater.  

“Our partnership with Nine provides another source of ‘Only on Domain’ experiences. Our collaboration 

on audience growth, data enrichment and product development provide valuable support to our 

ambitions to scale and differentiate. With support from Nine we launched an ‘always on’ marketing 

platform to reach a vast, differentiated and engaged audience across many channels.  This supported 

our audience growth during the year, and we are excited by what we will achieve in FY25 as we scale 

the impact of this collaboration.  We continue to see ongoing benefits from Domain’s high-profile 

placements and integrations across Nine’s media assets, which help underpin organic and direct traffic 

to our sites.” 

Core Digital (incl. Residential; Media, Developers & Commercial; Agent Solutions and Domain 

Insight) 

Core Digital Revenue increased 14% to $374.2 million, and Core digital EBITDA increased 27% to 

$171.2 million.  

Residential  

Mr Pellegrino said: “Residential revenue increased 19%, underpinned by strong growth in depth 

revenue. National ‘for sale’ listings increased 3% for the year, with a significant improvement 

experienced over the four quarters. Sydney and Melbourne led the market up as is typically the case. 

Other markets remained challenged from a volume perspective, although revenue per listing saw strong 

outperformance due to higher price increases.  Average Revenue Per Listing increased 18% year-on-

year, supported by product innovation, with the launch of our Platinum Edge add-on to depth contracts. 

The controllable elements of price and depth were 14% higher, benefiting from double digit price 

increases and another strong year of upgrades and new depth contracts.  
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“National depth penetration reached a new high, with growth in every state apart from Western 

Australia. In line with our targeted commercial strategies, New South Wales delivered an impressive 

uplift in platinum penetration, while Victoria achieved a significant expansion in Gold and Silver as we 

upgraded customers from free to depth. The slight decline in depth penetration in WA was accompanied 

by a greater than 40% uplift in revenue per listing. 

“Our focus on product innovation and investment in data and personalisation underpinned growth in 

user engagement. We delivered a 10% year-on-year increase in Domain Residential’s Unique Audience 

in the fourth quarter, outperforming the growth of the property category1 and our major competitor1. In 

addition, we achieved consistent growth in four consecutive quarters. At the same time, we are creating 

meaningful brand value, with Domain recognised as the Biggest Brand Mover in February based on 

YouGov’s monthly survey.” 

Media, Developers & Commercial 

Mr Pellegrino said: “Revenue increased 8%, reflecting strong growth in Media, solid performance from 

Commercial Real Estate, and lower Developer revenue.  

“Media revenue increased 52% year-on-year, significantly outperforming the broader display 

advertising market. The business is leveraging Domain’s high quality consumer audiences, and is 

providing clients with customised data insights as a result of a successful partnership with Domain 

Insight. 

 “Commercial Real Estate delivered solid revenue growth of 18% year-on-year, benefiting from listings 

growth across sale and lease, and new depth contract adoption.  H2 growth moderated versus H1, 

reflecting the price increase which took effect from FY23 H2. 

“The Developers business continued to experience a challenging market backdrop of high construction 

and funding costs, with revenue declining year-on-year. New project approvals have reduced 

significantly, although there has been some offset from an increase in project duration.”   

Agent Solutions 

Mr Pellegrino said: “In Agent Solutions, revenue reduced 6% year-on-year, with solid subscription 

trends across the business offset by lower revenue from Realbase’s AIM product.  

“Pricefinder (agent) benefited from technology investment and new product integration with IDS, with 

higher title search revenue and stable subscription revenue.  Real Time Agent delivered a 37% uplift in 

revenue, with ongoing subscriber momentum, and a recovery in market volumes supporting contracts 

revenue growth. Realbase’s core campaign management system delivered strong revenue growth, 

benefiting from the listings recovery in Sydney and Melbourne. However, this performance was offset 

by lower revenues from AIM, with lower attachment rates reflecting cost-of-living pressures in Australia 

and New Zealand. During the year LeadScope’s AI-driven predictive tool progressed from beta to 

monetisation, with revenues delivering ahead of target.” 

Domain Insight 

“Domain Insight’s revenue increased 8% year-on-year, benefiting from the implementation phase of 

Western Australia’s Land Information Authority contract with IDS. In addition, Automated Valuation 

Model revenues were higher, reflecting success in acquiring new financial clients, and an increased 

share of revenue from existing clients. Pricefinder (non-agent) revenues were lower as a result of the  

1.Ipsos iris Online Audience Measurement Service FY23 Q4 (April - June 2023) average compared to FY24 Q4 (April - June 2024) average, Age 14+, 
PC/laptop/smartphone/tablet, Text only, Domain Group Resi (includes Domain.com.au + Allhomes) & REA Group Resi (realestate.com.au + 
property.com.au) & Homes and Property / Property Search Category, Audience (000’s)    
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strategic decision to terminate a data-sharing agreement with a competitor. We believe that Domain’s 

proprietary data can deliver substantially greater value within our own Marketplace,” said Mr Pellegrino.  

Consumer Solutions 

Mr Pellegrino said: “In Consumer Solutions, we finalised the exit from the Domain Home Loan joint 

venture which is treated as a discontinued operation.  The full financial impact of the exit is included in 

the FY24 accounts.  With a highly engaged and growing consumer base, we have already onboarded 

new banking partners, and are optimistic about future opportunities that will support a profitable 

contribution to our Marketplace.” 

Print  

Mr Pellegrino said: “Print revenues increased 1%, reflecting the improved listings environment in the 

high value inner Sydney and Melbourne suburbs where many of Domain’s flagship print publications 

circulate.  Bundling of Print with Domain’s Social Boost social media product also provided a 

benefit. Print continues to deliver a large and high-quality audience with limited overlap with digital. 

Average issue readership of 1.2 million increased 6% year-on-year, with audience quality reflected in 

likelihood to purchase”. 

Dividend 

A dividend of 4¢ per share (100% franked) will be paid on 11 September 2024 to shareholders 
registered on 23 August 2024.  

 
FY25 Outlook 

• Trading in July has experienced ongoing growth, with new ‘for sale’ listings up 4% year-on-year, on 
a like-for-like basis. Growth rates in Sydney and Melbourne have moderated from the very strong 
FY24 performance, with improving momentum in other states. 

• FY25 costs are expected to increase in the high single to low double digit percentage range from 
the FY24 expense base (excluding discontinued operations) of $254.1 million, reflecting ongoing 
investment to drive growth opportunities from Domain’s Marketplace. 

• Domain expects stable EBITDA margins in FY25, balancing confidence to invest in the ongoing 
growth of the business with continuing efforts to drive productivity.  

Investor Briefing 

An investor briefing (teleconference and audio/slides webcast) on these results will be held today at 

10:30am (AEST). 

● Webcast:  Click here to register/join  

● Teleconference: Click here to register/join 

 

Ends 

Authorised for lodgement: Catriona McGregor, Chief Legal & Transformation Officer, Company 
Secretary 

Investors: Jolanta Masojada, +61 417 261 367, jolanta.masojada@domain.com.au 
Media: Rebecca George, +61 437 902 648, rebecca.george@domain.com.au 

https://loghic.eventsair.com/900622/564912/Site/Register
https://s1.c-conf.com/diamondpass/10040441-w9bd63.html
mailto:jolanta.masojada@domain.com.au
mailto:rebecca.george@domain.com.au

