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Group Trading Performance

1. Excludes significant items.  2. Excludes Domain Home Loans (DHL) which has been classified as a discontinued operation.. 3. Adjusted net profit represents the net profit after tax, after adding back amortisation on 
assets arising from purchase price allocation



Segment Results

1. Excludes significant items. 2. Excludes Domain Home Loans (DHL) which has been classified as a discontinued operation. 



Domain’s flywheel is creating a powerful driver of 
Marketplace growth



FY24 Marketplace Progress

1. Ipsos iris Online Audience Measurement Service FY23 Q4 (April - June 2023) average compared to FY24 Q4 (April - June 2024) average, Age 14+, PC/laptop/smartphone/tablet, Text only, Domain Group (Domain Group includes Brand Groups 
Domain, All Homes, Commercial Real Estate), Audience (000’s). 2. Average Revenue Per Listing includes residential depth and subscription revenue excluding rent and deferred revenue for Sale listings. 3. Domain Internal Data and third-party data, 
Jan 23 - Dec 23 – calculation based on national average percentage increase of sold price over advertised price.
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FY24 Marketplace Progress

1. FY24 uplift from FY23. 2. Year-on-Year % change.



AI is powering ‘Only on Domain’ experiences
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Foundational investment to support future scale
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Delivering to our purpose by adopting robust ESG practices

FY24 ESG Priorities and Initiatives
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‘Only on 
Domain’ 



Domain’s Revenue Drivers



Key Result DriversRevenue $M Revenue as % of Total

Residential



Delivering quality audiences efficiently at scale

1. Ipsos iris Online Audience Measurement Service each quarter average from FY23 Q4 (April - June 2023) to FY24 Q4 (April - June 2024), Age 14+, PC/laptop/smartphone/tablet, 
Text only, Domain Group Resi (includes Domain.com.au + Allhomes) (000’s). 2. Ipsos iris Online Audience Measurement Service FY23 Q4 (April - June 2023) average compared to 
FY24 Q4 (April - June 2024) average, Age 14+, PC/laptop/smartphone/tablet, Text only, Domain Group Resi (includes Domain.com.au + Allhomes), Audience (000’s). 3. Ipsos iris 
Online Audience Measurement Service FY23 Q4 (April - June 2023) average compared to FY24 Q4 (April - June 2024) average, Age 14+, PC/laptop/smartphone/tablet, Text only, 
Domain Group Resi (includes Domain.com.au + Allhomes) & REA Group Resi (realestate.com.au + property.com.au) & Homes and Property / Property Search Category, Audience 
(000’s).  4. YouGov BrandIndex Australia February 2024, APAC Biggest Brand Mover.  Available here.

https://au.yougov.com/consumer/articles/48865-apac-biggest-brand-movers-february-2024


Robust yield performance

1. Like-for-like depth revenue is adjusted for extra week in FY19 and impact of revenue deferral arising from new depth contract duration in FY20. 2. Average Revenue Per Listing includes residential depth and subscription revenue excluding rent and deferred 
revenue for Sale Listings.



Continued progress in micro market strategy

1. Depth revenue per listing is for new ‘for sale’ listings only and does not include the impact of revenue deferral
 

Listing volume % ch            Depth revenue per listing % ch



Residential product and commercial innovation
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Continued strong growth in national depth penetration



Key Result DriversRevenue $M Revenue as % of Total

Media, 
Developers & 
Commercial



Improving performance across three verticals

• Continued challenging market 
environment due to higher interest 
rates and construction costs

• Relative resilience in ACT and WA, 
with significant declines in other 
states 

• Some offset to new project volume 
declines provided by extended 
listing duration with lower yields

• Revenue growth of 52% YoY, 
benefiting from Domain’s high quality 
consumer audiences, and significantly 
outperforming the broader display 
advertising market

• Partnership with Domain Insight 
supporting the delivery of integrated 
client packages that incorporate 
customised data insights

• Finance, insurance and utilities 
categories are delivering strong 
performance

• Solid revenue growth of 18% YoY, 
benefiting from listings growth and new 
depth contract adoption.

• Listings growth across both sale and 
lease, with particularly strong depth 
performance in Queensland and NSW

• H2 growth moderated versus H1 
reflecting the price increase which took 
effect at the beginning of FY23 H2



Key Result DriversRevenue $M Revenue as % of Total

Agent
Solutions



Resilient subscription performance

• Technology investment and new 
product integration supporting a 
solid performance

• Stable subscription revenue, and 
higher title search revenue 
benefiting from improving 
market environment

• Strong revenue growth of 37% 
YoY, with ongoing subscriber 
momentum

• Exceptionally strong contracts 
revenue due to increased agent 
adoption, higher volumes per 
agent and benefits from Sydney 
and Melbourne recovery

(agents)

*Point-of-sale
1. Point-of-sale

 

• Strong results from core 
campaign management platform 
benefiting from listings recovery 
in Sydney and Melbourne

• Continued subscriber growth at 
Engage, benefiting from RTA and 
Pricefinder integration

• AIM gross revenues impacted by 
cost of living pressures in 
Australia and New Zealand

• Progressed from beta to full 
monetisation with progressive 
state-by-state launches over the 
course of FY24

• Ongoing customer acquisition 
success underpinning revenue 
outperformance versus targets



Revenue as % of Total Key Result DriversRevenue $M

Domain
Insight



• Market-leading data business 
providing land and property 
valuation, insights and analytics 
services into the Government 
sector 

• Platforms, workflow tools and 
property analytics allow 
Governments to make more timely 
and accurate decisions regarding 
land and property valuations

• Revenue benefited from 
implementation phase of Western 
Australian Land Information 
Authority contract

Providing actionable and customer centric solutions

• Property data platform with 
extensive data, insights and 
reporting tools

• Multi-decade history of 
comprehensive property data 
provided to financial institutions, 
developers, government, 
professional institutions and 
consumers

• Lower revenue contribution reflects 
strategic decision to terminate a 
data supply agreement with a 
competitor 

• Automated and real-time 
property valuation models and in-
depth property research 
capability 

• Comprehensive real time 
property information and 
analytical tools reduce costs, 
streamline processes and 
minimise risk

• Strong growth in valuations 
revenue reflecting both new 
client wins and increased share 
of volume from existing clients

(non-agent)



Key Result Drivers

Consumer
Solutions



Domain has a valuable platform to deliver 
Marketplace solutions to consumers



Key Result DriversRevenue $M Revenue as % of Total

Print



Print delivers incremental exclusive audiences

1. Roy Morgan, Apr 23 - Mar 24, Domain Group Print L4W (Domain NSW / VIC, Domain Prestige National, Domain Review (VIC), Allhomes), 12 month average. 2. Roy Morgan, Apr 22 - Mar 23, Domain Group Print L4W (Domain NSW / VIC, Domain Prestige 
National, Domain Review (VIC), Allhomes), 12 month average compared to Apr 23 - Mar 24, 12 month average. 3. Roy Morgan, Apr23 – Mar24, Domain Group Print L4W (Domain NSW/VIC, Domain Prestige National, Domain Review (VIC), Allhomes), 12 month 
average, Looking to buy in the next 12 months (New or Established House, Flat, Apartment or Unit) compared to the national average. 4. Roy Morgan, Apr23 – Mar24, Domain Group Print L4W (Domain NSW/VIC, Domain Prestige National, Domain Review (VIC), 
Allhomes), compared to Domain.com.au L4W & Realestate.com.au L4W, 12 month average.

http://domain.com.au/
http://realestate.com.au/


02
Current Trading
Environment & 
Outlook
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FY25 Outlook



03
Group
Financials



Reconciliation of statutory (reported 4E) 
to trading result FY24

* Adjusted net profit represents the net profit after tax, after adding back amortisation on assets arising from purchase price allocation.



Reconciliation of statutory (reported 4E) 
to trading result FY23

* Adjusted net profit represents the net profit after tax, after adding back amortisation on assets arising from purchase price allocation.



Domain cost reconciliation and structure



Domain’s FY25 investment in growth



Significant items



Cash flow (statutory)



Debt facilities



Balance Sheet (Statutory)



Summary and Outlook
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04
Q & A
Jason Pellegrino, CEO

Peter Williams,  CFO
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Thank you
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