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MANTRA GROUP LOCATIONS
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HIGHLIGHTS

Portfolio growth Successful capital

Results in line ; : raise providing
- exceeding New properties
11 PROPERTIES future growth
) w i fo
Mantra Ala Moana reriEE Distribution Stakeholder
joined portfolio eturbishments system satisfaction

in July 2016 enhancements

2 & 2 4




HIGHLIGHTS - STATUTORY

TOTAL REVENUE EBITDAI

$606.1M $82.6M
M 21.5% M 13%

NPATA EPS

$39.8M 13.8 crs
M 2.5% ?’ 2.8%

NPAT

$37.1M
M 2.7%

TOTAL DIVIDEND

10.5¢

PER SHARE
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HIGHLIGHTS - UNDERLYING

EBITDAI NPAT

$89.8M 6 i 9% $43.8M
} 23.0% ORGANIC EBITDAI GROWTH M 21.1%

NPATA EPS

$46.5M 16.2 cps ]_ ]_
M 1 9 » 7% } 1 3 u 8% PROPERTIES ADDED

*Underlying Results are the statutory results excluding related transaction costs of $7.3m expensed during the year
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Rising Stars

10/0) Emerging

Leaders

Member
Satisfaction
85.88%
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DIGITAL ACHIEVEMENTS

Appointed Launched mobile
Executive Director responsive Deployed Peppers
of Marketing & websites across mobile app
Digital all brands

Increased website

New digital & Qeveloped new conversion rate
) book direct & average
.com strategies o : g
value proposition booking value by
5% YOY
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DEMAND Y/E JUNE 2016

@‘; DOMESTIC TRAVEL BY AUSTRALIANS
N A7% A 5%

OVERNIGHT SPEND OVERNIGHT TRIPS NIGHTS
$59 BILLION 88.9 MILLION 328 MILLION

“ INTERNATIONAL VISITORS IN AUSTRALIA

y W) A 5% A14%

VISITORS NIGHTS EXPENDITURE
7.2 MILLION 248 MILLION $38.1 BILLION

MANTRA
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Source: Tourism Research Australia, NVS and IVS June 2016



DEMAND FORECASTS

¥ INTERNATIONAL ARRIVALS

2016-17 2017-18 2024-25
8.3m 8.8m 12.3m
A 6.7% A 5.9% A 5.6% p.a.

e DOMESTIC VISITOR NIGHTS

2016-17 2017-18 2024-25
340m 35Im 423m
A 3.8/% A 3.2% A 3.1% p.a.

MANTRA

Source: Tourism Research Australia, Tourism Forecasts 2016



INTERNATIONAL ARRIVALS
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Source: ABS

11 Year International Short-term (less than one year) Visitors arriving

FY2006

FY2007

FY2008

FY2009

FY2010 FY2011

International Arrivals

FY2012

FY2013

FY2014

FY2015

FY2016
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MAJOR CITY REVPAR FORECAST

Forecast Average RevPAR Growth

Medium Long

el FY16-18 FY16-24

Adelaide

Brisbane
Cairns
Canberra
Darwin
Gold Coast
Hobart
Melbourne

Perth

Sydney
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Source: Dransfield, Hotels World 2016







SUPPLY - ASIA PACIFIC PIPELINE

Total of 584,015 rooms in the pipeline for the listed regions

China | 305,905 | 52.4% | | | | | |
Other | 64,223 | 11.0%
Indonesia | 56,950 | 9.8%
India | 48,634 | 8.3%
Malaysia | 28,727 | 4.9%
Australia | 23,758 | 4.1%
Vietnam | 22,137 | 3.8%
Thailand | 17,194 | 2.9%
South Korea | 11,474 | 2.0%

Singapore | 5,013 | 0.9%

- 50,000 100,000 150,000 200,000 250,000 300,000 350,000

* Other includes Japan, Philippines and other minor areas MANTRA

Source: STR, August 2016



CHINA’'S MIDDLE-INCOME CLASS

I Affluent
I Upper Middle Class
I Middle Class
s Poor

The change in China’s middle
class, 2012-2022

2012 2022

Source: Tourism Research Australia, Tourism Forecasts 2016



CHINESE VISITORS TO AUSTRALIA 2005-15 (MILLIONS)

1.0
19% growth p.a.

19%

Annual growth

of Chinese

visitors to 05
Australia 2011-

2015

X

6% growth p.a.

0.0
05 06 07 08 09 10 i 12 13 14 15
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Source: L.E.K. Enter the dragon: How the china tourism boom is transforming Australia



2m visitors

from China

annually by
2025

By 2025 the
potential
_ economic impact
s o of Chinese
travellers to
_ S Australia could be
== —=e $140bn
- - MANTRA
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Source: L.E.K. Enter the dragon: How the china tourism boom is transforming Australia



AVERAGE SPEND PER VISITOR BY COUNTRY OF ORIGIN 2014 (AS)

$5,300

Average spend
(includes short-
term education)

$3,800

Average spend
(when excluding

short-term
education)
China South Hong Germany Canada Indonesia Great India  Malaysia Singapore Japan USA New
ﬁ Korea Kong Britian Zealand

MANTRA

s RO UP

Source: L.E.K. Enter the dragon: How the china tourism boom is transforming Australia



GLOBAL PICTURE SUPPLY & DEMAND
Supply & Demand % Change, August 2016 YTD

® Supply Demand

6.0%

5.0%

4.0%

3.0% +—— . \/  \
2.0% +— F— | o |
1.0% . — e
—— . ' . i .

-1.0% =

-2.0%

-3.0%

-4.0%
North America Central America South America Europe Middle East Africa Asia Australia &
& Caribbean Qack
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AVIATION
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Source: Tourism Research Australia, Tourism Forecasts 2016

Forecast aviation seat capacity, 2007-08 to 2024-25

2024-25
YE March ‘16

22.9m
15.3m seats
seats

82.8% load factors,
76.9% load factors 9 months to March 2016
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AVIATION

Forecast growth in dlrect aviation capaC|ty by markets, 2015-16 to 2017-18
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Source: Tourism Research Australia, Tourism Forecasts 2016



AVIATION

(1
NZ

2015-16
A 6.5%
2016-17
A 2.5%
2017-18
A 3.8%

MALAYSIA SOUTH KOREA

2015-16
20.0%
2016-17
A 3.0%
2017-18
A 50%

Forecast growth in direct aviation capacity by markets, 2015-16 to 2017-18

CHINA UK
2015-16 2015-16
A 31% A 0.0%
2016-17 2016-17
A 20.6% A 1.0%
2017-18 2017-18

A 1.0%

2015-16 2015-16
A 6.0% A 3.0%
2016-17 2016-17
A 3.8% A 3.0%
2017-18 2017-18
A 1.2% A 14.3%

Source: Tourism Research Australia, Tourism Forecasts 2016

INDIA

(4
us

2015-16
A 9.8%
2016-17
A 3.5%
2017-18
A 4.9%

INDONESIA

2015-16
A 6.2%
2016-17
A 5.0%
2017-18
A 56%

SINGAPORE

2015-16
A 2.7%
2016-17
A 4.5%
2017-18
A 55%

HONG KONG

2015-16
A 7.1%
2016-17
A 4.8%
2017-18
A 3.8%

JAPAN
2015-16
A 24.5%
2016-17
A 0.1%
2017-18
A 6.0%
THAILAND MIDDLE EAS
2015-16 2015-16
A 1.4% A 7.0%
2016-17 2016-17
3.0% A 15.0%
2017-18 2017-18
A 5.0% A 15.0%
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International
An additional capacity

2011 - .92m 19m growth
international | international averaged
seats to and - seats 12% p.a. last

from China s b years

13m extra
2016 to domestic - Domestic

exceed seats 8% p.a.
164m

MANTRA



MANTRA

DOMESTIC PRC LARGEST O&D TRAFFIC FLOW 2034 Ty

Domestic PRC
Domestic USA
Infra Western Europe

Western Europe - USA
Domestic Asia Emerging

Western Europe -
Middle East

Domestic India

Indian Subcontinent -
Middle East

PRC - USA

Western Europe -
South Amenca

Asia Emerging -
Westermn Europe

South America - USA
Domestic Brazil

Westemn Europe - PRC
Indian Subcontinent -
UsA

Central Europe -
Western Eurape
Australia & New Zealand -
Western Europe

Middle East - USA

Sub Sahara Africa -
Western Eurape
Asia Advanced -

Asia Emarging

Source: Global Market Forecast 2015

Annual O&D traffic per flow (Dillion RPK)
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MANTRA

PROPERTIES SCHEDULED TO ENTER PORTFOLIO R

Property: Mantra Hideaway Villas
Location: Pecatu, Bali

Model: MA

Keys in building: 30

Opening: H1FY2017

Segment: CR&D



MANTRA

PROPERTIES SCHEDULED TO ENTER PORTFOLIO R

Property: Peppers King Square
Location: Perth, WA

Model: HMR

Keys in building: 120

Opening: H1FY2017

Segment: CR&D
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PROPERTIES SCHEDULED TO ENTER PORTFOLIO R

Property: Mantra Airlie Beach

Location: Airlie Beach, Whitsundays, QLD
Model: HMR

Keys in building: 160

Opening: H2FY2017

Segment: CR&D
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PROPERTIES SCHEDULED TO ENTER PORTFOLIO crony
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Property: Tribe

Location: West Perth, WA
Model: HMR

Keys in building: 120

Opening: H1FY2018

Segment: CR&D
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PROPERTIES SCHEDULED TO ENTER PORTFOLIO crony

\‘."

-
W

™
W\

=
|
\

-
|

ME :‘«_

Yo TJrum NN W - v e
T
w
f 14

Property: Mantra Sydney Airport
Location: Sydney, NSW

Model: HMR

Keys in building: 136

Opening: Estimated for HIFY2018

Segment: CR&D



MANTRA

PROPERTIES SCHEDULED TO ENTER PORTFOLIO crony

Property: Mantra Macarthur Hotel
Location: Canberra, ACT

Model: HMR

Keys in building: 176

Opening: H2FY2018

Segment: CBD



MANTRA

PROPERTIES SCHEDULED TO ENTER PORTFOLIO crony

Property: Mantra Wallaroo Shores
Location: Wallaroo, SA

Model: MA

Keys in building: 100

Opening: H2FY2018

Segment: CR&D



MANTRA

PROPERTIES SCHEDULED TO ENTER PORTFOLIO crony

Property: Mantra Sky Hotel Tekapo
Location: Lake Tekapo, New Zealand
Model: MA

Keys in building: 100

Opening: H2FY2018

Segment: CR&D



MANTRA

PROPERTIES SCHEDULED TO ENTER PORTFOLIO crony

Property: Peppers James Hotel
Location: Brisbane, QLD
Model: HMR

Keys in building: 144

Opening: H1FY2019

Segment: CR&D
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PROPERTIES SCHEDULED TO ENTER PORTFOLIO R
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Property: The Observatory
Location: Port Macquarie, NSW
Model: MLR

Rooms: 85

Opening: H1FY2017*

*Subject to customary settlement conditions



MANTRA

PROPERTIES SCHEDULED TO ENTER PORTFOLIO crony

Mantra Singapore Singapore H1FY2017 CR&D
Mantra Penang Malaysia MLR H1FY2017 CBD
Mantra Samui Thailand HMR H1FY2017 CR&D
Peppers Phuket Thailand HMR H1FY2017 CR&D
Mantra Hobart TAS LEASE H1FY2018 CBD
Mantra Albury NSW HMR H2FY2018 CR&D
Mantra Perth WA LEASE H2FY2018 CBD
Mantra North Sydney NSW HMR H2FY2018 CBD
Mantra Epping VIC HMR H2FY2018 CR&D
Mantra Kuala Lumpur Malaysia HMR H2FY2018 CR&D
Peppers Southbank VIC LEASE H2FY2018 CBD

Peppers Queenstown NZ MA H2FY2018 CR&D
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