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VRL – IN THE BUSINESS OF 
ENTERTAINMENT AND LEISURE 

 
 
17 February 2017: Village Roadshow Limited (ASX:VRL) today announces its results for the 
six months to 31 December 2016 (“1H17”). 
 
KEY 1H17 RESULTS 
• Attributable net loss $6.7 million (six months to 31 December 2015 (“1H16”): $3.5 

million loss) after losses from material items after tax of $25.9 million ( 1H16: $25.5 
million); 
 

• Attributable net profit after tax before material items and discontinued operations 
(“NPAT”) $19.2 million, (1H16: $22.0 million); 
 

• Earnings before interest, tax, depreciation and amortisation, excluding material items 
and discontinued operations (“EBITDA”) $78.4 million (1H16: $77.9 million) (refer 
Reconciliation of Results on pages 4 and 5 of the attached Half-Year Financial Report).  

 
Investment in opportunities for future growth combined with the unforeseen decline in 
earnings has resulted in Net Debt/EBITDA of 3.27x at 31 December 2016. The Board 
considers this an unacceptable level of gearing and is focused on reducing this 
significantly. This includes a range of measures including the active pursuit of potential 
asset sales and the decision not to pay an interim dividend for FY17. The Board intends to 
reinstate the dividend as soon as it is deemed prudent. 
 
 
Commenting on the result, VRL Co-Executive Chairman and Co-Chief Executive Officer, Mr. 
Robert Kirby said: 
 
“Despite a difficult start to the 2017 financial year, our greater vision and future 
prospects are exciting. The goals are clear. It is about providing the best 
experiences, selling tickets and containing costs. Our key focus is to reduce leverage 
in the short term.” 
 
VRL Co-Executive Chairman and Co-Chief Executive Officer, Mr. Graham Burke said:  
 
“We are in the business of Entertainment and Leisure. Simply stated - going out. 
Our attractions are exciting and fashionable, whether it be in theme parks or 
cinemas.” 
 

  



 
 

 
Page 2 

ASX Release on Half-Year Report – 31 December 2016 

DIVISIONAL REVIEW AND OUTLOOK 
CINEMA EXHIBITION 
VRL’s Cinema Exhibition division operates predominantly in Australia, Singapore and the 
United States through partnerships/joint ventures, including with Event Hospitality & 
Entertainment in Australia, and other cinema operators internationally. 
 
CINEMA EXHIBITION PERFORMANCE SUMMARY 

Key Earnings Australia   Singapore   Other   Exhibition (Total) 
Metrics ($m) 1H17 1H16   1H17 1H16   1H17 1H16   1H17 1H16 
EBITDA 29.1 33.2   4.7 5.7   (1.4) (1.3)   32.4 37.6 
EBIT 21.0 25.9   4.7 5.7   (1.7) (1.5)   24.0 30.1 
PBT 19.1 24.0   4.7 5.7   (2.1) (1.5)   21.6 28.2 

Note: Figures presented are VRL share, before Material Items. 
Other includes Leisure, iPic and Belfast. 
 
Cinema Exhibition Sites & Screen summary 

  As at 30 Jun 16  Opened / (Closed/Sold)  As at 31 Dec 16 
Location Sites Screens  Sites Screens  Sites Screens 
Australia 55 560  - -  55 560 
Singapore 11 91  - -  11 91 
USA 13 97  2 16  15 113 
United Kingdom 1 12  - -  1 12 
Total 80 760  2 16  82 776 

Note: Includes all screens in which VRL has an economic interest, taking no account of ownership structure. Does not 
reflect screen conversions completed throughout the period. 
 
The Cinema Exhibition Division delivered a 1H17 EBITDA result of $32.4 million (1H16: 
$37.6 million). Increased average ticket price and spend per person in the Australian 
circuit partially offset the impact of slightly higher costs (largely associated with newly 
opened sites which are building momentum) and a sluggish Singapore economy. 
 
Australian Cinema Exhibition 
The Australian Cinema Exhibition business delivered an EBITDA of $29.1 million for the six 
months to 31 December 2016 – its second highest half year EBITDA on record. This is an 
excellent result given The Force Awakens delivered an Australian Box Office result of $94 
million in the prior year, compared to Rogue One: A Star Wars Story at approximately $50 
million as at 31 January 2017. 
 
Further, this is a very pleasing result given the impact of a competitor site reopening at 
Chadstone, screen closures for refurbishments at Southland and Hobart 1 and slightly 
higher costs associated with newly opened sites which are building momentum. These 
effects were partially offset by increased average ticket price and spend per person as well 
as growth in sponsorship income. 
 
It used to be Village “Cinemas”, now changing the emphasis to Village “Entertainment”. 
The Cinema Exhibition division has a clear strategy to position itself as a destination of 
choice through a diverse offering of exceptional experiences which are complemented by 
high standard traditional cinemas. These concepts appeal to specific market segments and 
give Village Cinemas a competitive advantage over other offerings in the market. 
 
  

                                                           
1 Market share declined s lightly from 46% in CY15 to 45% in CY16.Source: Rentrak.  



 
 

 
Page 3 

ASX Release on Half-Year Report – 31 December 2016 

Village Cinemas’ targeted concepts include: 
• Gold Class –  a luxuriously intimate setting providing a first class quality experience of 

film, food, beverages and in-seat service throughout the film; 
• premium – the “business class” of cinema, with in-seat ordering during the pre-

show, extra leg room and premium seating; 
• max – with supersized screens, Dolby Digital sound, first class stadium seating, extra 

leg room and wide armrests for an immersive cinema experience; and 
• Junior –  Australia's first cinema for kids, designed by kids, with dedicated play 

areas, in-cinema slides as well as kid friendly seating and menu – this concept was 
introduced in 1H17 to an exceptional social media reaction, ranked number one for the 
top five kids titles in summer 2016/2017 and is Village Cinemas’ highest occupancy 
concept with plans being developed for its further roll out. 

 
The division also has a new intense concentration on food and beverage offerings. 
Premium bar concepts, Roc’s Jam Factory and nineteenforty at Rivoli, add to the going out 
experience. Enhanced food and beverage offerings, such as gourmet popcorn, drive 
increased spend per person. 
 
During 1H17 Village Cinemas also completed conversions of existing traditional cinemas: 
• Hobart, Tasmania: one max and two premium auditoria; and  
• Southland: two premium and two Junior auditoria. 
 
In addition to the ongoing conversion of screens at key sites, the business has a number of 
new sites planned, in line with its strategy to expand into population growth corridors: 

Location Expected 
Opening 

Total 
Screens 

GOLD 
CLASS max premium Junior 

Palmerston, Northern Territory Mid 2017 6 - 2 - - 
Whitford, Western Australia Mid 2017 8 2 2 - - 
Plenty Valley, Victoria Mid 2018 9 3 2 2 2 
Coomera, Queensland Late 2018 8 2 2 - - 
Green Square, New South Wales Late 2018 5 - - - - 
Innaloo, Western Australia Late 2020 14 4 4 - - 

 
Singapore Cinema Exhibition 
The Golden Village Cinema Circuit (50% owned by VRL) delivered an EBITDA of $4.7 million 
(share of associate’s profits) for the six months to 31 December 2016 – a strong result as a 
sluggish economy saw Singapore’s Box Office Industry decline over the six months to 31 
December. 
 
Despite these macroeconomic challenges, Golden Village market share increased to 45.2% 
in 1H17, an increase of 2.2% over 1H16. Average ticket price also increased, driven by 
premium ticket pricing on specialty content such as Hindi movies, Japanese animation and 
concerts. The eight screen site under development at the SingPost Centre at Paya Lebar is 
expected to open in 1Q18. 
 
iPic Theaters USA 
30% owned iPic Theaters (“iPic”) in North America is trading to expectations. Prior to 
Christmas 2016, iPic opened two new sites, one at Fulton Market in Manhattan and the 
other in Fort Lee in New Jersey, and both are doing excellent business. 
 
Recently iPic was successful in winning a landmark court decision on film clearances – this 
included yet to be resolved damages to iPic’s account, removal of impediment to film 
supply and barriers against expansion.  
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CINEMA EXHIBITION - OUTLOOK  
2H17 has started strongly with Sing and Moana (both carried over from Boxing Day 2016 
opening). Highlights for the balance of the 2017 financial year include Guardians of the 
Galaxy 2, The Fate of the Furious, Lego Batman and Beauty & The Beast. 
 
It is expected that Cinema Exhibition earnings will be biased toward the second half of the 
financial year. The division is expected to finish the FY17 year with EBITDA largely in line 
with FY16. 
 
THEME PARKS 
Village Roadshow Theme Parks (“VRTP”) owns and operates Warner Bros. Movie World, 
Sea World, Wet’n’Wild Gold Coast, Paradise Country, Australian Outback Spectacular and 
Sea World Resort & Water Park on Queensland’s Gold Coast, and Wet’n’Wild Sydney. 
VRTP also operates and has majority ownership in Wet’n’Wild Las Vegas. VRTP has a 
program of development including Topgolf in Australia and theme park opportunities in 
Asia, with the relevant development costs reflected in the segment result. 
 
THEME PARKS PERFORMANCE SUMMARY 

  Gold Coast   Wet'n'Wild   Wet'n'Wild   Asia   Theme Parks 
Key Earnings Theme Parks   Sydney   Las Vegas   Theme Parks   (Total) 
Metrics ($m) 1H17 1H16   1H17 1H16   1H17 1H16   1H17 1H16   1H17 1H16 
EBITDA 38.0 38.7   3.0 3.0   2.7 2.7   (1.0) (2.4)   42.6 42.0 
EBIT 17.2 17.8   (0.7) (0.5)   1.8 1.9   (1.1) (2.5)   17.3 16.7 
PBT 12.1 12.1   (1.9) (1.7)   1.2 1.2   (1.1) (2.5)   10.3 9.1 

Note: Figures presented are before Non-Controlling Interests relating to Wet’n’Wild Las Vegas, and before Material 
Items. 
 
VRTP delivered a 1H17 EBITDA of $42.6 million, marginally up on the prior corresponding 
period’s EBITDA of $42.0 million. The division had a positive start to the 2017 financial 
year. Unfortunately, VRTP’s second quarter and consequently the 1H17 result, was 
significantly impacted by the tragedy which occurred at Dreamworld on 25 October 2016. 
The financial impact was largely offset by the usual recognition of deferred revenue. 
 
Gold Coast Theme Parks 
The impact of the Dreamworld tragedy is analogous to airline travel after a widely 
publicised disaster. Village Roadshow’s Gold Coast theme park attendance (including 
Warner Bros. Movie World, Wet’n’Wild Gold Coast and Sea World) from 26 October 2016 
to 7 February 2017 was down 8.4% on the prior corresponding period. The bulk of the 
decline was in the local Queensland market, with international and interstate attendance 
solid.  Importantly, Dreamworld is of course not a VRL park. As concern ebbs, business will 
return to normal. People can get on VRL rides without anxiety, just as they would jump on 
a Qantas or Virgin flight. To accelerate the return to confidence, the upcoming 
promotional campaign will focus on “The MAGIC can be yours NOW”. 
 
VRTP continued to refresh the theme parks in 1H17. The groundbreaking virtual reality 
upgrade to Arkham Asylum, the DC Villains area and Doomsday ride were introduced 
successfully at Warner Bros. Movie World in September, enjoying positive guest feedback. 
The newly renovated Plaza area opened at Sea World in September, offering all-weather 
shelter for park guests and an enhanced food and retail program has reinvigorated that 
area of the park. A new Australian Outback Spectacular show featuring the 100th 
anniversary of the Lighthorse Charge opened in November 2016, and again, has been well 
received by the market.  
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At Village Roadshow Studios, the Thor production concluded in November, and will be 
followed by the DC Comics project, Aquaman. The production facilities will now be fully 
leased until the Commonwealth Games begin in 2018. 
 
Work is underway to bring the first Topgolf to Australia at the Oxenford site in CY18, 
adjacent to Warner Bros. Movie World. Topgolf is a global leader in sports entertainment 
and has enjoyed enormous success. With over 20 sites opened in the USA so far, Topgolf 
has received outstanding paybacks. This project utilises some of the vacant land at 
Oxenford and diversifies VRTP’s offering. The construction of another exciting new 
attraction at Warner Bros. Movie World has also commenced.  
 
Wet’n’Wild Sydney 
Wet’n’Wild Sydney opened its summer season on 24 September 2016 to solid attendance 
on warm weather days. The park introduced a number of enhanced guest experience 
initiatives, including a ride reservation system, additional shade and an enhanced food 
menu program. The park also introduced Dinosaur Lagoon, a themed animatronic 
exhibition. The guest experience initiatives and new attraction have been well received by 
guests. Events such as the Food Truck Festival and Halloween drew incremental 
attendance and are expected to develop into annual calendar staples.  
 
Unfortunately, following the Dreamworld incident, Season Pass sales declined. Wet’n’Wild 
Sydney delivered a 1H17 EBITDA of $3.0 million, in line with 1H16. 
 
Wet’n’Wild Las Vegas 
Wet’n’Wild Las Vegas (50.09% owned by VRL) closed for the CY16 season in late 
September with an EBITDA result of A$2.7 million for the six months to 31 December 2016. 
The focus for this park will be on continued improvement of customer service to attract 
the local customer base. 
 
China and South East Asia  
VRTP is developing two major opportunities, with customary Asian long lead time. In 
addition to these projects, the six months to 31 December 2016 saw existing projects 
progress. Construction of the Mission Hills project continues and will bring China’s first 
Wet’n’Wild branded theme park to Haikou on Hainan Island. VRTP is currently providing 
consultation for the park’s development and will operate the park following its opening, 
expected in mid-2017. 
 
The Lai Sun project for the development of the Lionsgate Entertainment World at 
Novotown on Hengqin Island also continues. This is an indoor experience centre, themed 
around some of Lionsgate’s key franchises, such as The Hunger Games and Twilight. VRTP 
is currently providing consultation for the experience centre’s development and will also 
manage its operations after opening, expected in late calendar year 2019.  
 
THEME PARKS – OUTLOOK  
It is expected that the division will deliver an FY17 EBITDA below the previous year. The 
extent of the decline will largely depend on June 2017 VIP pre-sales. 
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FILM DISTRIBUTION 
VRL’s Film Distribution division (“Roadshow”) distributes theatrical film content to 
cinemas. It also has a substantial business in distributing film and TV programs to 
broadcasters, Subscription Video on Demand and Pay TV platforms, DVD and Digital 
retailers in Australia and New Zealand. The division has a 31% interest in FilmNation 
Entertainment LLC; a US based international film sales and production/distribution 
business and it has also recently formed Roadshow Rough Diamond to produce TV 
programs and feature films. 
 
FILM DISTRIBUTION PERFORMANCE SUMMARY 

Key Earnings Metrics ($m) 1H17 1H16 
EBITDA 10.8 14.8 
EBIT 9.0 13.0 
PBT 7.1 11.4 

Note: Figures presented are VRL share, before Material Items. 
 
The Film Distribution division (“Roadshow”) delivered an EBITDA of $10.8 million (1H16: 
$14.8 million) after a challenging 1H17. 
 
The Film Distribution business had a number of successful titles within its output 
agreements, including Bad Moms, Suicide Squad, Fantastic Beasts and Where to Find 
Them, The Legend of Tarzan and Sully. However, the underperformance of independently 
acquired titles Deepwater Horizon and Red Dog: True Blue, adversely impacted 1H17 
earnings. Red Dog: True Blue was a disappointing result and became ticket choice number 
four for family audiences, behind Rogue One: A Star Wars Story, Sing and Moana. 
 
The theatrical sector is shifting towards mega brands, necessitating a changed strategy. 
VRL is ensuring the division’s future through a careful redirection, creating THE NEW 
ROADSHOW:  
• Traditional business: Targeted film acquisitions and laser focused marketing.  
• Roadshow Television through Roadshow Rough Diamond: Roadshow Rough Diamond 

was formed in June 2016 to focus on the production of quality TV drama and will 
leverage Roadshow’s expertise in selling product. The company will create original 
long-form television for domestic and international audiences. The business is in the 
development phase for a number of series (no capital investment by VRL to fund 
production). 

• FilmNation: Arrival, FilmNation’s first production since VRL’s investment was released 
in 1H17 and outperformed global box office expectations. FilmNation is continuing its 
production strategy, with a number of titles in post-production. 

• Australian Film Initiatives: Roadshow Films is currently developing a portfolio of 
Australian feature films, for example Jan Sardi is developing a script for The Bridge. 
These projects are at different stages of development and the intention is for them to 
become a key part of the future slate. 

 
FILM DISTRIBUTION - OUTLOOK 
Roadshow’s full year result will be dependent on the performance of films releasing in the 
second half and may lead to a further decline in earnings on the prior year. 
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MARKETING SOLUTIONS 
VRL’s Marketing Solutions division is a world leader of consumer incentive programs. 
Under the banner of Edge Loyalty in Australia and Opia in Europe, USA and Asia, the 
division helps some of the world’s largest brands incentivise their customer base through 
proven and innovative promotions platforms and reward solutions. 
 
MARKETING SOLUTIONS PERFORMANCE SUMMARY 

Key Earnings Metrics ($m) 1H17 1H16 
EBITDA 7.4 1.6 
EBIT 6.7 1.2 
PBT 5.5 1.1 

Note: Figures presented are before Non-Controlling Interests relating to Opia, and before Material Items. 
 
The division delivered a 1H17 EBITDA of $7.4 million, substantially up from $1.6 million in 
the prior corresponding period which included very little earnings from Opia which was 
acquired in late 1H16. 
 
The Marketing Solutions division has continued its program of integration between the 
Australian and UK businesses, leveraging the core skills and customer bases of Opia and 
Edge Loyalty throughout 1H17 (ongoing in 2H17). In addition to continued business with 
existing clients, the division has leveraged the benefits of the combined entity to diversify 
into new sectors including Consumer Electronics, Insurance and Banking in Australia and 
Cinema and DIY in Europe. 
  
Edge Loyalty Australia 
Edge Loyalty Australia generated a strong return in 1H17, exceeding expectations. This 
success was a result of Edge Loyalty’s increasingly sophisticated promotional offering and 
a sharper focus on key accounts. Now engaging with clients at a more strategic level and 
with a broader suite of promotional solutions, Edge Loyalty has seen a sharp lift in like for 
like sales with key accounts. Timing of promotional activity is biased towards the first half 
of the financial year. 
  
Industry sectors that have seen the strongest growth include: insurance, banking, FMCG 
and retail. Notable promotions with major clients delivered in the first half including 
Fujitsu, Barbeques Galore, Harvey Norman / Treasury Wines, Simply Energy, Suncorp and 
iSelect. Edge Loyalty continues to enjoy multi-year agreements with each of these clients.  
 
Opia 
Despite performing well in Europe, Opia’s 1H17 result was impacted by Brexit, with a 
softening of market sentiment reducing promotional activity in the core UK market, and 
the devaluation of the UK Pound resulting in lower earnings reported in Australian dollars. 
 
Notwithstanding the short term negative economic influences on the business, the 
fundamentals of the business are strong and Opia is beginning to see a recovery in 
promotional activity. 
 
Opia’s international expansion is well underway with the recent appointment of territory 
heads in USA and Asia. The international expansion is focused on Opia’s existing long-term 
relationships with its blue-chip multinational customer base and replicating successful 
promotions in the USA and Asia. 
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FILM PRODUCTION 
Village Roadshow Entertainment Group (“VREG”) is an equity-accounted associate of VRL 
and consists of Village Roadshow Pictures (“VRP”) and Village Roadshow Pictures Asia 
(“VRPA”). 
 
As at 31 December 2016, VREG had released a total of 95 films, including five titles 
released in 1H17: Ghostbusters, Sully, The Magnificent Seven, Collateral Beauty and 
Passengers. 
 
VREG has a portfolio of upcoming motion pictures including: 
• Fist Fight (Warner Bros./New Line) February 2017, starring Ice Cube, Charlie Day, Tracy 

Morgan and Christina Hendricks, directed by Richie Keen; 
• Going in Style (Warner Bros./New Line) April 2017, starring Morgan Freeman, Michael 

Caine and Alan Arkin, directed by Zach Braff; 
• King Arthur: Legend of the Sword (Warner Bros.) May 2017, starring Charlie Hunnam, 

Àstrid Bergès-Frisbey, Jude Law and Eric Bana, directed by Guy Ritchie; 
• The House (Warner Bros./New Line) June 2017, starring Will Ferrell and Amy Poehler, 

directed by Andrew Jay Cohen; and 
• Ready Player One (Warner Bros.) March 2018, starring Mark Rylance, Ben Mendelsohn 

and Simon Pegg, directed by Steven Spielberg. 
 
VREG’s Asian film production business, VRPA, is one of the most deeply embedded and 
prolific foreign players in China’s booming local production market. With a portfolio 
approach and a focus on the development of franchises, VRPA’s strategy mirrors that of 
VRP’s. 
 
VREG is currently in discussions regarding the restructuring of its corporate debt facility. 
While this is ongoing, VRL has agreed to a deferral of its cash interest payments from 
VREG. 
 
CORPORATE & OTHER 
CORPORATE & OTHER PERFORMANCE SUMMARY 

Key Results ($m) 1H17 1H16 
EBITDA - Corporate (11.9) (15.4) 
EBITDA - Digital & IT Development (2.8) (2.7) 

EBITDA - Corporate & Other (14.7) (18.1) 
Depreciation & amortisation (0.5) (0.9) 
Interest expense (net) (2.2) (2.1) 
PBT (17.4) (21.0) 

Note: Figures presented are before Material Items. Asia development costs have now been included in the Theme  
Parks division. 
 
Total net Corporate & Other costs for the six months ended 31 December 2016 were $17.4 
million, and EBITDA was a $14.7 million loss, compared to an $18.1 million EBITDA loss in 
the prior corresponding period. 
 
Digital & IT Development 
The investment in Digital & IT Development in 1H17 was $2.8 million, marginally up from 
$2.7 million in the prior corresponding period as the business continues to focus on 
investing in new IT infrastructure and technology which will support improved eCommerce 
capabilities, improve employee productivity and expand its Digital offering. 
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The Village Digital team is focused on the development of new products which have the 
potential to deliver new revenue streams for Village Roadshow. 
 
Material Items  
Material items loss after tax of $25.9 million in 1H17 mainly related to equity-accounted 
losses on net investments of $25.8 million, being the loss of $6.6 million in relation to the 
VREG subordinated loan of USD 5.0 million, and $19.2 million in relation to iPic 
contributions of USD 14.3 million, previously noted as subsequent events in the FY16 
accounts. 
 
DEBT 
VRL has been investing in significant opportunities for future earnings growth.  Following 
the unforeseen decline in earnings, which is not expected to continue, this has resulted in 
Net Debt/EBITDA of 3.27x at 31 December 2016. While VRL remains in compliance with its 
debt covenants, the Board considers this an unacceptable level of gearing and is focused 
on reducing this significantly. 
 
As part of this gearing reduction strategy, VRL is actively pursuing potential asset sales. In 
addition, the business is undertaking a major review of costs and a program to reduce 
capex spending. The group’s growth program has been re-evaluated and slowed. There will 
be no further investments in VREG and no interim FY17 dividend will be paid (refer below). 
 
DIVIDENDS 
VRL’s Board is committed to shareholder returns, while maintaining the ability to invest in 
the business. Given the current leverage and substantial growth opportunities available, 
the Board has decided not to pay an interim FY17 dividend. This is a cautious short-term 
measure under the current conditions and the Directors intend to reinstate the dividend 
as soon as it is deemed prudent. 
 
PIRACY 
Piracy has been impacting VRL’s Cinema Exhibition and particularly Film Distribution 
businesses. Using bipartisan legislation, access to The Pirate Bay website has been blocked 
resulting in a dramatic reduction in downloads from that site. In February, will initiate the 
blocking of a further 40 pirate sites, constituting approximately 90% of the flow. 
 
Five point program: 

1. Site blocking 
2. Google take-downs and site ranking demotions 
3. Major PR campaign 
4. Availability of legal product 
5. Suing infringers 

 
Aiming for a similar outcome to Korea which saw an 89.8% decline in piracy2. 
 
 
 
 
 
 

                                                           
2 Korean Illegal Movie Market 2008 – 2016. Source: Copyright Protection Centre. 
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FURTHER INFORMATION: 
Graham Burke 
Co-Executive Chairman & Co-CEO 
03 9829 0667 
 

Julie Raffe 
Finance Director 
03 9667 6511 

 
 

VILLAGE ROADSHOW 1H17 RESULTS TELECONFERENCE 
17 FEBRUARY 2017 2:00 PM AEDT (NSW, VIC, TAS, ACT) 

CONFERENCE ID: 957455 
 

In order to pre-register for this conference and 
avoid a queue when calling, please follow the link below.  

You will be given a unique pin number to enter when you call which will bypass the 
operator and give you immediate access to the event.  

 

http://villageroadshow.com.au/investors/corporate-diary/teleconferences  
 
 
 

A copy of this release and the VRL 1H17 Results Presentation including additional 
conference call details are available at www.asx.com.au and www.villageroadshow.com.au 

http://villageroadshow.com.au/investors/corporate-diary/teleconferences
http://www.asx.com.au/
http://www.villageroadshow.com.au/









































