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DISCLAIMER

This presentation has been prepared by Global Health Limited (ACN 091 377 892) — ASX code “GLH” — for use in conjunction with a verbal presentation
and should be read in that context.

The graphs, charts and other financial information have been sourced from Global Health Limited unless otherwise stated.

This presentation is proprietary to Global Health Limited. It may not be reproduced, disseminated, quoted or referred to, in whole or part, without the
express consent of Global Health Limited.

The purpose of this presentation is to provide information only and the contents of the presentation do not purport to provide investment or financial
advice. The information is selective and may not be complete or accurate for your particular purpose and should not be construed as a recommendation
to invest in Global Health Limited. Global Health Limited strongly suggests that investors consult a financial adviser prior to making any investment
decision.

The information contained in this presentation is given in good faith and is believed to be accurate at the time of completion.

Global Health Limited nor its directors or employees (“Global Health Limited Parties”) make any representation or warranty as to the accuracy, reliability,
timeliness or completeness of the information.

To the extent permissible by law, Global Health Limited Parties disclaim all liability (whether arising in contract, tort or otherwise) or any error, omission,
loss or damage (whether direct, indirect, consequential or otherwise).

This presentation includes “forward-looking statements” within the meaning of securities laws of applicable jurisdictions. Forward-looking statements can
generally be identified by the use of words “anticipate”, “believe”, “expect”, “project”, “forecast”, “estimate”, “likely”, “intend”, “should”, “could”, “may”,
“target”, “plan”, “guidance” and other similar expressions. Such forward-looking statements are not guarantees of future performance and involve known
and unknown risks, uncertainties and other factors, many of which are beyond the control of any Global Health Limited Parties, that may cause actual

results to differ materially from those expressed or implied in such statement. Actual results, performance or achievements may vary materially from any

projections and forward-looking statements and Global Health Limited assumes no obligation to update such information.
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The information is for Australian residents only.



INVESTING IN THE NEXT WAVE OF GROWTH

Establish a focused Connectivity business to grow our ReferralNet reach and
revenue. Major productivity and safety pay-offs for providers and healthcare
consumers.

ReferralNet

Launch our LifeCard Personal Health Record that enables healthcare
consumers to pro-actively manage their health and wellness. Positive
feedback and good take-up since Nov-16 in early adopter sites.

Launch our HotHealth digital engagement platform for healthcare
providers to engage online with their healthcare consumers.

Accelerate the release of our “mobile-first”, next generation of
applications for hospitals, community health, medical and allied
health service providers.

Develop new overseas markets with a particular focus on
Asia.



Global Health's mission is: to transform the patient journey
through software applications that “Connect Clinicians and
Consumers”.

About the Product

Service/Software Target user Model
Multi-disciplinary Acufe and Software Subscription,
MASTERCARE team-based clinical Community transaction fee for
software Health Sectors add-ons
, . Clinical and Practice GP, Specialist Software SUbSCfipﬁon,
Pf‘!lfﬂﬂf‘gC/ﬂft!C mgnagemenf software and Allied Health transaction fee for
Sectors add-ons
Secure messaging All health sectors Freemium,
ReferralNet service and consumers transaction fee
d e Personal Health Freemium,
lfyelcar Record platform COMSUITE Premium add-ons
. Digital community Saas Supscrip’rion,
hot{-!-bhealth olatform for providers All health secfors ’rronsoc(:j’r(ljon fee for
add-ons

Global Health provider software currently services over 1.5 million active patients every year and growing!



THE GLOBAL CHALLENGE FOR HEALTH CARE

NNIgle!
incomes, poor
diets and
negative
lifestyle
choices.

Massive rise in Treatment is Patient
chronic Challenges through engagement
disease and for health coordinated will improve
treatment care not single productivity
costs across systems episodes in and population
Asia*, hospitals. outcomes.

*In East Asia, health care
costs are up 9.7% per
annum

Deaths due fo chronic
disease will rise from 76% in Currently
2008 to 85% in 2030 managed in

multiple
disparate silos.

Source: World Economic Forum 2016, World Health Organisation 2016

Pafients have
smart phones
ready to use.

Technology
ready to
assist

Avrtificial

Intelligence will

recommend
freatments.

Diagnostic
tools for
remote

monitoring are
increasingly
available.




THE MARKET SIZE IS SIGNIFICANT

Practitioners and system
integration drive growth. Global Digital Health Market

forecasts
includes practitioner IT and consumer

solutions

$76m3in 2015 with a 21% CAGR
forecasted for the next eight years.

v
The Australian The Global Healthcare IT market is

Healthcare IT market forecast to have grown from . L .
is worth $1.2bn! and is $US40bN2 in 2012 to SUS57bn in The Asian digital health market is

SyceliEeRieRe S IACM 1017 - driven largely by an ageing expected to grow 27.6% CAGR

! Frost & Sullivan - Analysis of Healthcare IT spending in Australia
2 Markets and markets
3 P&S market research




THE TIME IS RIGHT TO INVEST

Consumer Health engagement in Asia

Chronic Disease Management
(total chronic deaths per 100,000

population) )

1000 185 775 767 Healthcare investments to date have been
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populations.

Predicted change in public healthcare .
spending as a % of GDP Consumer Health platforms enable patient

engagement to unlock efficiencies.

Indonesia

I
INdic I ——
o s —— There are Greenfield opportunities across the
JOpan e ——— developing economies particularly in Asia.
0 5 10 15 20
m2006-2010 2060 Huge opportunity to improve chronic care

outcomes in Asiq.

Source: United Nations, World Bank, OECD, IMF 2016
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COMMUNITY ENGAGEMENT PLATFORM

Global Health benefits from expertise in Connec’rlvﬁy

building software across the health sector.
SECU REMT_:::NGQSEEVL:\
Operations v

<

Global Health's strong credentials in

connectivity and provider systems Q= Oh
=__)— =
now extends to consumer health ~aRP T R
MASTERCARE

applications. ‘-!f?ﬂiﬂ? @ﬁmnﬁyfﬁmc

PERSOMAL HEALTH RECORD EMR | PAS | COMMECT

PRACTICE MAMACEMENT SOFTWARE

A “mobile-first” philosophy E]a

provides global access to o3
developing economies. uafihase

CATA WAREHOUSE

Global Hedlth's range of products connects
clinicians and consumers



PATIENT ENGAGEMENT IS THE KEY TO SUCCESS

Clinical studies show active and engaged patients
achieve better clinical outcomes.

Global Health's consumer services are built to maximise
community engagement in health and wellbeing.

I-Studies by Hibbard 2007, Frosch & Elwyn
2011, Greene & Hibbard 2012, Barello

2015




LifeCard Personal Health Record and HotHealth
community engagement platforms

All stakeholders and participants will benefit from using and supporting one or both
platforms.

Funders

Innovative way to lift health engagement. Pf‘fﬁlﬂf‘ﬂC/i&t!’C
Increased electronic communication. MASTERCARE
Measure value of care. /

Providers

Patients
One secure site for health information. hot{-i-bhealth Reduce administration workload.
Minimize re-keying of information o Improved patient information for accreditation.
Digital Introduce patient funding source.

Secure communication. . .
Rewards engagement nglc:]?firr?nen Secure communication.

Wellbeing partners

Advertisers Promote services to new customers.
Build loyalty.
Strengthen local community engagement.

Ability to target key user groups.



GLOBAL HEALTH HAS A CLEAR PLAN FOR
INVESTMENT AND LAUNCH

FY 18 FY 19

FY 20
LAUNCH HOTHEALTH LAUNCH NEW PATIENT

DIGITAL ENGAGEMENT ENGAGEMENT ACCELERATE

PLATFORM & RAMP UP EXPANSION INTO
SECURE MESSAGING PLATFORM GLOBAL MARKETS

Increase focus on sales & Development underway for Pilots underway in S.E.Asia

marketing new approach to patient o
engagement Ramp up distribution and sales
o to be a fully fledged business
New GM Connectivity unit by FY20

appointed

Invest in new mobile ready
software and platforms




NEW LIFECARD PERSONAL HEALTH RECORD

Records clinically useful information beyond

what's available on My Health Record.
Easily share information with your practitioners.

Practitioners can send information to LifeCard

via ReferralNet.

Plans to link with My Health Record.



FORWARD OUTLOOK

Outlook
Revenue growth of underlying business | >12% pa

EPS growth from underlying business § High single digits
New business contribution within 5 years § Revenue of $8-12m



HEALTHY FINANCIALS

Revenvue Cash at Bank .

18.5% |T >100%
$2.5 $4.9

million million

Earnings Before Return on

Interest and Taxes : .

>1 00% .

$3.8

million .

Interim results 6 months ending December 2016 unless noted

Global Health is at its best financial position
since listing.

Fourth consecutive year of Net Profit After
Tax in excess of $1 million.

Cash flow positive and no net debt.
2 cents per share dividend paid in FY17.

Directors and management hold 58% of
shares.

Top 20 hold 82%.

Revenue on a like-for-like basis excluding SA Health settlement and R&D grant



CORPORATE SNAPSHOT

Key Statistics (ASX:GLH) Financial Snapshot

Share Price 37.5¢ Fourth year of profitable operations
Ordinary Shares on Issue 33,314,995 Return on Equity of 34% (FY16)
Unlisted Staff Options 2,260,000 Dividend Per Share of 2 cents (FY17)
Market Cap @$0.37 $12.33 million Cash + Net Receivables of $5.1M (Dec-16)

. 18.5% Underlying Revenue growth on PCP (Dec-16)
Board of Directors Net Assets of $7.4M

Chairman (Non-Executive)  Steven Pynt

) . Shareholders
Director (Non-Executive) Robert Knowles

AO Directors / Management 58.8%
Director (Non-Executive) Grant Smith Top 20 81.97%
Director (Non-Executive) Pattie Beerens

Managing Director / CEO Mathew Cherian
Company Secretary / CFO  Glen Fowles




ReferralNet
hotéhealth
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My way to better health.

MASTERCARE
FrimaryC linic
GL@BAL HEALTH

nnnnn ting Clinicians and Consumers

www.global-health.com | www.ref



