
Melbourne, Australia, 26 July 2017: ApplyDirect Limited (ASX: AD1) (ApplyDirect or the Company) 
today announced that it has been engaged by First State Super to execute a six (6) month multi-
faceted digital media campaign across the HealthBuzz platform.
A key factor in First State Super’s decision to partner with the Company on this important initiative 
was its ability to both readily access, and meaningfully engage with, its significant subscriber base. 
This was evidenced in ApplyDirect’s Q4 FY17 Job Seeker Survey (refer attachment), which was 
conducted across its subscriber base. The digital media campaign will run between August 2017 
and February 2018.
ApplyDirect CEO, Lorcan Barden, said: “First State Super is one of Australia’s largest superannuation 
funds managing in the order of $60 billion on behalf of more than 750,000 members and we are 
delighted to be partnering with them on what will be our largest and longest running on-site 
advertising campaign to date.
“This campaign reflects the critical mass and increasing penetration of the job seeker market that 
ApplyDirect has achieved.
“Since its launch in March 2017, our media function has become an increasing contributor to 
revenue. This combined with the recently announced government contracts and integrated talent 
acquisition customer wins, is expected to drive strong revenue growth in the 2018 financial year.”

ApplyDirect signs First State Super to significant media campaign

END

Lorcan Barden
CEO
ApplyDirect
03 8199 0455

Chris Knorr
Market Eye
+61 417 033 623



ApplyDirect is a marketplace where employers and candidates can discover each other directly. We 
give control back to candidates and employers.
We aim to provide employers with fast, direct access to high quality talent at a lower cost, with less 
hassle and in a way which cuts out the middle man. 
Jobseekers discover the job they’ve always wanted but could never find, or access. We connect 
them with companies actually looking for candidates – organisations for which they want to work. 
We give candidates the platform and tools to develop their careers and secure the job that is right 
for them.
We aim to end the inefficiencies that exist in the market today, providing candidates and employers 
with a better experience. Our search engine assesses, consolidates and catalogues job listings and 
makes them easily available to the right candidates. Our platform takes the stress out of looking for 
the right job, and brings strong talent straight to an employer’s door.
In October 2016, ApplyDirect entered into a strategic alliance with Mercury Group of Companies 
Pty Ltd (Mercury), the largest supplier of workforce management software to the healthcare sector.
The alliance connects ApplyDirect’s industry first platform, HealthBuzz, with Mercury’s workforce 
management software, bringing together employers and candidates directly – without the need 
for recruitment agents and job boards. 

About ApplyDirect



Jo
b

 se
e

ke
r 

su
rvey re

su
lts

Q
u

arte
r 4 FY17



O
ver 10

0
,0

0
0

 A
p

p
lyD

irect and
 H

ealthB
u

zz su
b

scrib
e

rs 
w

e
re

 se
n

t an
 e

m
ail invite

 to
 p

articip
ate

 in
 th

e
 su

rvey

In Q
u

arter 4 financial year 20
17, 

w
e co

nd
u

cted
 a su

rvey invo
lving

 
b

oth A
p

p
lyD

irect and
 H

ealthB
u

zz 
su

b
scrib

ers in o
rd

er to
 d

evelo
p

 
an au

d
ience p

rofile and
 g

ain
 

valu
ab

le insig
hts reg

ard
ing

 their 
d

em
o

g
rap

hics and
 p

references

A
p

p
lyD

ire
ct a

n
d

 H
e

a
lth

B
u

zz 
jo

b
 se

e
ke

r su
rve

y



A
u

d
ie

n
ce

 p
ro

fi
le

G
e

n
d

e
r

Fe
m

ale
 4

8
%

M
ale

 52
%

A
g

e

-18
18

-24
25-34

35-44
45-54

55+

1%
7%

2
6

%
2

6
%

2
5%

15%

In
co

m
e

$
0

-49
,9

9
9

$
50

,0
0

0
-$

74,9
9

9

$
75,0

0
0

- $
9

9
,9

9
9

$
10

0
,0

0
0

-$
124,9

9
9

$
125,0

0
0

-$
149

,9
9

9

$
150

,0
0

0
+

59
%

19
%

11%

5%2%4%

R
e

la
tio

n
sh

ip
 

sta
tu

s

S
in

g
le

 29
%

In
 a R

e
latio

n
sh

ip
 8

%

D
e

facto
 5%

M
arrie

d
 50

%

D
ivo

rce
d

 5%

D
o

 th
e

y 
h

ave
 ch

ild
re

n
?

Ye
s 6

0
%

N
o

 4
0

%

S
ta

te
 o

f re
sid

e
n

ce
 

31% 30
%

18
%

8
%

11%

O
f th

o
se

 th
at co

m
p

le
te

d
 th

e
 su

rvey,
n

o
 o

n
e

 re
sid

e
s in

 N
T

 o
r A

C
T.

2%

W
id

o
w

e
d

 1%

O
th

e
r 2%



Livin
g

 w
ith

 
P

are
n

ts
R

e
n

tin
g

R
e

n
tin

g
 &

Lo
o

kin
g

 to
 B

u
y

H
o

m
e

ow
n

e
r

H
o

m
e

ow
n

e
r w

ith
 

Inve
stm

e
n

t P
ro

p
e

rty

11%
4

5%
7

%
31%

6
%

L
ivin

g
 situ

a
tio

n



W
h

ich
 in

d
u

stry “collar g
rou

p
”  w

ou
ld

 th
ey say th

ey associate w
ith?

W
h

ich
 ca

te
g

o
ry a

ccu
ra

te
ly 

d
e

scrib
e

s th
e

ir e
m

p
lo

ym
e

n
t 

sta
tu

s?

In
 re

la
tio

n
 to

 th
e

ir jo
b

, th
e

y 
a

re
 cu

rre
n

tly...

B
lu

e
C

o
llar

W
h

ite
C

o
llar

G
re

e
n

C
o

llar
P

in
k

C
o

llar
N

o
C

o
llar

O
th

e
r

12%
44%

2%
18

%
14%

10
%

V
o

lu
n

te
e

r

30%

12
%

11%

W
o

rkin
g

 fu
ll-tim

e

U
n

e
m

p
lo

ye
d

,
lo

o
kin

g
 fo

r w
o

rk 

W
o

rkin
g

 p
art-tim

e

W
o

rkin
g

 casu
al

U
n

e
m

p
lo

ye
d

,
n

o
t lo

o
kin

g
 fo

r w
o

rk
2%

R
e

tire
d

2% 1%
N

o
n

e
 o

f 
th

e
 ab

o
ve

A
ctive

ly se
e

kin
g

 a 
n

e
w

 jo
b

 asap

Seeking
 new

 em
p

loym
ent 

w
ith

in
 12 m

o
n

th
s

P
assive

ly re
vie

w
in

g
th

e
 m

arke
t

E
m

p
lo

ye
d

 in
 a 

n
e

w
 p

o
sitio

n 52
%

2
2

%

11%

5%10
%

E
m

p
lo

ym
e

n
t

W
e

 aske
d

 jo
b

 se
e

ke
rs ab

o
u

t 
th

e
ir e

m
p

lo
ym

e
n

t statu
s, an

d
 

th
e

 like
lih

o
o

d
 o

f se
arch

in
g

 
fo

r a n
e

w
 jo

b
.

42%



Ed
u

catio
n

W
e

 aske
d

 jo
b

 se
e

ke
rs ab

o
u

t th
e

ir 
h

ig
h

e
st le

ve
l o

f e
d

u
catio

n
 an

d
 th

e
 

like
lih

o
o

d
 to

 fu
rth

e
r th

e
ir e

d
u

catio
n

.

H
ig

h
e

st leve
l o

f 
ed

u
catio

n
 co

m
p

leted
.

P
o

st g
rad

u
ate

d
e

g
re

e

B
ach

e
lo

rs 
d

e
g

re
e

 

A
sso

ciate
 

d
e

g
re

e
 

S
o

m
e

 te
rtiary 

e
d

u
catio

n

G
rad

u
ate

d
 

h
ig

h
 sch

o
o

l

S
o

m
e

 
h

ig
h

 sch
o

o
l

O
th

e
r

8% 13%

15%

5%

31%

20%

A
re

 th
e

y like
ly to

 
u

n
d

e
rta

ke
 fu

rth
e

r stu
d

y 
to

 p
ro

g
re

ss th
e

ir ca
re

e
r?

Y
E

S
N

O

68%
32%

W
h

at is th
e

 p
rim

a
ry re

a
so

n
 th

e
y 

w
o

u
ld

 u
n

d
e

rta
ke

 fu
rth

e
r stu

d
y?

To
 b

ro
ad

e
n

 th
e

ir kn
o

w
le

d
g

e

Its a n
e

ce
ssity to

 p
ro

g
re

ss in
 th

e
ir care

e
r

4
3%

4
1%

H
o

w
 d

o
 th

e
y in

te
n

d
 to

 p
ay fo

r th
is e

d
u

catio
n

?

C
re

d
it card

P
e

rso
n

al Lo
an

C
ash

 /
 S

avin
g

s
E

m
p

lo
ye

r Fu
n

d
in

g
 

/
 R

e
im

b
u

rse
m

e
n

t

11%
47

%
18

%
2

4
%

D
e

m
o

n
strate

 m
o

re
 fo

rm
al q

u
alificatio

n
s o

n
 th

e
ir C

V

16
%

16
%

4
3%

4
1%

8%

*R
e

su
lts are

 b
ase

d
 o

n
 p

articip
an

ts w
h

o
 said

 ye
s to

 fu
rth

e
r stu

d
y.



S
a

la
ry p

a
cka

g
in

g

D
o they u

nd
erstand

 w
hat

salary p
ackag

ing
 is?

D
o they u

nd
erstand

 the
 

p
otential b

enefits that salary 
p

ackag
ing

 cou
ld

 p
rovid

e?

D
o they cu

rrently p
articip

ate
 

in salary p
ackag

ing
?

O
f those p

articip
ating

 
in salary p

ackag
ing

, 
w

hat d
o they salary 

p
ackag

e?

Ye
s

N
o

72%
2

8
%

Ye
s

76%

40%

12%
21%

35%
25%

A
d

d
itional

su
p

erannu
ation

contrib
u

tions

N
ovated

leasing
M

eal entertainm
ent

(H
ealth and

 N
FP only)

Living
 exp

enses
(H

ealth and
 N

FP only)
O

ther

N
o

24%
Ye

s
21%

N
o

79%



H
e

a
lth

in
su

ra
n

ce

D
o they 

cu
rrently 

have health
insu

rance?

Ye
s

N
o

59%
41%

A
re those

 
w

ith health
 

insurance
 

hap
py w

ith
  

their p
rovid

er?

D
o

 th
ey fe

e
l th

ey’re
 g

e
ttin

g
 valu

e
 for m

o
n

ey?

Yes
6

8
%

32%
N

o

D
o

 th
ey u

n
d

e
rstan

d
 th

e
 im

p
lica

tio
n

s o
f n

o
t 

h
avin

g
 h

e
a

lth
 in

su
ra

n
ce

?

Yes
8

0
%

N
o

20
%

65%

Yes
N

o
N

either

8%
27%



S
u

p
e

ra
n

n
u

atio
n

A
re

 th
e

y h
a

p
p

y w
ith

 th
e

ir cu
rre

n
t 

su
p

e
ra

n
n

u
a

tio
n

 p
ro

vid
e

r?

If th
e

y w
e

re
 to

 ch
a

n
g

e
 jo

b
s w

o
u

ld
 th

e
y 

ch
a

n
g

e
 th

e
ir su

p
e

ra
n

n
u

a
tio

n
 fu

n
d

?

Yes
N

o
U

nd
ecid

ed

16
%

47%
37%

D
o

 th
e

y fe
e

l th
e

y kn
o

w
 e

n
o

u
g

h
 a

b
o

u
t 

th
e

ir su
p

e
ra

n
n

u
a

tio
n

s fu
n

d
s...

R
etu

rn on
 

investm
ent

56%

44%

56%
Ye

s

N
o

Fees
incu

rred

55%

45%

Ye
s

N
o

Taxes
55%

45%

Ye
s

N
o

Yes
N

o
N

either

6%
38%



P
u

rch
a

sin
g

 ve
h

icle
s

A
re

 th
e

y in
 th

e
 m

a
rke

t fo
r a

 n
e

w
 ca

r...

H
o

w
 w

ill it b
e

 u
se

d
?

W
ithin 12

 
m

onths
12-24

 
m

onths
24-36

 
m

onths
O

ver 36
 

m
onths

N
ot in the

foreseeab
le

 
fu

tu
re

Personal 
U

se only
W

ork only
Personal and

 
w

ork u
se

4
5%

2%
53%

4
9

%

10
%

9
%

15%
17

%

W
h

a
t kin

d
 o

f ve
h

icle
 a

re
 th

e
y 

like
ly to

 p
u

rch
a

se
?

Fam
ily

sized
 car

V
an /

 lig
ht 

com
m

ercial 

30
%

3%

Lu
xu

ry 
C

ar

M
otorb

ike /
 

Scooter

7
%

3%

H
eavy 

C
om

m
ercial 

1%

Sm
all to

 
m

ed
iu

m
 car

4
2

%

SU
V

32
%

*R
e

su
lts are

 b
ase

d
 o

n
 p

articip
an

ts w
h

o
 said

 th
ey are

 like
ly to

 p
u

rch
ase

 a ve
h

icle
*R

e
su

lts are
 b

ase
d

 o
n

 p
articip

an
ts w

h
o

 said
 th

ey are
 like

ly to
 p

u
rch

ase
 a ve

h
icle


