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Full year financial metrics

+16% +12%

581m 175C

+16% EBITDA" EPS’

S671m

1
REVENUE
+12% +12%

228mM 91¢C

NPAT" FULL YEAR DIVIDEND

@ REA Gl'Ol.lp 1 Financial results from core operations excludes significant non-recurring items such as revaluation and unwind of contingent consideration, foreign exchan FX') on proceeds from Eurc ations,
impairment charge, transaction costs and discontinued operations (net of gain on sale). Prior year comparative has been adjusted to meet this definition. Also excluded from 2016 results are the step-up gain on
3 iProperty acquisition and proceeds from Move legal settlement




Full year highlights

*  More than 2.5x the visits of the #2 site'

* realestate.com.au moves into Financial Services

* Investment in PropTiger (India)

» Created Lifestyle a video-led content experience

* Launched Spacely our new short-term
commercial rental site

* Asian product innovation-new Android & iOS
apps in Hong Kong, Malaysia & Indonesia

* Sale of European operations

@ REA Group

1. Source: Nielsen Online Market Intelligence Home and Fashion average monthly visits for audited sites of

ym.au compared to domain.com.au for the year ended 30 June 2017. Excludes apps

4 realestate



realestate.com.au is No. 1

The largest and most engaged audience

Outperforming No. 2
.. realestate.com.au .
the competition property site

Visits
Average monthly traffic to
realestate.com.au’

499m 19.7m

Time on Site
Average monthly total
time on site (minutes)?

262.9m 33.5m

Minutes Minutes

. Page Views

L4 Average monthly®

931.8m 160.2m

2.8x 59m 6./m 52%

the visits of #2 site” total average unique app downloads® growth in app launches’
Highin June monthly audience

1 Online Market Intelligence Hor
ly time on site for the audited

n.au compa

/ Jnique audience for the audited s
com.auiOS and Android apps to June 2017. 7. Source: Adobe
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Strategy for continued growth

0

Property

Lifestyle
& Financial
Services

Advertising

@ REA Group
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® reslestatecomau

Thinking about selling
your home?

. MY PROPEATY
2 15 Lambeth Avenue Atradale

{® Estimated value

O

Seller Hub

Consumers can access the

best information and insights

to help them sell their
property

@ REA Group
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Product innovation

) realestate.com.au

Rent

Front Page

Agents have the opportunity to
advertise properties front and
centre on the realestate.com.au

homepage

4 . N

..... = 941 Am 100% -

Collections +

[>= 6 Inspections / Auctions

Collections

Consumers can create custom

folders for the properties they

want to save

4 . N

m— 5§:37 pm i 72%

< Kuala Lumpur =

Senada Residences @ Alya Kuala
Lumpur

Contact for price

Serviced Apartment

0.t b g
™ -

New Asian Android
and iOS apps

Launched new appsin
Hong Kong, Malaysia and

Indonesia



Product innovation

Australia's biggest share
accommodation website®

Rated Excellent 9.1/10 on TrustPilot

L %

O )
Flatmates.com.au

#1 player in Australian share

accommodation

Over 2.4m average monthly visits'

@ REA Group
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Find a space and work your way.

Explora short-tarm and shared work spaces around Australia

=
T m

Spacely

Australia’s new place for

short-term and shared

commercial workspaces

SMITH & Co.

Home Designs from Smith & Co.

- O /

Builder Profiles

Assists builders with expanding

their online presence and

increasing their brand awareness

Q_ start your search

Recent searches

Q Q Q
Melbourne, VIC Northcote, VIC M
Richmond, VIC +2 more Ri

Commercial

41% growth in site visits”

Growth in premium listing product

1. Source: Google Analytics average monthly visits for flatmates.com.au for the year ended 30 June 2017. 2. Source: Nielsen Online Market Intelligence Home and Fashion Suite
average monthly visits for the audited site realcommercial.com.ausite for the year ended 30 June 2017 compared to the year ended 30 June 2016. Excludes apps



Financial Services
Total Loan Market

Annual new and refinanced loans

Home finance is an integral part of the ~5$400b mortgage market opportunity’
property purchase process

~$2.2b,
« Building an integrated digital finance BIOKERIEES

experience with NAB to create
realestate.com.au Home Loans

« Extension of NAB partnership to create

realestate.com.au Home Loans brokers ~53%
. . . written by
* Invested in majority stake in mortgage brokers

broker, Smartline, 300 brokers nationally and

S25bn loan book

* Dual strategy broadens opportunity to

capture greater share of mortgage industry

B Other Origination m Broker Originated

1. Source: ABS Housing Finance, Australia, November 2016 total trend for all dwellings for financial year
2016 with year on year growth assumption. 2. Source: IBISWorld Industry Report Mortgage Brokers in
Australia (August 2016)

@ REA Group



Lifestyle

A new video and editorial content
experience

MENU @ realestate.comau

Indoor Style  Outdoor Living  Renovating  Organising  Architecture

v

Team of brand ambassadors across six categories RENOVATIONS

including renovation, styling and gardening

* Engaging with different consumer audiences to
attract new media customers

* Introduced video-led platform:

o Shift of advertising spend to video

o Sponsored customer content

« QOver 4.3 million visits since launch in March'

@ REA Group

10 1. Source: REA Internal data for the period 10 March 2017 to 30 June 2017.



Global network

@ realestate.com.au H PROPTICER.COM @ LE meve

myfun.com

) _ realtor.conr
@ realcommercial.com.au HOUSINGcow & iProperty Group

?-m mokaon®

Bty

®spacely

@ REA Group
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Asian opportunity

Global strategy to focus on Asia provides

long-term revenue opportunity
Real Estate Advertising Spend by Channel'

 Significant presence in Asia where
transition from offline to online property

advertising is still early

» Extending Asian footprint with early
entry into India through investment in

PropTiger

* Investment in leadership, marketing and

product innovation positions the Group

for market recovery Asia Australia

. Online . Offline

@ REA Group

12 1. Source: Frost and Sullivan research (July 2017)



Asian highlights

Strengthening global position with investments
iN marketing, innovation & leadership

Market-leader in Malaysia' and Indonesia’

o +38% growth in visits in Malaysia’

o +94% growth in app visits in Indonesia*

 New Android & iOS apps in Hong Kong, Malaysia & Indonesia

* In Malaysia, as a market-first, combined developer and existing

property listings to improve search functionality

* New CEO REA Group Asia, and senior appointments in

Malaysia, Singapore and the Greater China Region

* Reinforcing number one position in Malaysia with marketing
campaign

1. Source: SimilarWeb average monthly visits for iProperty.my site in Malaysia for the six months ended 30 June 2017
. compared to the nearest market competitor. Excludes apps. 2. Source: SimilarWeb average monthly visits for
@ REA GI’OI.lp rumah123.com site in Indonesia for the six months ended at 30 June 2017 compared to the nearest market competitor
Excludes apps. 3. Source: Adobe Analytics average monthly visits for iProperty.my site in Malaysia for the year ended 30
June 2017 compared to the year ended 30 June 2016. Excludes apps. 4. Source: Adobe Analytics average monthly visits
for rumahl123.comapp in Indonesia for the year ended 30 June 2017 compared to the year ended 30 June 2016
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North America

Strategic investment in world's largest
property market

« realtor.com® delivered record consumer audience, o 19

i

reaching an all time high of 60m unique users in April*
« Growth of 11% to 52m?® unique users
« Increase of 27%’in unique visitor engagement
« Reported revenue grew 10% to USDS$S394m*

* Innovations include new web experience and design,

and new app features

1 Source: Move internal data unique users for April 2017. 2 Source: Move internal data average monthly unique users for
@ REA Group the year ended 30 June 2017 compared to the year ended 30 June 2016. 3. Source: comScore Multiplatform Unique

Visitors time per visitor (in minutes) 30 June 2017 compared to 30 June 2016. 4. Source: NewsCorp's Earnings Release
(10 August 2017) stated in US Dollars for the year ended 30 June 2017. Revenue was partially offset by a $12 million,
decline in revenue associated with the sale of TigerLead® in November 2016 and a $6 million, impact from the absence
of the additional week in the prior year resulting in underlying revenue growth of 16%

14
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Financial operating results

Performance (Sm) FY 2017 FY 2016 Growth s
Revenue® Revenue (Sm)
Australia 6335 5552 14% vy YRR
Asia 377 23.9 58%

Group revenue 6712 591 16x 116
EBITDA®?

Australia 404.1 349.2 16% FY14

Asia 2.5 9.3 (73%) Skl 303.0

Associates (4.4) (13.8) n/m

Corporate (21.2) (16.9) 25%
Group EBITDA®2 380.9 327.8 16% EBITDA ($m)°
EBITDA Margin 57% 57% YAl 230 O
Depreciation & Amortisation (37.8) (29.7) 28%
EBIT 3432 298.2 15% 5278
Interest expense, net ® (10.8) (4.3) 148% FY15 Rk
Earnings before Tax 332.4 293.8 13% rvis BT

@) o,
NPAT 2283 2043 12% iz D
Cash balance 358.5 126.8 183%
Earnings per share (EPS) cents @ 173.3c 155.1c 12%
Dividends per share (DPS) cents 91.0c 81.5¢c 12% EPS (cents)®
Reconciliation to Financial Statements (Sm) FY 2017 FY 2016 173.3
NPAT from core operations 2283 204.3 12% FY16 RN
Discontinued operations (net of gain on sale & FX) 1555 (1.4) n/m
) FY15 RRZw
Impairment charge (182.8) - n/m
Revaluation and unwind of contingent consideration 7.9 (2.1) n/m AT 112.6
Business combination transaction costs (net of tax) (2.5) (8.4) n/m FY13
Fair value gain on step-up acquisition - 40.8 n/m -
Proceeds from settlement of associates legal case - 20.2 n/m
Reported NPAT 206.3 253.3 (19%)
(® ReA Group N FE
1. Information ada ures contained in this presentation are derived from the financial report for the full year ended 30 June 2017..2 Core excludes significant

non-recurring items

nd unwind of contingent consideration, foreign exchange (FX’) on proceeds from European operations, impairment charge, transaction
16 CO anc Nt J esults are t

year comparatives has been adjusted to meet this definition. Also excluded from 2016 e step-up gain




Strong EBITDA results

Australian premium listing products deliver remarkable growth

* Australian listing depth revenue

growth achieved despite declines in Group EBITDA (Sm)*
listing volumes and new dwelling 50
commencements
425
H . 19 15
» Delivered growth through strategic 40 "
expansion with Flatmates.com.au
. 375
and the NAB partnership
350
« Strong result from Move, Inc. has o
improved contribution from
associates 300
275
» Operating expenses increase due to
the |nCluslon Of full year IPrOperty 20 FY 2016 ‘Aus‘ Aus ‘AL‘IS Al‘AS. Asia Shareofl_osses Operating FY 2017
l d X ., d Group EBITDA Residential Developer & Media display & Subscriptions Revenue* of Associates expenses Group EBITDA
results, product innovation an o e
investment in talent
@ REA GI’OUD * FY17 Asia revenue includes 12 months of iProperty
1. Core operations excludes significant non-recurring items such as revaluation and unwind of contingent consideration, foreign exchange (FX') on proceeds from European
17 operations, impairment charge, transaction costs and discontinued operations (net of gain on sale). Prior year comparative has been adjusted to meet this definition. Also

excluded from 2016 results are the step-up gain on iProperty acquisition and proceeds from Move legalsettlement.



Exceptional results despite market conditions

Australia Re5|dent|al Listing Dwelling Units
Volumes' (000) Commencements Gross Media Spend for Content
YTD 31 March Sites® ($m)
600 ('000)
600
200
500
175 500
150
400 400
125
300
100 300
200 75 200
50
100 100
25
0 0 0
FY16 FY17 FY16 FY17 FY16 FY17
Listings Dwelling Commencements Media
* 5% decline in REA's residential + 20% decline in dwelling units » Overall decline in gross media
listings was in line with other broad commencements during Q3" spend for Australian digital
. . content sites
market measures *  Number of dwellings impacts both
« High auction clearance rates leading listing and developer display
to less days on market
. 1 Source: REA Internal data for the year ended 30 June 2017 compared to the year ended 30 June 2016. 2 Source ABS Bu\ dmg Act\v\ty Report (875“ O)Tab e 33 Number of vaeum Unit Commemcemems by
REA Group Jstralia Dwemmq umts commenced Prwjt#’ =ctor Houses New and Other Re)\dermd (July qua =d By
rch 2016, 31D nber 2( ) tember 2015. 3. Sourc |
18 1 month period J S ABS Buildin vity Report (875

rter ended 31 March 2017 compared to the quarter ended



Listing depth strateqgy driving revenue growth

FY 2017 Group Revenue (Sm)

Aus Residential - .
Depth & Subs

Aus

Commercial &
Developer - 1219

Depth & Subs

Aus Media & o
Other 9.3
Asia 377

$671.2m
+16%

FY 2016 Group Revenue (Sm)

Aus Residential -
bepin s suvs NN >
Aus
Commercial & - 105.6
Developer -
Depth & Subs
Aus Media &
$579.1m
Asia . 239

@ REA Group
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Revenue category (Sm)
Australia
Listing depth revenue
Subscription revenue
Media display & Other

FY 2017 FY 2016 Growth

481.8 406.8 18%
56.4 55.0 3%
95.3 93.4 2%

Australian revenue

L1
Asia

633.5 555.2 14%

37.7 23.9 58%

Total revenue

671.2 579.1 16%

1. FY17 Asia revenue includes 12 months of iProperty



realestate.com.au aelivers value to customers

Successful take up of premium listing products

driving growth

» Success of highest yielding listing product
‘Premiere’, providing superior returns to
agents and vendors

 Launched new products such as Front Page,
Audience Maximiser, Agent Search and
Agency Profiles

« Strong renewal and increased take up of

Premiere All
1H 2013 2H 2013 1H 2014 2H 2014 1H?2015 2H 2015 1H 2016 2H 2016 1H 2017 2H 2017

B Feature property ~ mHighlight property B Premiere property

@ REA Group

20



Asla results

Investment in marketing, talent & product
iINnnovation despite adverse market conditions

Malaysia Units Sold!
('000)

30

S37.7m S2.5m

+13.8m* -6.8m*

TOTAL REVENUE TOTAL EBITDA

* Malaysian property transactions at lowest levels
since 2009 and impacts agent, developer & events

revenues
» Continued investment in Asian business for strong 2015 2016
growth when market rebounds m2015 m2016

* Decline of 11% in total property transactions in
Malaysia’

(® ReA Group
*FY17 Asia results includes 12 months of iProperty

21 Source: 1 Malayisa National Property Information Center 2016 Annual Property Market Report- Newly Launched Units sold for the twelve months ended 31
December 2016 compared to the twelve months ended 31 December 2015. Source: 2. Malaysia National Property Information Center 2016 Annual Property
Market Report — Property transactions for the twelve months ended 31 December 2016 compared to the twelve months ended 31 December 2015



Operating results and capital expenditure

Group operating results growth (excludes Asia)

30%

20%

10%

FY 2013 FY 2014 FY 2015 FY 2016 FY 2017

== Revenue growth === Operational expenses growth

Temporary negative Jaws in FY 2018 expected due to
change in business mix

@ REA Group
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Amount (Sm)

60

mmm Capex mmmm Office Fitouts

Group capital expenditure

FY 2013 FY 2014 FY 2015 FY 2016 FY 2017

25%

20%

15%

10%

0%

Total Depreciation & Amortisation Expense e e Capex as a % of revenue

(excl. office fit out)

% of revenue



Cash flow

Excellent cash position funds new investments and repayment of debt in FY 2018

Group cash flow (Sm)

1,000 -
800 -
600 -
(4.0)
400 - (11.4)
(4.3)
200 -
126.8
Opening cash  Receipts from  Payments to Taxes Paid  Net Interest Paid Net proceeds Payment for Capital Repayment of Payment of Other Closing cash
balance customers suppliers from sale of investment in expenditure debt, net of dividends balance
European associates and proceeds
operations subsidiaries
m Operating Activities W Investing Activities Financing Activities

@ REA Group

23



Financial services experience

We are marrying property search with the search

Jknab S

for financing
Digital experience on realestate.com.au
integrating search and financing > @ > realestate.com.au realestate.com.au
white label product Home Loan
realestate.com.au

Allows consumer choice of preferred Property Home Loans
channel to access mortgage products Seekers 4

REA receives upfront commission only and
funds for the development of the experience

The investments enable speed to market
launching realestate.com.au’s digital

experience and mortgage broking offering Offers a full choice of
in the first half of FY 2018 > lenders including .
realestate.com.au realestate.com.au white
li i ; Mortgage Broking label product-
Smartline investment provides N colution ‘ smartllne
realestate.com.au scale and capability of a personal morigage advisers
high quality, experienced broking solution . REA earns upfront & trailing commissions

A new segment in FY 2018 called Financial
Services. Guidance given:
» Revenue (net of broker commissions)

between $26m to S30m:;
« EBITDA between S7m to S11m @

Property

@ REA GI'OI.ID' Seekers

24



Supplementary Information

®

REA Group



Historical Revenue and EBITDA

Revenue, EBITDA and margin

(core operations)t

800 - 70%
700 | o
600

50%
500

40%
400

30%
300

20%
200
100 10%

0 0%
FY 2013 FY 2014 FY 2015 FY 2016 FY 2017
mmEBITDA (Sm) mm Revenue (Sm) ---% EBITDA Margin

impairment charge
> step-up gain on

@ REA Group‘ 1. Core excludes significant non-recurring items such as revaluation and unwind of contingent consideration, foreign exchar

transaction costs and discontinued operations (net of gain on sale). Prior year comparative has been adjusted to meet this definition. Alsc
iProperty acquisition and proceeds from Move legal settlement

26



Group results by quarter and half year

REA Group Q1 Q2 Q3 Q4
Core operations (Sm)2 FY17 FY16 Mvmt Growth FY17 FY16 Mvmt Growth FY17 FY16 Mvmt Growth FY17 FY16 Mvmt Growth

Revenue 157.4 1337 23.7 18% 1799 156.2 23.7 15% 156.0 1339 22.1 17% 177.9 1553 22.6 15%
Operating expenses’ (71.3)  (56.9) (144)  (25%) (65.9) (56.2) (9.7)  (17%) (70.2)  (62.3) (7.9)  (13%) (82.7)  (75.9) (6.8) (9%)
EBITDA 86.1 76.8 9.3 12% 114.0 100.0 14.0 14% 85.8 71.6 14.2 20% 95.2 79.4 15.8 20%
EBITDA Margin 55% 57% 63% 64% 55% 53% 53% 51%

Depreciation and amortisation (8.4) (6.6) (1.8)  (27%) (9.5) (6.8) (2.7)  (40%) (9.6) (7.9) (1.7)  (22%) (10.4) (8.4) (2.0)  (24%)
Net finance income/(expense) (3.5) 0.3 (3.8) n/m (2.7) 0.4 (3.1) n/m (2.4) (1.4) (1.0)  (70%) (2.2) (3.6) 1.4 39%
Earnings before tax 74.3 70.5 3.8 5% 101.8 93.6 8.2 9% 73.8 62.3 115 18% 82.6 67.4 15.2 22%
Income tax expense (22.9) (23.2) 0.3 1% (31.4) (25.5) (5.8)  (23%) (28.3)  (19.5) (8.8)  (45%) (21.5)  (21.4) (0.2) (1%)
Net Profit 51.4 47.3 4.1 9% 70.4 68.1 2.3 3% 45.5 42.8 2.8 6% 61.1 46.1 15.0 32%
REA Group H1 H2 Full Year

Core operations ($m)? FY17 FY16 Mvmt Growth FY17 FY16 Mvmt Growth FY17 FY16 Mvmt Growth
Revenue 337.3 2898 47.5 16% 3339 2893 44.6 15% 6712 579.1 921 16%
Operating expenses’ (137.3)  (113.1) (24.2)  (21%) (152.9) (138.2) (14.7) (11%) (290.2) (251.3) (389  (15%)
EBITDA 200.1 176.7 23.4 13% 181.0 151.0 29.9 20% 3809 327.8 53.1 16%
EBITDA Margin 59% 61% 54% 52% 57% 57%

Depreciation and amortisation (17.9) (13.4) (4.5  (34%)  (20.0) (16.3) (3.7)  (23%) (37.8)  (29.7) (8.2)  (28%)
Net finance income/(expense) (6.2) 0.7 (6.9) n/m (4.6) (5.0) 0.4 8% (10.8) (4.3) (6.5) (151%)
Earnings before tax 176.0 164.0 12.0 7% 156.4 129.7 26.7 21% 332.4 293.8 38.6 13%
Income tax expense (54.2) (48.7) (5.5) (11%) (49.8)  (40.9) (9.0) (22%) (104.1) (89.6) (14.5)  (16%)
Net Profit 121.8 115.3 6.5 6% 106.6 88.9 17.7 20% 228.3 2043 24.1 12%

@ REA Group
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Financial comparatives

Core Operations Financial
Statement

FY 2013 FY 2014 FY 2015 FY 2016* FY 2017* FY 2017
Group results
Sm Growth Sm Growth Sm Growth Sm Growth Sm Growth Sm

Revenue 303.0 9% 394.6 30% 477.3 21% 579.1 21% 671.2 16% 671.2
Total revenue & other income 303.0 9% 394.6 30% 477.3 21% 579.1 21% 671.2 16% 671.2
Operating expenses (145.5) (4%)  (175.5) (21%)  (198.5) (13%)  (237.5) (20%)  (285.8) (20%) (472.6)
Share of loss of associates - - (7.1) n/m (13.8) (94%) (4.4) 68%, (4.4)
EBITDA 157.4 25% 219.1 39% 271.8 24% 327.8 21% 380.9 16% 194.2
EBITDA Margin 52% 56% 57% 57% 57%

Depreciation and amortisation (17.2) (13%) (18.2) (6%) (22.9) (26%) (29.7) (30%) (37.8) (29%) (37.8)
EBIT 140.2 27% 200.9 43% 248.9 24% 298.2 20% 343.1 15% 156.4
Net finance income/(expense) 9.4 n/m 9.3 n/m 3.5 n/m (4.3) n/m (10.8) n/m (5.7)
Earnings before tax 149.6 26% 210.2 41% 252.4 20% 293.8 16% 332.4 13% 150.7
Income tax expense (43.7) (38%) (61.9) (42%) (74.9) (21%) (89.6) (20%)  (104.1) (16%) (102.8)
Net Profit 106.0 22% 148.3 40% 177.4 20% 204.3 15% 228.3 12% 47.9
Discontinued operations (3.8) n/m (1.3) n/m (0.9) n/m (1.5) n/m (3.2) n/m 158.4
Dividends per share (DPS) 415 26% 57.0 37% 70.0 23% 815 16% 91.0 12% 91.0
Earnings per share (EPS) 80.5 22% 112.6 40% 134.7 20% 155.1 15% 173.3 12% 156.4

@ REA Group ansaction Costs and discontinued operations (et o gain on sae). Priof year Cormparatie s been aciustec 10 meet this defnion. Ao exciuded fom 2016 1eouls are the Stepu gain O

iProperty acquisition and proceeds from Move legal settlement
28



Cash flow reconciliation

Cash flow reconciliation (Sm) FY 2017 FY 2016 Growth
EBITDAY 3809  327.8 16%
Working capital movement 19.7 (15.6) n/m
Net interest paid (11.4) (3.3) n/m
Income taxes paid (95.1) (100.9) 6%
Capital expenditure (54.2) (40.0) (35%)
Other 2.6 (4.3) (160%)
Free cash flow* 242.6 163.7 48%
Payment for acquisition of subsidiary (4.6) (511.6) n/m
Proceeds/(Repayment) of debt, net (4.0) 498.0 n/m
Investment in associates (69.6) (17.3) n/m
Dividends paid (113.0) (101.1) 12%
Proceed from sale of subsidiaries 181.8 - n/m
Other 4.8 (1.4) n/m
Net cash inflow* 238.3 30.3 n/m

@ REA Group
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VISIt our
iNnvestor site at
rea-group.com

Disclaimer: The material herein is a presentation of non-
specific background information about the Company’s
current activities. It is information given in summary form
and does not purport to be complete. Investors or potential
investors should seek their own independent advice. This
material is not intended to be relied upon as advice to
investors or potential investors and does not take into
account the investment objectives, financial situation or
needs of a particular investor. These should be considered
when deciding if a particular investment is appropriate.

Media:

Jeremy Griffith
M: +61 467 817 142

E: jeremy.griffith@rea-group.com

Investors:

Owen Wilson

Chief Financial Officer
P: +61 38456 4288

E:ir@rea-group.com
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