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Disclaimer

This presentation (the Presentation) is provided by Eagle Health Holdings Limited (Company or EHH). The Presentation is to be treated as confidential
information. The recipient must not copy, reproduce or distribute the Presentation to any person, other than where expressly agreed with the Company. The
Presentation is provided solely for the information of the Recipient and is to be used only to assist the Recipient to evaluate its potential participation in a
transaction.

Limited Purpose of the Presentation

The Presentation does not purport to contain all information the Recipient may require or consider material in respect of evaluating its potential participation in a
transaction. Certain information has not been included in the Presentation although the Recipient may consider such information to be necessary to its decision
as to whether to participate in a transaction. The information contained in the Presentation is of a general nature only. It has been sourced from publicly available
information as well as non-public information. The Company nor any of its other advisors has verified or conducted an independent appraisal of the information
contained in the Presentation (including the Forward Looking Statements discussed below) and none of them is under any obligation to correct, update or revise
the Presentation or any information in it. The Recipient must rely on its own independent enquiries in respect of all information contained in the Presentation. The
Presentation is not, and does not purport to be, a recommendation or the making of an offer to the Recipient to participate in a transaction. The Recipient must
conduct its own independent evaluation of its proposed participation in any transaction.

No Liability, Representations or Warranties

The Company nor any of their directors, officers, employees and advisors shall have any liability (whether arising from negligence or otherwise) for any
representations or warranties (expressed or implied) or any information contained in or any omissions from, the Presentation (including Forward Looking
Statements) or any written or oral communications transmitted to the Recipient in the course of its evaluation of any transaction, and makes any representations
or warranty, expressed or implied as to the accuracy, completeness or thoroughness of any information contained in the Presentation or any other information
provided to the Recipient.

Forward Looking Information

The Presentation may also contain quantitative statements of anticipated future performance such as projections, forecasts, calculations, forward-looking
statements or estimates all of which are based on certain assumptions (Forward Looking Statements). The Forward Looking Statements involve subjective
judgements and are based on a large number of assumptions and are subject to significant uncertainties and contingencies, many of which are outside the
control of the Company and may not prove to be correct. No representation or warranty is made that any Forward Looking Statements will be achieved or occur
or that the assumptions upon which they are based are reasonable or the financial calculations from which they have been derived are correct. Actual future
events may vary significantly from the Forward Looking Statements. Each Recipient should undertake its own independent review of the Forward Looking
Statements, including the assumptions on which they are based and the financial calculations from which they are derived. 2



Business Overview

« Developing, manufacturing, marketing and distributing health food and nutritional products
in China

» Selling into over 23 provinces in China

» Customers include supermarkets, pharmacies, trading companies and health food stores

Our Mission

Help people live healthier lives on their road to

SUCCESS

Our Vision...




Business Overview

A nutritional products business founded in 2001
Vertically integrated business model

Nutrition, health and wellness category $43b has huge growth potential in China (world’s 2nd
largest)

Diversified product portfolio

Proven R&D capability

Trusted and recognised brand

Track record of profitability and growth
Established distribution channels and networks .,.,-55“

Established business operations in Australia

Multiple avenues for growth

Experienced Board and Management



China nutritional supplements market —2nd largest
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Market potential

Low per capita expenditure implies long-term growth potential

Per Capita Expenditure on Dietary Supplements in China & Other Countries
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Financials

Half year to June 2017




Financials — Highlights -4 B
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Half year to June 2017

» Revenue growth of 9% vs year ago driven by increase in distributors (258 to 300)

* 1 advertising to drive brand awareness
* 7 in costs vs budget, freight, consulting - IPO related costs

* 1 COGs Forex 5.2 vs 4.7 & raw materials +2%




Financials — Consolidated statement of profit or loss

Half Year Half Year

SAUDmM 30 June 2017 30 June 2016 Vs YA
Revenue 35.8 32.9 8.8%
Cost of goods sold (17.2) (15.2) 13.2%
Gross profit 18.6 17.7 5.1%
Other revenues 11.8 58.8
Sales and marketing expenses (6.5) (6.1) 6.6%
Distribution and freight expenses (1.4) (1.2) 16.7%
Research and development expenses (1.5) (1.3) 15.4%
Other expenses (2.3) (0.87) 164.4%
Finance costs (0.18) (0.43)
Profit before income tax 6.7 7.8
Income tax expense (1.7) (1.9)
Profit for the period 4.9 5.8
Other comprehensive income:
Items that may subsequently be reclassified to profit or
loss:
Exchange difference on translating foreign operations (0.8) (1.2)
Total comprehensive income for the period 4.1 4.7

Earnings per share on profit attributable to ordinary equity holders

Basic earnings per share (cents per share) 2.53 3.02
Diluted earnings per share (cents per share) 2.53 3.02



Financials — Consolidated statement of financial position !

Half Year Half Year
SAUDmM 30 June 2017 31 December 2016
Current assets
Cash and cash equivalents 32.0 5.1
Trade and other receivables 11.8 14.9
Inventories 2.5 2.0
Total current assets 46.5 22.2
Non-current assets
Property, plant and equipment 10.5 11.7
Land use rights 0.45 0.47
Total non-current assets 11.0 12.2
Total assets 57.5 34.4
Current liabilities
Trade and other payables 4.2 6.9
Financial liabilities 5.2 5.5
Current tax liabilities 0.75 1.7
Total current liabilities 10.2 14.1
Total liabilities 10.2 14.1
Net assets 47.2 20.3
Equity
Issued capital 24.9 1.9
Reserves 0.92 0.92
Retained earnings 23.3 18.3

Total equity 47.2 203 10
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Announcements A

Jin 2
Company Announcements Since ASX listing 3" July

« 10t July - Distribution agreement with Biovite

16t August — Australian Omni Innovation Diabetes distribution agreement

29t August — Dividend and Dividend re-investment plan

30" August — Half yearly Report and Accounts

15t September — Appointment of Executive Director

5th September — Eagle & AMKA HOA at BRICS Xiamen
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« 10t July — « 5t September —
Distribution agreement with Biovite Eagle & AMKA HOA at BRICS Xiamen



Share trading

Eagle Health Holdings Ltd ASX:EHH — currently under valued vs peers

Company

Blackmores Limited

Capilano Honey Ltd.

Bellamy’s Australia
Ltd.

a2 Milk Company Ltd.
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Dividend -4 B
==
Ordinary Dividend AUD 0.5c per share

AUD 0.5c per share
100% Unfranked

Record date 15t September
Payment date 12t October 2017

fE Rt B

EAGLE HEALTH HOLDINGS LIMITED
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Growth Strategies
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Growth Strategies — status update A
Jin 2
e | sows | Commems
1. Grow markets and channels On-track 300 distributors & Vending program
2. Expand product portfolio On-track Sourcing new products from Australia,
AMKA and other markets
3. Continuously enhance brand Ongoing May & June media campaign
4. Investment & Acquisitions Evaluating  Current focus on sourcing innovative
health products
5. Further strengthen R&D Commenced As per plan
capabilities

6. Upgrade production facilities Commenced As per plan

16



Growth Strategies — Grow markets & sales channels

Continuous distribution network expansion Geographic expansion

# of distributors in China

300
258
230 Ay
214

Health Vending strategy

* Located in community
housing

+ Affordable health
products within daily

FY2014 FY2015 FY2016 HY 2017 reach

* |n-field Nov 17
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Growth Strategies — Grow markets & sales channels

International Expansion — Eagle and AMKA

AMKA HOA signed 5t September yan@g\gp%,ﬂ
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Adding AMKA products to our range

Selling Eagle products in Africa

Fully supported by South African Ministry of
Trade aligned with BRICS strategies

Opening potential for both China and Africa
significant emerging market growth

&
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Growth Strategies — Expand product portfolio
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Diabetes pre-meal shake China launch November 2017

* 120 million men! and women in China with
Type 2in 2018

* An aging and growing population, and
increasing obesity — strong urban prevalence

* Eagle Health’s strong pharmacy and
supermarket distribution footprint in urban
- well positioned to help Type 2 diabetes
sufferers make the necessary lifestyle and
diet changes with the support of their
Healthcare Professional and this product.
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1. Eagle Health estimates based on industry data
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Baker IDI Datan =19

-2 Comparison tests per participant - 38 comparison tests in total

Average of OF premaal Ismuesbefovea standard meal compared against a
standard meal when no(’m* consumed

1 Gl Reduction = 36.5%

e Control

S Ol pre-meal
15 minutes
b meal

2 40 60 80 100 120 140 160 180 200
Time « in minutes

Clinically proven blood sugar management
Long term treatment benefits

Studies conducted in Australia by Baker IDI
Fully supported technology transfer

Key Opinion leader engagement
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Growth Strategies — Sourcing health products
==

Australia sourcing

* Established strong linkages with over 15 Australian companies that have IP or products
relevant to our portfolio

* Binding term sheet with Omni (ASX:EVE 40%) for diabetes, distribution and license agreement
signing in track for 215t September

* Distribution agreement with Biovite targeting 200,000 nail care & beauty clinics

* Australian office (Melbourne) building long term relationships with suppliers

1. Eagle Health estimates based on industry data
21
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EAGLE HEALTH HOLDINGS LIMITED

ASX:EHH

Thank You
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