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We exist to increase shareholder value by discovering, 
developing and marketing top quality, innovative dental 

products.

THE SDI MISSION



To be an innovative leader in the dental industry, 
developing our people and partnering with dentists and 

distributors globally to help them deliver a superior 
patient experience. 

THE SDI VISION



SDI is transforming
• Innovation is key - innovation in chemistry and delivery systems resulting in leading 

product development

• Fully integrated dental manufacturer with driving manufacturing efficiencies

• 1 – 2 new products per year to drive growth
• Concentrating on categories that deliver high sales margins
• Building on SDI’s world-leading technical expertise, particularly in glass ionomers and tooth 

whitening.
• Very focused R+D teams collaborating closely with researchers and innovation centres globally



Solid sales growth
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Strong long term relative 
returns

Source: Iress, Market Eye
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1 ‐ year 15.1% 13.1%

3 ‐ year 13.4% 6.8%

5 ‐ year 43.6% 11.6%

Total Shareholder returns

Annualised TSR returns as at 30 June 2017



FY17 Highlights
• NPAT of $5.6m within guidance

• Aesthetic sales up 12% in local currency (9% in AUD)

• Whitening sales up 7% in local currency (4% in AUD)

• Australian direct export sales up 15% in local currency 
(12% in AUD)

• Operating expenses up by 0.6%

• Full year fully franked dividends of 2.3 cents up by 15%

• Debt reduction of $1.6m
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Financial overview
• Long term earnings trend is positive 

• FY2016 profit and margin unfavorably impacted by currency

• FY2017 saw stronger sales growth in emerging markets, 
which are generally lower margin regions, partially offset 
by supportive mix change

• The relative strength of the AUD detracted from an 
otherwise stronger underlying result
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Dividends growth and no net 
debt

• Net cash position with strong free cashflow

• Increased dividend and payout ratio reflective of balance sheet strength and the board’s 
confidence 
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Product mix continuing to 
shift

Source: SDI

• Aesthetics and whitening categories 
now account for 60% of sales 
(CAGR 16.4% p.a. 2013 to 2017)
• Growth in Glass Ionomers 

continued to outperform 
• Good acceptance of Aura

• Amalgam decline is reflective of 
industry trends

• Equipment sales will be supported 
from recent launch of a new curing 
light which is receiving positive 
feedback
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North America 
FY17 $18.9m, 
-9.6%

Europe
FY17 $25.5m, 
-1.2%

Middle East/Africa
FY17 $6.8m 
+13.3%

South America 
FY17 $9.8m, 
+10.1%

APAC
FY17 $13.1m, 
+4.8%

Geographical sales
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Research, innovation, results
• FY17 product releases

• Aura Easy - composite 

• Pola Luminate - tooth whitening - December 2016

• Riva Cem - a paste/paste cement - March 2017

• Industry trade show product launches (Germany) – March 2017

• Radii Xpert – small equipment – product launch April 2017

• 1 – 2 new products per year to drive growth
• Concentrating on categories that deliver high sales margins

• Building on SDI’s world-leading technical expertise, particularly in glass ionomers and tooth whitening.

• Very focused R+D teams collaborating closely with researchers and innovation centres globally

• Riva star – focus on public health programs to minimise adverse restorative procedures
14



Decay – worldwide problem
• Tooth decay is the most common health problem in Australia, USA 
and many other countries

• 1 in 2 children aged 6 years have decay in their baby teeth*

• 1 in 2 children aged 12 years have decay in their adult teeth*

• Decay rates have increased more than 50% since 1996*

• Nearly 50% of children drink sugar-sweetened beverages daily

Source:  www.sugarfreesmiles.com



Riva Star
• Silver Diamine Fluoride and Potassium Iodide based product

• SDI has a worldwide patent

• Dental Health Services Victoria – Study on 500 children who 
would normally be sent to Royal Children’s Hospital for a 
general anaesthetic and severe extractions  

• “If the trial is successful, it will change the way we manage 
tooth decay in young children and reduce oral health inequity 
for those that are in most need,” Dr Yawary said (Bite 
magazine, October 2017)



Radii Xpert
• Radii Xpert will be released throughout FY18:

• Australia September 2017
• UK October 2017
• Europe November 2017 – February 2018
• USA – March 2018
• ROW depending on registration

• Excellent initial feedback from key researchers

• Only light on the market with target assist technology



Outlook
 The most significant product release for FY18 will be Radii Xpert 

(curing light) with sales expected to contribute from Sept. 

 In FY18 we expect continued sales growth in non-amalgam 
products (70% of sales), offset by ongoing weakness in the market 
for amalgam. 
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This Presentation contains summary information about SDI Limited (SDI) and its subsidiaries and their activities. The information in this Presentation does not purport to be complete. It should be read 
in conjunction with SDI’s other periodic and continuous disclosure announcements lodged with the Australian Securities Exchange, which are available at www.asx.com.au.
The information contained in this Presentation is not investment or financial product advice and has been prepared without taking into account the investment objectives, financial situation or particular 
needs of any particular person. Before making an investment decision, investors should consider the appropriateness of the information having regard to their own investment objectives, financial 
situation and needs and seek independent professional advice appropriate to their jurisdiction and circumstances.
To the extent permitted by law, no responsibility for any loss arising in any way from anyone acting or refraining from acting as a result of this information is accepted by SDI, any of its related bodies 
corporate or its Directors, officers, employees, professional advisors and agents (Related Parties). No representation or warranty, express or implied, is made by any person, including SDI and its 
Related Parties, as to the fairness, accuracy, completeness or correctness of the information, opinions and conclusions contained in this Presentation.
An investment in SDI securities is subject to investment and other known and unknown risks, some of which are beyond the control of SDI or its Directors. SDI does not guarantee any particular rate of 
return or the performance of SDI securities.
Past performance information given in this Presentation is given for illustrative purposes only and should not be relied upon as (and is not) an indication of future performance.
This Presentation contains certain forward‐looking statements with respect to the financial condition, results of operations and business of SDI and associated entities of SDI and certain plans and 
objectives of the management of SDI. Forward‐looking statements can be identified by the use of forward‐looking terminology, including, without limitation, the terms “believes”, “estimates”, 
“anticipates”, “expects”, “predicts”, “intends”, “plans”, “goals”, “targets”, “aims”, “outlook”, “guidance”, “forecasts”, “may”, “will”, “would”, “could” or “should” or, in each case, their negative or other 
variations or comparable terminology. These forward‐looking statements include all matters that are not historical facts. Such forward‐looking statements involve known and unknown risks, 
uncertainties and other factors which because of their nature may cause the actual results or performance of SDI to be materially different from the results or performance expressed or implied by 
such forward‐looking statements.
Such forward‐looking statements are based on numerous assumptions regarding SDI’s present and future business strategies and the political, regulatory and economic environment in which SDI will 
operate in the future, which may not be reasonable, and are not guarantees or predictions of future performance. No representation or warranty is made that any of these statements or forecasts 
(express or implied) will come to pass or that any forecast result will be achieved.
Forward‐looking statements speak only as at the date of this Presentation and to the full extent permitted by law, SDI and its Related Parties disclaim any obligation or undertaking to release any 
updates or revisions to information to reflect any change in any of the information contained in this Presentation (including, but not limited to, any assumptions or expectations set out in this 
Presentation).
Statutory profit is prepared in accordance with the Corporations Act 2001 and the Australian Accounting Standards, which comply with the International Financial Reporting Standards (IFRS). 
Underlying profit is categorised as non-IFRS financial information and therefore has been presented in compliance with Australian Securities and Investments Commission Regulatory Guide 230 –
Disclosing non-IFRS information, issued in December 2011.
All figures in this Presentation are A$ unless stated otherwise and all market shares are estimates only. A number of figures, amounts, percentages, estimates, calculations of value and fractions are 
subject to the effect of rounding.  Accordingly, the actual calculations of these figures may differ from figures set out in this Presentation.

Disclaimer
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