ENCAGE

17 May 2018

ASX ANNOUNCEMENT

Enters into new integration agreements with two of
Asia’s largest programmatic advertising companies

Highlights

e engage:BDR enters into new programmatic advertising agreements with
two of Asia’s largest programmatic advertising companies

e Continues the rapid expansion of its programmatic advertising business
into the fast growing Chinese and Indian markets

engage:BDR (ASX: EN1 and EN10) is pleased to announce that it has signed
agreements with two of Asia’s largest programmatic advertising companies to
integrate them into the engage:BDR programmatic platform. The first of the two
Company’s is Chinese based Yeahmobi and the second has requested that its identity
remain confidential for commercial reasons. The projected 2018 calendar year
revenue for these two contracts is AUD $4 million to AUD $8 million.

YEAHMOBI

Yeahmobi is an advertising platform designed to help mobile technology companies
achieve global growth, acquire active users and better monetise their inventory. The
Company is headquartered in China and also has offices in Japan, the USA and
Germany.
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Yeahmobi focuses on technology, data and innovation and has assisted the
internationalisation of a number of Chinese enterprises through marketing
technological solutions and financial services directed towards building a global
business ecosystem with their international partners.

Yeahmobi operates in the field of consumer apps, mobile games, cross-border e-
commerce, internet finance, lifestyle, travel and other industries, covering over 200
countries and regions and delivering global coverage at significant scale.

Yeahmobi reported USD $97 million in revenue and a profit of USD $11 million in the
first half year results of 2016 as financial disclosure for a capital raising it was
conducting. As a private company, it does not generally disclose its financial results.

Yeahmobi CEO and co-founder, Mr Xiaowu Zou was recently included in 2017 “Forbes
30 under 30 in Asia”, the annual ranking of Asia’s brightest young entrepreneurs,
innovators and game changers.

Yeahmobi has client and partner agreements with a number of well known
international brands including Sega, Yahoo, Baidu and Gameloft.

Further details concerning Yeahmobi can be found at their website;
https://en.yeahmobi.com/.

TOP 5 INDIAN-BASED DIGITAL ADVERTISING COMPANY

The second company is one of India’s largest mobile-first digital advertisers. Although
headquartered in India the company has about 20 offices around the world with over
1,000 employees and is a true global digital advertiser. The company is a private
company and accordingly doesn’t generally disclose its financial results. However,
recent media reports on the company have suggested that the company has current
revenues of over USD $300 million and reaches over 1.6 billion unique mobile devices
worldwide.
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The company is investing heavily in the acquisition of App publishers through
openRTB as well as the development of a proprietary in-app header bidding solution.

This focus is mainly attributed to the huge growth the “App economy” has seen in
recent years, which is expected to grow to USD $950 billion in 2018.

The company has previously reported that its customers include; Adidas, BBC Radio,
Canon, Lancdbme, Macy’s, Microsoft, Nokia and Yamaha.

HOW PROGRAMMATIC ADVERTISING WORKS

Programmatic advertisers primarily act for either advertisers or publishers of digital
media. An advertiser is any company that wishes to advertise on the internet (eg.
Toyota) and a publisher is the operator of a website (eg. TMZ.com).

engage:BDR provides an automated platform for advertisers (e.g Toyota) to
participate in an auction to buy space on a publisher’s website (e.g TMZ).

engage:BDR’s clients are digital media publishers. Yeahmobi, and the other company
with whom engage:BDR has recently entered into an agreement, act for digital media
advertisers. Advertisers need to diversify their media publishers and hence need to
work with groups like engage:BDR to gain access to unique publishers or audiences
that they don’t already have connections with.

Accordingly Yeahmobi and the other Asian group will be integrated onto the
engage:BDR platform, so that their advertisers can participate in auctions for media
space on engage:BDR’s publisher websites.

As the USA is the world’s largest consumer market, Asian advertisers need to enter
into agreements with USA-based programmatic companies, like engage:BDR, to gain
access to the US market.
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By integrating on to the engage:BDR platform, thousands of these two company’s
advertising clients will have access to engage:BDR’s publisher network. These clients
will essentially be bidding for advertising inventory across engage:BDR’s publisher
network and adding to the approximately nearly 70 billion daily auctions currently
conducted on the engage:BDR platform. This additional demand will significantly
increase sell-through and success-rates on these auctions and increase
engage:BDR’s revenues.

The incremental demand from these two companies will scale across multiple
geographies, not just the Company’s USA advertising inventory. In addition to the
USA, engage:BDR has significant reach, publisher relationships and advertising
inventory in Europe, Australia, South America, Asia and Canada, and it will also enable
it to increase revenues being derived from these markets.

Co-Founder and Executive Chairman, Ted Dhanik said in relation to the new contracts:

“We are very excited to be working with two of Asia’s largest programmatic advertising
platforms representing advertisers who can now connect with the publishers on
engage:BDR’s programmatic platform. engage:BDR believes they will make a
significant contribution to the revenues and earnings of the business very soon, and
for the years ahead.”
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For further information please contact engage:BDR Limited (ASX:EN1 and
EN10)

Ted Dhanik

Co-Founder and Executive Chairman
engage:BDR Limited

t: +1 310 954 0751

e: info@engagebdr.com

or

Cary Stynes

General Counsel
engage:BDR Limited

m: + 61412 111 821

e: inffo@engagebdr.com

Follow us on social media:

https://www.facebook.com/engagebdr/
https://www.linkedin.com/company/engage-bdr
https://twitter.com/engagebdr
https://www.instagram.com/engagebdr/
https://www.instagram.com/iconic_reach/

engage:BDR Limited (ASX:EN1 and ENO)
ACN 621 160 585

USA Office Australian Office
engage:BDR Scottish House
Suite 100, 9220 Sunset Blvd Level 4, 90 William Street
West Hollywood, CA 90069 Melbourne Victoria 3000
USA AUSTRALIA
t: +1 310 954 0751 +61 412 111 821

e: info@engagebdr.com info@engagebdr.com.au



