ASX Announcement 15 November 2018

MYOB confirms market leadership for growth in online accounting

New partnership with Mastercard strategically extends MYOB’s payments opportunity

MYOB will today host its 2018 Investor Day. A copy of the presentation is attached and will be made
available on MYOB’s investor website.

Highlights

e  MYOB confirms market leadership position in online subscriber growth in Australia and New
Zealand, adding more than 200,000 online subscribers in the 12 months to September 2018

e Online subscribers reached more than 550,000 at the end of September 2018, up 60 per
cent year on year

e MYOB's strategy to invest for future growth has commenced, with a clear focus on
increasing subscribers, improving retention and lifting ARPU

e The accelerated investment in the MYOB Platform is progressing well. Attendees at today’s
Investor Day will see the first product demonstration of the end-to-end compliance
workflows in the MYOB Platform. Other updates include the acceleration of the online
Corporate Compliance and Document Management modules, with a brought forward date
to be initially in market in 2019

o New strategic partnership with Mastercard enables supplier and payroll payments to be
made within MYOB software, opening up an addressable market opportunity of ¢.5200bn for
MYOB to penetrate.

e A highly engaged team together with a strong employee brand delivers engagement scores
well above the New Tech benchmark

e Medium-term guidance reaffirmed; MYOB on track to reach 1 million online subscribers in
2020

Tim Reed, Chief Executive Officer:

“We are excited by the progress we are making in our business. We have entered a 2-year period of
accelerated investment and the benefits are already being realised. In the past 12 months we have
added more than 200,000 online subscribers, confirming our leadership position in the online
accounting market.

Delivery of our online platform is progressing well, and for the first time we are pleased to
demonstratethe end to end compliance workflows- a clear differentiator for us in the industry.

The MYOB Platform will enable our vision of the The Connected Practice — a bold vision we have for
the future of our industry. We are delivering a single cloud platform that leverages artificial
intelligence to significantly streamline the processes across both SMEs and Advisers.

Great software is built by a great team. Our confidence in our ability to build the MYOB Platform is
based on our highly engaged team. The ability for us to attract and retain top talent is strong and
positions us well above the new tech benchmark for employee engagement.”

MYOB Group Limited ABN 61 153 094 958
Level 3, 235 Springvale Road, Glen Waverley VIC 3150
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About MYOB

MYOB Group Ltd (ASX: MYOQ) is a leading provider of online business management solutions. It
makes business life easier for approximately 1.2 million businesses and accountants across Australia
and New Zealand by simplifying accounting, payroll, tax, practice management, CRM, job costing,
inventory and more. MYOB operates across three core segments — Clients and Partners (business
solutions to SMEs and Advisers); Enterprise Solutions (larger businesses) and Payment Solutions. It
provides ongoing support through client service channels including a network of over 40,000
accountants, bookkeepers and other consultants. It is committed to ongoing innovation, particularly
through its Connected Practice Strategy and through the development of the MYOB Platform. For
more information, visit http://investors.myob.com.au/Investors or follow @MYOB on Twitter.
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Important notice

The information contained in this document
(including this notice) or discussed at this
presentation (collectively, the Presentation)
has been prepared by MYOB Group Limited
and its related entities (MYOB).

The Presentation is subject to the conditions
outlined below. Your receipt or viewing of the
Presentation evidences your acceptance of
those conditions and that you agree to be
bound by them.

No offer of securities

The Presentation is not a prospectus, product
disclosure statement, disclosure document or
other offer document under Australian law or
under any other law. It does not, and is not
intended to, constitute an offer for subscription,
financial product advice, invitation, solicitation
or recommendation by any person or to any
person with respect to the purchase or sale of
any securities or financial products in any
jurisdiction, and also does not form the basis of
any contract or commitment to sell or apply for
securities in MYOB or any of its subsidiaries.

The information contained in the Presentation
has been prepared without taking account of
any person’s investment objectives, financial
situation or particular needs and nothing
contained in the Presentation constitutes
investment, legal, tax or other advice. You
must not rely on the Presentation but make
your own independent assessment and rely
upon your own independent taxation, legal,
financial or other professional advice.
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Financial data

All information in the Presentation is in
Australian dollars.

Certain financial data included in the
Presentation are “non-GAAP financial
measures” under Regulation G of the U.S.
Securities Exchange Act of 1934, as amended.
These non-GAAP financial measures do not
have a standardised meaning prescribed by
Australian Accounting Standards and therefore
may not be comparable to similarly titled
measures presented by other entities, and
should not be construed as an alternative to
other financial measures determined in
accordance with Australian Accounting
Standards.

Although MYOB believes these non-GAAP
financial measures provide useful information to
users in assessing the financial performance
and condition of its business, you are cautioned
not to place undue reliance on any non-GAAP
financial measures included in the Presentation.

Forward statements

No representation or warranty, expressed or
implied, is made as to the accuracy, reliability,
adequacy or completeness of the information and
opinions contained in the Presentation.

The Presentation may contain certain forward
looking statements, including estimates,
projections and opinions (Forward Statements).
We use words such as ‘will’, ‘may’, ‘intend’,
‘seek’, ‘would’, ‘should’, ‘could’, ‘continue’, ‘plan’,
‘probability’, ‘risk’, ‘forecast’, ‘likely’, ‘estimate’,
‘anticipate’, ‘believe’, or similar words to identify
Forward Statements. Forward Statements may
involve known and unknown risks and
uncertainties and other factors, many of which
are beyond the control of MYOB, and have
been made based upon management’s
expectations and beliefs concerning future
developments and their potential effect on us.
No representation is made or will be made that
any Forward Statements will be achieved or will
prove to be correct. Actual future results and
operations could vary materially from the
Forward Statements. Circumstances may
change and the contents of this Presentation
may become outdated as a result.

Past performance

Past performance information given in this
presentation is given for illustrative purposes
only and should not be relied upon (and is not)
an indication of future performance.

Disclaimer

The information is supplied in summary form
and is therefore not necessarily complete. The
material contained in this presentation may
include information derived from publicly
available sources that have not been
independently verified. No representation or
warranty is made as to the accuracy,
completeness or reliability of the information.

To the maximum extent permitted by law, MYOB
and each of its affiliates, directors, employees,
officers, partners, agents and advisers and any
other person involved in the preparation of the
Presentation disclaim all liability and
responsibility (including without limitation, any
liability arising from fault or negligence) for any
direct or indirect loss or damage which may
arise or be suffered through use or reliance on
anything contained in, or omitted from, the
Presentation. MYOB accepts no responsibility
or obligation to inform you of any matter arising
or coming to their notice, after the date of the
presentation or this document, which may affect
any matter referred to in the Presentation.

This Presentation should be read in
conjunction with MYOB’s other periodic and
continuous disclosure announcements lodged
with the ASX, which are available at
WWW.asx.com.au.
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Highlights: Investment commenced, already seeing results in new
sales and online subscribers — over 550,000 at the end of September

1H18 Revenue

$218m

1H18 Underlying EBITDA

393m

1H18 NPATA

s46m

o

\

7% Onvear

3% onvear

6% onvear

)
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We’ve added >200k online subscribers in the last 12 months
The rate we need to hit our 1M goal in 2020

LTM ANZ ONLINE SUBSCRIBERS GROWTH (‘000)

250,000

200,000
———o

150,000

100,000

50,000 ® —— ¢
__._
@- - - o— @ 9
N N N N no N o o Q W Q ) N N N NS
< < 3 o 41 N o

" & ] o o . o &
R W CJQQ o & ~ P K\ W %@Q' g

=0=[IYOB == Competitor 1 =@=Competitor 2 =@=Competitor 3

Note: LTM = Last 12 months
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Strong Q3 performance on a number of fronts:

» Positive response to initial sales and
marketing investment driving year on year
growth in new sales of AccountRight &
Essentials

» Accelerating migration of BankLink to
Connected Ledger

« Continued growth in Practice Ledger sales
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Long-term strategy remains unchanged
Delivers on our vision and creates value for our shareholders

Strengthen core
and new TAM

Strategic

Penetrate new markets

Accelerate growth
already opened

in existing markets

1 2 3 4

Increasing

lifetime value TAM through share and
Payments and TAM thorugh

SME Lending Enterprise

Growing Increasing Increasing
acquisition

opportunities

online
subscribers

simplify success
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Growing subscriber base & increasing lifetime value
The formula is clear: invest to deliver solutions that win new users, retain them for longer and drive ARPU growth

SME Paying Subscriptions (k) SME Paying Subscriber Retention SME ARPU ($)
430
631 %% 421
570 82% 396
s 527 81% 80% 80% 371
I
Jun-14 Jun-15 Jun-16 Jun-17 Jun-18 Jun-14 Jun-15 Jun-16 Jun-17 Jun-18 Jan-14 Jan-15 Jan-16 Jan-17 Jan-18

Paying subs up 119 I Churn down 16% =) ARPU up 9% )

Combined these have increased the lifetime value of SME base by almost 40% since 1H16
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SME Paying Subscriptions (k)

SME Paying Subscriber base continues to grow ' I I

SME Paying Subscribers (000’s)

1% CAGR

Online clients growing quickly (42%
CAGR), making up more than 50%
by volume and over 75% by value

1H18 Revenue
contribution

Jun-14 Jun-15 Jun-16 Jun-17 Jun-18

m Online m Desktop
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This growth is made up of two opposing trends

SME Paying Subscribers (000’s)

1% CAGR

Jun-14 Jun-15 Jun-16 Jun-17 Jun-18 1H18 Revenue

contribution
mD|lY mDIFM
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SME Paying Subscriptions (k)

831
601
570
i
Jun-14 Jun-15 Jun-18 Jun-17 Jun-18

Two types of SME subscriber:

1) “Do It Yourself (DIY)” where the SME uses the

software to run their business
(Products: AccountRight & Essentials)

2) “Do It For Me (DIFM)” where a micro SME’s

accountant uses the software to maintain the books
(Products: BankLink & Connected Ledger)

DIY:
« Growing at 13%-14% per year over past 2 years
* Now 88% of value; 58% of volume of SME subs

DIFM:

» Declining at 4% per year over the past 2 years
* Now 12% of value; 42% of volume of SME subs
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SME Paying Subscriptions (k)

Gross adds have been increasingly weighted towards I I
higher ARPU DIY products

SME Paying Subscribers - Gross Adds & Churn

130
135
148 ” Total Gross Adds have slowed over the past
143 " N few years
- 105 .
& » Churned units have been relatively steady
“ | off a growing base. Both DIY and DIFM
have seen retention rates improve
601 . .
=7 S70 » Gross adds of high-ARPU DIY units have
479 been increasing
CHURN * Gross adds of low-ARPU DIFM units have
B:sM been decreasing

Jun'14 Churn Gross Jun'1s Churn Gross Jun'16 Churn Gross Jun'17 Churn Gross Jun'18
adds adds adds adds
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Higher-ARPU DIY gross adds (sales) growing strongly
DIY: 88% of SME Revenue

SME Paying Subscribers - DIY Gross Adds & Churn

I
194

Jun'14 Churn Gross Jun'15 Churn Gross Jun'16 Churn Gross Jun'17 Churn Gross Jun'18
adds adds adds adds
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SME Paying Subscriptions (k)

831
601
570
i
Jun-14 Jun-15 Jun-18 Jun-17 Jun-18

While absolute churn number has
increased, churn rate is decreasing

Gross adds are increasing — higher than
they have been in the past four years,
driven by both sales to newly formed
SMEs and migrations from non-paying
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SME Paying Subscriptions (k)

Lower-ARPU DIFM gross adds (sales) have been slowing I I
DIFM: 12% of SME Revenue

SME Paying Subscribers - DIFM Gross Adds & Churn . DIFM churn has reduced over the past two

years, while at the same time gross adds
have also dropped. There are 2 drivers of
this behaviour:

— When a new, replacement product is
— announced, practices often take a
ﬂ H n H H “wait and see” approach. This has
n been the case here with MYOB
Connected Ledger, the next generation
of MYOB BankLink.

— At the time of migration, practices also
285 22l 285 279 6o audit the number of client subscriptions
being used, which can result in less
than 100% of subscriptions being
migrated to the new solution.

* While this is a short-term trend, the long-

Jun'14 Churn Gross Jun'15 Churn Gross Jun'16 Churn Gross Jun'17 Churn Gross Jun'18 term D”:M picture iS positive
adds adds adds adds
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DIFM: The move to Connected Ledger is progressing well

/We are now >10% through the migration\
of BankLink to Connected Ledger

285 279
262

Jun-16 Jun-17 Jun-18
m Desktop ®Online

o j
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/ Once migrated, referral rates of \
new SMEs increases 3x...

AU NZ ANZ

m Before u After

SME Paying Subscriptions (k)

831
601
570
i
Jun-14 Jun-15 Jun-18 Jun-17 Jun-18

/ ... and the rate of new practices \
starting to refer DIFM solutions
continues to rise

>1,400

,|I||

Jun-16  Dec-16  Jun-17  Dec-17  Jun-18

mBankLink mConnected Ledger

... with 2/3 referring

Connected Ledgers

- /
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Retention continues to improve in all products

Retention
85%
81% / 83%
81% ,
S 82%
81%
Jun-14 Jun-15 Jun-16 Jun-17 Jun-18

== SME Retention e===DI|Y ==—D|FM Retention
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SME Paying Subscriber Retention

J%
82%

L] 80% 80%

Jun-14 Jun-15 Jun-18 Jun-17 Jun-18

Retention rates have improved in all segments over
the past 4 years, with the mix shifting to DIY /
Online solutions also driving the improved overall

performance

Note: Online DIY solutions retention is approx. 1%

higher than desktop solutions
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SME ARPU (8)

ARPU growth has also been strong at 5% CAGR I

ARPU
ARPU growth has been a function of a number of variables:
$673
$620 - 1) DIY (+2% CAGR):
+ Annual Price increases in DIY products

- Impact from increased competition driving higher
$430 discounting for new sales (from mid-2017)

- Channel shift to Accountants who receive
wholesale pricing for software referred to their
SME clients

$354

2) DIFM (-1% CAGR)

- No price increases since 2015 as we move from
BankLink to Connected Ledger

$130 $126

Jun-14 Jun-15 Jun-16 Jun-17 Jun-18 3) Positive impact of mix shift from DIFM to DIY
———SMEARPU ====DIY ==DIFM

Combined these have driven an overall CAGR of 5%
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SME Paying Subscriptions (k) SME Paying Subscriber Retentio SME ARPU ($

- \m
Looking forward I I I I ° I I I
The recent trends are likely to continue for the next several

years with no change to medium-term guidance

Paying Subscribers

» DIY subscriptions, currently representing 88% of SME revenue, are expected to continue to grow strongly through:

« Sales to newly formed SMEs, supported by sales and marketing initiatives (already coming to fruition in Q3), and
* Migrations from the non-paying, active base;

* DIFM will continue to transition from BankLink to Connected Ledger:

« As some current BankLink practices are taking a “wait and see” approach, and are also auditing subscription usage, the current
trends in paying subscriber growth will likely continue in the short-term

* Increasingly, however, this will be outweighed by increased referrals from practices that have migrated and new practices that
begin referring Connected Ledger

* Once the migration is complete DIFM will return to being a source of subscriber growth for MYOB

Retention

* Rates will continue to improve as this base completes the migration online and leverages our increased investment

ARPU

+ Competitive activity, and increased sales through accountants with wholesale pricing, is expected to keep DIY ARPU relatively flat
* However a mix shift to DIY will lift overall SME ARPU by low - mid single digits
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Guidance
Reaffirming FY18 and beyond

Measure

Organic revenue growth

Past Current Year
2016 - 2017 2018

Research & development 15.1% - 16.3% <20% <20% <16%
Underlying EBITDA margin® 45.6% - 46.3% 42% - 44% >40% >45%
Free cash flow® $125m - $130m >$100m >$100m >$200m

Note 1: Total R&D (opex + capex) as a percentage of revenue
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Note 2: Underlying EBITDA as a percentage of revenue

Note 3: Statutory EBITDA less net working capital and capex
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Medium-term targets unchanged

«  Online subscribers: 1 million by 2020 Free cash flow ($m)

250 -

- Total revenue growth: Double digit >$200m
200 - /'

« Organic revenue growth: High single-digit ol
150 1 /’

« Underlying EBITDA margins: >45% from 2022 - //

« R&D investment: <16% from 2022 100 1 o

* Free cash flow: >$200m from 2022 50

2015 2016 2017 2018E 2019E 2020E 2021E 2022E
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CONNECTED PRACTICE:
INVESTING FOR FUTURE GROWTH

Tim Reed
Chief Executive Officer
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Delivering on our vision

Tomorrow
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We provide 1.2m businesses with a suite of
business management solutions that help make
life easier for business owners and their
advisers. Our solutions range from simple to
powerful - meeting the needs of sole traders to
businesses with thousands of employees.

The Connected Practice — a bold vision of the
future state of our industry.

We are building a single, cloud platform that will
leverage Al, to significantly streamline processes
SMEs and Advisers use today, bringing to life our
vision of the Connected Practice.

Today we will show you the first product
demonstration of the end-to-end compliance
workflows in the MYOB Platform.
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MYOB'’s industry vision: The Connected Practice.

The Connected Practice

ADVISORY

RUN THE
PRACTICE

—

COMPLIANCE TRANSACTION
PROCESSING

I I

Impact

Time

Time spent on transaction processing
and compliance will reduce; time spent
on advisory/ decision making will
increase

Timeframe

Three separate processes, completed
in series, often over eighteen months
will collapse into one, real-time process

Adviser
More businesses will use Advisers who
will own the end-to-end process

Tools

Three separate software systems on
different computers replaced by one
platform that: captures data once at its
source, leverages Al to do as much
work as possible, and then intelligently
presents users with the tools and
information to complete their job

Online Practice Tools

MYOB (Practice) Ledger

>150k

- mmER

Dec-15 Jun-16 Dec-16 Jun-17 Dec-17 Jun-18

MYOB Portal (clients using)
>180k

Dec-15 Jun-16 Dec-16 Jun-17 Dec-17 Jun-18

MYOB Dashboard (practices using)
>10k

4-1.1

Dec-15 Jun-16 Dec-16 Jun-17 Dec-17 Jun-18

The Connected Practice will deliver seamless connectivity across the ecosystem, enabling live data to be readily available and accessible to enable

effective, insight-led decision making by businesses and their advisors, ultimately driving increased referrals of SME solutions for MYOB.
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Industry Dynamics

Total employment (hours worked) in
transaction processing and compliance will
reduce as hours worked in advisory
increases

Competition between Advisers will be
based on relationships; price power will be
weak

The most efficient practices will drive to
have all their clients on a single platform;
the role of the Adviser in selecting and SME
accounting tools will rise

These platforms will expand in scope to
provide a range of connected services
making them commercial platforms for SME
financial transactions as much as systems
of record

One day the platform may be subsidised
as a lead generation tool for connected /
financial services
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The Connected Practice: a new world for Advisers and SMEs

Advisers

Accountants & Bookkeepers

In the future, the role of the Adviser will
change. He or she will fulfill the role of a
business coach and compliance manager

= Transaction Processing

« Configure accounting and add-on
systems

* Process anomalies and one-off
transactions

* Move to be the primary owner of
Transaction Processing

= Compliance

« Structure their clients’ affairs
* Review (pre-filled) data
* Ensure deadlines are met

= Advisory

* Review business performance

* Monitor cashflow

* Recommend process improvements
» Consult on large decisions

SMEs

For the SME, this future world will be great!
Things will just get done

= Quick and easy “mobile moments”
Accounting will mean creating, reviewing
& processing transaction on a mobile
device

= Track business performance

* Leveraging Al
* Adviser sets up critical reports
« SME views through any device

= Interactions with Adviser via MYOB
App

* Questions, signing docs, compliance
lodgment — all via a shared online
workspace, accessed through an app
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https://myob-tv.wistia.com/medias/viiesgemm3

30 MYOB 2018 INVESTOR DAY PRESENTATION simglIfy success



https://myob-tv.wistia.com/medias/vii6sgemm3

Investing for future growth —why?

28 MYOB 2018 INVESTOR DAY PRESENTATION

250 -

200 -

150 A

100 A

50

Free cash flow ($m)

Today

>$200m

2017

2018E 2019E 2020E 2021E 2022E
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Investing for future growth — how?

As previously announced, we are entering a 2 year period of accelerated investment with a compelling case that leverages our
momentum in online subscriber growth, recognising that now is the right time to invest to capture further market share.

Our investment plan focuses on two key areas:

$50m MYOB Platform acceleration

Accelerate development of the MYOB Platform to win new
accounting practices, leading to a corresponding increase in
SME referrals

Competitors do not currently provide a full suite of online
solutions for advisers

The investment is NPV positive on the basis of accelerated
retirement of legacy solutions

$30m Sales & Marketing investment

Increase our adviser sales team to ensure we increase the
number of referrals from our adviser base. This investment is
NPV positive and will be cash flow positive in 2020 on the
basis we can maintain current levels of team productivity

Increase marketing spend over the next 2 years to ensure
direct SME purchases remain strong and our long-term CAC
months is < 12

As 2H18 continues, our investments are progressing as expected and we are confident in achieving our medium-term targets.
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Source:

Investing for future growth —now is the right time

= Menu Home Mews Business Markets Street Talk RealEstate Opinion  Technology

and the New Zeal
will result in MYOB buying three Reckon product
lines - Reckon APS, Reckon Elite and Reckon Docs.

The acquisition. which was represents about 50 per

cent of Reckon's business in terms of revenue and earnings before interest. tax.

depreciation and amortisation.

cial Review the

Reckon chief executive Clive Rab

mpany. but this was the best

"We were absolutely convinced that we

realise eeded move to the

d client base. but :

d the cost of build out the technology
+ for our customer base would require a

didn't have,” he said

"We thought that culturally MYOB and it's commitment to the connected office were

the people people to partner with for our emplovees and customers.

Reckon's sk

ave jumped more than 30 per cent in early trade on the back of the

deal. tr $L57 at 1210pm. MYOB's shares were also trading up a modest L1 per

cent to $3.6.

http://online.isentialink.com/afr.com/2017/11/16/9519cc5b-4674-4bab-bdfa-8aaad4 14732 html

https://www.afr.com/technology/myobs-180m-bid-to-buy-reckon-in-doubt-

as-xero-considered-zero-competition-20180329-h0y400

2AFR 17 Nov 2017 “Reckon sells it's ‘crown jewel’ to MYOB
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FINANCIAL REVIEW

d the best technology. the best people and a

Personal Finance  Leadership  Lifestyle Al Q

MYOB's $180m bid to buy Reckon in doubt as
Xero considered zero competition

He told The Australian Financial Review that Xero had spoken with the ACCC as part of its
investigation, and had conceded that it was mainly focused on providing software to smaller

accounting firms,

"Xero itself admits that its HQ modules lack the functionality and sophistication to meet the

requirements of the larger firms," Mr Featherston said.

"Therefore we didn't see them as being a sufficient constraint upon MYOB going forward, at least

in the segment of the market with larger accounting firms.”

He (ACCC Commissioner Roger Featherstone)
told the Australian Financial Review that Xero
had spoken to the ACCC as a part of its
investigation and had conceded it was mainly
focused on providing software to smaller
accounting firms.

“Xero itself admits that its HQ modules lack
the functionality and sophistication to meet
the requirements of the larger firms.”

Roger Featherstone, ACCC Commissioner?!

“As time went by we realised we needed to
move to the cloud and it was coming on
faster and faster, and the cost of building
out the technology that was going to be
suitable for our customer base would
require a lot of money, which quite honestly,
we didn’t have.”

Clive Rabie, CEO Reckon?
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https://myob-tv.wistia.com/medias/6¢clyzsrylu
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MYOB - A purpose led business

oyoP

Way
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Our Vision

AT MYOB WE HELP BUSINESSES SUCCEED

WHAT

BY DEVELOPING INTELLIGENT, INTUITIVE
TOOLS THAT MAKE BUSINESS LIFE EASIER

HOW

BECAUSE WE KNOW, THAT BUSINESS ISN'T
JUST BUSINESS, IT’S PERSONAL

WHY
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Our Values

collaborate simplify

DRIVE QUR
WORLD

innovate results passion

Our Experience

iINnspired

a
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An engaged team

Our culture has evolved over time through a deliberate series of initiatives to engage our employees.

8T-4dy
JARSETd
L1-8ny
LT-1dy
97-23Q
91-8ny
91-1dy
G1-22@
ST-8ny
ST-udy
¥1-99@
y1-8ny
y1-1dy
€1-23@
€T-8ny
€T-udy
¢1-93@
Z1-3ny
¢1-1dy
11-22@
11-8ny
TT-4dy
0T-23Q
0T-3ny
0T-ddy
60-93Q
60-3ny
60-4dy

New Tech Benchmark

Engagement

O
=
<
—
z
%)

DAY PRE

INVESTOR

18

MYOB 20
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A record of talent attraction & retention

4 R
+556

APPOINTMENTS
JAN - OCT 2018

Plus 343 Internal
movements &
promotions

~
26%

EMPLOYEE
REFERRALS

Increases speed & conversion
rate of potential candidates

Improves tenure of
appointments

- J
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-

-

2% Improvement

EMPLOYEE RETENTION
IN GROWTH AREAS

vs 2017

Sales & Marketing and
Engineering & Experience

/

simplify success



Employer reputation is very well positioned

ThoughtWorks’

myob

—/\

carsalescom.au

A ATLASSIAN

@envato I I

glassdoor

* In ascending order based upon likelihood to recommend and CEO approval ratings, 2 November 2018
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And a growing reputation for Female Tech Talent

4 N

556

APPOINTMENTS
JAN - OCT 2018

g @

52% 48%

- )

-

\_

198

ENGINEERING &
EXPERIENCE
APPOINTMENTS

g @

64% 36%

~
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-

18

ENGINEERING
PROTEGES

g @

50% 50%

Across MYOB
women comprise

of our total team

of our senior leaders

and are members of

of our engineering crews




MYOB PLATFORM
ACCELERATED
INVESTMENT

Kim Owen-Jones David Weickhardt
Head of Product Marketing General Manager - Product



THE CONNECTED
PRACTICE

Advisory

Transaction
Compliance Processing
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Automated transaction
processing at scale, driving
maximum efficiency

Accurate real-time data,
automatically populating efficient
compliance tools

Touchpoints with clients, delivering
real-time insights on business
financial health and goal planning

simplify success



SECURE

MYOB Platform underpins

: CONNECTED
The Connected Practice

CUSTOMER DRIVEN DESIGN

One partner for all your
core business processes INTEGRATED

EFFICIENT




MYOB Platform delivery is accelerating
New features in market and more modules under development

The MYOB Platform —Jun’18 The MYOB Platform - Now

Dashboard Dashboard

Run the
Practice

Advisory

Practice
Management MYOB Advisor

Practice
Management MYOB Advisor

Document

Management 2019/
2020

Document
Management AccountRight
2020 On the

roadmap

AccountRight

In the
market

In the

Under dev market

Corporate
Compliance

Corporate
Compliance

Connected
Ledger

Connected
Ledger

Client

; : (Practice)
Compliance Accounting

Ledger

(Practice) Transaction

. Accounting
Ledger Processing

» Corporate Compliance: in Beta
* Document Management: under development
and first modules in market in 2019
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MYOB Platform delivery is accelerating
Creating efficiencies for SMEs and Accountants

The MYOB Platform

Dashboard
X EE Adviso
Practice £
Practice

Management MYOB Advisor

Document
Management 2019/

AccountRight

In the
market

Corporate
Compliance

Connected
Ledger

Compliance Accounting (Practice) Transaction
P Ledger Processing
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A single, integrated and efficient platform which creates a
key competitive differentiation for MYOB.

More than half of the MYOB Platform modules are
developed and already in market; with ongoing
enhancements continuing.

In 2018 we’ve made significant progress on compliance
(client accounting & tax) and corporate compliance;
targeting the end of 2019 to be in market.

We have a clear vision of our 2020 targets for practice
management and document management and are
currently at discovery phase for these modules.

We have received outstanding feedback and excitement
from our clients. Delivery is key.

simplify success



S ¢
TRANSACTION « Best in-market automation,
PROCESSING reducing time on task

 Managing your work at scale

e Seamless client collaboration




BAS workflow

Query transactions Signature

Preparation

Coding transactions BAS Prep Lodge BAS

Source files
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=

Demo: Code transactions and then
submit BAS/GST




COMPLIANCE Automating or-eliminating every

single-step in the end to end
compliance workflow




The compliance workflow

Wendy sends Wendy starts the
Wendy moves Steve’s Wendy checks the Steve a checklist compliance work Wendy performs
workflow online books are up to date (Steve's portal collects his responses) (Trial balance, workpapers & journals) the tax reconciliations

©0000
®,
00600

Steve approves and the Tina finalizes Sean performs an Wendy completes Wendy generates
return is submitted the work internal review the tax return the financial reports
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Demo: Register a company
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MYOB PLATFORM
ACCELERATED
INVESTMENT —
CONTINUED

Kim Owen-Jones David Weickhardt
Head of Product Marketing General Manager - Product



o=

Automated management
reports harnessing the power
of artificial intelligence




———————n

Demo: MYOB Adyvisor

B
e
E—

L ——EEE
———————————=

| —

—




. L

RUN THE  Tailored control over jobs,
PRACTICE time, costs and processes

« Automated intelligent storage,
classification and retrieval of
documents




MYOB Platform delivery is accelerating
Creating efficiencies for SMEs and Accountants

The MYOB Platform

R th Dashboard .
Pr“ar::tici Advisory « We focus on the core jobs to be done by
SMEs in each segment:

Practice
M t i . .
SEOEmEn e « Integrate with Connected Practice
workflows
Document S . « Automate or eliminate every step
Management 2019/ AccountRight ]
- » Design for ease of use
market
Corporate 20 L. . . .
Compliance « This is enabled by capturing high-quality
data at source, in real time

Connected
Ledger

Compliance PG (Practice) Transaction
Y Ledger Processing

simplify success
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Focus on the core jobs to be done in each segment,
Including integrated end-to-end workflows

Quote Accept Do the work Prepare invoice Get paid Reconcile

(track time/expenses)
AN — [\
=1 — — ->r — —
Wi== v

Pay staff/Suppliers
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Capturing Data at Source

@ Bank feeds @ Mobile apps @ Up to date GST and tax

@ Smart Bills @ Payroll @ Getting rid of the paper
trail for expenses




MYOB Platform MYOB Platform
2018 developments Focus for 2019/2020

v" Turbo-charging online invoicing, including
* Mobile quoting;
+ Additional payment methods; and

* |nvoice reminders and lists RUN the Dashboard o
Practice visory
Practice

v Next generatiOn Smart Bills and Supplier feeds inC|Uding Management MYOB Advisor

* New and improved ways to access bills/receipts and
attach them;

«  Bringing in line item information; Managament 20197 ZRE™ AccountRight

« Auto account allocations; and

« Seamless integration into workflows

In the
market

Corporate
Compliance

v' Extending payroll leadership including Single Touch Payroll

Connected
Ledger

v" Continued ledger enhancements (rural) for the Platform _
Compliance /—\cccollj::ing (Practice) Transaction
i Ledger Processing
v

Multicurrency — enabling EOL of v19
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SALES, MARKETING
AND BRAND

Andrew Birch
Chief Operating Officer



INVESTMENT OBJECTIVE PERIOD

* No. 1in online subs flow

FY 2018 - FY 2021

$30m1?

 1m online subs by 2020

1. Net EBITDA impact of investment over 2018-2020. Total additional investment is higher but is offset by EBITDA from 2020 onwards



Sales & Marketing Investment: Driving MYOB SME Acquisition

Key focus of investment is to increase market share via advances in technology, marketing and enablement

Sales
Acceleration

Marketing

Acceleration

Marketing
Automation

Trial and Buy
Experience

Grow the size and skill
level of our partner
sales teams to uplift
productivity and
new referrals
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Increase the acquisition
of new direct sales
through a strong brand
and quality, cost
effective leads

Improve the tools
available to our
marketers, enabling them
to communicate in an
omni-channel method,
to drive increased sales
to new DIY clients

Improve the trial and buy
user experience
and thereby increase
new client acquisition
numbers via our direct
sales channel




Channels to market
SME sales are driven through three primary channels to market

PARTNERS DIRECT CLIENTS
SME sales via referrals from SME sales via online and SME sales via migrating the
Accountants & Bookkeepers phone sales existing active non-paying base

Q2

N
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Sales Acceleration - Partners
Leveraging and growing our sales team to uplift sales through the partner channel

Field Sales

Field based team
of client and partner
managers.
Responsible for
selling practice
solutions and SME
products via referrals
to medium sized
accountants

Phone Sales

Phone based team
responsible for
selling practice

solutions and SME

products to smaller
partners

Pinnacle
Sales

Field based team
responsible for
selling practice

solutions and SME
products to our
largest accountants

SMEs &
Commercial
Partner Sales

Field based team
responsible for
selling solutions to
our bookkeepers,
certified consultants,
franchise and retalil
channels

Pre and post sales
support for our
partners that
includes training,
enablement and
education

Sales Strategy

& Capability

Internal sales &
support enablement,
training, coaching
and QA for all our
sales teams

50+ New Sales team members

50+ Operational Resources: Training, Marketing, Sales Ops, Partner Success
Improved territory coverage and ratios
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BRAND & DIRECT

Natalie Feehan
General Manager - Marketing & Direct



MYOB Brand Journey

MYOB brand transformation continues

NEW NEW NEW NEW
MYOB BRAND BRAND BRAND BRAND my0b

DEFINED LAUNCHED IMPLEMENTED EMBEDDED

2016 2017 2018
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The Category

Over the past 3 years, the category has significantly grown, additional investment enabled MYOB to increase media SOV

/Est. ANZ Category Media Spend (LTM)\ /Est. MYOB Media Share of Voice (SOV)\

c.$40m

>30%

c.25%

c.$20m

1Q16 2Q186 3Q16 4Q18 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 1Q16 2Q186 3Q16 4Q16 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18

2X 2X
Category media spend doubled from 2Q16 MYOB share of voice
to 2Q17 and has remained elevated increase from Q3’17 to Q2’18

Source: Nielsen AJEx + internal estimates
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Media Strategy

In 2018 we made a significant acceleration in investment to stimulate brand demand

/ A significant increase in \

ANZ media investment YoY

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

-

\ ------ 2017 2018 J

*Google Analytics .No bounce, session =1, from product and acquisition pages (excluding homepage)

-

Skewed towards
acquisition activity

2017 2018

=Brand = Acqusition

~

/

~Rothcorp MYOB Brand Health monitor. RIPE audience businesses 0-2 & those seeking to change their current accounting solution.
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/ Resulting in increases in \

demand across key measures

+34%

YoY New Visits across ANZ to
Acquisition Pages myob.com*

+/76%

Q3 YoY Increase in AU Brand
Consideration RIPE Audience~

+32%

Q3 YoY Increase in NZ Brand

\ Consideration RIPE Audience~ J

simplify success




MYOB Brand Health

MYOB continues to lead the market as relates to Brand Awareness and Consideration across ANZ

-

40%
35%
30%
25%
20%
15%
10%

5%

0%

-

~

SME Brand Consideration

A

Q102Q3Q4Q10203040Q1Q203 0401 Q2Q3Q4Q1Q2
'14'14'14'14'15'15'15'15'16 '16 '16 '16 '17 '17 '17 '17 '18 '18

e \[YOB e Comp 1 Comp 2

-~

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

J
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-

SME ‘Leader in Online Accounting’

~

Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
'14 '14 '14 '15 '15 '15 '15 '16 '16 '16 '16 '17 '17 '17 '17 '18 '18
= MYOB

Comp 1 Comp 2

J

-

70%
60%
50%
40%
30%
20%
10%

0%

N

~

SME ‘A Trusted Brand”

'\/\/\/\/
\AANSTT

Q1Q2Q3Q4Q1Q2Q3Q4Q1Q2Q3Q4Q1Q2Q3Q4Q1Q2
'14 '14 '14 '14 '15 '15 '15 '15 '16 '16 '16 '16 '17 '17 '17 '17 '18 '18

e—\YOB Comp 1l e Comp 2

J
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Digital Capability

Increased internal digital marketing capability and technology to drive insight, efficiency and sales

4 N

1. Digital foundations to scale by o x7
investing in foundations we have salesforce '.
accelerated platforms for faster | Increased speed to

. ; ‘ market — development of
and more agile deployment marketing cloud Adobe Experience new campaigns

Manager

Y4

\
2. Mature digital marketing ( + - n +80%
capability through update of our J o Online experiments

advertising technology stack increased conversion rates

J
N

Google Marketing Platform

Y4

3. Optimise digital investment @JtlleE'y +21%
through |nS|ght and attribution to Monthly marketing
better segment audiences /:/ Seg ment efficiency improvement

through optimization

N J
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Four areas of focus
There are four areas that we have focused on to drive increased sales & conversion

BRAND & EXPERIENCE OPTIMISED

ACQUISITION PRICING




Customer Lifecycle Approach
We look holistically at the customer lifecycle, with an experimentation mindset and agile approach,
to generate maximum ROI

6

Advocacy

A

Purchase
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Discovery: Brand Advertising
Above the line, to drive awareness and consideration, we launched our new creative platform,
with an always on multi-channel marketing strategy

' Yool < Debrem i“ﬁ ‘ o
] 5% q @ e Q@ —
SET YOUR BUSINESS ' [ &
UP FOR SUCCESS D[® ﬁ
myob myob MYOB
sty meces [ S i
= SET YOUR Nail every job from start to

S A | ? G ile.
o i b v BUSINESS UP FOR finish with MYOB + ServiceM8
L SUCCESS TR

ait
Valet Parking

SIMPLIFY
YOUR BUSINESS

myob.com/au

30 day FREE trial

GST, Invoices, supplier feeds & more

oY Like () comment £ Share

Strathpine 4
Brisbane 24

TURN LATE PAYERS
INTO GREAT PAYERS

O

N4
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Discovery: Start-ups & Sponsorship
We have continued to work closely within the Startup ecosystem building equity early with businesses
in their formative stages

?!%mympmik

STARTS

W
¥ he 2 WADE
W o | , | One, = STARTUP
ar. | - ROO]C VICTORIA
ol ; | ,J) » " .‘"'_. - ‘.

CreativeCubes.Co

Teach

S et s = ; THE ULTIMATE SHARK TANK EXPERIENCE
v . k., & - a
R NN NG L TR

simplify success
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Explore: Education
As prospects explore, we are top of mind, and presence with online reviews, SEM and SEOQO drive traffic to myob.com

Go g Ie myob reviews § Q / \
All Shopping News Videos Images More Settings Tools + 3 4 %

YoY New Visits across

About 1,830,000 results (0.63 seconds)

_ _ _ - _ ANZ to Acquisition
MYQB Essentlals review: simple bu_t sophisticated - Services ... Pages myob.com
https://www.bit.com.au/review/myob-2017-review-458834 ~
%% % %% Rating: 5
May 11, 2018 - We update our review MYOB's entry-level cloud accounting system. ... So, for our
series of reviews of cloud accounting systems for small businesses, we're looking at MYOB Essentials
here. ... MYOB Essentials does not include inventory — that requires an inventory add-on or an upgrade 5 / 5 St ar S

to ...

MY OB Essentials Software - 2018 Reviews, Pricing & Demo
hitps://www.softwareadvice com/accounting/myob-essentials-profile/ v

%% % % * Rating: 4 - 53 reviews

MYOB Essentials is an online accounting solution for businesses of all sizes. ... MYOB allows users to
view cash flow and manage payroll, and business owners can manage bills by linking stored bills and 1 6 8 O
]

invoices with the appropriate accounts. ... Small Business Accounting Software

in BIT.com.au

Reviews on

MYOB Reviews - ProductReview.com.au productreview.com.au
https://www_productreview.com.au/p/myob_html| v

% % %% Rating: 4.4 - 1,681 votes
MYOB: 1681 customer reviews on Australia's largest opinion site ProductReview.com.au. 4.4 out of 5

stars for MYOB in Financial Services. K /

simplify success
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Engage: Social, content and automation
We use data and technology to personalize experiences to engage with and nurture prospects,
with multi-media and multi-channel content strategy to drive engagement

MYOB

Published by Falcon.io October 18 at 423 PM - @

4 )

4 It's exciting to see the addition of two MAJOR superstar athletes turned
entrepreneurs, to the speaker's list of the Startup Grind APAC Conference
presented by MYOB! 4"

We can't wait to hear 2x NBA All-Star Baron Davis € AND 7x World
Champion Surfer Layne Beachley 3 speak at the conference on 6-7
December!

+135%

YoY Content Views in
Facebook platforms

Get your tickets to #StartUpGrind here *| ... See More

+100%

YoY Video Views in
Facebook platforms

Beachley

1M+

Forecast to reach 1
million visits in 2018

/ APAC
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Purchase: right offer at the right time
New shopping cart technology, data and insight enables us to optimise the trial and non-trial buy experience

/ \ / New Onboarding \ K \

Targeted offers for

‘Non Trial Buy! Trial EXperIence
25% OFF
Which AccountRight is right for your business? Let's get started! + 1 O %
e w YoY increase in Trials
*50 o] 97

é-."' o
S— +68%

m m m Before we jump into your dashboard, tell us a bit about your business.
e mmm R What's the name of your business? YOY |ncrease in Direct

[ ] Channel Non Trial Buys

What industry are you in?

A

N NS 2N A ...
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Client Loyalty: Succeeding together
Continually engage with our clients to help them get the most from their products and their business

/ Engage with our clients \ / Through data insights \ / \

myob +18%

YoY increase in Live
Services usage

Keep your
biz switched on

for success v Q-a

ry ey
_-mww

+
— b 4 H
e e sen b +50%
o o s oo i e o B YoY increase in Product
" — Brand NPS
+ %

* +57K

Additional subscription
M \ opreastusnpasvd clients through migration

= AN PN Y
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Advocacy: Word of Mouth

Advocacy, referral and social influencer programs enable others to share our message

TIPS FOR A SUCCESSFUL START-UP WITH THREE e o s
® WILLIAMS CAFE'S TOBY IACCARINO

s 000 [

5

> oz
Celebrating the:Small Wins That t8ad to Big Things
Your story dreamconfig nurasound thecoolhunt... troye: SETYOUR ' :.’;" & !
BUSINESS UP FOR
SUCCESS

myob  myob

SET YOUR
BUSINESS UP FOR
SUCCESS

Qv
128 likes

myob R.M. Williams boots, cans of VB,
bottles of Hendrick's gin — they're... more

ideo
Castro Theatre

Businesses exposed to 6
influencer articles / posts
\ J

Advocacy
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Brand and Direct Sales

Continue to transform the MYOB brand, whilst continuing to grow SME sales through direct channels

Experience
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Market
Leadership

myob

simplify success

Technology

Engagement

Communities
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-

Brand & social video

—

T ——————————
—

L ——
L

| —

https://myob-tv.wistia.com/medias/skrlt53072



https://myob-tv.wistia.com/medias/skrlt53o72

BREAK

myob



PAYMENT SOLUTIONS

Nick Burkett
General Manager - Clients



Why are we investing in Payments and Lending?

/ 1. Compelling Customer\

Proposition

Improve

cash flow
for our clients

Save time
for our clients

Satisfy
unmet needs

\ for our clients J

84 MYOB 2018 INVESTOR DAY PRESENTATION

/ 2. MYOB Strategically \

Positioned
Core to our
Ooﬁ client business
flows

V- Unique data /
N/ insights

Trusted brand

myob

N /

/ 3. Increases MYOB TAM \

A$b
35
3.0
25

Payments

20

Enterprise

SME/Practice

MYOB TAM
opportunity

Core market TAM Expansion TAM

simplify success



Sophisticated Al
Fraud Tools

Minimising fraud losses
and increasing revenue
through smarter fraud
detection and liability
shift

Increasing Choice of
Payment Methods

Offer more payment
choices for customers
with a focus on
emerging alternate
payment types with
significant customer
bases

Secure Remote
Commerce

Partnership between
AMEX, Visa and
Mastercard to unify and
streamline their online
checkouts to make
online digital payments
more secure and
interoperable

Five key payment trends driving MYOB’s payments strategy

Open Banking

and New Payments
Platform (NPP)

Combination of Open
Banking and NPP
opening up
opportunities for real
time irrevocable
payments, richer data
and payment initiation
by external parties

Virtual Cards and

B2B Payments

Growing focus on B2B
payments and
delivering automated
payment solutions that
drive processing
efficiencies and deliver
working capital benefits
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Why we’re strategically well positioned to penetrate this market

1 2 3

Online Invoice Enterprise Payments SME Lending
Payments (MYOB PayBYy)

Already entered Near-term opportunities

Supplier Payments

5

Payroll Intermediary

$50bn $5bn 40%
Invoice value Transactions p.a. Pre-qualified

Payments from invoices Payments processed MYOB SMEs pre-qualified

sent by MYOB customers through MYOB’s gateway for a loan
to their end customer for Enterprise customers

$300m
ABA files/week

Payments from MYOB
customers to their suppliers

1 in 4 Employees
in Australia

1in 3 NZ employees
are paid wages
via an MYOB product

Payments from MYOB
customers paying their
employees, ATO etc.
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1. Online Invoice Payments
Strong growth facilitating >23k invoices payments per month, worth >$20m from >12k merchants

4 N

u
Online Invoice Payments
Transaction value per month More paym ent :

types added in

>$20m 2018 and early 2019 Q12019
Q22018
\ J
a )
Linkage to core SME  Invoice reminders
software * Invoice lists / statements
Jun-16  Dec-16  Jun-17  Dec-17  Jun-18

Total transaction value increased >70% between K J
April and June with the launch of BPAY 4 I

Get paid 4x faster*

Underlying operational

By accepting card payments directly from your online invoices

capabilities
Fraud detection & prevention

N /

*Based on invoices paid through online invoice payments between September 2017 and February 2018
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2. Enterprise Payments

myob payby

the way to pay

e

PAYMENTS MERCHANT
GATEWAY SERVICE
FACILITY
connects to all
major banks, payment
includes card facilitator
vault with with three

tokenisation banks
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FRAUD
MANAGEMENT
SERVICES

monitor fraud
transactions

-~

More potential
payment types

China Union Pay
Apple / Android Pay
Masterpass
EFTPOS Online
POLi / CIDD

~

N\
-

Futureproofing

Fraud — 3DS 2.0

Lifecycle management of

cards & tokens (SRC)
NPP and open banking

AN

simplify success



3. SME Lending

Providing access to leading financing solutions for SME’s, creating cash flow and easing time restraints

loans

Powered by ondeck

myob

-~

Y A -

Simple process

Application finished in
minutes either online or
by phone. Approval and
funding in as fast as 24

\ hours.

b

Providing financing
solutions to more
businesses

Application assessed
beyond credit score
alone.

2V

No security
required

~

Unsecured business
loans from $10,000 -
$250,000 over 6 to

AN

24 months.
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-~

o/

Tailored loan
options

Leveraging
sophisticated data
analytics.

3.

Loans presented
In context

Within MYOB
SME solutions.

Programmatic
marketing

Driven by MYOB’s
deep customer
insights.

/
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4 & 5. Supplier and Payroll Payments

Strategic partnership with Mastercard extends payment opportunities

Supplier and Payroll payments within MYOB software opens up $200bn market opportunity

-

Attractive opportunity

O

$900bn $40bn

$160bn

Supplier payments from Payroll payments f
AccountRight Live

customers p.a.

Estimated value
of SME supplier
payments in Australia

"

customers p.a.

AccountRight Live

rom

-

/

Source: MasterCard + internal MYOB data
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Strategic partnership to enter

R

mastercard.

Integrated solution enabling SMEs to pay suppliers/employees
directly within software

Dual debit/credit card solution, partnering with Mastercard

Segmented approach allows solution for cost conscious customer
vs. those valuing cash-flow/rewards from credit card

/

simplify success



ENTERPRISE SOLUTIONS

Andrew Birch
Chief Operating Officer



Enterprise offers small businesses a migration path to ERP
and Enterprise HRM as their business grows

Complexity

MICRO 0-5 employees SMALL 5-30 employees MEDIUM 30-200 employees LARGE 250+ employees

SIZE OF BUSINESS
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Enterprise Solutions continues to be a significant growth opportunity for MYOB

“MYO has grown its share
of the ANZ Enterprises to
~10-12% today...we think
MYO could grow to 25-
35%, as they’re tapping
into new space, higher tier
enterprises with a leading
cloud product that’s being
recognised within the
industry”

Morgan Stanley Research
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Enterprise 1H ANZ Revenue (A$m)

1H14

1H15

13% CAGR

1H16

1H17

1H18

-

Key Growth Drivers

All ERP clients are paying
users

ERP client retention is high

ERP sales are leveraged
through channel partners

Pricing power exists due to

functionality enhancements

Cloud ERP clients increase
user numbers as they grow

~

J
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MYOB Advanced growing rapidly with strong uptake

-

/I\/IYOB Advanced

Launched in 2015
Built using the Acumatica platform
Developed out of New Zealand

Sold through a channel of ~40
resellers across Australia & NZ

Fastest selling cloud ERP in ANZ

Key Industry Verticals

Wholesale Distribution
Manufacturing

Professional Services
Financial Services

Not For Profit / Government
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~

/Advanced Business subscription

-

model driving strong recurring
revenues

57% I>5oo

Jun-14 Jun-15 Jun-16 Jun-17 Jun-18

MYOB ADVANCED BUSINESS SITES /

.

Mix shift towards MYOB
Advanced as market demand
towards cloud ERP increases

54% S8%
43%
23%

1H14 1H15 1H16 1H17 1H18

mMYOB Advanced Business Sales mMYOB Exo Business Sales

MYOB ENTERPRISE ERP SALES MIX J
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Advanced People is a competitive differentiator for MYOB

Advanced People Uptake (AU sites) / \

Advanced People
» Native Cloud Payroll
* Launched late 2016

>440
» Competitive differentiator
 ARPU driver
I >190 * Retention Driver

Dec-16 Jun-17 Dec-17 Jun-18
B Advanced Business Sites (LHS) m Advanced People Sites (LHS)
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MYOB and Acumatica

/MYOB

-

Accelerated development cycle
Fast to market in ANZ

Cost effective feature delivery
Exclusive strategic relationship
Minority equity stake

Board seat

Acumatica

Economies of scale of product
development

One of the fastest growing ERP
providers globally

IDC ranks Acumatica as a major
player in cloud ERP segment

Gartner ranks Acumatica as a
visionary in its Magic Quadrant
for Cloud ERP

~
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ABILITY TO EXECUTE

@ Oracle (Oracle ERP Cloud)

@ Workday
@ Oracle (NetSuite)
@ Microsoft
@ SAP (S/4HANA Cloud)
Sage Intacct
FinancialForce
SAP (Business ByDesign) © @ Unitd
Epicor @ ®
Ramco Systems @
COMPLETENESS OF VISION As of May 2018 © Gartner, Inc

Source: Gartner (May 2018) Magic Quadrant for Cloud Core Financial Management
Suites for Midsize, Large and Global Enterprises
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Highly competitive and fragmented market,
‘local focus’ key differentiator for MYOB

Cloud Competitors On Premise Competitors

PRONTO MYOB Greentree
MYOB Advanced  ININETSUITE

Business Microsoft
Market WOne “ Dynamics AX
Leaders EPICOR. i
icroso
Dynamics NAV @ MYOB Exo

@ FinancialForce D Microsoft Dynamics 365

Business
SAPEbesign: sage Intacct

Occasional technologyone EO w
Competitors J /3
Lurve

ARROW G JIWA

Less o
Competitive Accredo'Q'}

A‘ Microsoft Dynamics e éYbli)
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