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CHAIRMAN’S ADDRESS AND GROUP CEO’S ADDRESS DELIVERED AT VISTA GROUP
INTERNATIONAL LIMITED’S 2019 ANNUAL MEETING OF SHAREHOLDERS

Chairman’s Address (Kirk Senior)

Vista has again delivered another exceptional result, with the fifth consecutive year of 20%+ revenue
growth. This resulted in a 17% increase in EBITDA and a 150% increase in operating cashflow. We
declared a fully imputed dividend 27% up on the prior year, being at the top of our policy range,
reflecting our confidence in the business and the desire to reward our shareholders.

Almost 5 years ago, Vista had its IPO. Since then Vista has delivered a compound annual revenue
growth rate of 29%.

In particular, our two core businesses are driving the exceptional growth — Vista Cinema and Movio
continue to deliver standout results. Our “other businesses” are also performing very strongly or are
now on track for growth going forward. These “other businesses” play an important part in our group,
often beyond their relative size, and their executives are considered to be amongst the finest in the
industry.

We continue to be very focused on the now but are equally focused on planning for all aspects of the
future to ensure we maximise the opportunity to continue to build on the tremendous base we have
created. And we do just see it as a base — we believe there is significant opportunity going out many
years.

Our joint venture business in China continues to be strong — our business model means we may have
more volatility in earnings than our other businesses however there is no doubt this is a significant
opportunity for the long term, albeit one we must manage carefully.

The film industry is very healthy. Disney has completed its merger with Fox and has strongly re-iterated
its commitment to the theatrical window. Avengers Endgame has broken every record in the book and
the product line-up for the rest of the year looks terrific.

Adjusting for the two for one share split in November 2017, the share price since IPO has increased
fourfold.

And, since IPO, Vista’s shares have significantly outperformed both the S&P/NZX 50 Index and
S&P/NZX Information Technology Sector Index for Total Shareholder Returns. This is a terrific
outcome for all our shareholders.

Our balance sheet has never been stronger. This capacity provides us with the ability to take advantage
of new opportunities. And we are actively pursuing and evaluating these as they arise. The strength of
our financial position together with our talented team also allows us to continue to innovate across our
product range to meet our customer needs. Most importantly, we continue to be absolutely focused on
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our core businesses and seeking out the opportunities with customers and prospects to further
accelerate sustainable growth.

This time last year, we announced an important executive change with Kimbal Riley taking over the
Group CEO role from our Founder, Murray Holdaway, who moved into a key role of Chief Product
Officer. | noted in last years’ letter that | believed that this would be a case of 1+1=3 and I'm delighted
this has proved to be the case. It is a great joy to work alongside Kimbal — simply put, he is a great
CEO.

| want to especially recognise the tremendous work ethic, capability and enthusiasm of our executive
team for leading a group of talented and motivated staff who are shaping the success of the Group and
making a real contribution to the success of our customers.

The Board is very proud of the Group’s achievements and excited by what lies ahead. Thank you to the
other members of the Board who provide a diverse and complementary set of skills and ideas,
constantly challenging each other and management to ensure we are restless and focused.

On behalf of the Board, | thank you for your ongoing support.

| will now hand over to Vista’s Chief Executive, Kimbal Riley, who will make a presentation on the
business.

Group CEO’s Address (Kimbal Riley)

Thank you Kirk. I've particularly appreciated your support, and that of the Board, these last 12 months.

And | would like to thank our shareholders for their support. It is a tremendous boon to our people to
see their efforts recognised.

I’'m going to provide an overview of our results in 2018, in very similar terms to those used in our
announcement in February of this year. | will also discuss some of the key growth opportunities in
prospect for the Group.

We had a great year in 2018:

. revenue at the top end of our expected growth range (in the region of 20%) to $130 million;
. strong growth in recurring revenue to nearly $80 million;

. An excellent EBITDA and operating profit result;

. And we paid a dividend.

Everyone at Vista is excited to see that their efforts have contributed to this strong result, and | am
proud to be a part of the team that continues to build a strong New Zealand based company.

However, the highlights reel for 2018 goes beyond financial measures with Vista Cinema reaching a
market share in the +20 screens segment of 40% globally. Excluding China, that market share is
48.1%.

Important multi-group agreements were signed with the two of the largest global super-circuits — Odeon
(part of AMC / Odeon), and Cineworld (Cineworld / Regal).

The core businesses, Vista Cinema and Movio, both had really strong years, with Movio in particular a
stand-out.

We also started reporting the proportion of the Group’s revenue that is SaaS based, and were very
pleased to report it as 32% of total revenue — up from 25% in 2017.

In 2018 we continued reporting our business in segments - using the same segments as in 2017:

. Vista Cinema;

. Movio;

. Additional Group Companies;
. Early Stage Investments; and
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. And Associate companies.
The highlights across our segments included:

. Operating leverage achieved for both Movio and Vista Cinema in addition to healthy revenue
growth rates.

. An improved trajectory in the Additional Group Companies segment driven by the performance of
Powster which grew over 50% year on year.

. An unexpected spike in ticketing volumes for movieXchange mid-year provided a welcome boost
for the Early Stage Investments segment and delivered a positive EBITDA outcome for the year.

. And as expected — the localisation income for Vista Group from our Vista China JV (reported
under the corporate segment) was $4 million down on 2017.

All in all a tremendous set of results.

As | mentioned, Vista Cinema had a strong year, adding around 1,000 new cinema sites (including 199
in China) to reach a global total of just over 7,200. Of the additional sites, approximately 35% were with
existing customers, which is a very encouraging statistic as the large circuits keep investing.

Revenue growth was strong at 22% to over $82 million.

The first beta customers in the cloud were deployed towards the end of 2018 — with some tremendous
collaboration between customers and our teams.

The acquisition of our business partner in Latin America in 2017 delivered on our expectations in 2018
with stronger and stronger Group relationships formed with key customers in the region.

And we were pleased to report revenues approaching $3.5 million in the additional revenue category —
from 3rd parties operating within the Vista Cinema ecosystem. The customers of Vista Cinema are
extremely supportive of this initiative.

Our Veezi business had another solid rather than spectacular year with steady site acquisition (adding
258 sites) but with a good performance in revenue growth, driven by the addition of new modules and
an increase in ancillary revenue from 3rd party sources.

The growth opportunities for Vista Cinema should be viewed through four distinct frames:

. In geographies — as well as increasing market share in countries such as the USA and UK - in a
number of significant cinema going countries, Vista Cinema’s presence is modest — including
countries such as Brazil, Japan, and France.

. In customers — in particular in the largest circuits where Vista Cinema is very well positioned to
benefit from the continuing trend to trans-national consolidation.

. In products — Vista Cinema continues to build new products — such as Serve, Horizon, and CXM
— cloud-based products for which there is already significant customer demand.

. In the move to Cloud — moving to the cloud will enable Vista Cinema to offer SaaS style
proposals to customers — with attendant incremental revenue opportunities.

Movio’s vision is ‘Connecting everyone with their ideal movie’ — this underpins all that they do — and
they have had a terrific year in delivering on this vision for their customers — both cinema and studio /
distributor.

2018 was a standout year for Movio, with the Movio Media business in the USA having a particularly
strong 2nd half.

This drove an overall 47% revenue growth result, supported by increased operating leverage as
EBITDA percent increased to 27%.

Connections were again on the increase with over 2.2 billion messages being sent — a 22% increase.
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Movio Media enables studios to connect with moviegoers in ways not possible before, through an
aggregated anonymised database of movie going habits.

The Movio Media revenue grew 122% (albeit off a small base) as key agreements were reached with
Fox and Disney. A particularly strong performer for Movio Media was the research offering which
enabled studios to apply the data from Movio in planning the marketing of movies — earlier in the life of
the movie than previously was the case.

Growing the Movio business can be distilled down to focus on two key metrics.
Increasing the number of active movie-goers in the platform (by selling more Movio Cinema deals).

Increasing the revenue per active movie-goer by expanding the Movio Media platform to more cinemas,
to more publishers and to more countries.

The number of active moviegoers in the database was flat overall compared to the previous year, but
the revenue per active moviegoer was up considerably driven by the impetus of Movio Media in the
USA market.

A tremendous year for Movio overall — we couldn’t be more delighted.
In the Additional Group Companies segment:
Powster had another strong year, with revenue growth of over 50% and a solid EBITDA performance.

The studio in LA is well established with around a dozen people, and they have some very interesting
new products in development.

Following a tough year in 2017, the MACCS business started to show some green shoots in 2018. The
appointment of a new CEO in July has proved pivotal, as has the completion of the ‘unpaid’ portion of
the large USA project. The overall result for 2018 was still disappointing, but there was encouragement
in the improvement in the 2nd half performance over the 1st half.

Flicks continued to rack up growth in unique visitors across New Zealand and Australia — with a
considerable increase in advertising revenue in Australia being the highlight.

Our early stage investment portfolio had a pleasing 2018.

An unanticipated mid-year spike in ticketing volumes for movieXchange tickets boosted the results
considerably, however by year end the volume had returned to more normal levels. movieXchange Film
had a very satisfactory 2018, now servicing over 8,000 screens, and providing a single consistent film
database for Group companies.

Cinema Intelligence grew revenue 80% over the previous year and started to make good inroads into
the Vista Cinema customer base. Integrations with key Vista Cinema modules have created an
excellent pipeline for 2019 and beyond.

A key milestone in the journey for Stardust occurred with external investment moving Stardust to
associate status post balance date.

The star of the show for Numero was the progress made in the International market. 10 new country
dashboards were delivered during 2018 and studio execs were particularly pleased with the fact that the
flash data is being provided much more quickly.

2018 was also a year of considerable investment in the USA market for Numero, and whilst good
progress was made, there are several key gaps in the coverage, and this has limited the value that
studios place on the USA data.

Our Joint venture in China — Vista China - had a good 2018, with revenue up 19% over 2017 to just
over $NZD20 million. 199 new sites were added including a key win with top five circuit Stellar — whose
rollout has continued into 2019.

The Vista China team invested in local development capability during 2018 with a focus on offerings
that are unique to the China market. Key in this regard is the ability to build Wechat mini-programs for
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customers, and integration platforms to simplify the management of 3rd party ticket aggregators so
prevalent in China.

During 2018 we agreed with our joint venture partner to increase our shareholding in Vista China. This
was duly completed in early 2018 — with the resultant shareholding percentages being 47.5% for each
of Vista Group and Weying with the remaining 5% held by staff.

We have continued to pursue options to enable the consolidation of Vista China and we are confident
that we will be able to achieve this, however it is difficult to predict exactly when that will be.

We’d reiterate our comments when we announced our results in February, that we do not assume
consolidation in 2019 at this point.

To 2019 and the future.

We continue to target revenue growth in the region of 20%, which remains dependent on several key
projects tracking to current schedules.

We look to a strong performance from Movio, a continuation of the performance record of Vista Cinema,
and an improved Additional Group companies segment performance with Powster and an improving
MACCS to the fore.

One of the key projects on our roadmap over the coming years is the transition of Vista Cinema to the
cloud and to Enterprise SaaS. Significant progress has already been made, but there is still a
substantial amount of work to do.

The future for Vista Group is exciting as we continue to build the scale of our Group businesses, work to
enhance the collaboration opportunities between the Group companies and continue to create the best
software and data solutions for the film industry.

In closing | want to take this opportunity to acknowledge everyone in the Vista Group team — from the
Board through every Group company, a business such as ours succeeds only through the imagination,
dedication, and hard work of the people in it — both in New Zealand and around the world. I'm
extraordinarily grateful to be part of this team and | thank every one of them for their support.

Thank you.

ENDS

Kelvin Preston

General Counsel & Company Secretary
Vista Group International Limited
Email: kelvin.preston@yvista.co
Contact: +64 9 967 4113
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VISTA GROUP REVENUE SINCE IPO
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VISTA GROUP SHARE PRICE (NZX) SINCE IPO*
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TOTAL SHAREHOLDER RETURN (%)
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FINANCIAL HIGHLIGHTS Vv

TOTAL REVENUE RECURRING REVENUE OPERATING PROFIT
(up23%) (up 24%) (up21%)

EBITDA! OPERATING CASHFLOW FINAL DIVIDEND
$29.2m $27.6m 210
(up 17%) (up 150%) CENTS P/SHARE

(Total FY18 dividend up 27%)

1EBITDA is a Non-GAAP measure and is defined as earnings before net finance expense, income tax, depreciation, amortisation, acquisition costs and equity-accounted results from
associate companies. Expenses related to the VCL deferred consideration is also excluded. This is consistent with the measure used in the Prospectus
dated 3 July 2014. Depreciation and amortisation in 2018 $4.2m (2017: $3.6m).




VISTA GROUP 2018 HIGHLIGHTS

Balance sheet remains very strong with low debt and a strong
cash position

Vista Cinema global market share of 20+ screens segment
increased to 40%

Signed integrated Group agreements with leading global
Cinema Circuits — Cineworld and Odeon

Core businesses — Vista Cinema and Movio - deliver stellar
performances — Movio a standout

SaaS' revenue represent 32% of Total Revenue in 2018,
up from 25% in 2017

1 SaaS revenue is defined as revenue earned from solutions that are hosted by Vista Group, which typically attract a subscription revenue type.
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OPERATING SEGMENTS

Additional Group

Early Stage

NZ$M Vista Cinema Movio Companies Investments Corporate Total
Revenue 824 22.8 15.0 4.5 5.9

EBITDA' 256 6.2 14 0.4 4.5)
EBITDA % of revenue 31% 27% 9% 10% (76%)

NZ$M Vista Cinema Movio Add't'g':::‘ p?ar:il;'s) IE:;L‘;::;‘%: Corporate Total
Revenue 67.6 15.5 12.3 1.2 10.0

EBITDA? 19.8 36 0.6 (1.8) 2.7

EBITDA % of revenue 29% 23% 5% (150%) 27%

Note: EBITDA is a Non-GAAP measure and is defined as earnings before net finance expense, income tax, depreciation, amortisation, acquisition costs and equity-accounted results from associate companies.

Expenses related to the VCL deferred consideration is also excluded. This is consistent with the measure used in the Prospectus dated 3 July 2014. Depreciation and amortisation in 2018 $4.2m (2017: $3.6m).
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CINEMA SEGMENT
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13%
GROWTH IN TOTAL
SITES TO 7,202

31%
EBITDA%
(UP BY 6%)

REVENUE EBITDA
$82.4M crowr 220 $25.6M crowriz0

Vista Cinema provides cinema management software to the world’s largest
cinema exhibitors

1013 new sites in 2018 (including 199 sites in China)

Total now 7,202 (161 sites removed from count at half year in France). Total in China now 958

Vista Cinema now has customers in 97 countries

Market share globally of 20+ screen segment at 40%

Excluding China - market share of 20+ screen segment is 48.1%

First cloud deployed customers live and in production

Additional revenue stream from 3¢ parties approaching $3.5m

NEW SITES ADDED

TOTAL SITE COUNT
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CINEMA SEGMENT - CONTINUED
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14%

INCREASE IN SITE
REVENUE TO
$588 P.MTH

59%

INCREASE
IN ARR TO
$6.35M

56%
REVENUE
GROWTH

40%
GROWTH IN

CONTRACTED
SITES TO 901

Provides cinema management software to the world’s independent cinema
exhibitors

258 new sites bring total site numbers to 901 — including China

China now with 93 sites, an increase of 72 over 2017

14% increase in revenue per site compared to 2017

USA continues to be strongest market for Veezi with over 500 sites

Veezi now present in 36 countries

VEEZI - TOTAL SITE COUNT AVERAGE REVENUE PER MONTH
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CINEMA SEGMENT - CONTINUED
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Drivers for growth

- Strong focus on trans-national ‘super-circuits’ validated by recent wins

- Significant interest in cloud version of Vista and increasing opportunities for

managed service arrangements

- Continued product innovation into new areas such as F&B, data warehouse,
Omnichannel, CXM

- Competitive wins — globally

- Expansion from beach-heads in new markets — Brazil, Italy, Japan, France

- Continued demand in Latin America, Eastern Europe, and Africa

- Additional revenue streams from ecosystem — hardware, payment processors etc.

- Veezi experiencing growing interest from customers transitioning from ‘vanilla’
POS solutions

16



MOVIO SEGMENT $22.8M  Growrs a7 $6.2M Crow e

M o U I o Global leader in data-driven marketing to provide products and services to cinema
exhibitors, film studios and their media agencies and other specialists in film advertising.

Purpose: to connect moviegoers with their ideal movie.

The Movio Cinema business grew 17%, increasing its global footprint to 53 countries. Achievements included the
successful deployment of two of the leading Brazilian exhibitors; and the launch of innovative pricing, with 22
customers agreeing to accept a compounding annual increase in return for access to Movio's future innovation
The Movio Media business grew revenue 122%. This was driven by growth in research revenue, with the addition
of Disney, Direct email campaign revenue and the successful launch of a digital campaign solution

Movio successfully navigated the changes in data legislation (GDPR) in the EU, ensuring continued uninterrupted
service across the region

Total connections (email, SMS, mobile push and digital) increased 22%, with more that 2B personalised
communications made in 2018

Rule of 40 for SaaS: Movio's Revenue Growth of 46% + EBITDA Margin of 27% = a combined score of 73

2018 PERFORMANCE METRICS

122% 89% 46% 22%

Growth in Movio growth in total revenue growth in Global total growth in connection
Media revenue per active moviegoers revenue per active messages sent
in North America moviegoers to 51 cents to 2.2bn 17

to 86 cents



MOVIO SEGMENT - CONTINUED W

M o U I o Active Moviegoers Revenue / Active Moviegoer
(Millions) (NZ cents)

Region 2017 2018 2017 2018
USA 24 20 45 86
Rest of World 21 25 23 22
Global 45 45 35 51

Growth Strategy

Increase Volume - Active Moviegoers:

» Movio brand refresh focused on demonstrable uplift exhibitors experience using Movio, with a view to engaging
with the C-level of the remaining top 15 global exhibitors not currently licensing Movio’s software and services

» Deploy non-member solution allowing exhibitors to build moviegoer profiles based on online ticket purchases of
non loyalty members

Increase Revenue Per Active Moviegoer

« Successful adoption of ‘Innovation Pricing’, providing all Movio Cinemas latest innovation for a compounding
annual increase circa 7% including CPI. Currently 22 exhibitors have agreed

* Productisation of the Movio Media Digital Campaign platform, enabling rapid deployment of digital marketing
campaigns coupled with the ability to scale sales
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ADDITIONAL GROUP COMPANIES SEGMENT

REVENUE EBITDA
$1 5M GROWTH +22% $1 -4M GROWTH +123%

PC/5TER Maccs FLICKS

World leading film marketing products Provides world leading theatrical distribution Movie and cinema review and showtime guide

Excellent revenue growth (52%) delivered software

strong EBITDA

Created 31% more movie destination sites
(1,750) in 2018

LA Studio well established — 12 people —
Powster Labs offer to studios generating
good interest

Promising early signs with products on
Facebook Messenger — very good user
engagement, strong pipeline of prospects

Pleasing improvement 2nd half over

1st half — though full year result still

not acceptable

Stronger delivery performance enables
focus on new business with 3 new customer
wins in 2nd half

Joined up customer propositions with
Numero under development

6,000+ cinema sites delivering weekly
audited box office results to MaccsBox

Unique visitors up 24% to 8.2m across
New Zealand and Australia

2d half 44% ahead of 15t half as impact of
marketing spend and deployment of sales
resource in Sydney felt

140% increase in advertising revenue in
Australia

Extending the lead as the largest
independent movie site in Australasia
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EARLY STAGE INVESTMENTS SEGMENT

REVENUE EBITDA
$4-5M GROWTH +285% $0-4M +$2.2M

% B ®

CINEMA INTELLIGENCE mOVIeXChange S"‘Ordus"‘

Software to optimise film forecasting and A platform to share film digital assets & enable Social app to share video reaction to movies
scheduling new cinema ticketing sales channels to access and TV shows
. Excellent revenue growth (80%) reduces cinema exhibitors Additional external investment moves
EBITDA loss close to break even for full year MX Film good progress — servicing 8,000+ Stardust to Associate company status in
Penetration of Vista customer base at 6% - screens with content — and integrating with 2019
big runway ahead group companies to deliver consistent film 2nd half 2018 focus was to enhance app to
Key integrations with Vista products in beta — database increase user engagement and retention

with Film Manager, and with MovieTeam
Starting 2019 with pilots in 2 significant Vista
customers in APAC

MX Tickets travelling steadily — boosted mid-
year by one-off volume spike — now servicing
10 live ticketing partners worldwide

MX collecting showtimes from key large and
small customers — millions of showtimes each
month

13t half 2019 will see relaunch and
marketing push

Positive signs of studio interest in quality
of users on Stardust
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ASSOCIATE COMPANIES %

NnuMero d Box office tracking and reporting product

International business (outside USA) progressing well with increased coverage and positive EBITDA
New country dashboards live in - Argentina, Bolivia, Indonesia, Malaysia, Mexico, Netherlands, Nigeria,
Paraguay, Singapore, and Uruguay

In 2019 Numero will launch further dashboards in Europe and Latin America

USA coverage significantly increased — 2,400 sites reporting

Revenue growth overall strong

Numero requires ongoing support from Vista Group — provision made for all advances during 2018
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ASSOCIATE COMPANIES - CONTINUED

VISTA P'erformance

Revenue of $NZD20.6m, 19% increase over 2017
% 199 new sites added — 41% from existing customers — total now 958 sites
Vista China market share of 20+ screens segment estimated as 17%
Top 5 circuit Stellar now rolling out — Vista China will have 3 of the top 5 circuits as customers when rollout is complete
Total of 93 Veezi sites, 72 added in 2018

Impressive local product add-ons built by Vista China team — WeChat mini-programs, 3" party integration products

China film industry
China box office revenue in 2018 grew 9% over 2017 — adding RMBS5billion of ticket sales. Local productions accounted
for 61% of the box office

Government has proposed a funding plan to expand cinema building in tier 3 and 4 cities — in particular in the west of China
Continued domination by 3™ party ticket sellers — Maoyan and Tao Piaopiao remain the top 2

Cinema building continues apace in China — 18% increase in 2018

Update on structure
The transaction to acquire 7.9% of Vista China was completed in August — Vista Group and Weying now each hold 47.5%,
and staff the remaining 5%

As previously announced additional transactions are contemplated which will lead to Vista Group being able to consolidate

We will update on the status of these transactions during the first half of 2019
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OUTLOOK %

Recurring revenue base coupled with strong pipeline across Vista Group is expected
to support our target of a 6" consecutive year of revenue growth in the region of 20%
(excluding consolidation of Vista China)

Very exciting outlook for Movio — in particular Movio Media, with strong growth
expected and a significant runway ahead

Large cross Vista Group agreements completed in 2018 provide a strong basis for
Vista Cinema through 2019 and 2020

Vista China expected to continue to win new circuit customers, and make increased
Veezi sales in 2019

Improved performance from Maccs and Numero expected to underpin better results
from other segments

2018 was a strong year for the global film industry with box office approaching or
exceeding records in most countries, as well as continued growth in screens and
cinema sites. The slate for 2019 is well rated by most observers
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RESOLUTIONS A

GROUP

Resolution 1 — That Kirk Senior be re-elected as a Director of Vista.
Resolution 2 — That Cris Nicolli be re-elected as a Director of Vista.

Resolution 3 — That the Board is authorised to fix the fees and expenses of PwC
as auditor for the ensuing year.

Resolution 4 — That Vista’s existing constitution is revoked, and the constitution
referred to in the Explanatory Notes on pages 3 and 4 of the Notice of Meeting, is
adopted as the constitution of Vista with effect from the date that Vista transitions
to the new NZX Listing Rules dated 1 January 2019.
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RESOLUTION 1

Resolution 1 — That Kirk Senior be re-elected as a Director of Vista.

Confirmation of Proxies:

Proxies and Postal Votes received:

For 96,093,162 (83.10%)
Proxy discretion 280,105 (0.24%)
Against 19,262,605 (16.66%)

Abstain 4,000 (0.00%)

VISTA

GROUP
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RESOLUTION 2

Resolution 2 — That Cris Nicolli be re-elected as a Director of Vista.

Confirmation of Proxies:

Proxies and Postal Votes received:

For 115,251,707 (99.74%)
Proxy discretion 280,105 (0.24%)
Against 26,086 (0.02%)

Abstain 81,974 (0.05%)

VISTA

GROUP
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RESOLUTION 3 ﬁ:ﬂ

GROUP

Resolution 3 — That the Board is authorised to fix the fees and expenses of PwC as auditor for
the ensuing year.

Confirmation of Proxies:

Proxies and Postal VVotes received:

For 115,304,793 (99.76%)
Proxy discretion 280,105 (0.24%)
Against 0 (0.0%)

Abstain 54,974 (0.03%)
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RESOLUTION 4 i

VISTA

GROUP

Resolution 4 — That Vista’s existing constitution is revoked, and the constitution referred to in
the Explanatory Notes on pages 3 and 4 of the Notice of Meeting, is adopted as the
constitution of Vista with effect from the date that Vista transitions to the new NZX Listing
Rules dated 1 January 2019.

Confirmation of Proxies:

Proxies and Postal VVotes received:

For 115,262,798 (99.76%)
Proxy discretion 280,105 (0.24%)
Against 1,500 (0.0%)

Abstain 95,469 (0.06%)
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IMPORTANT NOTICE

This presentation has been prepared by Vista Group International Limited (“Vista Group”).
Information in this presentation:

is provided for general information purposes only, does not purport to be complete or comprehensive, and is

not an offer or invitation for subscription or purchase of, or solicitation of an offer to buy or subscribe for, financial
products in Vista Group or any of its related companies;

does not constitute a recommendation or investment or any other type of advice, and may not be relied upon in
connection with any purchase or sale of financial products in Vista Group or any of its related companies;

should be read in conjunction with, and is subject to, Vista Group’s financial statements, market releases and
information available on Vista Group’s website (www.vistagroup.co.nz) and on NZX Limited’s website (www.nzx.com)
under ticker code VGL;

may include projections or forward looking statements about Vista Group and its related companies and the
environments in which they operate. Such forward-looking statements are based on significant assumptions and
subjective judgements which are inherently subject to risks, uncertainties and contingencies outside of Vista Group’s
control. Although Vista Group’s management may indicate and believe the assumptions underlying the forward looking
statements are reasonable, any assumptions could prove inaccurate or incorrect and, therefore, there can be no
assurance that the results contemplated in the forward looking statements will be realised. Vista Group’s actual results or
performance may differ materially from any such forward looking statements; and

may include statements relating to the past performance of Vista Group and/or its related companies, which are not,
and should not be regarded as, a reliable indicator of future performance.

While all reasonable care has been taken in compiling this presentation, Vista Group and its related companies, and their
respective directors, employees, agents and advisers accept no responsibility for any errors or omissions. None of Vista
Group or its related companies, or any of their respective directors, employees, agents or advisers makes any representation
or warranty, express or implied, as to the accuracy or completeness of the information in this presentation or as to the
existence, substance or materiality of any information omitted from this presentation.

Unless otherwise stated, all information in this presentation is expressed at the date of this presentation and all currency
amounts are in NZ dollars.
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