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IMPORTANT NOTICE

This document may contain forward looking statements including plans and
objectives. Do not place undue reliance on them as actual results may differ, and
may do so materially. They reflect Catapult's views as at the time made, are not
guarantees of future performance and are subject to uncertainties and risks,

such as those described in Catapult's most recent financial report. Subject to law,
Catapult assumes no obligation to update, review or revise any information in this
document.

While Catapult's results are reported under IFRS, this document may also include
non-1FRS information (such as EBITDA, contribution margin, free cash flow, annual
recurring revenue (ARR), annualised contract value (ACV), lifetime duration (LTD),
and churn). These measures are provided to assist in understanding Catapult's
financial performance. They have not been independently audited or reviewed, and
should not be considered an indication of, or an alternative to, IFRS measures.

The information in this document is for general information purposes only, and

does not purport to be complete. It should be read in conjunction with Catapult's
other market announcements. Readers should make their own assessment and take
professional independent advice prior to taking any action based on the information.

Due to rounding, numbers presented throughout this document may not add up
precisely to the totals provided and percentages may not precisely reflect the
presented figures.
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FINANCIAL HIGHLIGHTS

CATAPULT'S GLOBAL SCALE AND OPERATING LEVERAGE

FY20 FY19 % CHANGE
(AUD $M) (AUD $M)
ARR 1 72.6 66.2 10 %
RECURRING REVENUE SUBSCRIPTION REVENUE 77.6 64.0 21%
REVENUE 100.7 95.4 6%
EBITDA 2 13.3 4.1 225%
OPERATING LEVERAGE
FREE CASH FLOwW 3 9.0 (17.1) 153%
GROWTH INVESTMENT R&D AS A % OF REVENUE 9% 1% (18%)

T ARR will be retired as a reporting metric in FY21.
2 |ncludes AASB16 changes in FY20 of $1.9m
3 Includes AASB16 changes in FY20 of $2.0m and COVID-19 mitigations and government grants of $4.9m
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GROWTH IN CUSTOMERS

GROWTH IN TOTAL CUSTOMERS OF OVER 20% SINCE JUNE 2019

2+ 235

SOLUTIONS

CUSTOMERS
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REVENUE GROWTH DRIVEN BY SUBSCRIPTION REVENUE

SUBSCRIPTION REVENUE +21%

OUR MAJOR Q4 SELLING SEASON WAS DISRUPTED BY COVID-19, LIKELY, PUSHING
SALES INTO H1 FY21. CAPITAL SALES (-27.6%) WERE MOST AFFECTED.

OUR PRE-COVID-19 INTERNAL ESTIMATE FOR FY20 REVENUE WAS APPROXIMATELY
$14.5M HIGHER THAN OUR REPORTED RESULT
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STRONG SUBSCRIPTION REVENUE
GROWTH ACROSS ALL SOLUTIONS

DESPITE COVID-19, SUBSCRIPTION REVENUE GREW STRONGLY IN 4Q FY20 WITH

PERFORMANCE & HEALTH UP 25% AND TACTICS & COACHING UP 11% ON 4Q FY19.

(AUD $M)

40

+10%
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PERFORMANCE & TACTICS & MANAGEMENT
HEALTH COACHING (AMS)
(WEARABLES) (VIDEO SOLUTIONS)
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(CONTENT LICENSING)
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EBITDA GROWTH MOMENTUM

DELIVERED FIVE CONSECUTIVE HALVES OF CONSISTENT EBITDA GROWTH

14.8 EBITDA (AUD $M)

10.8

6.8

2.8

H1

PLAY SMART

-5.2 H2
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INTRODUCING FOUR NEW SAAS METRICS

1. ANNUALISED CONTRACT VALUE (ACV)

ACV is the annualised value of contracted subscription revenue in effect at a
particular date. ACV differs to ARR by excluding revenue that's recurring but not ARR

contracted (e.g. content licensing)
UNCONTRACTED BUT
RECURRING SUBSCRIPTION

2. LIFETIME DURATION (LTD) REVENUE
LTD is the weighted average length of time a customer has been (continuously)
with the Company, weighted by customers' current ACVs

3. ACV CHURN

ACV Churn is the net reduction in the ACV of a customer between the start and
end of a period, totalled across all customers, and expressed as an annualized
percentage of opening ACV

4. CONTRIBUTION MARGIN

Contribution Margin is a common SaaS metric calculated as the percentage of
revenue retained after all variable costs, and measures the operating leverage of
the Company to revenue growth

e
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FINANCIAL HIGHLIGHTS
WITH NEW METRICS

FY20 FY19 % CHANGE
(AUD $M) (AUD $M)
ARR 72.6 66.2 10 %
ACV 62.5 55.6 12%
ACV CHURN (%) 6.7% 6.3% 6%
RECURRING REVENUE
SUBSCRIPTION REVENUE 77.6 64.0 21%
LIFETIME DURATION (YEARS) 6.5 6.7 (3%)
REVENUE 100.7 95.4 6 %
EFFICIENCY AND SCALABILITY CONTRIBUTION MARGIN (%) 48.6 40.3 21%
EBITDA 13.3 4.1 225%
OPERATING LEVERAGE
FREE CASH FLOW 9.0 (17.71) 153%

GROWTH INVESTMENT R&D AS A % OF REVENUE

9%

1%

18%
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LARGE AND GROWING STREAM OF

SUBSCRIPTION REVENUE

CATAPULT IS ACTIVELY SWITCHING NON-SUBSCRIPTION REVENUE TO SUBSCRIPTION
REVENUE AND FOCUSED ON DRIVING CONTINUED GROWTH IN SUBSCRIPTIONS REVENUE

ARR (AUD $M)
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LONG-TERM DURATION TO ACV

SUCCESS IN NEW-SELL, UP-SELL AND CROSS-SELL.

NET CHURN MODEST.

ACV BY CUSTOMER DURATION (AUD $M) ACV BY CUSTOMER DURATION (AUD $M)
30 June 2019 30 June 2020
24 .1
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OPERATING EXPENSE CONTINUES
TO DECLINE WITH SCALE

[
OPERATING EXPENSES TO REVENUE RATIO (%) CONTRIBUTION MARGIN (%)
90% 50%
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60% 20%
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SOLUTION DEVELOPMENT COSTS
STABLE WITH SCALE

. PROSUMER

DEVELOPMENT COST AS
A% OF REVENUE (RHS)

CATAPULTSPORTS.COM

AUD $M
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GLOBAL FOOTPRINT CONTINUES TO SCALE

DELIVERING HIGH VALUE CUSTOMERS AND HIGH REVENUE

TEAMS BY REGION REVENUE BY REGION

o
11% 6% >%

_ Australia
. Australia
: APAC

APAC

19 %

Americas

Americas
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PROSUMER BUSINESS:

RESET PROGRESSING

A
REVENUE (AUD $M)

0
6 -1
5 -2
4 3
3 -4
2 -5
1 -6
0 -7

FY19 FY20
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EBITDA (AUD $M)

FY19

+87.9%

FY20

N\

Prosumer sales impacted by
COVID-19 lockdowns around

the world (revenue -7.7%)

Prosumer business reset

continues

Reduced cash burn from

opex containment and lower

marketing spend

L.

&

AV 1d

New Head of Consumer on
board for FY21

A
e

f

R\

Integration of platform with

"h

pro segment commenced
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PROFIT & LOSS STATEMENT

FY20 (AUD $M) FY19 (AUD $M) % CHANGE
REVENUE 100.7 95.4 6%
COGS 26.5 25.8 3%
VARIABLE COSTS 25.2 31.2 (19%)
EMPLOYEE 19.7 22.3 (11%)
OTHER 5.5 8.9 (38%)
CONTRIBUTION PROFIT 49.0 38.4 28%
CONTRIBUTION MARGIN 49 % 40% 21%
OTHER INCOME 1.3 0.3 321%
FIXED COSTS 37.0 34.6 7%
EMPLOYEE 25.3 22.0 15%
OTHER 11.7 12.6 (7%)
EBITDA 13.3 4.1 221%
D&A 21.5 17.0 26%
EBIT (8.2) (12.9) 36%
NPAT (7.7) (12.6) 39%

CATAPULTSPORTS.COM

Revenue growth of 6% driven by growth in the

Americas Pro Segment

Major Q4 selling season was disrupted (capital

sales 28% lower than pre-COVID-19 estimate)

COGS grew less than revenue due to skew

towards higher margin subscription

Variable costs lower due to scale efficiencies,

reduced investment in Consumer, and savings
from COVID-19 measures

Other income includes $0.7M of COVID-19

assistance grants

Fixed employee costs grew due to higher ESP
costs, investment in labour to support growth,
offset slightly by COVID-19 savings

Other fixed costs decreased due to AASB 16,
offset by higher doubtful debt charges in light
of COVID-19

D&A increased due to prior year R&D
investment and AASB 16

A\
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STRONG CASH FLOW POSITIVITY

FREE CASHFLOW FY19 TO FY20 $000s (AUD)

15,000

10,000 4,927 9,018

5,000 4,837 I
"17,084 - -

13,319 1,051

|
-5,000
-10,000
-15,000
-20,000
FY19 UNDERLYING INVESTING WORKING AASB16 FY20 COVID-19 FY20
CASH EBITDA CASHFLOW CAPITAL UNDERLYING MITIGATIONS*
GROWTH (PRE COVID-19) FCF

PLAY SMART

*INCLUDES $0.7M OF GOVERNMENT GRANTS
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EBITDA GROWTH MOMENTUM

OPERATING LEVERAGE IS POWERING EBITDA GROWTH

REVENUE INCREMENT (AUD $M) EBITDA INCREMENT (AUD $M) EBITDA GROWTH YIELD
18.6
16.0 135%*
7.3*
6.0 32%
5.4
- : E
FY18 FY19 FY20 FY18 FY19 FY20 FY18 FY19 FY20

*EXCLUDES THE IMPACTS OF AASB16

CATAPULTSPORTS.COM

A\

PLAY SMART

23



FY20 RESULTS

EBITDA GROWTH DRIVERS

EBITDA FY19 to FY20 (AUD $000s)

3,435
7,227
700
1,516
1,192

4,081
FY19 NET SALES VOLUME INVESTMENT LOWER R&D REDUCED OTHER ITEMS

IMPACT IN LABOUR TO CAPITALISATION IN INVESTMENT IN

SUPPORT GROWTH PRO SEGMENT CONSUMER

CATAPULTSPORTS.COM

1,942

AASB16

13,277

FY20
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PRO SEGMENT: STRONG SUBSCRIPTION REVENUE

GROWTH DRIVING TOTAL REVENUE GROWTH

110,000

100,000

90,102

90,000

80,000

70,000

60,000

50,000

FY19 REVENUE

CATAPULTSPORTS.COM

REVENUE FY19 TO FY20 (AUD $000s)

3,001
7,427 _ |
-4,803
-3,073
SUBSCRIPTION REVENUE CAPITAL REVENUE
+$13.7M -$7.9M

PERFORMANCE TACTICS & MANAGEMENT MEDIA & PERFORMANCE TACTICS &
& HEALTH COACHING ENGAGEMENT & HEALTH COACHING

95,907

FY20 REVENUE

A\
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PRO SEGMENT:

PERFORMANCE AND HEALTH

R R S

CATAPULTSPORTS.COM

30%

15%

-15%

-30%

Total Pro Performance & Health segment revenue up 6%

17% of our customer base has taken up Vector

Strong subscription revenue up 27% reflecting our focus on creating long-term value
Subscription revenue 70% of revenue; capital revenue declined 22% due to expected deferment of sales into FY21 H1

Continuing customer demand for Vector supporting high quality growth in subscription revenue

REVENUE GROWTH

SUBSCRIPTION

CAPITAL

REVENUE MIX STRONGLY
SKEWED TO SUBSCRIPTION

CAPITAL

SUBSCRIPTION

A\
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PRO SEGMENT:
TACTICS AND COACHING

A\

N
VIDEO REVENUE FY192 TO FY20 (AUD $M)
25 Saa$S high margin
- Revenue down 3% to $29.8m,
comprising strong subscription
20 growth of 10% to $23.5m and
a decline in hardware (non
recurring) revenue of 33% due
" to sales deferred into TH FY21
Low margin hardware by COVID-19.
10
5
0 FY19

COACHING/RECRUITING/OTHER HARDWARE . FY20

(TACTICS & COACHING) (TACTICS & COACHING)

PLAY SMART
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CAPITAL EXPENDITURE FOCUS ON
DIFFERENTIATION OF PRO PRODUCTS

FY20 (AUD $000s)

CAPITALISED DEVELOPMENT

PERFORMANCE & HEALTH 3,623
TACTICS & COACHING 4,781
MANAGEMENT 538
CONSUMER 332
9,274
OTHER
CAPITALISED COGS 2,987
PPE /718
3,705
CAPITAL INVESTMENT 12,979

CATAPULTSPORTS.COM

Delivered 26 new solutions and
enhancements to existing products
(including Vector, Vision and Openfield)
Reduced investment in Consumer in
FY20

Capitalised COGS associated with
Vector upgrades and new subscription
sales

Invested $9 million in R&D. 96% of
this investment was focused on Pro
segment innovation

A\
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OUTLOOK
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OUR CUSTOMER SOLUTION-BASED STRATEGY

PLATFORM

PERFORMANCE & TACTICS & PROFESSIONAL
MANAGEMENT HEALTH COACHING MEDIA & ENGAGEMENT SERVICES

OPPORTUNITY STRONG POSITION STRONG POSITION OPPORTUNITY OPPORTUNITY

AMS WEARABLES VIDEO CONTENT LICENSING

OPPORTUNITY OPPORTUNITY OPPORTUNITY OPPORTUNITY OPPORTUNITY

WEARABLES

CATAPULTSPORTS.COM

SEGMENTS

PROSUMER

N\

PLAY SMART

30



FY20 RESULTS

FY21

FY21 will be a shorter financial year comprising nine months with Catapult changing to
a 31 March year end. The change of year end and switch to a USD currency will better
reflect the Company’'s underlying successful operating and earnings profile driven by its
growth in the northern hemisphere market.

=
The Company expects to modestly elevate its R&D investment while maintaining
positive free cash flow in FY21. Increased R&D investment comes off the low base
reported in FY20 and will bring Catapult more into line with the R&D investment
profiles of high growth global technology businesses.

The delays and temporary closures of many sports over recent months have shifted the
Company's sales cycle, and consequently a significant proportion of sales that would
otherwise have been made in 4Q20 are now expected to be made in TH21. We believe
the long term underlying revenue growth rate of the Company has not been impacted
by COVID-19. It is too early to comment on the short term (FY21) impact of COVID-19.

There is further de-risking potential for Catapult's business should professional sport

PLAY SMART

continue to adjust effectively to the operational requirements of a COVID-19 affected

world.
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APPENDICES

CATAPULTSPORTS.COM
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APPENDIX 1: KEY METRIC RESTATEMENTS FOR
CHANGE OF YEAR END AND USD

USD $M MARCH 2020 MARCH 2019 % CHANGE
ARR $47.5 $42.8 11%
ACV $41.5 $38.0 9%
ACV CHURN (%) 6.4% 6.5% (1%)
LIFETIME DURATION (YEARS) 6.5 6.2 5%
FREE CASH FLOW $2.8 ($9.0) 131%

CATAPULTSPORTS.COM
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APPENDIX 2: PROFIT AND LOSS RESTATEMENTS FOR

CHANGE OF YEAR END AND USD

HALF YEAR ENDED

YEAR ENDED

N\

MAR 2020 SEP 2019 MAR 2019 SEP 2018
REVENUE 33.9 38.8 30.6 35.6 72.7 66.2
COGS 9.0 10.8 7.7 9.8 19.8 17.5
GROSS MARGIN 73% 72% 75% 72% 73% 74%
VARIABLE COSTS 9.1 9.6 11.9 10.4 18.7 22.3
EMPLOYEE 6.8 7.2 8.3 8.2 14.0 16.5
OTHER 2.3 2.4 3.6 2.2 4.7 5.8
CONTRIBUTION PROFIT 15.8 18.4 11.0 15.4 34.2 26.4
CONTRIBUTION MARGIN 47 % 47 % 36% 43% 47 % 40%
OTHER INCOME 0.0 0.3 0.0 0.3 0.3 0.3
FIXED COSTS 13.2 11.6 13.4 12.6 24.8 26.0 —
EMPLOYEE 9.6 7.7 8.6 6.8 17.3 15.4 ’:
OTHER 3.6 3.9 4.8 5.8 7.5 10.6 s
EBITDA 2.6 7.1 (2.4) 3.1 9.7 0.7 n
D&A 7.5 6.6 5.9 5.9 141 11.8 :
EBIT (4.9) 0.5 (8.3) (2.8) (4.4) (11.1) =
NPAT (4.3) 0.5 (8.0) (1.4) (3.8) (9.4) >
34
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APPENDIX 3: BALANCE SHEET RESTATEMENTS FOR
CHANGE OF YEAR END AND USD

HALF YEAR ENDED

MAR 2020 SEP 2019 MAR 2019 SEP 2018
CASH 19.5 18.2 13.9 24.2
TRADE & OTHER RECEIVABLES 13.4 17.3 11.4 12.7
INVENTORY 4.9 5.8 4.7 3.2
PPE 8.9 6.2 6.0 6.4
GOODWILL 41.4 41.6 41.7 41.8
OTHER INTANGIBLE ASSETS 24.5 27.3 29.5 30.8
DEFERRED TAX ASSETS 7.0 7.2 7.4 7.5
OTHER ASSETS 0.1 0.0 0.0 2.5
TOTAL ASSETS 119.7 123.6 114.6 129.1
TRADE & OTHER PAYABLES 6.7 8.5 6.6 6.8
CONTRACT LIABILITIES 15.7 22.4 13.7 20.8
OTHER LIABILITIES 5.0 1.3 1.6 1.5
EMPLOYEE BENEFITS 5.4 5.2 6.2 5.6
BORROWINGS 5.1 0.2 0.1 0.0
DEFERRED TAX LIABILITIES 3.7 3.8 3.7 3.8
TOTAL LIABILITIES 41.6 41.4 31.9 38.5
TOTAL EQUITY 78.1 82.2 82.7 90.6

CATAPULTSPORTS.COM
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APPENDIX 4: CASH FLOW RESTATEMENTS FOR
CHANGE OF YEAR END AND USD

HALF YEAR ENDED

MAR 2020 SEP 2019 MAR 2019 SEP 2018

OPERATING CASH FLOW

YEAR ENDED

RECEIPTS FROM CUSTOMERS 31.3 42.6 28.2 39.7 73.9 67.8

PAYMENTS TO STAFF AND SUPPLIERS (28.4) (32.7) (33.8) (32.3) (61.1) (66.1)

OTHER OPERATING CASH FLOW (0.2) 0.5 - 0.3 0.4 0.3
NET CASH FROM OPERATING ACTIVITIES 2.7 10.4 5.7 7.7 13.1 2.0
INVESTING CASH FLOW

PAYMENTS FOR PPE (1.4) (1.7) (1.1) (2.0) (3.1) (3.0)

CAPITALISED DEVELOPMENT (3.4) (3.9) (3.5) (4.5) (7.3) (8.0)
NET CASH USED IN INVESTING ACTIVITIES (4.8) (5.5) (4.6) (6.5) (10.4) (11.0)
FINANCING CASH FLOW

PROCEEDS FROM EXERCISE OF SHARE OPTIONS 0.5 0.1 - 0.2 0.6 0.2

OTHER FINANCING CASH 0.4 - 0.2 0.2 0.4 0.4

NET RECEIPT/(REPAYMENT) OF FINANCING LOANS 4.2 0.1 - (2.5) 4.3 (2.5)
NET CASH FROM FINANCING ACTIVITIES 5.1 0.2 0.2 (2.2) 5.3 (2.0)
NET INCREASE IN CASH 3.0 5.1 (10.0) (1.0) 8.1 (11.0)

CATAPULTSPORTS.COM
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APPENDIX 5: CONTINUING INNOVATION IS DELIVERING

NEW SOLUTIONS FOR CUSTOMERS

—> ClearSky received 'FIFA quality’
certification with best-performing

wearable technology.

- Streamlined heart rate data

capture with new elite smart vest.

- Launched rugby suite of
parameters that quantify the contact

and scrummaging aspects of rugby.

- Apple Watch Companion App for
PLAYR launched with subscription

option.

- Introduced suite of live baseball
metrics to deliver pitch, swing and

throw counts in real time.

—> Enabled athletes to share data
with coaches remotely in response to
COVID-19 training restrictions.

CATAPULTSPORTS.COM

—> New video exchange platform
engineered for Division 1 college
football teams in response to a

strategic product partnership.

- Released an on-demand player
report visualising time spent in close
proximity for teams and leagues

to mitigate COVID-19 spread upon

returning to training.

—> Released a remote tagging app
for coaches to quickly log important

video-based moments on the go.

- New ability to import four video
angles, toggle between them in, and

pick which to publish.

- New Maximum Intensity Intervals
show peak periods of play to inform

training.

— Vision can now import or export
third-party XML files, making
customer transition from other video

solutions seamless.

- New feature for baseball and
softball customers allowing seamless

switching to view full at-bats.

- Embedded baseball specific
visualizations, powered by MLB
Statcast, to provide overview of

opponent players and teams.

- A COVID-19 specific wellness
questionnaire that enables users to
quickly adapt their athlete monitoring

to capture and report symptoms.

- Facilitated roster management
across the XFL league office and

individual teams.

CATAPULT

A\
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