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We operate across Australia, New Zealand, the USA  
& United Kingdom. Our platform offers a complete utility 
spend management solution that combines intelligent 
automation and industry expertise to help multi-site 
businesses minimise cost while maximising their control  
over the complex utility spend category.



Providing a suite of solutions across a wide variety of commodities  
and service elements from electricity through to rates and taxes, our 
core Robotic process automation IP, can not only read structured PDF 
bills in seconds, but provide an effortless bill management capability 
from bill issue and capture through to payment. A complete end to 
end solution, robotic worker tasks include bill validation, exception 
management, accounts payable, budgeting & forecasting as well  
as deep performance analytics.

Delivering a compelling  
benefit to customers
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150M+
US 

METERS*

40M+
UK 

METERS*

13M+
AUS 

METERS*

2.5M+
NZ 

METERS*

900M+
GLOBAL 
SMART 

METERS
BY

2021*

*(GTM Research)

4

Size of Market



Strategy remains on track
• Continue to grow the multisite heartbeats
• Grow the revenue verticals - FM’s, TPI’s, Retailers
• Seek scale and margin in new growth channels
• Accelerate growth in key markets (Aus/USA/UK) 
• Cross sell in the USA from rebates, Upsell elsewhere
• Grow commodity verticals – more than just electricity
• Maintain customer loyalty 
• Invest in the platform Dev for expansion for scale
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Annualised
Subscription Revenue 
and Rebate Revenue 
growth of 82% for 
FY20, maintaining 
positive growth into 
FY21 despite COVID-19 
challenges, with very 
low churn.

How are we going? 
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Annualised Revenue

Annualised Subscription Revenue (ASR) Annualised Rebate Revenue (ARR)
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Australia and the UK carried the Sept. 
Qtr. With the US slowly emerging from 
first wave lockdown

Expected Group Revenue 

$13.5M
up $0.9M Quarter on Quarter (7%)

Share of ASR growth

40% 18%

42%

Annualised Rebate Revenue 

$4.5M
up $0.1M Quarter on Quarter 

(2.3%)

Clients

143

(up 15)

Annualised Subscription Revenue

$9.0M
up $0.8M Quarter on Quarter 

(10%)

Meters

159,400

up 11,500

Churn

3.5%

(up 0.5%)

Net Upsell

11%

(up 1%) 



Helping Businesses do bills better 
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Announced the 
winner Best 
Customer 

Innovation 2020

Recognition
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JLL win cements the global opportunity with a world renowned brand in 37 countries
Bid will be at 79% automation at launch, with expectations of full capability with 3 months 10



Rodney Frye joins Bid to lead US expansion

President – Bid USA
• To lead the USA drive, Bid has recruited Rodney Frye 

- an experienced senior executive in US software 
sector has joined BID on 15th October 

• Thunderhead Inc: 2006-2015; built & managed the US 
business for UK based tech start-up. 

• Intelledox Inc : 2015-2020; built & managed the US 
business for Aust based software start-up. 

• Rodney has years of sales & leadership experience 
which will clearly benefit BID US expansion, and

• His focus will be to build on the early “proof-points” of 
product market fit in the USA to date, re-prioritise and 
build out the team to focus on SAAS revenue growth, 
and drive scale through a strong second half.
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Significant Market opportunity 
with US expansion
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With over 300M meters just for 
electricity, the US opportunity is large, 

with additional opportunities to leverage 
accounts payable outsourcing over 

many different utility bills

The market place is fragmented, and 
the management of bills proving a 

logistical challenge which bid is
uniquely positioned to exercise 
technology platform leadership

Recent clients additions highlight a 
4-5 bill average per location, 

providing further revenue leverage 
than other countries, with large US 
based multi-sites averaging 50,000 

to 150,000 bills per month.

Key to the growth opportunity will 
be bringing on large reference 

clients that provide the 
marketplace confidence in our 

solution in UBM – JLL is a 
significant step in that direction

Targeting large Utility retailers, 
with our portal and customer 

acquisition solutions (e.g. Origin) can 
fast track growth, given the lack of 

digitisation currently seen in the 
US customer journey

We will continue to develop the SAAS 
capabilities in our US based team to 

further realise our potential. Two new 
recent sales additions will further assist 
our growth profile. We are only at the 

very beginning of our USA journey



BID well positioned for growth – FY21
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Product market fit 
obtained in new markets: 
UK, Europe, USA across 

key revenue pillars

Energy retailer product 
solutions now in market in 

AUS, UK and with Pilots 
elsewhere

JLL MSA win (servicing a 
global banking client) 

cements our multi-country 
opportunity in 37 countries, 

supporting our focus on 
Facility Management 

companies (FM’s) that are 
the Major multisite 

gatekeepers

TPI’s in the UK acting as 
indirect sales channels as 
we build our own direct 

Multi-site focus sales 
capability similar to 

Australia. TPIs and FM’s and 
our retailer partnerships are 
the key to the UK & Europe

Xero concierge – our first 
SME opportunity to create 

a vibrant marketplace 
between retailers and 
consumers, creating a 

whole new addressable 
Marketplace, which 

overtime, we will leverage 
here and abroad

Leadership in all countries 
now set, and our teams are 

in place with a number 
recent sales team additions, 
and other support resources 

being added earlier in the 
year.

XERO, JLL, A large global 
Bank (37 countries), 

together with LOWES and 
Walmart in the USA on 
rebate programs - Big 
global brands are now 
attracted to what Bid 

offers

Global sustainability, carbon 
reporting, Electric Vehicle 
billing; all need accurate 
reliable data from bills, 

readily available and Bid is 
uniquely positioned in the 

world to harness these 
global trends
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