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OUR VISION
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Provider of most trusted, loved and innovative 
wellness and beauty solutions and brands.

Globally.

Our vertical company structure is designed to improve supply chain coordination, 
provide more opportunities to differentiate by means of increased control over costs and 
resource management. It also captures upstream or downstream profit margins and 
provides better return on shareholder investments. 

Owning our own brands are a key part of our strategy, supported by various distribution 
channels  and intelligent omnichannel marking - allows WNB to establish ourselves as leaders 
in the Wellness and Beauty Industry. 



WHO WE ARE
We create, build and amplify inspirational and aspirational 
brands.

We deliver innovative product choice and exceptional 
consumer experiences across the Lifestyle, 
Beauty and Wellness sectors.

Our products are Australian owned and manufactured.

We are committed to locally sourced ingredients, local supply 
chain and investing back into Australia.
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OUR PURPOSE & VALUES
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BRAND PORTFOLIO

Tanning Range

Make Up & Beauty Range

Health & Living Range

Retail Range

Professional Range

Kids & Baby

Equipment
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CONSUMER DIVISION
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LUXURY DIVISION
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True Solutions has become the leading anti-ageing, 
wellness and medispa supplier to the professional 
beauty aesthetics’ market. For 25 years, our business has 
empowered the beauty professional to make a 
difference in people’s skin. We distribute the world’s best 
professional and cosmeceutical skincare and makeup 
brands, microneedling technology and LED light therapy 
to the professional aesthetic and medical markets.

The Giving Brands Company is, a proudly Australian, 
consumer brand development house. We create and 
own, inspirational, efficacious and aspirational brands. 
We partner with influential brand ambassadors and 
global publishing houses, to build imaginative brands that 
aim to disrupt the norm. We specialise in taking brands to 
market with compelling stories. We do this by balancing 
innovation with commercial acumen, pushing both 
creative and globally conscious boundaries.
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“The second we embrace   

change, we become open to

limitless possibilities of life.”

Our strategy over the past two years was to:

• Identify strategic initiatives, including channel and 
product investment opportunities;

• Product portfolio expansion through product 
acquisition or in-licensing with immediate  revenue 
additive opportunities;

• Secure supply chain underpinned by strategic 
partnerships allowing greater margins,  ensuring 
production quality and quantities are met in line with 
expansion needs.

OUR TRANSFORMATION  |  Achievements

OCT 18  Total Face Group acquires The Giving Brands Co
 Christine Parkes appointed MD

NOV 18  Name change to Wellness & Beauty Solutions Ltd
 Total Face Group becomes Immersion Clinical Spa ICS

JUN 19  TANNED launched on Mt Buller in stores

JUN 19  J Bronze stocked in 995 Woolworths Stores
 MYER Private Label deal announcement for three product lines

AUG 19  Acquisition True Solutions

NOV 19  TANNED appoints NZ distributor

MAR 20  MICRO19 hand sanitiser product range launched 

MAY 20  MICRO19 JV Company launched

 Expansion to Asia for Elle and MICRO19

JUN 20  J Bronze hits +800 Coles stores

AUG 20  Acquisition of Organic Nation 

SEP 20  CARE DA for MICRO19 Commercial Range  

OCT 20  Sale Agreement of Immersion Clinical Spas

OCT 20  Distribution agreement for Novalent

NOV 20  Distribution agreements
for ORLY, Forlle’d, 
Coloeur Caramel
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DELIVERING SUSTAINABLE PROFIT

Brands: Range and Reach

• Growing revenue from established brands 
in Australia

• Launching market ready brands in Asia

• Securing international brand sales in US and 
UK

• Extending brand portfolio – owned, private 
label and licensed

Operational Excellence

• Innovative marketing and sales: 

• Supply chain: 
Consolidation of warehouses delivering 
significant cost savings and improved 
dispatch and inventory management

• All but one product made in Australia 
limiting international supply chain risk.

Consumer Focus

• Vertical integration of online, 
e-commerce and media agency

• Owned channel driving strong B2C 
capability

• Higher product margin enabled through e-
commerce

• Rapid expansion of international markets

• Smart data utilisation to track buyer 
behaviour

Financial Performance

• Multiple pronged revenue growth 

• Strengthened e-commerce 
platforms

• Agile product development

• Disciplined cost management
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SUMMARY & OUTLOOK

• We remain committed to building fully integrated 

wellness, lifestyle and beauty business to scale 

through:

• Expansion of our owned and licensed brands

• Omnichannel sales and marketing and 

greater focus on e-commerce / marketplace 

• Geographic expansion

• M&A

• We have addressed important operational 

impediments that allow us to fully focus on sales and 

marketing to generate momentum

• We are focussed on building a sustainable, 

profitable business that has global aspirations

WELLNESS AND  BEAUTY SOLUTIONS 
LIMITED

ASX: WNB
CAPITAL STRUCTURE (as at 25.11.2020)

Ordinary shares on issue 1,348,180,288 shares
(20:1 Share Consolidation at AGM)

Convertible notes on issue $1,895,000

Share price $0.005

Market Capitalisation (31/8/20) $6.7M

Net cash (30/6/20) $1.04M

Board of Directors Julian Glynn - Chairman
Christine Parkes - Managing Director
Naveen Somia - Non-Executive Director
Yitzchok (Yossi) Spigler - Non-Executive Director
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THANK 
YOU

Contact:
Christine Parkes

Managing Director

christine.parkes@wnbltd.com.au

DISCLAIMER
This presentation has been prepared by Wellness and Beauty Solutions Limited ACN 169 177 833 (WNB). FY2020 numbers are audited. The information provided is general information only and does not purport to be complete. It should be read in conjunction 
with WNB’s other periodic and continuous disclosure announcements. WNB does not make any representation or warranty, express or implied, as to the fairness, accuracy, correctness of completeness of the information, opinions and conclusions contained in this 
presentation. This information is subject to change without notice. Subject to applicable law, WNB does not undertake to update any information. To the maximum extent permitted by law, WNB and its related bodies corporate and affiliates and each of their 
respective directors, officers, employees or agents, disclaim and any liability (including, without limitation, any liability arising out of fault or negligence) for any loss or damage arising from any use of this information, including any error or omission, or otherwise 
arising in connection with it. This material may include “forward-looking statements”. Forward looking statements can generally be identified by the use of the words “anticipate”, “believe”, “expect”, “project”, “forecast”, “estimate”, “likely”, “intend”, “should”, 
“could”, “may”, “target”, “plan” “guidance” and other similar expressions. Indications of, and guidance on, future earning or dividends and financial position and performance are also forward-looking statements. These forward-looking statements are 
not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of WNB and its officers, employees, agents or associates, that may cause actual results to differ materially from 
those expressed or implied in those statements. Actual results, performance or achievements may vary materially from any projections and forward-looking statements and the assumptions on which those statements are based. Readers are cautioned not to place 
undue reliance on forward looking statements, which are current only as at today’s date, and WNB assumes no obligation to update that information.
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