
 
 
 
 
 
 
 

 
 
 
 

30 November 2021 

 

Touch Ventures Limited (ASX: TVL) 
Portfolio company webinar 
 

As previously announced, Touch Ventures Limited is hosting a portfolio company webinar 
today at 10am AEST. The following companies will present at the webinar: Till Payments; 
Preezie; Postpay; and Sendle. Copies of the relevant company presentations are attached. 

 

You can register to participate in the webinar through this link: 
https://www.touchventures.com/webinar_Nov_2021. 

 

To receive news and information on future events in relation to Touch Ventures, please 
sign up to our newsletter at https://www.touchventures.com/contact. 

 

Authorised for release by the Touch Ventures Board.  

 

-- ENDS -- 

 

About 
Touch Ventures Limited (Touch Ventures) is an investment holding company focused on high growth, scalable 
investment opportunities in Australia and internationally, including to companies who may benefit from 
exposure to Afterpay’s ecosystem.   

Touch Ventures is an internally managed vehicle and has broad flexibility as to how it deploys capital.  Touch 
Ventures’ investment strategy is to deploy capital towards high growth, scalable investment opportunities, in 
particular, investment opportunities within the retail innovation, consumer, finance and data segments in 
Australia and internationally.   

Through its subsidiary Touchcorp Limited, Afterpay Limited (Afterpay) is the largest shareholder in Touch 
Ventures and also party to a collaboration agreement with Touch Ventures whereby Afterpay may refer 
potential opportunities to Touch Ventures for evaluation.   

Touch Ventures listed on the ASX on 29 September 2021. 

 
Contact details 
For further information, please visit our investor website https://investors.touchventures.com or contact Investor 
Relations at investors@touchventures.com  
 
Important Notice 
Touch Ventures Limited ACN 612 559 958 (ASX: TVL) has prepared the information in this announcement. This 
announcement has been prepared for the purposes of providing general information only. It does not 
constitute an offer, invitation, solicitation or recommendation regarding the purchase or sale of any securities in 
TVL, nor does it constitute financial product or investment advice, nor take into account your investment, 
objectives, taxation situation, or financial situation or needs. Any investor must not act based on any matter 
contained in this announcement in making an investment decision but must make its own assessment of TVL 
and conduct its own investigations and analysis. Past performance is not a reliable indicator of future 
performance. 
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TILL PAYMENTS
Presenter: Shadi Haddad, CEO and Co-Founder
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Commercial in Confidence

Till Payments
Touch Ventures Limited
November 30

Shadi Haddad
CEO

UNITED STATESAUSTRALIA |  NEW ZEALAND UNITED KINGDOM
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PREEZIE
Presenter: Michael Tutek, CEO and Co-Founder
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The future of retail is powered 
by individuality 
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A retail experience platform that enables 
brands to empower shopping experiences 
through individuality

Solution

By bridging the gap between in-store 
and online shopping, retail partners 
unlock individualised experiences
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Past Now Future

Product landscape

Digital was in its 
infancy

Inferior consumer 
experiences relied on 

filters, search bars, poor 
navigation and endless 

product ranges

1:1 consumer experiences focused on 
bringing the in-store experience online

Powered by guided conversion and 
product discovery technology

We build and integrate individualised 
and guided shopping journeys directly 

into our retail partner stores

What preezie is today
Where preezie is going

Individualised consumer 
experiences 

Powered by consumer 
profiles, retail partners 
unlock individualised 

experiences for preezie 
shoppers

20



21



Customer 
experience

Increased 
revenue

Deeper consumer 
insights

More leads/ 
emails

Why retail partners work with us

99
average ROI

300-400%
average conversion rate 

increase

530%
average email rate 

capture increase

Benefits

Key metrics
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Advisory board 

Mark Goddard
Retail Exec - (Kmart, SRG, Toys R US Japan, HGH Ltd)

Kris White
Behavioural insights & behaviour change consultant 
(Visa, Samsung, Instagram)

Will Egan
Growth Expert - Ausmed

Anthony Klein
Partner of PwC Australia for 17 years, Chair of 
the Reach Foundation

Trevor Nelson
CTO of Pexa from early concept to $1.6B exit

Chui-Ling Lee 
Founder of Blue Bungalow (A preezie retail partner)

Michael Tutek
CEO, Founder

Quoc Nguyen
CFO, Co-founder

Luke Milkovic
Product and CS, 
Co-founder

Backed by: 

Team
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POSTPAY
Presenter: Tariq Sheikh, CEO and Co-Founder
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Woodson CapitalWoodson Capital
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Non- exhaustive

Merchant partners Affiliate partners
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SENDLE
Presenter: James Chin Moody, CEO and Co-Founder
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Shipping that’s good for 
the world

Touch Ventures 
Portfolio Company Webinar
Company Confidential
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100% carbon-neutral digital courier designed for SMB eCommerce. 
Our unique model means that customers can get better rates and higher levels of service 
than traditional parcel delivery services, while allowing Sendle to scale more rapidly than 
any other courier.
Our vision is to become the largest SMB eCommerce courier in the world

Hi, We’re Sendle
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Our Team

James Moody, CEO / 
co-founder
TuShare, World 
Economic Forum, CSIRO

Sean Geoghegan, CTO / 
co-founder
TuShare, reInteractive, 
DSTO

Apurva Chiranewala, 
Chief Development 
Officer
eBay, Snapdeal

Ned Sizer, CFO (US)
Turo, Hightail, 
Ancestry.com

Eva Ross, CMO
Airbnb

Dennis Oates, Chief 
Logistics Officer (US)
CloudSort, Amazon, FedEx

Nicole Olver, Chief 
People Officer
Conductor, Contently
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Infrequent accounts
<3 pieces per day

48.8%

SMBs represent 
>30% of 
eCommerce 
shipping volume, 
yet they pay more 
and get less

19.7%

17.2%

14.2%

Source: The Colography Group, Inc. ©2019 CGI all rights reserved.
Note: Market size for under-70-pounds only. Includes Amazon volume 
delivered via DSP, Flex, etc. 

US package volume mix
(2018 = 13bn)

Major accounts
100+ pieces per day

Key accounts
20-99 pieces per day

Small accounts
3-19 pieces per day
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Serves the customer
Marketing, customer support, 

network management, 
SMB customer experience

Delivers packages

Capital and labour intensive

Sendle is asset-light, designed 100% for SMB eCommerce 
This makes us more flexible and scalable 
than incumbents
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Our model makes us a 
win-win for both SMB 
merchants and delivery 
partners

Consolidates volume/density to 
reduce shipping costs

Overlays network management and 
customer service to provide a better 
customer experience

Improves courier partner economics by 
driving incremental volume, improving 
network density, and deflecting CS and 
marketing cost
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>3-5%
of Australia SMB e-Commerce 

shipping volume

46 NPS
vs. -4 industry average 

in Australia

Sendle is a carbon-neutral virtual shipping company designed for SMB eCommerce.  
We launched in Australia in 2015, where we are a major national shipper in less than 5 years.

Sendle is proven in Australia...
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68 NPS
vs. 26 industry average 

in US

...with strong US traction
Sendle launched in the United States in November 2019, with strong early traction.

$110 billion
US eCommerce shipping market

35x larger than Australia
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Sendle 2021

Markets: US & Australia

Average NPS: 69 (US), 46 (AUS)

Resellers: Shopify, eBay and many more

Team size: 180

Existing investors: Touch Ventures, 
Federation, Rampersand, Full Circle, King 
River Sep '18 Sep '19 Sep '20 Sep '21

AU US
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Significant 
addressable 
market

$3b

$110b

1% penetration in US 
would be >$1bn revenue

Rest of WorldAU
eCommerce shipping

USA
eCommerce shipping
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Identified courier supply 
and SMB demand 
relationships for most of 
the English-speaking world 
and much of Asia and 
Europe

2022 & beyond: 
International 
growth

Demand + Supply

Supply Partner

Demand Partner
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Access
to great shipping to 

help Small Businesses 
thrive

Leading the way to a 
100% Carbon Neutral

Shipping Industry

B the Change
we want to see in business

Shipping that’s good for the world
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Payments

Shipping

Shopping Cart

Indispensable to SMB e-commerce
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Near-term opportunity
Multi-billion dollar business in US & Australia

Long-term opportunity
The world’s largest SMB eCommerce shipper

Shipping that’s good for the world
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